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ABSTRACT

Effect of the Design Innovation
on Consumer Evaluation

Yim, Sung Eun
Dept. of Business Administration
The Graduate School

Yonsei University

The design innovation is one of the evaluation to purchase including digital
appliance products and tele-communication products. Most of leading company try to
concentrate on design department when they are suppose to start very first level of
planning on these days. This means design is one of most important factor in product
planning level for the company's point of view. For that reason, design innovation
might be positive effect on consumer attitude which consists on cognition, emotion and
purchase intension.

The report fues ihat design innovation have a considerabie impact on consumer
attitudes which consists of cognition and purchase intension according to the level(high

& low) of perception for high-techness, not for consumer's emotion.

Key Words: Design Innovation, High-technology Product, consumer attitude,

cognition, emotion, purchase intension.
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