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MAZTAIAS] AHS U & ZenithOptimedia(2012) 9] BaAo wp2w A A 31

Ale Aol vlsle] 20130l 4.04%, 201439+ 4.93%, 2015d90= 5.51% 2
rE UM AR o FHH, %ﬂ%ﬂ—v‘i——% A EE 2.93%(2013), 3.9%(2014),
4.09% (2015) 2, 33310 49+ 0.83%(2013), 6.97%(2014), 6.14%(2014) =
A= 3 ek, 7 34 g A1 Hli HolFa Qi vy o] Qe Ylo 2 Yehar 9l
S-guete] FaH|xEAL 20129 1079 Eefoll A 2015 1319 @&l 2 22.4% A%
g o= dEHa glom, A AA 57t F 10882 8] A Ee] B2 vt @A
wof, AAAGA A S-Evhete] Faage] 2 HlFo] wrhs AL o 9

(E 1) © M7l ohdE Z2H|X|IE

(Er01: gt =2

o) 2 & 2011 2012 2013 2014 2015
Al 96,688 93,176 91,320 90,263 90,076
A=A 44,990 43,234 42,341 41,833 41,599
TV 190,064 197,645 205,505 215,280 226,450

2] e 33,741 34,296 35,246 36,187 37,138
=% 2,495 2,746 2,769 2,962 3,144
9l 31,712 32,288 33,235 34,533 35,948
L 76,906 88,573 101,468 116,090 132,402
A 476,595 491,958 511,882 537,148 566,757

£x] : ZenithOptimedia (2012)
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AL tiokre] X oAb e A =
ojgh= gol7} o] HegstA AMEH L
o= OOHY|tlo)eh

291331 (Qutdoor advertising) ®.th= OOHW|T]
A7) wol}

e Hgslel BE FrA $

Htjol 58 EQe Ao o8] & 4 k. 7)ol AHolgle] 7
FA7) S vielole 34, £UE, 471, Aok, B 5ol QAN MFEE 30
oA A A i wE wvelEe] ZeHEThL % 4 T

(HE 4) 0|22 33|(0AAA)2] OOHO|C|o] &

Number of Out of Home Displays(2013)

{5}
o

Posters
165,606 faces

Junior Posters
33,336 faces

Newsracks

Shopping Malls
30,532

Subway & Rail
184,078 faces

Truckside/Mobile
10,593 vehicles

Billboards Street Furniture Transit Alternative
Bulletins Bus Shelters Buses Cinema
158,868 49,082 205,426 17,800
Digital Billboards E}ibin Eli“"n}iture' "€ Airports Digital Place-Based
4,400 one RIOSKS 68,560 300 networks

Arena & Stadiums
1,352

Interior
Place-Based, i.e.
Convenience Stores
Health Clubs

Restaurants/Bars
Exterior
Taxi d
Walls/Spectaculars ax%s/Wrappe Place-Based, i.e.
Vehicles . .
4,029 46.194 Airborne Marine
’ Resorts & Leisure
£X : 0|22 TS| (OAAA)EH0|X| (www.oaaa.org)
=R ===
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Abstract

An Exploratory Study on Redefining of Role and
Status of OOH Media

Park, Jin Pyo

(Professor, Dongyang University, Dept. of Railroad Management Information)

The impact of the current recession on outdoor advertising is negative but
the advent of various form of outdoor advertising pulls the development of
outdoor advertising market.

The purpose of this study is to examine the existing statute and related
system on outdoor advertising, to propose the new definition of outdoor
advertising. The existing statute is unsuitable to accept new types of
outdoor advertising as OOH media for its development and promotion.

In this study, we examined and discussed various attributes and
characteristics, roles and responsibilities of OOH media, including digital
signage.

Finally, we propose that the concept of outdoor advertising should be
changed to OOH media for including various form of OOH media and the

supplementation of related policies of outdoor advertising.

Key Words : Outdoor Advertising, OOH Media, Digital Signage, Signboard
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