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Comparative Analysis of Exposure Characteristics of Digital Out of Home
Advertising (DOOH) by Region

Kim, Hyogyoo

Professor, Dongguk University

This study compares and analyzes how the advertising exposure effect of digital outdoor advertising (DOOH)
can vary according to regional characteristics based on empirical data, As a result of the analysis based on SKT
base station and linked digital APP data, the possibility of exposure to DOOH advertisements statistically dif—
fered by universities and office workers by gender, age, and time zone, Teenagers and 20s were relatively com—
mon around university districts, and those in their 30s and older were relatively common around work places,
Also, it was confirmed through specific data that there was a lot of movement during rush hour, As the exist—
ing notion suggests, it can be confirmed that there are demographic differences in the moving population by
region, In particular, it is empirically shown that the possibility of repeated exposure of outdoor advertisements
located in places where there is a possibility of staying for a long time, such as ski resorts, can be very high,
The results of this study present a new turning point in the media planning of DOOH advertisements by adding
empirical data to the existing ambiguous outdoor advertisement media planning process, In the future, in con-—
nection with advertising cost data, an opportunity to compare with advertising effectiveness and efficiency in-—
dicators used in existing media is presented, Through the results of this study, it is shown that DOOH media

planning is no longer an unknown world but a scientific field based on specific data,

Key words: OOH advertisement, Digital Outdoor Advertisement (DOOH), Advertisement exposure effect,
Repetitive Exposure, DOOH media planning
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