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FE=T 0|52 7HzF A (proactive) HEY
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Ad Axshs 5ol dllgshe JE
Mol 71zl wheh dez HE 94
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L r
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59 AR FF(information sharing)Z

G52 7123 A 4319

AR Z(information seeking) 3J9je} %

A9l AKX FE(information attending) &2 -

BEH(Kim et al,, 2014; Lee & Rhee, 2020;
Kim, 2006; Kim et al., 2012).
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Problem Constraint Involvement Referent
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Situational
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Action
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Information Information Information Information Information Information
forefending Permitting I'orwarding Sharing Seeking Attending

{Figure 1) Situational theory of problem solving
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{Figure 2) Conceptual Model
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T QAska Gl et e ?rxgama Kim $(2012)9] A78 #as) 37 Bepoz
&7, Kin, ¥, Kindt Kin(00)9] 4987 T4 BAGAS2 AN §2743 4]
Ak ESES ASE G WA A, HAE

o

= d = =2 0 v o ) bl
Qe 5:—xﬂ 2 qag o zvu =g ool Magh Jaolr] SFE AR 4
AlRtsh= A4 adsol gt QAo g, oA A=E ov|etH, Oeir} Hasking, Young(2005)
Kim 5(2012)9] 3= s 87l #@do= o 7Nt AR A7 | a5 EHDRSEQ-R)
4G WIS oSl $F BA & FEOE WA U8 S(Lim et al,
7b AH4ldE o] Qlefal A Ztehs kol 2018)9] & & Atoll WA MEFs] A
(Table 1) Measurement ltems

Variables ltem

| think the issue is a serious socid and national problem.

Problem Recognition |1 am concermed about the health of the people due to the issue.

Government and related ingtitutes should take this problem more seriously and take actions,

| feel that my ideas or opinions on this issue matter to those who are addressing it in government or corporation.(R)

Congtraint
R niion | have much constraint on this issue, which is only controlled by the government or pditicians, (R)
| feel that my opinion will be reflected in making policy and regulation on this problem. (R)
| see a dose connection between myself and this problem.
Involverment - ]
" This problem affects someone close to me at some point.
Recognition

This problem affects me at some paint.

Situational Motivation |l am curious about this problem. | have many thoughts on this problem in my dally life.

in Problem Solving |1 would like to better understand this problem
believe | can refuse 1o drink alcohal when others recommend it.

believe | can refuse to drink alcohol When my spouse or partner is drinking.

Drinking Refusal
Seli—Hficacy

believe | can refuse to drink alcohal When my friends are drinking

believe | can refuse to drink acohol when I'm dlone at home.

believe | can refuse to drink alcohol when Im done in a restaurant,

search online resources to find useful information about the problem,

Information Seeking regularly check to see if there is any new information about this problem on the Internet.

regularly visit websites related to the problem,
may take some time to listen if someone tries to give information about this problem.

Informetion Attending pay attention to the problem when i search the internet

attend to news on the newspapers when they cover this problem

frequently express my opinions confidently about what should be done to deal with this problem.

Information Forwarding

make sure that my friends know about this problem

exchange opinions on the problem with others,

Information Shering talk about this problem only when others bring the topic.

would be wiling to talk to someone about this problem if they asked me,

| easlly judge the value of information.

Information Forefending — - -
I invested enough time and energy so that | understand this problem,

For this problem, | welcome any information regardiess of where it comes from

Information Permiting [ At times, | find that | have accepted conflicting informeation about this problem.

| am interested in all viewpoints on this problem.
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= %’4?‘* 5719 @Ei TR, Kim &
(2012)0] E&+S A 13| 27 Eatoa =451
ot ARUAIA BEE Kim 5(2012)& ZL
sto] ¥iQl & 747t 9-37) B3 ' Z453l
t}(Table 1)

55 W2 &5 e Ve &2 v
Gog FHEI 4 9lom HAYALE HigoR
At gk G7ke] SEF(HA && vhA o gig
2 Aw opUZ) I S HE(HE g g
e &S ¥ Holu wiS U7 E EAH
THShim et al,, 2009), E3F 23 HlE (o3
T, 2017) 19 7|02 A 13] o4 &
b 743 o)) 13] mwk13] o] 43]

(Table 2) Respondents Distribution by Gender and Age

2 ﬂ?@l fE BEL F 19%oln, $ER
A d. oA 657 (53.6%)
23%8(22.7%), 224 228

SH
RS

(18.5%), 26A] 167 (13.4%) 52| <O-= Lelyt

Frequency %

Mele 54 454

Gender Femele 65 536
Total 119 100.0

20 9 76

21 6 51

22 22 185

23 27 227

24 15 126

Age 25 10 84
26 16 134

27 6 50

28 4 34

29 4 34
Totel 119 1000

Freshmen 21 17.6

Sophomore 30 252

Junior 26 21.8

Year/Status Senior 26 21.8
Graduete 5 42

Gradugte Student " 92
Total 119 1000

Before 2020 94 790

Admission Year Ater 2020 25 21.0
Total 119 100.0
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L, 3PA 15hd 217(17.6%), 2814 307(25.2%),
38hd 267(21.8%), 434 26%8(21.8%), =AY
5%(4.29) L ThEHUA 1159, 290191k, U3t

A7l 242 AR A AR E7] AR ol AR

(Table 3) Means and Standard Deviations

= 20208 7|ECE 20204 o]Ho] 949
(79.0%), 20209 0| Z7} 253 (21.0%) 0.2 L}e}f
3t} (Table 2).

AL AFAN0l R B BIE

94

Variable M SD Cronbach’ s a
Problem Recognition 5.09 1.344 819
Congtraint Recognition 391 1.619 725
Involverment Recognition 467 1.724 79
Sttuetional Motivation in Problem Solving 512 907 686
Drinking Refusal Self—Hfficacy 4.49 1.124 720
Information Seeking 2.45 1.565 897
Informetion Attending 438 1.519 756
Information Forwarding 385 1.836 900
Information Shering 487 1.440 862
Informetion Forefending 395 1.440 694
Informetion Permitting 4.36 1.471 .848
(Table 4) Correlation Matrices
Situational Drinkin
Problem | Involvement | Constraint |Motivation in Refusa? Information | Information | Information | Information | Information | Information
Recognition | Recognition | Recognition |  Problem Seli—Efficacy Seeking | Attending | Forwarding | Sharing | Forefending | Permitting
Solving
Problem 1
Recognition
\nvo\venjgnt 34" 1
Recognition
Constraint 317" e 1
Recognition
Stuational N . .
Motivation in .631 409 —299 1
Problem Solving
Drinking Refusal o _ _oa™
Sel-Fficacy 282 -010 282 052 1
omaion - 75" | se7 | 348" | 315" | 263" i
Seeking
nomaion | soq” | 409" | —3%0" | 365" | 086 | 5607 w
Attending
rlomeion | joqt | s05” | 5167 | 362" | 2537 | 5047 | 6317 i
Forwarding
omdlon | gt | 353" | 430" | 420" | o085 | 286" | 61" | 571 1
Sharing
romelon | gt | aga” | —aee” | a7t | 27 | 37 | 4ss | ead” | e w
Forefending
nometon | 75" | 510" | —a40" | 505" | 103 | s027 | ev9" | 754" | 708" | 7207 i
Permitting
**0 <0.01
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526
219
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31.584™

Situational Motivation in Problem Solving

.355
—056

2.998

Congtraint Recognition
Constant

Problem Recognition
Involvement Recognition

(Table 5) Effects on Situational Motivation in Problem Solving
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(Table 6) Effects of Situational Motivation in Problem Solving on Communication Behaviors

Independent Variable Dependent Variable R® b B F t
Information Seeking 099 543 315 12.88"* 350"
Information Attending 133 611 144 17.93** 4.235™
Stuational Motivation in Informetion Forwarding 131 753 362 17.66™ 4,202%*
Problem Solving Information Shering 184 682 429 26.41%* 5.140™
Information Forefending 135 583 367 18.24™* A.272%
Informetion Permitting 255 819 505 40,10 6.333"

*p €0.01

(Table 7) Effects of Drinking Refusal Seli—FEfficacy on Communication Behaviors

Independent Variable Dependent Variable R? b B F t

Information Seeking 069 366 263 8706™ 2.951%*

Information Attending .001 049 .036 154 393
Drinking Refusal Informetion Forwarding 064 425 253 8.029™ 2834 **

Self—Hficacy Information Sharing 007 109 085 849 922
Information Forefending 077 354 277 9,699 3114

Information Permitting 011 134 103 1.250 1.118

*p {001

p<0.01), HRAB =362, p 0.0, Ju3
(B =.315, p <O.01), HEFEB =144, p
(0.01) 02 BE S.ou|st e A,
A 2 A4S

59 SF7E A7 Es el ARUAelA

W5l nlAE G ) $13) e 5
A4S WY A, SFAR A ESES B
AA ARUAH BEo] REHOE G
£ A A2 ekt (able 7). 2} 7
iﬂao; 2% = 3

o} I(3 =.277, p<0.01), I theo g AW
43408 WolSol HRAT(S = 263,
p <0009 HRE 2 AglA BH5H: 4
HATHE =253, p (0.01)9] £O0F o Ao
2 gl Jeht ARFEE =036, p
0.0} ARFG(B =.085, p0.01), RS
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(Table 8) Frequency by Public Segment

kS0f chet ciskdel Qkint FRL|F0IM dS

Public Segment Frequency %
Active Public 25 210
Aware Puplic 35 294
Latent Public 39 328

Nonpublic 20 16.8
Tod 119 100.0

(Table 9) Tukey HSD Test Result-Multiple Comparisons

Nonpublic (a) Latent Public (b) | Aware Public (c) | Active Public (d) £
(n=25) (n=35) (n=39) (n=20) &
Informetion Seeking 2.96(1.50 2.48(1.26) 34801.22) 4.46.84) 14,28 .000
cdha oa dyab
! ) 2.81(1.26) 4.14(1.37) 4.91(.96) 5.60(.84) -
Information Attending beda Badb oa dab 26.40 .000
! ) 2.16(1.35) 3.12(1.54) 3.62(1.57) 4,62(.89) .
Information Forwarding beda 0a db Oa dab 30, .000
‘ ‘ 363(1.83) 4.97(1.42) 5.21(1.17) 5.60(94) .
Information Sharing beda ba oa da 10.70 .000
. . 1.33(55) 1.65(68) 3.05(1.65) 4.101.44) -
Information Forefending beda e db Oa Dab 2803 .000
. »” 3.09(1.30) 4.22(1.48) 4.72(1.19) 556(1.17) -
Information Permitting cda b oa dab 14.64 .000
001
%5 w30l o AryAelAd s Aol F Fo o5 HE AR S Boled, 4
o O AeE AHEY] Qd AREEA H A s i 2 SsaEe 54
(Tukey)= AAIRE 23, £AI8122 FItt A o] A FF X HlFF el €3] w3k,
UAelA 352 o4l 71 oA 2 S AAFFE HlEF HH =2 e Hilo
55, AET, sF, e =A= & o, Yo7t e JAl HlE tH] =& &
0] =7 UEhd e, 53] &5 Be S Holz AoE UeY & g535%F
ArUAlold PFF SHAA FEHAA =2 =AY 2E FF FFl lojA vlEEolY
s Eodoh Eo AFor, HH AW A FFol vls) =2 ede Elom, QA
Fsol SlolA= Be55 AAES 9 vl % GA Be s SHAA BlES e &
S Hus) FAH R Fon|etA w2 EF s740] &of, o] F 7HA 39 35 S
A& Helon, AFE AA] vHlFF el = o] AFYA oA W52 T Aol & Bt
< 548 2ok 29y vlesa A 53] o] Al 7HA 7389 AFuA A W5l
=, HAEES AATF, 1YL AATFL UolA HsFF Bt 5.55 Aot iS¢
E5Es 19 Aol FAXNCEE FYH|s 2 S5dS Eon v A A
Atk AE g AR Ad, R %, AT B55F ol 2 dF
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3 o oA 1 Zpo|7t FAH SR = F-ou]s} of webA TEYPS W, LAY 577 F o
A ke AoR Uehltl Auzpm g A o 45%1(37.8%>, FAL 357(39.4%) O 2,
FUACIA A §33 ums) Ao 7 99 257 F WAL 19%(16.0%), 91K 20
§HEAO] e A0E UEBIIM, 55§ H06.890100 K able 100, £ $30] 2
3 7t Aolo] HE T WE §YT $ASE  ARUACIM FEL HEAAL 1), HmAy
Al ebstet = ARt AE4E, ARAY, JEIH, YR
ceom A7EA 20 BeAsle] £F 48 7, AMFZOINL AN 25 $70] 19
of we} 35 skl 1o wE AFyAe & AR =A veEd 29y 24
4 BB A0lS G B4 Gk AAE B 27 A0 9 AR 35 ol
SR S SHAL 067,29, A9 Aol T2 Fol felpletA] eskek(Table
B eRTo 9W(nenoR etk 48 1D,
(Table 10) Problematic Drinking Experience within One Month
Male Female Total
High—Risk Drinking 35(64.8%) 45(53.8%) 80(67.2%)
Low-Risk Drinking 19(35.2%) 20(46.2%) 39(37.8%)
T 54(100.0%) 65(100.0%) 119(100.0%)
(Table 11) Communication Behaviors by Drinking Type
Type of Drinking N M(SD) t(p)
Informetion Seeking HIQWR.ISK Dr'mKl\ng &0 £100.39 1.550(.124)
Low-Risk Drinking 39 3.66(1.51)
) ) High—Risk Drinking 80 4.38(1.42)
Informetion Attending - — 277 (783)
Low—Risk Drinking 39 4.30(1.55)
) ) High—Risk Drinking 80 3.85(1.86)
o Informetion Forwarding - — —059 (953
Cornmunication Low-Risk Drinking 39 3.87(1.95)
Bereni — —
v Information Sharing HIQWSK Dr.\nk.\ng &0 A81.47) —154(878)
Low—Risk Drinking 39 4.90(1.38
) ) High—Risk Drinking 80 257(1.61)
Informetion Forefending - — 11(.269)
Low—Risk Drinking 39 2.23(1.46)
_ B High—Risk Drinking 80 4.35(1.45)
Information Permitting - — -317(752)
Low—Risk Drinking 39 4,44(1.66)

{Table 12) Drinking Frequency Before and After Social Distancing

Before Social Distancing After Social Distancing
None 12(10.1%) 5(4.2%)
1 —7 fimes 74(62.2%) 94(79.0%)
More than 7 times 33(27.7%) 20(16.8%)
Total 119(100.0%) 119(100.0%)
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(Table 13) Drinking Alone Frequency Before and After Social Distancing

IA0F HAFUAOKE s

Before Social Distancing After Social Distancing
Nore 92(77.3%) 81(68.1%)
1 - 3 times 25(21.0 %) 34(285%)
More than 3 times 2(1.7%) 4(3.4%)
Total 119(100.0%) 119(100.0%)

(Table 14) Effects of Drinking Alone Frequency on Problem Recognition, Constraint Recognition, Involvement Recognition and
Drinking Refusal Self—Efficacy

Independent Variable Dependent Variable R’ b B F t
Problem Recognition 006 —081 -076 68 -829
Frequency of Drirking Consiraint Recogniion 000 —024 -019 041 —203
Alone Involvernent Recognition 024 212 156 2914 1.707
Drinking Refusal Seft—fficacy 068 -232 —262 8503 | 2931
*p 001
BOoR, AFZA 33 BHste] & Aol =, AFRA A7) o] Fof 15] ol EES 7
et FFolAl oE Y vA=A AR e Alo] F7bsltal & 4= St} (Table
7] S8 Abel ] Az Er] AR o] wt AR o 13).
T3 E gt 55 HEef 5 e dofR e Hlkof upebA hgof heh A= o143t
Yth(Table 12). AFR]& 7 2|F7] o] 9 75 EAAAA FFe nAEA LotEr] HsfA
A &7 W=7} 18] wghko] 127(10.1%), 13] SAEAS Astlon, &4 Aik= (Table
ol 83] w|qto] 747 (62.2%), 83] °]4o] 33 14)9} e}, 25 Rles 359 A% 4
H(27.7%) 2 YEFHTE ARl A2 R7] ol % A4 (B =-.076, p >0.)T} AFAA (B
wrRlEe 7, 193] vjek 59(4.2%), 13] o4 ==.019, p».01), TAA:=(g =.156, p).0D)l=
83] m|Tk 94%4(79.0%), 83] o|4 207 (16.8%) FefuRt = mAA Rk vk, SFARF
O e A7 BB =-.262, p 0.0)2 &5 W&o
ERE ARSI A)F7] o] o] T Wl F()A e U= o= eyt &, &5
w5 BT AT, ARE ALEs] ofde] @ MRS R348 SFAR A ESe] Wop
19 wgo® E&g AYd FFS W Adw SN & U
(77.3%), 13] oA 43] o|qt 25T(21,0%), 43]
old 7% T 2¥(1LTR R YEETH
AFE] A A7) 0% o HiEE ATET 1 6. =2 3 2E
o] wehe 8179(68,1%), 13] o)/ 83] mgto] 34
™ (28.5%), 43] o|AFo] 4(3.4%) & LJEbtT 2 A A2 st Ee] e wAlol o
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Th current study examined college students’ issue perception of and communication
e behaviors on problem drinking based on the situational theory of problem solving
(STOPS). A survey of 119 respondents explored the influence of perceptual, cognitive, and
motivational antecedents of information behaviors. The results suggest students’ problem
recognition, involvement recognition and constraint recognition influenced situational
motivation in problem solving, which affected communicative action. However, referent
criterion, which was drinking refusal self-efficacy, partially affected communicative action.
Theoretical and practical implications for future research and practices are discussed.
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