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YouTube has emerged as a solid search engine by distributing diverse types of information. The
political area is not exceptional; videos containing political information have been on the rise on
YouTube, and the general citizens have formed public spheres online as they created and shared
political videos. This study focused on users' perceptions toward citizen-generated political videos on
YouTube, based on Davison’s Third-Person Effect (TPE) theory. The online survey was conducted with
300 Seoul citizens from age 21 to 69, and the result demonstrated the TPE. The respondents were
more likely to perceive that the citizen-generated political videos on YouTube had a greater impact on
others than on themselves. In addition, the respondents tended to show a high level of TPE when they
perceived the messages were socially undesirable. Also, it was found that individuals’ message
desirability perception was influenced by their political ideologies (conservatism or liberalism) and their
perceptions of media partisanship (conservative, moderate, or liberal) toward the citizen-generated
political videos on YouTube. Specifically, the conservatives showed a flat message desirability
perception regardless of their media partisanship perceptions, while the liberals showed low message
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desirability perceptions when they thought the media was close to conservative partisan. In other
words, the conservatives were not influenced by their partisanship perceptions toward a message
when they judge the message was socially desirable or undesirable. On the contrary, the liberals
tended to be influenced by their own partisanship perceptions when judging message desirability.
Noteworthily, many previous studies verified substantial factors, such as ‘issue involvement’ and
‘hostile and favorable media perception,” affecting the desirability perception of political messages.
The result of this current study could be explained in a similar vein. First, the sample page of the
citizen-generated political videos on YouTube contained political issues highly related to the
government at that time. As the ruling party at the time of the survey was the liberal party, the liberal
respondents may have been more involved than the conservatives. Also, the liberals may have been
affected by the other factor such as ‘hostile media perception’ because 64% of them perceived the
political videos on YouTube were close to conservative, 17% of them perceived them as liberal, and
19% of them perceived them as moderate. The imbalanced partisanship perception toward the
citizen-generated political videos on YouTube may have affected the respondents to feel the media
itself was ‘hostile media’. Finally, the current study examined the influence of TPE perceptions on
media literacy and regulation attitudes. The results showed that those with the greater level of TPE
perception were more likely to support the media literacy necessity. The association between the TPE
perception and regulation attitudes was found not significant. That is, the respondents were more
supportive of educating others on media literacy, rather than regulating the freedom of speech on
YouTube. The theoretical and practical implications of the findings were further discussed.

Keywords: YouTube Political Videos, Third-Person Effect (TPE), Message Desirability, Media Partisanship,
Regulation Attitudes
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EACHO1 8-, 2021). fFEE EOH HHJ-E]“ ez 2 9} —,—O]:7]— o ]:5H A GEH=

of SHFlE i’fﬁ}ﬂ‘/‘r ’d]éx—iolﬂ HIEQ S AA glo] sk ko= ARSEH
=g Qlek ol]TVe] Zei= ~n(Frank Smith) 714R= 22191 S0l sulsh =
gelo] s et vl 9lom(oluu, 2019), EolEAdelEdTAE SeueliM 71
29 SRR frE EAVE 7P AR Ao s SeEE SHEOR HRE(31%) & A4St
%= ItHNewman, Fletcher, Schultz, Andi, Robertson, & Nielsen, 2021, p. 19).

12| QIENIS) Fako] shfiw il 9] A5 df=rdto] WA ehs F-2kgol gk $-2
T ARAA, ofof] thigh gk Alo] AX|7F Hasis o $ sERle] AE BAslof g
The 4=59] ofde] tigelar Qlrt. Szl gAlete] HaAje] w2, f-7E o852 f;
FHEC] do7|E 7 A}, ok 25, AR ok T e AR]A ZAlEel sl k- Al
Zfefetal =713 Q1o frRHeh R Adel] ik o 70‘9—:’55& ﬂ%]ﬂ %JPJ} = o
57.2%% JERHTH el 2021). Wha, o]84je] TS a1
Fol EiAlE Fshs Sae|e oL slvH#n], 2019; $4=, 2021).
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9] o1AlS: AFUAle|A o] & = shtel A|3AF €3 (Third-Person Effect: TPE) ©]&2 Z3l

1) 3 Qo Quel S “HR2, 714, PD, SEAL BAHEPE opd Ak FRrow b Aelalgl). ol
PRle) ol ACIETE A A UEAE S S Sk WA A0 AREA SR £ o
wlAle] B4 stelstel, Qe Srlel BAA o7l Foh An A WA Qe FEAS] FUY AL A%
9} o] 2E B3] $4J5p7] Agfolr).
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ekl gk A3 G o] 22 wjzaAFUAle e Gl thal AR4le] Bt e
o ERIY] et Biel o 2 AR Flow AZshs Ske] Algd EAS Awdit
(Davison, 1983). ol&lgh a4 #|24e] 7|Aoli= ARrlo] BRINH B $-dsital Azksh= 4
2% Qlo] ARgsh=t], AlHeS vizm|tiolo] S w ARlut Bl A o 2 3k
S A Zlog AZsRs o] otiDavison, 1983). & dollil= LHil A2 ]
A TS oz A3ak EAE Slskal, B3 e o] 8Akso] Q1A &
A vlA 912 (Message Desirability Perceptions) @} #132F &3} 914) 12 574 €f
L (Attitude Toward Regulation) 7+] IS #AstaiA} it

wAA] whRl g Q1oldk 54 wiAl S8 wARZE dvh ALl A 0 2 nlgkgle] gk
AQlel T2+ 214 (Duck, Terry, & Hogg, 1995) 22, wARe]l that nlezlAd <12)S A3
A} qpe] =719k ks AXsks 53k Wl T bk AqtEo] Stk (AdS- 25X, 2018:
Jang & Kim, 2018: Kim, 2013). 53] A4 o7& &2 vrje] wmx|#|¢] 75 mixA)¢]
HRA el gk ARSlA gho)7t FAlsh (A2 251, 2018), AAA miaAe] Als]A] vlgd
214 0141- 7)01¢] =] 48K Political Orientation)#} #AIA] W&2] 97 Ax|xol] wle} o}
2 YR 5= JtHPaul, Salwen, & Dupagne, 20005 Sun, Shen, & Pan, 2008). ©]]
die] ATAFE(E/Y, 2014, 2018; ©lE7]-Fel, 2012; Meirick, 2004) 7HQ19] 4]
J AR e] 4 LA] of ol whe} B HIAAIE
T hom, A3AF Ejelt 2po)7} vt TSI ARl M= Al Al fRE
2| F g vaA] o] nigkald o] Weke 54l Bosks 7Pl #rE ol8Ake] 71
B2 Agholl wef 1Ak vAA] ulgald Qale SAsto] A3z ExE d5she
2 WQle] & 4= gli=A] WAlslaA) gk,

bl B2 Pt F494(Innes & Zeitz, 1988; Jang & Kim, 2018) H= 5744
(Chapin, 2000: Henriksen & Flora, 1999: Kim, 2013) witie] wialxlo] tigh 232} &
I QS HTEnion, ofegk HIH X]”O] 3 wle] mx|Ael] gk s o A4
A AR 2 e ARkl AR R AR el thE e o8kl F 7t
= o = A Bz} nice] r‘ﬂEﬁW (Media Literacy Necessity) Z8A ¢l
Fazp gkl WA, i Bl mejole] FAARI Q3o R RE] 2] S8 BlRlE B
918t ¥h7(Chung & Moon, 2016) 0=, d#e] AF-E(ERIed, 2011 =24, 2011: Lim
& Golan, 2011: Rojas, 2010; Sun et al., 2008; Wei, Chia, & Lo, 2011)¢] &2}l 7}
Ahrzs, Auleld euld e 2Rl AlY T mHofol] thl =8Ake] A3xt 2t &

sgplabl 5 vl el 914
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g wo] wiaAe] giAlell et e A AT ool i Al ARkl ARt

o ‘446‘} T AR Areoke] AIE FAskat gtk BEg 2 A9t i wiAA Z}iﬂ‘ﬂ
ok 1A B o2l & O Wl el A3AL Gt rito] 2lEe|A] Z
1A= gake E4ekaa) gk st teee] A Al3AF Zatet 1Al Bl 7kl dAIE E
Mgk i Are] ARkl TMbA(EEE, 20200 Jang & Kim, 2018 Yang &

mﬁ
Z:
(o
Z
=2

ol

d

L

Horning, 2020)2 FA= Xﬂ3z} gy} vjtjo] FEEA] 7ke] IAIE BAEIg tjte] g
EfAIE "rlt]efe] FgHel gl sy 918t 244 s (corrective actions)”(Lim &

Golan, 2011) & SR}, "Wtje] Fel=5 vjgh o= FA3 4= glar, Yoyt 22w} 714
S e ol g (abdE, 2021) 0tk mitie] EEEAlE A B} tlEe] At A3
2} g3} ool 3k Mgz Blglo] gh} . oltol|adis ol ARk SEH 3] EoA)
TollA] gk o] Yol wtle] glefeia] Harg Q14]e] BAIE Yol gt

ﬂ%%}zh, 2 AT ikl AR AR R F el digh 3] Q1A AL &t
oS 7o Awrar, Tof wpE A e (A B, mTle] ZlERAl oA 212) ¢
=5 et st 5at, Aa Al Al3A gate] Wek) A7) 8 WaR s
mAA] algkAPg Q1xlel] Esle], fiRE o] 8ake] A et wiFl A <14l (Media

Partisanship Perception)O] HAJA] H}EW” "L”‘)ﬂ w2 Jeks B4 E}I’J} st} B
[e =

O

=
ok, 2L ) 59 A ol 461 4 S 18 454 B

2. 02X v

1) XA HAIX|Q| RI3AE St

dleH](Davison, 1983)2 AlEEo] ofd mAAIE Hghe ) 1 gafzlo] ARIEr} dHollA o

7yt 2483k Zlofetar Wi o] AU A3l Erl Agefshar, AR goolx] L guE &

QISALt. ol = i) Aellx] HAA wiAR|o} 7225 Hdehs wltiolo] A3} EE |

tjo](AUE-794, 2006; Jang & Kim, 2018; Lim & Golan, 2011) @etellq wkAzIc
] gel|A] Frrlrlofe] @ 1AkS e AU 7194(2006) 221 o]
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| :

HollM grsle A JHEM FeEe] T84 XﬂS
A A4} 23w el fﬁ%—rg] social media activism)ell PIx= FaS olulr). it
TEE AR ey Fds AR 2E3A] GAE w10 A 8T 54 ol FrAll
jel FAHo® A7ekes she G o 22k Aojslal afd el digt A3k 2k
Lol e}, At A3}, FRE ol8ARES A wleiy] el ARk Bljlel ¥ 2 e
e Aow AZehs Ao veith wgk gt Z(Jang & Kim, 2018)9] 201 7T
2ol ik A3AF Bk Aol ARt ElQle] AA] Aol e ) Al3AF 23 B 2 Ao
= UERth o5 AAA Al tigh 3L StE EAF A1 dES TR B,
njtjo] wigtol ] s A2 iAol tigk A3 Eah AR, BRI ARSI A7t
Uhal 24 AI37F a3k v A= o] Siich

A vl sk 229l itjete) Ai3At Batel vdE A3 e F9iel B, &
21 7P e A SR S TR el (e 994, 2006 Jang & Kim,

2018; Lim & Golan, 2011) W&olx| 25 A3AF 3P} A=QIc) 2 A7} #4614} 8=
QIQ) A R A Bl thek AR R BAIR e b Rl A4 Ha) o
T 7S wo R Sl Alat fRE X e i ARnct Emoﬂ oie JaEe o
=) Qb A3 Ebh b 20 ofEsh, ol vkl ST 7baS A

7k 1: ool MEt FRE FA| SSde| Il thslo] Afalnt EfRl ZH MBAH 2P| et

2) HIAIX] HEREIA QlAl0) 2 MISK} St

HIAA] wFl gL mlejol7t Adehs Ao £ 52 Uhge] FAPE skl Sl S
21 AR8A mlgkAd (social desirability)& S2bH, ltjo]o] #3a} G715 o5k QIO
o] AgelA] ool vl Qltk(el: Eveland, Nathanson, Detenber, & McLeod,

1999; Gunther, 1995; Henriksen & Flora, 1999; Hoorens & Ruiter, 1996; Innes &
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Zeitz, 1988: Kim, 2013). F& ARS8 0= nlghalabs] 82 vAAlol tharie= Al3AF &zt
(Cohen, Mutz, Price, & Gunther, 1988: Eveland et al., 1999 Gunther, 1991,
1995; Henriksen & Flora, 1999: Hoorens & Ruiter, 1996: Innes & Zeitz, 1988)7F
LR = W, ALS)A 0 =2 nfealgh WAt thE AR APellAl vRs
Hol | Arfar Ak Al1AF @3 Chapin, 20005 Duck et al., 1995 Henriksen &
Flora, 1999; Hoorens & Ruiter, 1996; Innes & Zeitz, 1988)7} Uehf= o] 9ich
A AlE]A o upAleHA] 952 HAAel it A3z} &3 ATNE AuER, TR W
#=Ade] 7t 722(Cohen et al., 1988: Gunther, 1991), w|tjo] 3 (Eveland et al.,
1999: Innes & Zeitz, 1988), *¥=4%12§9](Gunther, 1995), ] #3l(Henriksen &
Flora, 1999) & t3lch o £¢] F3l 5(Cohen et al., 1988)-> Hel#lAd 172=9]
oJgka o)L 14‘4??} I, ARIET BRINA] MR GFEo] t] S Ao kel A3t
TPt vERken, RISl At BaE Al3Al &t Y AR AR YERITE o] Y
&= ol #leA 7i2=(Gunther, 1991)¢F #2529 (Gunther, 1995) & F4% 847} &
nejefo]] wiste] ARIET BRI A WA= @3S T A A2k Al3Ak ) vkt
o 544 mirjo] mxRIel S84 mitio] WAl thek A3l B2 AllAF B A AAE
Hwgk o32, ofu|l29l Ajo]=(Innes & Zeitz, 1988)+= vitjo] & x| A9l S+
2 H] IS SR g AR e] Rk 1AS 27 SAg A3, wide] £z gA] A
g

i~

pud

|k 22 A vipAlA 232 B3} 7FehA| Lhehc Wb, S5 wkd) Q1) 22
7gA AR R E AlLAF gabrh dERsit) 2o} FolE (Hoorens & Ruiter,
1996) 3t vilAlA|9] wal ol k2 A3 &ak Wl At Fal HREFAA vaA)
oM A3 aIke WHsIGlon, TR i YARES TS AR vMA) M= Al
A ZakE s 71 o] S sEsigint

e} HAR)e) uEAAS Vo R gt olefel V]E EHEY AREE o
& 501, o]HA= F(Eveland et al., 1999)& Z7} TS So3h= 7 7IAke} v
Sh= 9 7Hbe] AR BdkE B, At At F3t o3 el sk WAL )
A9} o8 widfshs ZIALEA wiAAel oial B A3 ZaprF BAERI o] Rl S
o 22 Aol el FH3t AJHLE ek | 7K SHEANA SEE d5EE A
FHE 7Fe7dE A1k, viAA] vlEE o] AiRlel wet vheA] Ak 5 e AR
th b o wtjoje] mAA] vl el mE A3t St At tiAlR SRt mve] )

AAE 2242 Aol v o Ae] wRb A B AAe A S AR A om ARl
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TREsto] A3AF FAE diSeks Wdlow dEsisity. e B wiaRlel dhel A3t
Y, S7AQ vl taiMs AL ZaprE vERd: Floleks o4 7 vl
o] ApAtEe] 344w digh A3zt 35 WAsHAA (Chapin, 2000 Eveland et
al., 1999; Henriksen & Flora, 1999: Innes & Zeitz, 1988: Kim, 2013), HIAIX] =4
7F WSkl Sls TS v g R SEAPE AlZkshe maA] nlekEld Q1ae =
g FaAdo] Zxwdet. el (Dewberry, 2014)0l w2, 22 wAAe]] oish Abghatct
upsraL =74 e QA wpgkshA] Grkal 4 e Qv oA = 5(McLeod,
Wise & Perryman, 2017)% 7325k v} Ql=tl], A0 dellx] Als]2] o2 ul]gh vA]]
of thall A1 &hel A3AF Zaprh 25 vheptom, o= HAAS] Wil 7E)7) A
SAACIAY A Aom A FAHNW] wiEow sMeiSity MARASH SlolE
(Andsager & White, 2007) ol2]dh 34 @50l thele] HAA|9] 7Ix|E shdslel] F-3lo]
upeA]slaL uigkAlslA] e4271E whdeks 715se] el A 7] wiieltal At B3
2] (Dewberry, 2019)= WA vlghalidol] wh A|32} Gafe] 4] oI55 S A5
o] o] ZWA o5 AT At WA o] I nigksiiAY, FAEsAY, 22 1
Zhojeztell EAjgttar & = glom, wAA] vkl dE: 1 viARIZE 2Rl Al drh o)<
7ol 29 vk 3R 5, AR B AFAEE ARA Fdel] ulket mixlA| o] Ak A
S AR IRTRE SERPE A4shs wiAAl Bl (message  desirability
perception)& S48 a7} Qlvh= 7ol

ol} SRk e, BHest HEZ(2018) A 7S ek viclo] HxlAe)

-

=
[e)

.
shsle] Pl sk Ak wAR gt Al AR T el $O) A S U

3} 7% 531 (Jang & Kim, 2018: Kim, 2013)< 7|9ko & the-9] ol 7148 AAJgh}
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3) AR=lE 742l: JHR1e| | Aekat oA Hmty ol4]
dlo]#)<=(Davison, 1983 Aelol] thaf “olmgt 1gol] &5k Blele] Bt 7FA7E
o] T3} A o AjQle: 150 £9F Feke A FAF] Hreference group) OF ot
A Aom sk 7wuelde] d3ES 7
ATz o] lrF (p. 12)3L Fg=iditt. A2 gollx] witjole] A3z} gxh= 53] A=
gafo] vet nlsirt opdrtel wieh AR A7t 2w kel vk dloml=e A o
=0]7HNoelle-Neumann, 1974)¢] 35} U o] &(spiral
of sﬂence)% F%éﬁ Ul vl Qe 3Ee] vl o] 2ol =R o] &j7do] L] ot 2E
& oS A5 FFERE ve] o 1o ofe] ﬂ%%@ o Z]EOF 78] 31

rlo
Eoi
2

_4

e W] ARt BRI F Joks W ZloE S 4 oleol| st Ziolﬂ}(Davison,
1983). HloHR=E oA A4 Agls Astelo] BRIS 7PA| A4S 5, AR H]s:
S A s o AoE FEIRE w|tjolo] @ IS S B0 Aehs ] itk
31 Avgstith(Davison, 1983, p. 14).

dofu]=e] A3} &3} o] 25 7|Hho R i Skt vlekek A4 Aol thgh AelE Al
Aletaiom, ARt eRlell tigh Aele Aol &3k T3t B i 3F A=A Aol A
3} tpdel| whe} thekst Ao)7F EAlgcH Gardikiotis, 2008: Wei et al., 2011). + 7] &
8- 7i1e] A Agaka wiA| Agubg Q1ajel] whE waA] gk e] Aleols EAJekE Zlolth
Joll whe} 2 Agrol= dHlofHlze] AXRE EAR R} BIEAR 7+ ALSlA Aelel] whet 3k
22 Sffeiilehes Aol 28k, WE(Mle] 8] ekt e ) 3 o aE(AKle] 4
2] ekl v ) 7F AR Aol whE wAA] vl Q141€] Jjols ol aa) gk

U] A5 i1 AX) ekt viA] Auld 1Al wet A vl Aol 2}
o7} Sla= WASISIEE. ol & S0 oE71¢ gel(2012) ol wEH, B A= B wlA|
o] gigo] XH. mjAle] HERu O o dAoR 17l whH, ZK SRR FE wiA|e] Pl
o] od&oletar A AeiSitt. Bgh, Ao x| Adek mjA] Hapde] x|k wiAle] HEel)
Mz A E7E A VR REE 28] 3] ARkt mijA] Aapde] EdAjshs wiAle] HEel)
Mz A7 S Vel o] Ak AiQle] A Aekt wiA] Aubde] dA| el wlet
ALBIA Z2)E T2 277)7] wEolghal siAed 4= Qlrk. o]ok 22 Ak AR gellA /1%
o Ax|A ool ARA Agls Aeks 7|wo® ARgaal lom, ek 1k WA uigAA

VAol Aol EAE 4 912 A

o
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3 THQNE: ARl odH ARkt UHXﬂ updel A Aol wet i viAlE A

g 23, FYAR Ul§S) A APl el A% kel XA o] 1w e A
s Vehdees: S gae] it Ao Azeks o] tebde wrisligint
w5 b)) e viale) Ashe] QA uh S50l wAlE AZsiglon), B e
) Ao wA AZiske AR St ekl

) eefolla) viclel AR wigk s} A3 wsjol Bk A e Fe) w4

214 A Zef] digh #37F gajel] ARAle] FAR el whE AER x|zte] AA| ARgeal ik
(Davison, 1983; Gardikiotis, 2008; Wei et al., 2011). 18]l =] BolllA] o]zt H

o &
fl
>
i}
51
9
N
~
=
DO
S
—
)

Zi
=

a2
=
2L
3
N

=
ok)'
r o
in}
DO
S
—
S

714 3: RRE oSS0l TA| et ot Yuky QiAo Lxigt f, TIK| oiS miErt ot
ofpEie| MR FH B2ESiCD QA Zolct,

4) 7tH| Ef=2t O|C|0] 2EZA| 22A 2lA]

ERIe| thgt nitjo] QgES IPEAl 2| 7teh= A wiTlo] HAA|E Fgho = wAyst
© A elele 2349 deold e xR 24" 4 tk(Peiser & Peter,
2000). 1A B riTjoje] FAEQ] QJeko miE AP ERRIS W EEly] 93k s U 8
& 9% (Chung & Moon, 2016) 2, m|tje]o] A3z} Gxje} 774 % 7 #AIE #A1e d=
o] oAH(ukaIed, 20115 &), 2011 Cohen, 1982; Jang & Kim, 2018; Lim & Golan,

N
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2011: Rojas, 2010 Sun et al., 2008; Wei et al., 2011)7} F3=3c) o5 S0, ¥
F(2011) AL Aot @ujAl sz ol thgk AI3A} ExbE A AHErE A=A
Ql mjrjof= Q1A iAol Wik A1#] o %7} ZFsiAl vebae Asdlon, 8420112 <
Bl AlSlell thek A3 &7} A] ebd=rE Aol tigh 11 AlE ARIshe 2he ZRIsIith
g, A Fellrds oA vAA (el sy @7, B3] 3L 5) ek Bedsjo] 2k 2132
TPt oGA B2 Axjel] dAs=Al gk A7t Al o FPEQIrk(el: Lim &
Golan, 2011: Rojas, 2010: Sun et al., 2008). 5847} Htjole] ks 2|25k o] 5]
offFojxl= s> B3 (prevention) 9t &(accommodation) 0=  W=H(Gunther,
Bolt, Borzekowski, Liebhart, & Dillard, 2006), 3714 B&et 54 Hdou} A1) A
Aell 25 712 AR A= vAR] AAE 7gEewA ntelE Hdshks B4 At
£ ZeHLee & Tamborini, 2005; McLeod, Eveland, & Nathanson, 1997: Rojas,
Shah, & Faber, 1996: Rojas, 2010, p. 346 AS18). 8- FF(compliance), 3
(defiance), ¥7](withdrawal)®] Al 7H4] 7ido® Aefd = =t ZA=~(Rojas, 2010)
+ jzmlro] ofgkelo] ~82] Akollx] 84 s (corrective action) &= o]ojd 4= Q=
A5 AR G245 S goluitt ExE H AES Al 7 ds A, A,
X7)) = ARl 7k d o=, wiHele] el Adlele] T LAKTT] f1ek AXA
B3] Fhol, Al e, BA AlE, T3 1) 02 AoSIit). A7 A, ERlel] oyg
wfzmirjole] kS A 7S 44 sl o dofehs ko] Uelith 5 A
E2 BRI tigh A&l mlt]o](hostile media)©] &ee] Artar 4GS AA] 3|t
Aol efstar, BAME AlEskar, BR1S] FaEES =ol7] $I8) A5k 5 BAA el

Rofal|E s Zoltt

ad

ad

A G A B9} A S D E vhe A7, dlo] H(Wel et al., 201D
20084 v e] oAb FRte] Ak wlEle] X1Zieh A3A) Etel vixf e oo}
23 ol whe oAl 1A Sl % A W el o) FAslt A A, $u4
= AP} Ele] o] 2ol B 2 G W 0% 2ok AR Tk ekor]
ofiz ClEEA} AN thek 715k ARIel HE el ool H(+)9] FFL vIxe A0Z v}
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ERth 2 GExke] x4 Akl whet AR)eks SRAp} el 23y 20089 WIS o
A AJgtola] ojZzAlel] thEk 217] $15-2] Hak(self-serving bias)©] 78Il LERLOH | ElQ]
of] that J=S Fehgrlel =47 A ool A(+) 29 GeFS = Aot ol9p 2+ 2

ERIS REah] fleietd wdofeld Algshs ARE ahdslasl #AE A

1
Ak, RIS 918 12 Qs B4 25 3Y 918 29 F 9 4 Siem

?E?i, AR} g3t} 1A Bl 7F () o] s Bsk A Qlnk 7Phreeh
#ato] gt F(Jang & Kim, 2018) #1372k &3} 7)o whe mjrjo] 1A Bi=E #4613
HERIES tPdo® 9F M= AREA Aa, Al3AF 2 RS A Bl soe
I mtje] gEe|A] QIS ol AAlE st T Hel, SHAES 1A
o] §l= 7MhE TS mXAIR Q1Afste] APl HT BRle] ek gate] & AoR o %
SpARE mlrje] Aol tigh Al AEek sid o) opetal Azek Zloftk ¢ft 5
(Yang & Horning, 2020)¢] 5~ 531, 7phr2o] gko] 2wt BRIA o & 3]
ot A7k OF A3 EkE WSS o, TRl thek AR Al AAIskA] e A0

as

E

ol%z}ﬂ APl sl AV Aol Fad o AztE= wTloje] gigh fAle] e
A QAE dol= ﬁ% %‘%E o] 82} FolA Fa3 o7t & 4= Qlrk 53] Agol|o|E] 9]
Al el o= A27EE 4= 9] o
&olct. wrjole] A3z} &1}9} THA Bl sl At A8 9 E3te 2 gl 5
uf Aol e A3 ghet A B 7ol A(+) o] FAE WA o] vk, ofel] 2
AoE A2l eRle]l tigh dakels: o A4 A7}8E s wiFlell dig 11AlE A1%13}
= Ao A vepd A8 Ar(ag, 20115 84, 2011; Cohen, 1982; Lim &
Golan, 2011; Rojas, 2010; Sun et al., 2008; Wei et al., 2011) 55 7]Hko2 tha<]
AT 7P e A3

71 4: BRI M 7RE HA| SBol| et MBAL &1t 2lMo| 245 ol =0l Chet -
Mg &hefot= Bl | =2 Zdolch

ASAQ AR, 7P S 28 EARE Frrivielrh sk ol F2 bs AlsEc)
A 225 A njtiojdAlE ] el ARzAle) whEm | S| 34%7) TS Ea
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P20} e SSARE e o] Qlom, W ARt FRE7) 58.9%, SNS
7} 38.5%, 212) WA 9271 35.3%, SIER o] 26.6%2 LERITHASIE, 2018),
A vitloje] Az B2, swEEe] v, Ynlclole] A4 5 ofdo] Wsigle] we} gl
e BAel tlgai7] 918l Qe o] 821 tikow @ mclo] ZEleine] Fade] 4
w5 glrk el B 2% ol A S Fahs g ALgHglon) 1A s &
o] Tk oe] F4E Vgl wek A el7lolA wlak el ASseH g,
2015). 94 e tjz @t 220110 wel vicle] elefelAls “vitiole] 2ol o

)
=
o

o

I
B9 7S T 4 Qs R (AP, 2021) 02 Aofd 4 girk
g A3 Ep} A Bl WRle Gk v A8 AT E
3 AFE v JrHEIS, 2011 841, 20115 Davison, 1983 Lim & Golan, 2011;
Rojas, 2010; Wei et al., 2011). WItje] A= Aol 25 ] Yot 5827} A4
Aoz ntjo]e] BAxel oJgko R RE] Ang W] 913 Pgolgtar 8 4= k. upE
(2021)2 pefuete] mive] o8 3k AgAlo] 53] ol % HAds Hosl| 913 1A %
RF0] FAlAlol, tAE nitje] 2jejeiA] e WEY} AL e om F555 ot

L A A3 E} olol] & A= Frtlo] SolMk SR} 71 whdsttaL Q1A E=(YE
of, 2021) FFEE TAOE Urklo] AR fRH AX| G/l ek Al3xt Zafet 1A
21h=3 11“4"’ Uo7k 2ekziel mitjo] 2lEeA] 1A3e] FAll] 23S SHaa) gt 17k
e AR5 AR AR &l rAeke] IS EE e tleHk=(1983) = AlRke
= U o] ozl ont nitjo] glEeixele] IAIE Yol Ay =R e 815-3(2020)
of w=r, 53] yrrjr]o}e] F2h8-5 v A|3af &3 tellx] mljo] gHe|AlE T8 W
= A et vk slaE 2R 72t Al et o] 2lEjgiA] uss o]
21ek Alsld BAIS A I Qi shte] Fedh Hioke 2 Rl s glEjiAle} 43R} aalof
W A T FAH R 2 2EHENE Q1] T AR A4 Ao i
A sHo| A3} FE oSths T8 Wkle] H Aow oSsiSistl, A AE A,
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o, mtje] elEjErek A3AF Zate] ek, =, wide] 2Ejeiiell tiek e 1xo] A3zt
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ZroA[RE, mtje] 2EfRiAlel tieh Axl= AR A(+) A A
2 ol g AR 7T FAA Rl sl AR BRIl et &

i, Fde) AHE vHOR o7z IEYle] 1HAlE A8ehs 2 Wil 8A7E &

22 holE AR sjishs sHE 712 A2 ARtk Zlolv. E=3 gt 319(2020)
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2R} @ ERle| TRt ol oXE A olefel WS A3AF Gt s vl
Aol dig 2= 3 7B e} dHs o] e ARREaL B 4 glom, widE
(2021) 0] AIFEH wirjo] gEfeir] ko] vl 7HA] i 5 mlvlo] TRz tigh ujakA] 4
2 AP 7S e gl
ogl% 37} grje} wt]o] 2lEfRiAle] AAIE ThRE A A= AlgHlol Zhhrae)
el A2ke] BAE Bk o191 (E1E-, 2020; Jang & Kim, 2018: Yang & Horning,
2020)7} thi-elct. 53] 2] @HellA] srririole] ofe] 7B B0 QI whAE ¢ 9l
ALBA Ak pAgE A3aE &akel vide] 2lEjeir] 1k BAE e e vk ==tk
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A(SD = 10.8)% Uebgel. & A7 9] 32 e kel wgshs Al Azist A3

A &3} 719) Al okr] Slale] wash A F AROR ke 5 gl SHASE wAls

Rk, 012 21l Sxilel HA) S TH A= 14 SaRli, S ko] FER &
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212, 7141, PD, QEA}, ABETPE ohd Qo] A4 o)
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SR Al FRE ks 2t HRlth SRie) AAA walo

=
oAl AL FFE A o918 B8 dETe A E @3 (www.youtuberank.com) &

A SRR A T H—’F@r AR Gapdel E}E‘r 2020 6¥= 7]%9‘2 Az

o STV (57 51981 ), 70 ol bl u]{mﬁ-%z} 36.5
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o] 2ERA] oA vitjele] MAXIE Atz ofelfslar sjAe o= Sl Tl
274 4o, A3t A(Jang & Kim, 2018)] Aol A vitjo] 2jEjeiA] Q14 54
e sl 3740l = S ARSIt THo] oAt Htjo] MAAE Al siishs
S = 2 Fasitt mHolelA Alsshs A5 RS Adehs ME v A2 T

Az o w Jriet & ok A Fesith (1 = A8 234 vk 5 = i

TE}) | A 8ol tisk Y] Herghs AFSSISITHAM = 4.28, SD = 83, a = .85).

AR BFFAIAD ©914] 2jo] (71 3)i= o] PEAREA (two-way ANOVA) S EoH AT
A vlAAd elAlo] A3} Ealoll mR|i= JERH(71d2) 3 A|3x} )t 1A e} wit]o]
e DAl mal= K71 4, 71 5)S Doty 98] vkrd]AEAS SalEisin)

e 4 54 THES dem T aslEds AAEIH: EW%‘?Q% TR
1

S BRlek An), AFe A o= eIt (KMO = .80, X* = 2475.07(df =
78), p € .001). F= Avk= EF ol sl 2AGHA ElE 32.73%, WA Aduid <14
20.41%, vIAA vl 12 16.38%, Pitie] EEA]l e Q14 11.18%)°] FEH
I, A Arieke 80.70%% Ueldth, e Mav) S84 glo] Zizke] ByAS zhe Ao
= SRIFT.

OV D& el AZ R AR ool ik X7k Hako] EAsli=A] dolr=
Ao TR t-74S B Aalal ER) 7 Ja] ofSo) Aolr} EAsR=A] BAISIIE
A A3, (Table 1) 2ol S22 ARaloll gk g3k (M = 2.68, SD = 1.10)EU} B}
2lol] et JeF(M = 3.54, SD = .86)2 Y ZA AZsh= o VeRJTHERI-AM] =
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.86, £(299) = 12.48, p(.001). =, SHAES frimEold &-rie LRkl ARF fFE 4
A E /gl sl ARlect Blklo] B & J3S WS ow zieks A|7hE IS Bolth
ool A3 BIE HFohs VK DS AE=EI

Table 1. The Analysis of Third Person Effects (TPE) toward Citizen-Generated Political Videos on YouTube

Mean
Mean(SD) difference il :
Others 3.54(.86)
863 299 12.478
Self 2.68(1.1)

(VA 25 AR A R AR SRl TR L o18A] v vy

r'O

A3k A3 F3) 2h] WA AR A0, A3 BHE FEMLLoR, A i <l
2g SHRcloR AAslo] Tees]AiA e FAsIsith. A A, A3A; et v vie
A

o

2g Q14 7¥e] PAPL S 0= frelujst Zlom et age B'= 113, F(1, 298) =
t=-6.24, p<.00D). 5, SRAEe] YR AR HRE YA F9

o et} AlslH o= nigtaalA] efttal MG A3 Bake v 2A) Atek= 4o 9l

= O AR
ek

Table 2. The Influence of Message Desirability Perception on Third Person Effects (TPE)

Dependent Independent
variable variable B s t P
(constant) 2.066
TPE Message
desirability -.439 -.340 -6.239 (.001
perception

OV 32 7iR1e) 42 AJekt o) A 51 42 Eodel thak 4k <1le] 9
Aak ), BAAE wwr), AR v Q1K) o A Vet o mm ThA) B,
g A3ge] SR} e i) vANE Bl APtk LA, el R ) &
P A i) NS QR ek 8, ) 958 wark g vjae] v
A7k o] mi L QlAe Rlo2 dfZaiith RS g8 Sumels ele] 43 et
w4 QAo TEele vAA vlebA Q140w Al ola) ujAl aby ol

elel M FRE Hx| SYdol| st M3Xt Z0t oi 89



W e B B FIRA L - XRA ) 5 HER SA3 AS, 1Y
Qe B B B oF TR(FE), AR ARA ) HRA) A R
JTHES n = 153; T n = 70; AKB n = 77). o|PEAEA Azl wAA] nlzkzA]
i3k A=) Aae] F ZIHA(L, 294) = 39, p) .05, HE ¥ = 001 %%QUBW
. oAl b Q1xe) F= FIH M2, 294) = 10.77, p {001, F
ol 7te] e ARe Bk FARCE o Zlow YeRITH M2, 294) = 5.60, p
= .04). (Figure 1)ollA] AN vlel o] B Algke] Soial= dulel 2|2}
FrE AR ] Auld Aol whet wiaA] vl Q1Ae] AlolE HolA] eAIRH 1.
TR Qe A M = 2.73, SD = .95 FE= e A M =290, SD = .77: AHZ
AT 75 M = 3.15, SD = .91), XIH Adake] Suxte] 75 maA] v Q1Ale] 4
A A QAo wek 2 AJolE HITHRSRE QXS F9- M = 2.24, SD = .78;
TR QA A M = 2.90, SD = .77: AR Qe A9 M = 3.15, SD = .91). 7
Ao ZH AJeke] SRk viA| kS Batal A7l e Rk A 7kghs w v
Ale] wiAAZ} B viEAlsitiar Q1xlsh Zake] UAth ool whet 7i91e] =] Akt wiA] A
apg Q1el] whet wAA] vl iAol Afol7t ke Aow a3t (71 3)2 AEE I,

O Hroomoe >
1 o
o

52
X8
[ o

At
s
e

o
ot

L
S

Table 3 Interaction Effect of Political Orientation and Media Partisanship Perception on Message
Desirability Perception

Depgndem Source Sum of of Mean square F Partial eta
variable squares square
Model 29.279%a 5 5.856 8.240™ 123
Intercept 1922.861 1 1922.861 2705.621" .902
Political
orientation (A) 275 1 .275 .386 .001
M Media
; e.sss.?.e partisanship 15.315 2 7.658 1077 068
esIrabIlty  (3p0ints) (B)
perception
AxB 7.959 2 3.979 5.5699** .037
Error 208.943 294 n
Total 2371.556 300
Adjusted total 238.222 299
P (.01, "p(.001
R = 28 (Adjusted A = .108)
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Figure 1. Interaction Effect of Political Orientation and Media Partisanship
Perception on Message Desirability Perception

W 4)= IRl AR FFE AA) EG7dl ek A3AF aatel 1A Bl=e) s A
ol sisitt. 7K A5S fsl A3 B SHHUCR, 71 Blies FEmrle® A4
ool el ek 4 23t (Table 4ol vhehd uie} o] i) B0l &%
& MR A3 &) A AR felvlsh] BAUTH(AE B = -0.003, [,
298) = .018, B=-.01, t =-.13(p > .05)]. °loll UM D)= 71Z=30

Table 4. The Influence of Third Person Effects (TPE) on Attitude toward Regulation

Dependent Independent
variable variable B s t P
. (constant) 2.989
Attitude toward
regulation
TPE -.007 -.008 =134 .894

(71 5= ARl AL F5H G3] Feddell digh A3zt axfet wirje] gefeial EeX

o] A AFaal vk 7P A4S S1al A3 £3E SRwlos witlo] glERAl &
A& TEHWRN 0 R AAsle] TeslARA S Allsoltt. B4 At ARl AR fRHE A4
32 gate} mirle] 2lefein] BoA i BAKoR fovet A(+)e #

A BH4Y B = 11, [(1, 298) = 38.51, B=. 6.21(p < .001)). =,

L=
AuR) AR FRE A Gl tief o 2 A3AF 2345 Hol= SRk, vito] gy

elol M FRE Fx| SEol| thet M3kt Zof o 91



gAle] oS 1 = Ak 2o vt ool (M 5)= A= I

Table 5. The Influence of Third Person Effects (TPE) on Media Literacy Necessity

Dependent Independent B

variable variable 8 t P
o (constant) 4.092
Media literacy
necessity
TPE 214 .338 6.205 (.001

g EGAe] S| o] Axero] QA whko® sk 4 gl 719 AlE v
ool 5= WAR= 71k, PD, AAIR1, AABE7E So= A= <
A EARIA ks WA oR, BE ARl thel 100% ARdwRE ALl A 4
Clehe AR of 7ol tigh ool fukel A e, s 5ol fei7k F3t 2o *V‘OM
TR fREeRs 3 9 FPEe] AdetA ot A4S 2] eirfEkE St
A olfrel] thell ARHEAl ele &
oAl PRI A8 4= Qrhs AellM, ARlE O Al o 2 9%& P A
o2 dEals A3 B et 8 4 QA A3AF EIh UeR RS 7)Aol Bl
OF Ap2le] v stk QlAje] Wiso] iz, 58] =7FHom Faskal Al Akds
FraloR sk AR w= vialAe] B9- ol viAt shate] Adidel vhrar ke ) Al
o APt eRIoA| o 2 e mHITk Azisks 23] Lkt 2 els 04 Al
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3ol el Akelal oz wikzehA] drhal QI EE A13AF gapt o =LA Uehd, 71E A
A HpeFR gt AL 2E vhE A3 A Al Weke 2ol sisitt. S vino] rAAIZE A
sF o wigralehA] fittal A EeEs AlES ARIEY BRIl ¥ 2 3 wE AR A
Zyeh= o] vERT B3 AR 83t drelA miuo] wiaA|e] ARl wiEA e At
o] yicte] whe} "l AU e " nlkAdh AT o AofeiA] Bl AR SAsfok drhs
e AL HEK, 20180 Dewberry, 2014, 2019: MclLeod et al., 2017)9] 4=
e A S dolRhs AR Wl A8l o4 w=olE SfRivhs vl <jo)7t Stk
A, 2 s DRkl Al R A Sddo] B ARl A oz nlkAekA] o2 vl

& T fAer, 7iR19) o g Al uket wixA] wikl g e thEA 914
gAA wixAle] AR wit

A Ao )] Oi%‘ﬂ(]é*é%ﬂ &4, 2018), HAA

T Wﬁ}*ﬂ} (52 ‘31 2014, 2018; AdL-Hex1, 2018: Jang & Kim, 2018)& tid
o2 Ao vjA) A2 BAISHe Wil olFoliet. ¥ s A ) i Anelo
2419] JYRL Wola Qs R iAol 4A FR A ge) HslE SR g o
w7} QI Q7 sk, sIRle] BA) At wlAl tie s Q1Ale] QA e 2Rl o
2 AP A Qo] el ehdS Bk 4ol 78 2a7k Qi FAAoR,
WA B 0] S vhAl Ay el ek mAI ik QiAo ke Ajolg

o) eigeh. 1t 2 ] SR ohA kg MR QTS A MRS
Sl AJzfek w, Ae] ) At i) gsie] QXEE WA e A <
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B Aol gERtEe] B 3] SHrbedl Hls) ofr Holwrt ¥ E=8kE The e Stk
%, 3l olgroll tisl o =2 s 7 TR g SHrse] WAA] Al RS
oll Slo] wiA] g Eat ] ZshA| AREirhar & 4= glek. vhek i ApellAs R o]
BA] olqr AoeE S Wskar, Sl Aol ofe}t iRl AREANE 3l vkl
AR FRE A Foddel] digh ARl Ag 121 SASIITRE Aok, & olell gk
A T4 A} ofFol{of & Flolt,

shH, {7153} A)El(2019)= A A 2)Z)el] diste] zhale] ojze] ek Altds
2 = ARES OF THA 7R AR ks dgehes Wake R AEItkaL Q14s)
T Z4%0] drtar Aweiint. ol5e] dtellA] HEA gt 7= A wiFle] Auide
B AP} =7)e Ao ARR JA| deRdom, 2R 827} A ujHel] 7]
T AT E3 WA 8Pt ks AR ER JA] el #7153 Anjslks vzt
X Bae} e G=gate] wiAlel] tiek Aupde) 954 Aztel] 2lol7t whAlElE offt -t
AuplEe] x4, JEA mlge] 7|Qlekttar sifeisict. ofeigh whella] AwEm, 2
Aol B AJafe] R o8P} Q1xsh= ulel Alat -FHRE ] S el visk wiA] A
e BE 38%, FW 34.6%, = 27.3%% e} Az 12 gupyd 9148 Beloy B
= Aupde] 23 1 Wrlarl 17)an Qe WAz AJgke] fRE. o8P} Qlaleks URikl
A R A B vlA Aude B 64%, FE 16.7%, F% 19.3%%= YER} 2
o] YwA o A UERTE Hae} FRE Fiele] BE SHAF EFX 0= Q145
= gkl AR R G2 Fde] wiAl AuadS RAUF 51%, XRIE 25.1%, FRIt
23.3%% UEith 5, B de] SEREe dulel A1zt R A Fodake] miAll diel 1.
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A, dlollee Algksol mieo] v} El9le] A Hiwel] e wId Ao A

Zek uf) o]2fgl HEEA x| zto] Aol theh eizo] dgke ] 4= Qlrfar
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7h R A ek, mitjotel] gk A3RF Eap7} A sl Bkl 25 AQ1 @i XA
&= 212 71 A8 AtellA R Ak v vk b=t 89 2(Chung & Moon, 2016)
ARl ERlel| ok @k AolE vl Al3AF &3t ohe, ElRlel ik 33k A7t
AL Hiol FEE VA= 8219 SRISIITE o] Bl ofg] A7} mltiolel] tigh 1A
ot A Himel] F3E mA= el thaf A3AF Ext obd BlRlel thal o5 g3k

S W8I Gunther, Perloff, & Tsfati, 2008; Schmierbach, Boyle, &
McLeod, 2008). $kFH, =23 (Perloff, 1999)+= A3A} g3} g4 7Mde] tjgh A550]
s vkl sl sigick. 2 3t A(Jang & Kim, 2018)9] 2211 772

ek A3 Epel A At 019‘r ARt Aaks el SvleAle A3A &t
S5 A A s v } [= F() o] A LRt gt 2 olel difel] ke mH]

o] AP} BRI B8] 91%h ]Fjr sifEke 2Rzle] "] Af(freedom of speech) 7} 3
ek 2ls 9Al o] wiolekar Asgitkp. 18).

& AgolA olet 22 At el o]t frrBel thgk 1A RREe Tt At
4 AT 5 ok ARE fefely] whzoletal & 4 olrk <IEfulle} ypr]tiolel] gt

Az ol asthsl EAS AfE AT & ke 950 o] Adsholad

°ﬂ?-°ﬂ*1 ol v Fart

TR, 2 el il Al e AA] 5973l A3A Eek Al Bl 7wl
AR R fFolekx] egkort A3 &3Pt 7S viko] et o Eashial Azt
ok 2o velith BissehAl At A(Jang & Kim, 2018)9] Aol M= 7Pyl gk
A3} Zok Al AR AL Afelel] F-(-) o] aAE Sio, vHjo] eERA] A4 A=
oh= A () 9] At S AoR vt Aot 1 olel] tha AlhEo] ARlET B
o] Tk 7Phrse] 744 GRS sofehs T, ARl 2R AheE el ¢ gl ke
AHBE7 B R= iR1e] Hke Aselo] AaE B d 5 s vHo] RS A6t
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