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Can an Original Content YouTube
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Ca N an original content YouTube channel be individually branded? Our study explores

consumers' perceptions to determine if such channels constitute brand equity
and to explore their branding potential. Data were collected through open-ended questions,
and topic modeling using the LDA algorithm was employed to identify brand equity
components in original content YouTube channels. The analysis yielded a total of 4,172
responses from 298 questionnaires and extracted 8423 nouns, adjectives, and verbs in total.
Based on the keywords, four original contents YouTube channel asset topics were extracted:
original contents YouTube channel image, original contents YouTube channel loyalty, original
contents YouTube channel quality, and original contents YouTube channel awareness. Among
the extracted topics, Topic 3 (original content YouTube channel quality) emerged as the most
significant asset factor, holding a 30.6% share, followed by Topic 1 (original content YouTube
channel image, 26.4%), Topic 4 (original content YouTube channel awareness, 24.9%), and
Topic 2 (original content YouTube channel loyalty, 18.1%). The study aims to establish a
theoretical foundation for the brandability of original content YouTube channels and provide
marketing implications for creating distinctive and competitive content and operating
channels.
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