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With the development of new media technologies, readers of the news are migrating from
established traditional media outlets, such as newspapers and television, to new platforms such as
YouTube, SNSs, and online news websites. This transition has made the news omnipresent, reaching
people whenever and wherever they are. It likewise has generally increased the amount of news
consumed. Although the pervasiveness of the news has increased readers’ access to current
information, it has also raised pressing questions regarding the accuracy of news information and
readers’ evaluations of the credibility of the news. What factors influence the credibility of news
consumed via traditional media and via social media? This study explores how readers’ news
consumption patterns affect their evaluations of the news. More specifically, it aims to address the
following research questions and hypotheses: (1) Does the consumption of news via traditional media
(or social media) increase the credibility of news consumed via traditional media (or social media)?; (2)
Does sharing of and commenting on the news via social media increase the credibility of news
consumed via traditional media (or social media)?; (3) What is the interrelationship between the
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consumption (sharing and commenting) of news and the credibility of news delivered via social
media?; and (4) What role do age and the degree of source recognition play in moderating the effects
of news consumption, news sharing, and news commenting on news credibility? In order to answer
these questions, a secondary data analysis of the Korea Press Foundation’s (KPF) 2020 Media Users in
Korea Survey was conducted. The study relies on the data of 3,363 participants who responded that
they had obtained news through at least one of the instant messengers, SNSs, and YouTube. The
results of the study show a positive relationship between news consumption and users’ trust of news
delivered via social media. However, the findings indicate a negative relationship between news
consumption and users’ trust when the types of media outlets are different; that is, users who more
often consumed news via social media trusted traditional media outlets less. In addition, news
commenting had a positive effect on users’ trust of news outlets (whether traditional or social).
Moderating effects of age and the degree of recognition of news sources on the patterns of
association among news consumption, news sharing, news commenting, and news credibility were
also found. The implications of these results are discussed in the context of media literacy education.
This paper also provides suggestions for improving news trust and enhancing audience evaluations of
news media.

Keywords: News trust, Social media use, Recognition of news sources, Interactivity on social media,
News literacy
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A AH o= st 5, "ol8sh= Zlo] Wiz Foltf (Johnson & Kaye, 2000). %
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R EE zoA FAlol EHHo] el thiEh AF|eE A 0 B ol dglow
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Fgh QRS QIAH R Ak S frAlek i Sth(Festinger, 1962). Avdwn|t]o]
£ &3l s TR o8P AER|To] AE TS AlRR o] e Bjieel] 1H50]
A7 A R%3H Festinger, 1962) 7} 2AE 7FsAl0] =t} wleh] Adn|t)o|2 7As T2
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RQ2: AAd0[Cio] 4 0f22knt AM0ICio] A ARIE Ajolol| S22 Che Sl ofist 23
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(3) &4dmlHo] 72 24 QA
Are] ZX(source) = T2 P EL WAl e =1 Z2] B9l (authority) W X4
$Hfamiliarity), *¥Hreputation) ‘5ol wet QIAIAQ1 =¥ Qlol= Al N =5 A5k
sh= Fref2~g(heuristic) PA= oA YrkMetzger & Flanagin, 2013). ol#z} 2h
(Arpan & Raney, 2003)<] 3ol wp=w Z7papgoe] 22 vi82] 714%1011 ErekaL A
Aol wpe} v J7kE gl 5 S AlEE 24 Fad 910w A8t vk &4
o1x)= HElS} 7119 E(Petty & Cacioppo, 1986)¢] AuspFsA=A(ELM) ol FHA =

(peripheral route) & ©|88 4, 5, S35 7AA %8 WE et Aol &3 5= 9}
ME A%

=2 Al gk o] gk A7 Adnitio] S A= 2 gl s HRIth o]
&(Pearson, 2019)2 Ul BRI WE S5 {EEE AAvoldae] &4 <)
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o thgh AES Fesisict. 1 Av, s FHAR R Aslels AT 4 A @

3} o2 YeRITH Pearson, 2019). oJ9} 2 At Aal= 722 E4
ol oigk AAgast 9], & FAAEE T RAE dFOE 1T ¢
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8= AT d fEsitia At Bept 82, a8]a 28k (Vraga, Tully, &
Rojas, 2009)% B=gk vitjo] SEHAE A4 wiA] A7ks HAA 37225 HHE 5 A

rlr
i

o

X

o
w
rlr
e
e

%2,
dlo

ﬁ
o
o
o2
S

A 018, &od, X elAPt w4 olejo] M2|zof ojxl= e 67



sciar gl
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2AQ7F?
A uLst ool wp=w wxlx|e] AA go] A ofdelet 7 f, s wAAIE
JustAl Aelet ARETE 1 vARE O We  lvkar 3k 7Fsde] Avk(Riv| g,
2016). <& E° 912=HM} s55(Westerman, Spence, & Van Der Heide, 2014) <]
A ol] wh=rd AP Aegk 2153 ES] A7) sl v ol gk Q1A st s =
olar EA & AAE = A F3jell tig A= S7AZ HEIS 7M. (Petty &
Cacioppo, 1986)°l w2 ArAje|x7}t 48H #ol=(situational involvement)7} %
B AR TR SRS Sl AL Ay IS AXA s olHA IAE e
71X A 3 gl A Re] A3ke ahA i gl gake mE ThsAde] At
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O] AHE AR QISR T 1720 onIE SHdeiA Adehs slow vERith gk Uy
A Aldi= 7VgAdet Hlagls: ) avan|o] yr2ell tigh & AlERE Holeirt. 2030 2
UL Althe] 2dutjo] s AREs B SNS(3.0473), MIA(3.14), FFE 5 22k
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Table 1. Hypothesis and Research Questions

(a) The consumption of news via social media increases the credibility of news consumed via

social media.

H1 . ) . . . )
(b) The consumption of news via social media decreases the credibility of news consumed via

traditional media.

(a) News sharing on social media increases the credibility of news consumed via social media.

H2 (b) News sharing on social media decreases the credibility of news consumed via traditional

media.

(a) News commenting on social media increases the credibility of news consumed via social
media.

(b) News commenting on social media decreases the credibility of news consumed via traditional
media.

What role does the degree of news sharing play in moderating the effects of news consumption
on news credibility?

H3

RQ1

RQ2 What role does the degree of news commenting play in moderating the effects of news
consumption on news credibility?

How does source recognition of news on social media affect the credibility of news consumed via

RG3 social media (traditional media)?

What role does the degree of source recognition play in moderating the effects of news

R4 consumption on news credibility?

RQ5 \What role does age play in moderating the effects of news consumption on news credibility?

2 AFellME An|HolE F3h i o83 o], E4 QIA7E AT o] 728 HEH|H] o]
Tr2=0] Al el = g 1 ool Wil 7 S ARE-S SRIskaAl k. oE ¢l }04
S AL EANT] (2020 AEFEAF AR ] Hlo[EE o] 83)e] thes| At F3 71
wABkaA} gtk of el S AR S A OR FRlele] 11 Gt ofwdA| . dohur]E
B}, EA0l3= SPSS 27.03 STATA 17.0 Z21348 AR5t

B 7o) BANPEE SEARAFAT 2020 AEFEA ZAR) o] HoIe 5,010 SHA

2) & A7 ARG A D] A 2020 A2FEA 2AL HOTE F TR T SRRl 59 EUE o8, SNS
o8, lalA o, TV o8, AR ol§ T AEEFe 4 tldo= gl (2020 ABEA AP A= Tk 194
o = 5,010 PO sglon), BRQAE 05% MeGFol +14%FNEr) AR EriEkmEokt.
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AL ARATE A dPdRbe] st s 4341(SD=13.73)™, FAde] 1,757, o]
1,606 0= LfERY
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Table 2. Descriptive Statistics of the Sample

N % N %
Total 3,363 100
male 1,757 52.2 Big 1,567 46.6
Gender

female 1,606 47.8 Region  Medium 1,630 455

19~29 764 22.7 Small 266 7.9

30~39 672 20.0 <1,000,000% 55 1.6
1,000,000~

Age 40~49 762 22.7 2000, 000% 186 5.5
2,000,000~

50~569 661 19.7 3.000,000% 545 16.2
3,000,000~

60+ 504 15.0 4,000,000 695 20.7
< Primary 4,000,000~

grad 24 0.7 il:gg;i 5.000,000% 758 225
5,000,000~

< MS grad 150 4.5 6’000’000*# 618 18.4

Edicaon <HSorad 1275 379 S o B 84

7,000,000

< BA degree 1,876 55.8 ~8,000,000%# 110 33

8,000,000%#+ 102 3.0

BA degree+ 33 1.1 0 13 04
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Ao] UFINTH AES B8arh. SRS WE s ARSI v AlstellA] F
L, U7E B el 2 G@okel” £ 1 = ek 2 = gliokE SHel ofs T
A0 = itk 1 = QIekz At 5 vlalA] Al NS, 2211 3978 S Sk
el 39(M = 0.18, SD = 0.51)¢F H237(M = 0.09, SD = 0.34) = A&t
2ol S F8l 75 3,363 T 432'0] Aol Fdl s SReAY e
S @30 YeRgth

(4) 2RIl S B3 72 24 QA
2RIl B 2 A QA HASPE A

§F27h ol ABAPE AP/ AT 729 ol A U AT RS AHgS. ¢
B A A, SNS, ekl B9 B9E FRHE 53 Hrw SRRl = 4
A G ~ 5 = 4 T, AR SR HitS e} 2o} s 34 Q4 A

Z ARSI, (M= 1.59, SD = 1.62, min = 0, max = 5)

Table 3. Result of the Pearson Correlation Analysis of the Variables

1 2 3 4 5 6 7
1. Traditional media news use 1
2. social media news use -.054"* 1
3. News sharing on social media ~ -.085™*" 363" 1

4. News commenting on social S105MF 0BEMt Agpt 1

media
5. Source recognition of news =126 661 320 263" 1
6. social media news credibility -.042* 8371027092 200" 1

7. Traditional media news
credibility

* X1, (.05, p( 001

790 112t -.0437 -020  -.048" 379" 1

ARG, A1) et A A BAslow FRARIh Fu ARel AL ‘Rl
571] Al A0 Lechl @A) Fiste] SR € o= ARl St Al
A7l g ERe] 59 A% SRHE = 1 ~ A = 5)€ oL&SIHM = 257, SD =
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A7 el 51 HE SRR 20A = 1 ~ u§ w5 = 5) ol$ATHM = 2.88
SD = 0.79). A "2 A ulo] ofi= A NS Wtk A2t el thet 5
4 A SR Azlek Stk = 1 ~ vh§- Asid = 5)& AT = 3.15 SD

1) OCI0IE S5t w4 0|88, AM0|C|0] &04, EX QK| Al=|=0| ZHA|
AgHtjoiel 2antjol S Fek s o &t ol FX S HHHGE FYslal 4av]
tjo] fr2eo]l that AF =g F4u42 3 8)9A(F = 36.036, p< .001, adi B = .119)
o] e 11.9%01H, AAn|t]o] 2o o] §Rri Antle] 7229] E4 Qx| AHme]
73} Alghe] 0.153 02 T ¥iklel] Hlal] =& A e Holr) e Syuigl TE5HF
7F AEnt]e] 2ol ok A=l SFRA(F = 45.417, p< .001, adj ¥ = .147
HE 14.7%5 et om Adnt]o] 2 o] &7fe] %78} Algte] -0.135, HEH|H]o]
Tr2s ol gate] 3t Algegko] 0.164% T Wlel nja) o] 2 AW S Hol: Ao v}
WICH(Table 4)).5)

A A}, An|olE B3k 2 o] §go] BSE An|Uo] A8 TS 218 E Tt
sAol 9lom (B =.037, p(.1)6), HEntio] y7225 U 2lFeke 0= ERITHS = -
135, p{.001). wep Q77D Hi-ast Hi-be AXEeh A80HolE B3 7 &

=
=
=

=

o
i

= 393 e] VIFZES 1.03~3.29% thaa il o] A7} §le-S 8helaidl
6) p {12 EAXE dAZ R o8 (marginally significant) VFERITE p< 191 TAAZ %7:1]3195 <]
3Al(marginally significant) YERIT]. wfehr] AAv|t]o)g F3h 722 offio] S AAdr|tlols 1=
Sith= s SRIe0int. SA frefdre] ARgoll el =2]= Pritschet, Powell, & Horne 2016)0111\1 el
< k.

7) Hl-a: AA4Wto] 72> o} gko] W5 2anr]o] 2o tigh NE=r} =& Aot} (A4])
Hi-b: AAv|tjo] 72 o §fo] W5 dent]o] 2ol tigh A==rh v Aot} (A4])
H2-a: 2A4WHolE 58 3722 Tf7F BE55 2AvHo] 72 A7t &8 Aotk (712)
H2-b: 2AWHolE 58 72> Tf7F BE55 denitle] 72 vt whe Aotk (712
H3-a: 4A4v|tlo] 720l H2g o] 955 2Av|tlo] 5722 A= er) &2 Aot (AA)
H3-b: AAn|tlo] 720l H2g Ho] @55 HE|tlo] 3722 A= v} v Aot (712
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T vl ek denitio] o] Aol S 7AA] B Zle® yeht At
d H2-ask H2-b= 717490k, 38, Adv|tio] ol g 8ol s Adr|Ho] s
= Y AEeha(B = 038, p<.05), &N ol tht A=) 1 SzopAli= 1o Lt
WEHB = .035, p<.1). L7233} 7P H3-ax= AAEHN o4 H3-be 7120
2ol o] SHE Y & QSRS AAnHo] el High AlE)7) oitk(B
=153, p(.001). ol EA At 72 Al
s} VYOI S7F s EA] A AR} S5 AT r2el o AlE R =

OFTHB = .065. p (.05, RQ3).

Table 4. Results of Regression Analysis Prediicting News Media Credibility)

DV: social media news DV: Traditional media news
credibility credibility
B t g t
Gender .059%* 3.559 .056* 3.473
Age - 124%% -5.289 -022 -0.966
Education .008 0.371 023 1.121
Region - 077 -4.646 -010 -0.620
Control House Income -.020 -1.052 .009 0.494
Political Orientation .003* 0.135 -.028 -1.539
Subjective Class 046 2,559 .050* 2.8%6
Identification
Social Trust 24477 14.882 313 19.374
Social Media News 037 1.657 -135*** -6.137
News Use
media use iti i
Traditional Media 023 1.214 164%* 8.725
News Use
o News Sharing .019 1.004 -.006 -0.321
Interactivity .
News Commenting .038* 2.076 .035% 1.896
Source o rce Recognition B3 6.945 .065* 2.976
recognition
R 123 150
adj R? 119 147
F 36.036"* 45 417

tp1, " p (.05 ™ p(.01, " p(.001

8) 2Ar|tjo] ¥ o]-go] AAm|tio] yr AlE|ke] Ml Rk sige] dEritiolel] mA= G2 p( 19 F

ARZ SAZ 02 231 (marginally significant) VERsitE.
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Table 5. The Moderating Effects of News Sharing Commenting, Source Recognition and Age on the Relationship between Social Media News Use and Crediibility

(Regression Analysis)
Model 1 Model 2 News Model 3: News Model 4: ?purce Model 5: Age
sharing commenting recognition
(DV: social media news credibility)
B t B t B t B t B t
Gender 059" 3.559 059" 3.554 .059*** 3.573 058" 3.542 .0B68*** 3.490
Age - 124" -b.289 - 124" -5.285 -.124*** -b.272 =121 -5.174 -.124*** -5.274
Education .008 0.371 .008 0.372 .008 0.381 .006 0.289 .009 A45
Region -.077"* -4.646 -.077"* -4.642 -077* -4.657 -.078"** -4.684 -077* -4.646
House income -.020 -1.062 -.020 -1.056 -.020 -1.059 -.018 -0.959 -.019 -.979
Control
Political 003 013 003 0.141 002 0.117 002° 0.098 002° 098
orientation
Subjective
Class 046 2.559 046 2.556 046 2.557 046 2.564 045 2.522
|dentification
Social trust 2447 14.882 2447 14.870 2447 14.864 2427 14.728 243%* 14.818
Sodial media - o 1.657 036 1526 039 1,740 -.025 0845 024 1.041
news use
News media
use Traditional
media news 023 1.214 023 1.210 024 1.230 .023 1.223 .024 1.240
use
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News 019 1.004
sharing

017 0.687

.020

1.027

.020

1.060

.019 972

Interactivity

News 038 2076
commenting

.038" 2.072

.048"

2.023

.036"

1.956

.037* 1.977

Source Source 153" 6.945
recognition recognition

165%™ 6.601

160%™ 6.610

190%™

7.673

169%™ 7.134

Social media
news
use*News
sharing

.004 AT

Social media
news
use*News
commenting

-.015

-0.660

Social media
news
use*Source
recognition

.071*

3.264

Social media
news
use*Age

-.030* -1.757

las 123

123

123

24

125

ad 119

119

.19

120

122

AR 123

.000

.000

.001

.002

F 36.036"*"

33.455"**

33.488"*

33.704**

34.316"**

tpl 1, " p(.05 ™ p(.01, " p(.001

T2 0[8, &0, E4 Xt wA olbjo] AZ|Tof ofxl= HEF

77



) DICIOKE St 7 OIRET 74 AlzlE 7+ Hoiet &4 01X, oizio] ZEEM,
2AVIEIO1E B9 722 ol 454} 2 AR Alelol o), E4 ol W o] 22k

p
3
=)
N
rlr
2
O U
o
oY,
o\
ol
3R
(]
DO
2
)
frt
At
EE
O
>¢
ilke)
E
v
2
:1 r
>.
o,
oo
ok
)
nii
E
ro

< A(H) A= FefshAl Yepgth(B = 071, p (.05, RQ4). =, 24v|Ho] 7 o8-+
= 27313ItH(Table 5). &A1 9I#] &=} ot
2AAnYo] FrAE oS8 AR} vols Ao UEtot &4 K] e

2 L=

o

58 79 200 1128 o] GBS AvavIle] ji2ol tht AR} b 2 3
)

Social media news credibility
26 28 3 32
1 1 1 1

24
1

social media news use

source_recognition= low source_recognition=high

Note. Source recognition groups were classified based on the mean(M = 1.59).

Figure 1. The Moderating Effect of Source Recognition on the Relationship between Social Media News
Use and Credibility

9) RQL: &4v|to] w2 o] g} 2An|t]o] Fr22 A= Aol Fr2r F-fiz o3 FgS lil%ﬂ?
il

RQ2: 220E]o] 1722 o] 43} 20lEle] 3722 Az Aol e the sk ojule e vixrp
RQU: AeIElo] 12 o813 AvIclo] 2 A9 Aol 72 571 QLA ot A vl
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AU S S/ s oS i AEIE Afolell d1Re] 2dadtE SRIF A
(RQD), adrtje] y7= o] gwda} AF 3F Aezkgdde] A4 R froletA(marginally
significant) WER-HB = -.030 , p ( .1) el ule} 2xdv]tjo] 72 o8 A8v|Ho]
T A 3F AV TS g s TS SISt (Table 5)). W ARTiSl 7

o
o
Avielo] 3725 ol ol BT Avilo] i AR} Eob A} neleel B

1o} ZA YeRteH(Figure 2)).

-

38

32 34 36 38
1 1 1 1

Social media news credibility

3
1

T T
0.00 7.00
Social media news use

age=low age=high

Note. Age groups were classified based on the mean(M = 49).

Figure 2 The Moderating Effect of Age on the Relationship between Social Media News
Use and Credibility

o1

#z gl i=of

= -

e

AT SNS, WA, FRE 5 o) BY FUES B9 1 o, Hol(Fhst 9
1 23] Qs 22 AEEe] PAE HEA
g 2she Qi) Hol, 24 Qo] B SRS, A7 At 1 ol
o] Yo% 2AITo] 18 o Al
(7714 Hi-ash Hi-b A7), 240Ie]o]2 B4t Jr2s B Avaviiolsl Anlelo] 2
o) AlEEd] QS 7R Skl Ho-ash H2-b 717D, A/avicle] ool sigg

=)
‘

2
M
gy
QL
%
ke
o
=
[>
o
=
[>
>
i
N
(]

oy

ot
=
2
i)
iuj
2
l r
i
U
2
A}
of
ﬂ?
pavy
i
v
%

7P H3-ax#], H3-b 717}). B=gh, 28nyole] 72 S QIX] vt S5 A8vHo]

T 018, &od, X APt w4 0lcjo] Al2|Tof ojxl= g 79



o} AZn|)o] o] tiek A7} o= AoE VERJTHATREA 3). BAATE £3)5
= uf ool 2 FolE wET

A, 2dnHe] yr2 o]§igo] BoldE Avnltie] yro] AlRwrt Fofuja ﬁ%ﬂl
tlo] =] 27} Fol=i= Ak AaAlel 7An2H2020) 9] AdTE AERIsT=
ek, deAlek Anletel] nkE Avdwltie] rAE AlEjehs 21 FHR1S] Sl igh ﬁﬂﬂ
Qe ek, HEgh, ARFES Ahle] o) dw) viszg ARG Bl AlRfslal vl oS
71w gtk olefel 443k SNS, WA, FREE Fdl w5 o83 )l o sl He
g He] %ﬁi Avdn MO% ToE TS 453}

2l ERRle] izl Ho] g An} HEw[tio] 2o ik Al|7E Sl

Fgon *éﬂé% T ek AdTelMA gZo] F2 71E ARl digk F4H¥ s
S Q= (ol 8A, 2008: AT, 2008)ol2hd Pl Hol n=F AAn|tio] o] g
A= Asultlo] w5 FgA 0% s 7hsAdo] Atk

A, 2A3nHolE 5ok s 2ol 9] a3t o Aol FE3 4 9l s B
7} A= JEks 7AA] ethe ks E53) 71l (Johnson & Kaye, 2016)7F 3--&
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