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1. 2HAIZ] 5 A of gAE Ayl o ol4f HekskA] o=
o o] EHW A1 HE= "AE AtolyA|
4} File= Hol A Fgt Falrt oy, o Aol ok AEfFE, At YolAE
$8aLo] Folgtal YA A= TV 4 A&zo] obre] Lol E, A[5Hd B dof g%
Aol Al A ofn] AZIL of 2} Stujrjolz H Ve 20 TITAES L2A ANfEE
Fued, AEmae] 5L MAS ARAS A & me 1 UNL, A3, Sxo)n, ¥E5
BAA F= ol Sttt HAFILY] A% A, A7REeE A= ol Ay o] A 214
AL AAR 7hR 7t st ARl A 719] So3Fa7t YA gl 4% 4t Fare}
B o S glehy Shregae) /) ol @] opdR9] SAsKspecialness)S 3
gAY FoiZel YA ARt ®7]  of shs WAl WEolv|E st
offth =& 17| 4df Falkx fAE A A &&= YAE Aoy o] 7}
oot vt A4S mAE o3 glow, W ofE BEs AR/ AARE AEs olgl=
Aol 47k wrlo] ol2olA gl Tt n944e D $A9 & S Ao,
OFo = BLslal tj50] o] Ads| s 1t o]2u} old®21 29% 3 (analog outdoor
Y 22 9l A Y] &olof fxdo|ata AAo] advertisements)= 23| TiA|E Ato]Yz] <]
Al LntEEO] 4 Fa1o] EAS -2 & o= AEskal TR ARl A E A &4
7] dlzolt}, A= 204|7] H7HA] B-g= = 2= ok 2™ UmA ofdr &
e A 4t FTES FIA /1% dgae] ek mANEe gl B3 B
= 7ltheaL okl = pelo] ofuch, FAA AA7kdel ehetE diitol7] & SHek(Cho
I ofujof A 4 Fato] &A= RRAL, & Moon, 2008). © Uo7} opd =1 L9535l
Fak ofehs 3= Y dezion, 4st B} Fare] o R23 b2 A AT AR
Als Farstol A Aol %2l (outdoor FU e Z=AJom| A (city image)?] A=
advertisements)= 23]2 ZL2|3F tx|dof| & HO3) gLom(Kim, 2015), FAHo gL o
U 49 5 2R 0k §2 @ SARlIAANARE, 45, w2, A=
Lot R Alo|UX|(digital signage) E HYH )59 3sftol7|E  Frh(Moon,
2Rl sjA] Hefet HAE ditsd 5 1 2018).3 Idd Ty 29 7hsAolE
ot Fulgolz: HAlste] Feke] tiitolr| e
S1CH(Han, 2013; Choi, 2013). 1)} BAl= ?) 8 717] 22 7felol ARISE JES: Cixko] W 21050
& ZAOORE 2 BX[1 R15l= 0/d=T1 Oflis BITA|
e ol BARES AEES $5517] Ssict= 20CHvoon, 2010)
3) ZAPXIS] QXSS EAME SWIEA Z= Ol2ut ARt
(flaneun)7t ZZIARIOIA T AR A0 [DIXIS] MAME
1) AN 7k OFSEm 7Anst 7H2lo] FAAMER TylHh= opfeltt M HES |, »= £8 JI2S AECED
MIZIAAT SFAABIEE D B3 clolh 20181 i 2 LR XS], 7H521ele Sif 22 AR SRl =AD(0(XR!
EAT(CIXE AO|LX)= A0 QACk XIS0| U7t 51, 7501 ALt 74501 Q10jet Z0] A=
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S}l o] of 211 £o3Fale of | WA £4
A Q1 Byo] oA, HiZ 59 mAjou] |
Apdof A olm|A] F&0] AEelo)7| e shtt, 4
=5 Ol 3|2 ZAlo|n|A| QIR A %9
of gt e Hok A= Qla Fd Az A
=jojof 3 M54 0] Bek(Park, 2010).
LAlolu| ] ZFof|A] ofm] 2] ko] AR Q]
HEZ -5 1]&(public art)o]tt, o] 3]s
AA Aol A]of] QlojA AAA = 7}
w2 A FAFskal Qli= wAjoju] ] QIAFolth
(Landry, 2006; Cho, 2014), FZFujel ol
B SOt I ETF i FARSA EA]
NE2 stolg A% Sz Qa7 % )
=, o= ZEAJO|uRQIAZA] ot F-Fu|&
opg = 2ol3Farete] Agtoleh= Agt A
9] 7HsAol71= stk 7Y Al o=
EFY A AFo}(Times Square)?] 293 il+=
WA= ﬂoﬂl HEEA] ”W HA| 8l of R
1 AXE §EA 7Y, 2R E29(Chungmuro
Station)%%xo o H}Ol"é% Ae WA= TA
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o] 2.2 A7) ofo|clofzt ofE AUAE &
FA, Erhi] 2AS AAste] dof dhat
Hgozn EANERYE 4840 FsAS
Argich whAje ohl WAl B 0] AJEH
59 Aoz FASIT

skl Ao AZeh A VTS
ol Y oAL 1967d ¥ (John Willett)o] <]
sfEaleelths YHeR = H rh(Park,
2006; Oh & Won, 2014), 19 GO & 3=+
> 19829 33 UEY AF - S5 A A5HY
1%E dleolojof Fom Fanles A5 AR
Gch, T} o] BEECh EAS) FABEA
vl A2 Shtf 5:20]947]01(0h & Won,
2014) 18] 28X Ttk webd Fue 3
SHlES ST HoAY o2 7F FAF
I3 19959 o] A|(Suzanne Lasy)ol 2]3)
A 2L A=9] 35 1]&(New Genre Public
Art)o] FYE e}, HolAl= s ulEolzt &
2 - 2710] Ao Argo] HEEA] o] Fol| = o
%Oi(Mﬂes 2007) 170 &1l - HET o7}

T E}E ﬂrOH *}ﬁ@ 3 dojl=
(Jung, 2008), O]:= H =9]of glojA &o)gil
oFe] Agroju]7t Fojgl Aol7| & sirt, whebA]
2 =9 A=Y E olA2 AIFRER 5
ek,

%!
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ol frE —%Q Y| E %3 (Digital Outdoor
3 2EEE HURER T
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2) opt2 29|ao| X{X o

opd =10l A&l 7S YA Eoth(Sax.
2016), LRI obR 1 L9 ae| gk A
G2el e A Aot} s, o
Yolvh o1 9317k HejEjofof ¢ A|
A= U8 AelUA) S eololo} 3t ¢
A" Aol A|= AlAA QD 8ol &tshal
RS B Qe g AolUAe] AA
A AR 20164 @A oF 5o Salol St
3H(Yoo, Min & Hwang, 2016), 1&= 19H A
o] A& At Y EF;Fl oF 900t o] o

A8 H=Z(digital bureau)tb= tAg Alo|Y
A7} A A= % tHChoi, Bae, Kwon, Yang &
Kim, 2013), 201610 & A& F9AE U=
FY A2 SonE A9EAFHOD A
AL (Kim & Lee, 2019) TAE Aol =] 2]
S87b HA) 9SS HolEL Fol7|w st
A5 olefat BAER Mo} A ApolA|2
TAJom| A7} A HE 7 AE Ak Ey &
AL A Aol A gt E AT W0l
G oh BIA B ol TAE ApeluAz
WA E= AA ZAJo]H| o] Mol A7
2448 Aglo] ohfet 2RO R QAT
7} ofdt g,

o

A7JSHL SRTHs e BREole} o] F
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(Cha, 2007; Lee, Kang & Kim, 2010), A=+
R Al ohd2 1 SelEe] Agel: 28
d(publicness)o|2t= AFHA o] £/do] 1j
O 735k 0] 1l (Lee, 2015), 294119 &4
N1 43218 ARASHE g ool B

o7 stehs Aol

28 ohdR 1 SeRnE PAE Aoy
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o|F
Aol 54
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£ S5 st A1z G99 Al AryA
o|th(Ahn, 2012). 97|14 Aol YEYA
71552 "AE Afe|UA]&] Aih= ule- thE &
SJo|th(Park, 2013). AJAl F&o|2t oj 3t =}
o tjaf] whgak= el el AP o2 A ARl
o] thakule] 2l Ao AA A2 H=E 9n)
k7)o Abere] 7k - A - Al A RRR-o] §-5kE)

L o338 Fzxukgolth(Park & Yoon, 2012;
Chen, & Park, 2019) A= ofd=211 293301
L 23 (John Locke)7} 43 714 WS wkal
2212 A2 (primary qualities)S AY= 27
o]thH(Joo, 2020a).

Al W] opd 21 L9381 0] A Aol A
A A (emotionality) @] Falgl= Ao|t}, 1’47\]
g AbolyAl= @il weke 7lE
AP A = SRR T - T %‘%‘*P%Ei 6
Aol AfryAeld x37t Fu
SHA] JLokr)of A A ebgtte] iAo r #
23} 7]4o]th(Joo, 2020b), 1 2ju]ofA 21
A7) ZRbof| dhAY3h= B3} dAFo = A o] 2u}

A ERZ(retro-)= HAEA NS #d 3§14l
T Q17499 AAAH S AMS|E 8ro|xt
FEHO R AHE7| = SHh(Kim, 2008) o] EH|
W (Figure DI} Zo] AlA| Xx H=do] HA
A5 A& AA=E BY(Veny) 7t Aol 5%
ki An|zke] W2 Helskal Afu
Al714d 2] Bak% (Kim, 2019) 18 7|&
2 20 071408 HWolHoZ AAIA|

b AZF Mo} A4 Axy
Aol E45 B Eed ek AM bR
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A8 Aol AeEolof & Aol ot 4
e A58 EAl= QX solo} i, o]
H 1955 0] 2AH (Figure 3)9] ofd21 &
e3ga17} (Figure 2) 9k 2ol 2016 A%
B ol M 1 NS 918 e v
2lel Aot

(Figure 2)¢} (Figure 3)2 (Figure 1)} Z
o 1 AAL old M A7t At B
Elzhelo] ofich. ueb ofdE 1 Sojzae)
AN o)A mpA ol A} ] WA= F A5t ol
A(artistry) 2] Talet= Aol & o]k Ak

Figure 1. Al Clerk Robot Veny

Kim, (2019). “New Experience Customer Experience through Digital
Innovation” 7—Hleven, the Korean Advertising and PR Practiioners Society,
2019 Spring Entrance Conference Proceeding Paper, p.144

OlZT SeM@Tel TR0k HHS S5 TA0I0IXIe| QIXERMC| SAE0) et BN S

91el o A8 o)l 5 %
Ho@ )k ot e ohdR Sol
2 Aeh A e B NS F7
P71 ol 2z fUgoRA SA42 ol
SeHaura) & KA oA WEST Yok, 1

Olu|ol| A (Figure 202} (Figure 3)9] T=F+F4
AHBoston Massachusetts Golden Teapot)=
19559 & o] R E Sl 1873 F¥ AR
EZ Q] of R S YnEM RAEY T
5o] E3thLee, 2020), A o] FAAE @

A w1 olulAEe] olagel ojrigon

Figure 2. Starbucks Teapot1 in Beacon Hill

Rerieved from htips: //boston.coslocal.com as “boston teapot” in 1130am
July 17, 2019

Figure 3. Starbucks Teapot? in Beacon Hill
Retrieved from https: //boston.cbslocal.com as
“poston teapot” in 1130am July 17, 2019

Figure 4. Drug Store Tomato Capsule in Gumy City

Retrieved from hitps: //www.hankyung.com as
“fomato drug store signboard” in 630om December 30, 2020

327 85202114 112 302) 47
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Figure 5. City Image Factors
Moon, (2019). An Exploratory Study about Harmony of Buildings and Outdoor Advertisements as an Element in a City Image: A Focused Study on Beacon Hil,
a Old City(Colonial-Era Neighborhood) in Boston, Massachusetts,
Korea Communication Assodiation, Korean Journal of Communication Studies, 17(1), p.120
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ogasl 33ul47t A E EAlol|x| el 42
At et

3) =Alo|OjX|ol2

EAolu] A2t EA9] thaket A2 2] #]el
Q50| mo] FAEs AAF A4o|chBan
1990; Cho & Suk, 2005). 7 A4}l
W9l QXS] WHEE Ao] ohd,

’

oflt
ox

w e
D)

SAolu| At A1) P4 QRFEo] satA 0.
2 APsto] WSS §AH ol FAH A
A ATtolet 5 o SH|H 7bg ARHOR £
U mAolnlReRs %R S9ga

(Lynch, 1960; Beckley 1979; Kim
2007; Moon, 2009: Moon, 2019)+= Z}A} T
o7 zAeuA g E&EE Ao] ofyet A%
ol Fate Leojgaret slekxow Aty =

& Song,

5) 2& SeRI= TS0 FAEMRE 497t 7o) ¢EE
59l RI= FFE7I= BTt 2Lt HEHol| w2t 252012t

= EAODIXRIAKE i Yoo #Exl= UE 2=
7&5& CHSE! Cf LoPH =ADID[XI9] =28t QIXiZM FE
27 |= SitiMoon, 2019)
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AlofwA], & e r EF= Aol 1%
oh oln] FAE A4l E thE AR
o] Tzt o] 3}etA o7 Aglsto] tha
HAE o AR B3 wAlolu| A7t FAEE A

T ZAJou| R &) AR T TAE B2
FA7H(flaneur) 7} £A1Q] A Al S s}
Azl Wez2Es 7otk (Park, 2011;
Moon, 2019), 124 1 =72 AgFA o]l =
gAos AYEr|E 33 A4 Agow
g oJEl= Ao] wpgA st 2g o EAjo]u]
Ao =708 AEE= A= ARE diido]
obeh= Aoltt, 2382 (Figure 5)9 o] 4
Y717F AYet Alokol] Eo] = =AY A2} -

A}
—
=7

2ol BE A S A QAL dutER] 7
Azt € 4= o= Aotk (Moon, 2019), “1¥T|
I jAAENAN f5 AS5EL Lodies v

lOI=

H]
2 At ‘3} IR s e I e
2 A=A WzstA A8t ARSIt
282 M= B FAS} H=d, oS
LA A AT e EA|o|u| A= &
Moz AzEw SelgTel e o] L
23| A BRE= Aol
=& <Figure 5>91 E/\]OIU]Z] QAFEo] A
Aoz dHE ERTa = o ok g%
A= E’\V‘éﬂi CZFRAA - AEAA - =4
ojgts AR Aom ERH 24, E &A
I Bl (urban pattern) - AT AAZFLEILE - =

=R

r_t

A17 ¥ (urban morphology, urban landscape)
olghe EAFHZ FEE =gx Hasic
(Lee, 2013), 1Y E3t AL AL A
= Alojn AR e H o BAE A3} ohy

Ofd2a 2e[yuel Z30&9| ZElg S8 =A00IX|C| QIXIZMe| SEd3jol thet Bt o

a9 «]DMW A7 AS5EY Qs
2z el oA gon, o Uobrt s
o] Solat7} Aok Sz Relef A A Aol
B40] e,

A AU A7} AR ot v
2ldel 71 194171 EskHE 7Rl HiAR
(Walter Benjamin)ol &JsAth, 1= o] EH}
EA] Q1A physiognomy of city)o]gh= EA]
olmz| 9] FAIE =AlO WiES 4 gl ARES
2 A5 AL(Gilloch, 1996), 20417 &2}
7kl &H o] (Ernest Hemingway)~= 19] tf
St AHH|(A Moveable Feast 1964)5 AlEE9
A SFAZE Ly EA0]u] A 7F BAE =
AEZ 2t YA 23]8 Ao s EA
A WAL (urban regeneration) &2 1FFEH
Sk3 A(gentrification) S FZIFIL 6) A4
02 ZAEWE(city brand)HALS FAHL
(Anholt, 2004; Moon, 2019), © Utolrt ©A]
&2 A(city slogan)2 ¥ = 519 HLee,
2010). ey} 243 Ajofm] 2] WEolg =

A G SN Al F8 BAEE
IEZUE - EAHACAE - ASRT
7} 231 ofich, EAJO|u A EATISo]

<

e

6) TE=EMSIBIAC RS 1964'—& F=o| ARt I iARUth
Class)0i| SfsHAl S5l TAS AFE0| MAS E5APt 745
Sl= XS o ’% MBS HHEP | Sl = st 7
ozM 22|LI2} TROWME 020} MERmF0 M Shlo| gt
AT Q EKvaon, 2020)
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Frote 7N Aol o7l 713k U=l o EA]
oju] A Q1AL FolEolA] AW A2 A
Afoltt, A= mAjolulA|Rt titf A ¢l E=A
FAGolu Hlgls Aol obdel =ANIEo]
FAH R WHA|AOF AT oA FL&
dger bﬁXI—L— Az ol I ofw]
oA The B oyt 7 £ QAo Ak
7Fs/d R Ao A IARA £33

=
’é‘ =
ok Faulse] BAE AHH.

4) EAO|0|X[QIXtZA 29/Znel ZoOls

Alofu]A]of QlojA] R3p} mAjojn
ot QAR AR FHEEA go

= stojg B QIARete] 2345 /9] AL
AAFZ Q1A 2o Blske] &ogal=
=9 oln|A], © Yo} mAJo]u] l A
AR} &317) = SHAIRE Tl = Hw
7} Wth(Lee, 2004), AMA 29)3%
Aol R QIAFQl AL WA FAHQ] &
ofu|A|of Lol HA| F3t Fgg ol gt
(Nam, 1985). 1% Y &9]g11= 23]
Alolu] A& F&A]7]I(Yun, 2000), EAS
= At 8ar B Ao EP*?AE} Seo &
Goo, 2010), ZLof thgt QI ZFof 71

AL HAA R o3t the %%Ol =

Seba] AFAS 27wl

]

U TAE HolrthH Pl AN
Hry a2 =2 deds A5 =i, 35
& 1ot SE w7 EAstEY 28a
T ool digt A4 H vy FEsd
4 9th AR ARE ZAJolu|| 9] 3ehA 4
grolet 23t2 F(harmony) 02 A3} 2 4=

gich ol 7bg AR EAjolm|A 1%

6%%01]*1 li} %3%41% L%—%O &40l

498 salstel A58 2552
07131, 2:512] of® EAlo|u] X314 ek A
ES EAfole}, 1y 1 &
o3]e] 840l ol mgol x| H3}
7]0](Kwon, 2011), B8u]40] ¢57} He)A
2TRe 25T &40 WA 56,

23S Ho|

Algh kS oJu]s (Hong, 2017a), A9
FE oFgEAl otk A olA] -
EiaR ] Ll P R R R R ] P Rl e
(Son, 2013), 18|31 183 AL HAFRo 7
22t A 07 AiE Y=t vtE ZAlolu|A|
QAAFEA] A 9] A3} (detergency) o] HH(Zoh,
2014), =AJolm| Al lojA A5t - AHAY - wA
o] Hadt uf 3oy gL gidtE glrt

do of off oz
01=00}ﬂ19ru"
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(4t 2013) o]7] A ergsiris }\o A5

e 20710, ARRAE EASIE - 4
A A% AE -] - FEE 2 T Y
3 7} (environmental effects evaluation)E

Q7 ol= HARE Ao H(Kwon, Lee &
Abn, 2019),) REAHIAE AHol7]o] A4
7Fs et Al A Blofu Qo). ey 3Emls
2 ok FUFL 24 A 2254,
Uobr} Aotz Aolets Bt oS wls)
710l (Ju, 2016a) 27 A&ZQl Z=AloH| A<

Aol

ki

= OP”’EJ iﬂﬁffﬂ sshled] Bt

Aotk Ad &3l S5 vlelA A4

A oAt a2 w2 FE4 HA 42 ==

= = 7 Utk oA EEfA] ol FEmlsel o

S| Hojs EA] AR A R
PO ooy vsgt HAGL

2 defele s3vlaed AlIA HojuA

7) SR S0l 2 iok 245 AR S0z
HoHo| i S BAME ARIHRIPN 220 01

o rior

ol

Ao J%Oﬂ—om Wlslof sHee BN RS Wsp
B0l golz DAGH= ARGIZHISOIC, SESEle
19691 Df0] ‘2 FERIEE Of Ofsf EE=2 =T 0[5 A
o] PE WA HEEoR SoeEn Ut e Xt
197781 BRI 0| RSP SRETEITIL M=t M =
QU=l0f AfgHET QUCKCree, 2018)

T o9
X
T

ofdza =eyuel 330&9

| ZBl2 Sot ZA0[0jxIe] QIXtZAel SME0| T A ot

Al 3% 3 sle] 59 549 33
w3k AR Aol o
5 S e Roh, 2015), Ul EATIEE

z Mo
1o
4>
FN
2
=
;1

M
2
H1
H1
z
o
E
L
05;' ol
=
i
4
M
i)
~
rlr
52
|o
g

ﬂ Loz} E/\] of F&tt dede w3 AA
# ojdo)7| = st

a9 ofmjoA FFulse] Hoiste 9%
dofe SEe 7o Zaztd, Hiz YyAd
AU A it} opg 7] 29510l ojof Tt
Aoleh, 2 dled F¥ol A=A B 4
=2 Hy#olx] Hlth wEhA e 44
A AESY AYaFE IS Aol
SAAHE A e A FAE flste] F
M) Azg IR, she AsA-89 4
o]al, Shh= oflEAre] = 7HA Yol )itk Jung,
2008b). AAR= AlZu]dHmerchandise esthetics)
3} F317) ¥ (advertising methods) &2 X}-g-5
1, 3A= AAFR|Z:(continuing creation)
I 543 p
Holde}y, 1 A 214|7]0f o]= 2] A& v]
et gAGAET ATt 7jEEor TAo
HAE Aol RS BAYAIZI T, Lof Bhste] |
e &5 FHopel 2l adlsl Ao

2|28 2 Uek(ele7] @, 2017). 2=y o]

ublic appreciation of art)2] X

E= AMo|th(Yang, 1999).
o] 2H} T8 o} E(digital art)= TIXE A}
ojyx|etel Aol = siet, 1d ole

303 832001 112 302) 51



[Provider:earticle] Download by IP 125.143.159.150 at Monday, March 21, 2022 1:22 PM

EAOA] Tt e A2l
WA= S 024 HAE

71 ol AU A% ofd ejulg 271
E}a) A, Roiuct O go] S Aol
of FFulgo] Holah SolFTal FRA

g dlEe AR eR B3 - Akt EAfou]
A5 8% 7A ste g F50] ofdet
AT - 2% Aol oA RE EAZY x]
Fobe Zhe] b EAolA 4] ok

Aol gAd Aoy 2] g wiztd JEJ
= k. o &ndE gAd *}OMXV}
A=W

sl A7) 250 THd Hupols sH

o b

_>L

FaLe] F&0] g 3o, %«g 3|
dlo|g & 533 S 9lrt, ol 4o vt
At Ao vlakE Gell7t gl Hme A
2}o] 3659 24A|17F a1 vkSo|t} o]z} AlS
oA SeFiE o oA} uAfof A7} obd A
WA &g A ohe WES Fojof
o}, A3 Fu|so] Folsjol s %ol gar=
grgolgt= TS A4 (urbanism)o
oA gHglol TA” Ately)7} ohjet 23]
= OWEJ iﬂﬂﬂo Ao o W}

p

[e]

(Park, 2010b) a9
$42 V) ol =R ol
574 gob, 2 vI8S ol Yol
o] oft] L} w2 e ol2uh HHH A Fu

rE
Jko
fo
o
kI
lo
N
o3

8) A0 KA Louis Wirth)of| SloiA Hol=IRiCt EA = S
QR RUE SToln ARUE JHRI ASIER! 2SS Alst
43 SEEO|X| Sot O[22l XIAH0ICE Of2fet AR 42
ZA|Qf 0L Al &do = A0 EAIRKPE Ehlich=
Zd0|EKCritical Sociological Association of Korea, 2014)
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L Ao|t}(Lee & Chung, 2011), o|n] T+

7 OAYE AgkE Absho) A 5/\]\3]
AEHH7A 25 UAEstz SdA7]=
AZ e Ao|A oA Fairy, 1 ofnjof A
ofd R FoFael FEule] Aol =
Alo] opd = IRl A FaAS Al tiF
% wohe F¥olm(Ju, 2016b), F-oIETH EA|
H10] Aol A A8 &St AT FAof o
&

e A AGAATE FHe =Alol]

>
rO

A= A3 FeAE Foltt 2% gAY
olek Zule] Altfel 9 Te) S4BT &

oAl Ex g me] A skl opet opdz
o golgnol 40 TEUE 84S A%
A7 BAClUAIARA $7 B BB o
otz Aoltt, 1 ojulolA] the-L obdl
sogmel gEuIsel A% © 244 24,
AsEIT TAHOR RIAE Hels)

2 _llN J

c}.

A2 qhgaz}; gtk 2Eohal siA T AR
Befsto] HFshz AL ZA2] Ropol A HE
FAE w2 o opdE Lol

o gt & & 7] Z89 FA &S AlAat

ot

salEe] gt OﬂEE mEths 7ML 7
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el £33 715 FEE Sstel 43 Tl
B 78 A Jeie AR @% o

(synergistic effectiveness) S ]EHO}HI ?SPE]-
a9 ofujofA dad Qe AFLR EAY
oA AA sEE FiL, =ASEE oREEA
PrIths 330)4] AL (Son, 2013) o
1 Sojgast o] FAEolof 6 AL
arsjak 4= 9ok AR BRu|&o] AL o7k
A Ao A9 AR AR AR E
st} 18y a9 CSR(Corporate Social
Respons1b1hty ] Yo7} CSV(Creating Shared
Value) =70 7|HkeitiH FEu|&e A
A= —?—T‘%@Hi‘:}. 1 Csve| ’RE FollA
s BASY A AP uRel 7
A A -9 ofm|A] AlaLe] EfE e
o]tH(Kim, 2014: Yoon, Kim, Lee, Ryu & Min,
2018). TlSo] ofdE Tl SolBTE ATEA
oA FEuled A &2 =AREO]
%ﬂﬁﬁﬁ}% Raefels %@W 7l B w3l
a=y o

_—

X130

v o

gl o] gaﬂ%j Fals O™ Qulof|A AZEA
Het B8 2ZESHA o&Ab8-E HolA des
F=dl, vh2 Fao] wiAH|Wmecenat) 852

2 9] Ao|thJung, 2008a).9) A=t ZEu|&}

9) miMILiEr ZopACHe| E3loiier| 2552 S2f SHFE 710]
A SR|HRA DoPLAZLE HEQISC| OISC2RE R
SUCE SRl oA LiE =Sl XlEclE 7 IigEE SESt
= 22 g2 X0/ QU0 miMILe] Bl 31| SEAPE QAT

Ofd2a 2e[yuel Z30&9| ZElg S8 =A00IX|C| QIXIZMe| SEd3jol thet Bt o

obd Rl £93Fil= CSRE HolA Cvse W
HEQ mAIUE Thdohd Fare] Aei el of
J\%0] oot o] ZmA ZAbe] wiky
(effectiveness)©] wOM|= 7lE<d< 24A FHeh
2wl Aol A TAHE AT
b2 olZu} ol Zmolth, A Sejehs
AL EANSOA Hef A =EEH A
Z9] ou|o|A AEZE HU X (street furniture)
ghe A e 4= qdok a9 es5de &
EYE HYAe ZANISA 24 Hels
dolAl A/ o] Hs Aok OPL ?H=(Hyoung,
Hong, Yang & Lee, 2001), Au|Ao] g3fx]=
TAE HE FuEolA 2S5 Qv
ToHlEl @] dE2A Y mA] £900
TR S Zlo] oyt dHEHA =AY
olez A FFdoe HojsljoF gHrH(Hong,
2017b). oli= obdR I Lo} FFul& Y]
W4 FAROVIE st} A% AselE Ty
Hehe HAAOR TEuEH ohdEa Sol%

op

o)
o

o

ks

19| At TAUEANA &R = 35
o]} ofiet 7|t SuehA] ottt 33
9)(graceful public accommodation)& X-G5}

L3 Ao ASENE AL Ro

_Tr,]-_ﬂg] 7}7@ = u] ] o]-_ra] ZEHO] o

hgolels Aoleh chi ol el
‘%

dF2] Whgolet E4 Gl 0 QYA o
TN EA= BItiESE 7 Itisik| 941 23l0les /o= AR

AR ZRHAZI|philanthropy) 2, M= 20 2T [RHR}
42 2N UiERE IPHE ol SRIEARM Ay
(sponsorshiprt®, MRBT = Esjolent SERpt S0 &5
HRAwin-win)sl= ESIEARA LEHpertnership2tE0] R
CHJung, 20080).
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Figure 6. Synergy Effectiveness of Analog Outdoor Advertisements and public Art

= A A e
ot £aon et 209 s o
2 % gl Aol BAoleHKim, 2012), tHA]
A mgof digh 52 wheolst WSt
2 AlezA o7t v dAdstolt), ey
Bule] B34 publicity) oIz Arle] 4
Alggkell ARl Fal 013 & & i
ozt HEFIA Wl 2
ohobshA] gh=the Ao|th(Lacy, 1995). =&
Q3o ol whed AR 5742
S wzole|nnt ofdRa L9
ABHE B YE:ozA Ao frohs
71715} (desensitizing effect)Q}= ZLEA O
2 o2 Fgoiae duyolthsas, 2016), 2

FAss At W B0 A3 43 2
ko] ulgziEol ozt Helg sialA] W
of shi, 17 WEEo| 4EoR AW A
G o)t wy] 2B EAj2) FRORA F
WA AA5AT EA19] B0l o ol
N 28 AT FA (city tourism resources)
= et

£A19] AAH We] N Ae A 52
10|tk (Jeong. 2000), Ef EAJof 293411
of ofst A7) =AY AA] FRE 2
gttt £93gar7t mAjolm|Rlof QloA A 5t
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wfle ok @ R 1 oft e
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28 7Rl o E TE @
IAjolm]A]of QlojA] A Q] E3}ofl& A
= 7FesHA she dAbold, 2 FEmlE
T Fojo A 18417] AlstE vlad vl
SA TG FulEY(estheticism)E H Ol A
SARS] 4] Qo7 B A7) expanded
field)©]tH(Kang, 2008).10) wlz}ax] LA F
SHjEo] HHAoR F45h= Aol vle=
2 (Abraham Maslow) 5@A € (Maslow s
hierarchy of needs)o|A ZAr¢|2] AfolAld
S (self—actualization) 2] BrJo|AY HQ
dolet, thA] WA =AY F4% sa e
F3ld&of Ot HEshE 3-5Al(public good)
o]z} 7}A] A (merits goods)S HOFE A9
T O R HE A9 oEFTo]7]
= o, A% A WA ASEIE 2Eus
of Sz] o2 ot Selguel Uuis

OHNr
o

~

10) ROIFCRt oflaXiyZ=elol siizA OfSCIZ0 2t Oﬂgo\
TolioF & S=ER!I 2X0[2t=E Z0[CE kM ole2 & of
ECt22 i sh= Ei0F2l0l0fof Sl olfeAkdo] F0]
oo,
SEMEE EAPEASE| *liM 7 [2Xe= Z500F 2 Alg
of 2RI Z0ICE oIS SOM ok AE2 BIEA| =
APF 2500t g SSAe| Aot a2t ZiRItE SSH
20t 32| Mgsitle &2 theolch OISHHE =AQ] Dfat
1 BISEE AP 2500 & Aiget SSXi= ofHch 2
Lt 3 AJHO| ERet SiE 4~ 8l= 7IXIE MiSoh Tt &
= 7S Sz Fgoke EAR 0iR E =2 EA=
oMl stz z=2oict:



[Provider:earticle] Download by IP 125.143.159.150 at Monday, March 21, 2022 1:22 PM

oPdE T FOJFI1Y| o] o] s I
Hkok= EA|YL A A (dwellers mood - citizen
emotion) & PP L& Fof &ejg= kYot

A= opd R ot Fansd A%
A A&H oz QA7 FarE|o] 7kl Q= obd
B 2910 tigt 5/d3tolAt, watal& o
ARZAIZ 747] 913 Famlee] S43)e=
Al do] EAH, F Y] 5% &
AIE SR P AR i ES didEe A
ko] S AQl Aol x| 1A= A7 ESHA
7l Aotk 29 ofmjoflA (Figure 6)-> &}
dolehs 7] 2o] fofet 3 HE| - EAI A}
A AN R dsaart WeE o] gUdt
ZAJo|u| A Q1AL FHFHHA H= A Yu|et
o, WA oha2 o]t s aiE )t
1A} ofolt]o] o] AR A|, Z1 ofolt]o]o] 2§

omA % EAS ML,

AEA =95 fJsto] 2719 =AAA ] I
ezt A WA =AE ERAQD AR EAG]
s F A EA= A HA A

A FZ3L otolt ol & A& FEuel B
2 2-8(Jang, 2009)At

gl ZAjolth ™ oulofAf A RA Y EAA
A2 oo digt Az Ao 4 I
a3, v=E AAH R ARAQ] el
IS EAskaL lth(Yang, 2009). 53] 1

H

Ofd2a 2e[yuel Z30&9| ZElg S8 =A00IX|C| QIXIZMe| SEd3jol thet Bt o

& (New York)> £&J3a10] QlojA] vl U
oA 7A@ TAlo]7]&  Sth(Moon,
2020), 1¥H 1 AU ® oE 20
Zag skt vz F3u)eo] 53k =A0]
ofof gtk Alolth, Py 78 1o Rt
SHA] =t}

£ 9)3ga10]| QlojA ml= A]7hal(Chicago) =
FEAE Ao, H yolrk Fgulse] 9l
ol HA] gk YulE Zh= EAlolt AR o]
n] QR ARE FFueo] A EAE Al7RLL
2 deiA Stk 29 AlFRaLe] A EA
ojm x| 1A} FAj} WH =2k FA A2
Abol| A HIZE Aot 12) Al7FAL LA K
Rt T ARl A olm| Ao tfsto] Thek
= Fdsto] WA =89S AlEd g,
IR FollA 7 £ Ao) BiE 33|
<0 oAl Agolr}, 7P tiEA %] Ao
2 A)7hae] dyuy Aot 3 (Millennium Park)
ojth, o AHL ARl - 7Y - EAAR - HE
7FEE otola FEUNE o AeAdT 4
SEARA A2 A ZAlon|A &2 4
AlEl 29 2 efo]m(Zoh, 2014), B Uo7} Al
AXom Faued] 45 A= g9

Fo]7|% aFtHKim, 2018), wba] 2 AF =

AN

oore 12

12) APkn= 18713 ‘AP CHS(RHGreat Chicago Fire) 2 Qlot
Of AIHAO] ZHE 00| AMIE0] EAOD[XRIKIS XER7
S5 EAIFCJang, 2000), HESH 19200 O]20| B
Sl= APFI0IM ‘Exlo| BZ'E TME HE2 APIS #E
AR FZEP | SICHAlen 1932), 1% O 20| MAE
o do| ARl HAPERIY FIEH|(Alchonse Caopre) & F
2 AP P2 53100, o] ARV s0] JHd==
ZAPHHIZ AFEI07|= FHCHAlen, 19320). 2710F A7k
12§58t 0o[Xf= 02 ‘T FRIADC Corrics)' 2l BHaIR1
EMBatman) A2 0fM XII0| SOPESH TINEARI “IEA|
(Gotham City)' 2| BHEA|RHS A7 | SIAHCHRyY, 2016).
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W G EAOlT), B0l HLEAHRL
MES Age AER AE A
2 SA%T It (Choi, Kim,
Choh & Kim, 2016), 1% 18 Zo| AL =
WollAl 71 of® mAmch g8 AAsE oA
9 Apoluxzel Aol Buke wAjolct, 1
A3 soBnE ApRATYE T Az
ez AAEHKim & Lee, 2019). 1L}
Az 2t ZAR FAAQ] EAfolm| A& 2t
£ ZAo7] % sitt, 2016 WA AAEANR
(police statistical yearbook 2016)= Al117
(4,38470)7F 7P i A %jo] R3] Mol
o, 2|5 do| Ao HAJAAZE 79,492 7}
w2 X Aeds FE3HL lthKorean
National Police Agency, 2016). £3| o|q#}
9] Z7t= WAEE F716ks Fd2(Park, 2017)
2017 o 7i%83t HA = A|(The Outlaws)<}
2017d ) 7}E-3F A A= (Midnight Runners)
olgh= F3F= Fotol AEolA oS F5EHL
ek, 1™ oJu]of|A| o] Eu} A& Ao UERE-0]
2tal dAojA]= tH-5(Daerimdong)> A2t
gk Z|QF Al AJH o2 FAFsto] 20199 HE
W &5o] % ke 29o)7] = StK(Shin &
Park, 2021). H%o] idE PeA=2] 76%=
2 A9 =AoWAALE fsf At - A

Kol
=
A - A8e AR e gled, AF

i
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2% 283 2HAE 343 thJeong

& Oh, 2016) 13 1 oju]ojjx T HA A-gA}

A9 AL SRl A A A S ol
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FAOlAL, A& EQHollA] Yo yofdt

AR F EA BE

N
N
R

fr & 1o
oo
>
E
lo
H1
>
s
or

e
1
S~
S~

tdo] ATh= Aoltt, Al
2 6]&5(Red Summer)

ZoA15) 1] A4 F4AF Hoto] AFFL Q1%

13) 28 M2 ORIS2 X122 0[0jX| Jiig QI5t Citet AR
A5 OJROFCL OISEIH ARISO0| FEXoz “Maf7 50|
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7)Z(field note recording)¥} A&7 ZE self—administration)d}= o] &7+ AJ7HZEMA]

(photographic recording)> YAt 0] A A -l Y FE)S Dofl, Aol dREH O
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Figure 7. Research Methodology for City Observation
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Figure 9. Millennium Park Photo Record1
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~Fixable City Image Factor

Public Facilities(Bus Shelter, Trash Can, Road, Street bench etc.) Mecenat for citizen
emotional stability are qualified for strong durability over 100 years, universal style
made by artist, standardization production and harmony of colors with surroundings

Urban Agriculture
Mecenat for
Emotional Stability
~Moveable City
Image Factor
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Figure 11, Idea Conditions

Table 1. Chicago Millennium Park Conclusion

Conclusion Subject

Conclusion Contents

Observation Result
(Research Question Group1)

Program(Research Question3)

* Sufficient Analog Visual - Physical Public Fecility - Visual - Physical Public Fedility combined Analog with
Digital - Vague Program as Visual - Physical Public Fadiity(Research Question1)

* Durable - Artistic - Standard - Digital Harmony - Fine Public Facility(Research Question?)

* ldea as Strong Material - Universal Art Style - Standardization Production - Colors Harmony - Everyday Life Art

City Image Interpretation

* Sufficient analog visual - physical public faciity means maintaining damage prevention and public security

* Durable artisic standard analog visual - physical public facility means relaxing city atmosphere

* Public fecility - visual - physical public faciity combined analog with digital means advanced economy
city - BEveryday life art program means not exhibitionism city = Substantial Posttive City Image
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Table 2. Seoul Daerimdong Depth Interview Summary
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Interviewee Proposal

Combining Public Art and Analogue Outdoor Advertisements as City Image Factor

Interviewee’s thought about 1o improve image of

Interviewee Interviewee Deerimdong(securly - pubic Q=T © errpnon) some Interviewee's thought aloout to improve imege of
Demographics Special Note company supply strong material - universal art ) . ) ’
o . y Daerimdong security - public order - emotion some
slyle - standardization production - color harmony with SETTEETy Sussl ETEleays @uEneEy e &
surroundings analogue outdoor advertisements(Bus Shelter, . rapr?roéﬂo y eeoig u rbeer: i €l
Trash Can, Read, Strest bench ete)made like pudlic art by| 09 P beskeepng, yee
professional artist
®

Non—Resident - 30s -
Cosmetics Store - Female

Positive(better than now)

Negative(This area is very chaotic - Residents are
very busy)

®
Non—Resident - 30s -
Optical Store - Male

Somewhat Positive(temporal possibiity - Pessimistic
because of unconcern of major residents(Chinese))

Negative(Pessimistic because of arduous farming
when major residents(Chinese) were in China)

©
Non—Resident - 40s -
Cell Phone Store - Male

Positive(analogue outdoor advertisements like public
art for major residents(Chinese))

Negative(Major residents(Chinese) attitude survey
is first thus Rooftop beekeeping, urban farming
efc, are very pessimistic)

()
Former—Resident - 50s -
Health Food Store - Male

He is sure that major
residents
(Chinese) retun to
China in their old age

Positive(Analogue outdoor advertisements like public
art is better than digital signage - Major
residents(Chinese) are lack of public awareness but
they are sweet to take the public facility)

Negative(Major residents(Chinese) basically do not
have this area ownership)

®
Former—Resident - 50s -
Drug Store - Male

Somewhat Positive(This is good idea to improve bad
city image of Daerimdong but it will not maintain the
facility because of Daerimdong characteristics)

Negative(Major residents(Chinese) do not love this
area thus they never take anything to move)

®
Resident - 30s -
Cell Phone Store - Female

He is sure that major
residents
(Chinese) aleady know
Daerimdong is social
chaos - unstable
security

Positive(Wilingly 1o take Analogue outdoor
advertisements like public art for pleasant
Daerimdong environment )

Excepl(She is not Korean citizen thus she does
want participate the - rooftop beekeeping, urban
farming efc.)

Non—Resident - 30s -
Drug Store - Male

He is sure that
Daerimdong is aleady
not Korean

Somewnhat Posttive(Unlike Chicago consensus this
area has weird characteristics(Korea land - China
thought) thus some company have to think for
Chinese)

Somewhat Negative(Major residents(Chinese)

appreciate some company to supply even to

foreigner to  participate classy art like rooftop
beekeeping, urban agriculture etc.)

@
Non—Resident - 30s -
Optical Store - Female

Negative(Cultural level of Major residents(Chinese) are
not high than some company expect)

Negative(lt is going to take long time until Major
residents(Chinese) understand and participate this
program)

O}
Resident - 20s - Gym -
Male

Positive(Residents prefer interesting digital signage
than analogue outdoor advertisements to take
emotional stability)

Positive(This program is to improve dark image
area to organize chaotic image)

[0}
Non—Resident - 50s -
Restaurant - Male

He is very interested
in this research

Positive(He welcomes even this research concern
thus He welcomes amy company concern to
improve this area regardless of digital signage

analogue outdoor advertisements or digital signage

Positive(Korean citizen in this area welcomes any
program even though these Programs are not
rooftop beekeeping, urban agriculiure etc.)
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Table 3. Seoul Daglimdong Conclusion

ok= Selynet BB0kao| ZES S3t AIDIKIY QIRIRAC] S0l Chot BN o7

ago] et ZoHtt IAAMNAAZE - FA
A Ahe o dskie, mebA o= HiE
oA obd R Zeofgaiel e A

olgt £3lol& a1 BN FAll 7hs
SHA| sl Bt A A 1 Agtolojof T ¢
ngtet, wpAere 2 oAl WA, g elat S
0] §FE A - SYAl BHsF I8
sioh, A "2 o] 28 319 H(cultural
1sland)°£*i S PE FHlEe] AFst

71015t =AlFZolTh, eyt HAlEe] o

1o

E
O
b}
rhe
1
Iz
Y
X
N
&l
ri

=(Z7H = - Fa
ol 330] ol - %Xl (&) = Ak

Conclusion Subject

Conclusion Contents

Interview Result

* Lukewarm attitude about application because of pessimistic possibiity(Research Questiond)
* To expect direct concem from external support and potential improvement needs(Research Questiond)

(Research Question Group2) * To cause Negdlive city image because too meny specific foreigners do not get citizenship(Research

Question6)

City Image Interpretation

* Willingness research to improve is first to specify as a city image factor combining public art and
analogue outdoor advertisements in Daerimdomg

* To need high—evel concern finding substantial city image factors for improvement, Daerimdomg
universal art style and environment improvement = Negative city to improve image urgently
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level efc. in Daerimdong signage unconditionally
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improverment is desirable
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aristry as public art

Millennium Park is stable
city imege and
Daerimdong is floating
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Analogue Outdoor Advertisements + Public At = Public Feclliies -

City Tourism - Stable Residents Emotion = Synergy Effectiveness
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An Exploratory Study about Specialness
as a City Image Factor Combining Public
Art and Analogue Outdoor Advertisements:
Focusing on Chicago's Millenium Park
and Seoul's Daelim-Dong

eYunsu Moon’

Professor, School of Communications - Journalism and Video Contents, Mokwon University

| this study the confluence of analogue outdoor advertisements and public works of
n arts as contributors to a city's "specialness" and image - even in the digital age -
is explored. Pursuant to these goals selected public artworks and analogue ourdoor
advertisements were observed in Chicago's Millenium Park and the Daelin-dong
neighborhood of Seoul. In the case of Daelim-dong neighborhood, this was accomplished
through the use of on-site surveys. In Millennium Park the confluence of solid materials,
universal forms of art, standardized production forms, and color matching cases were
used to deduce the nature of the city's specialness as manifested in bee keeping and
similar activities. In this sense the negative image of Daerimdong neighborhood is
recognized through the opinions expressed in the gathered surveys As such the
possibility of improving Daelim-dong's image by taking inspiration from the residences of
foreigners was expressed as a means of improving citizens' consciousness.

Keywords: Analogue Outdoor Advertisements, Public Art, Corporation Mecenat,
City Image, Chicago Millennium Park, Seoul Daerimdong

* (craigmoon? 1@naver.com)




INd 22:T 2202 ‘T2 Ydte ‘Aepuoi 1e 0ST 65T €¥1°SZT dI Aq peojumoq [s[ones:iapinoid]



	요약
	1. 문제제기 및 연구구성
	2. 이론적 논의
	1) 관련 선행논의
	2) 아날로그 옥외광고의 재정의
	3) 도시이미지이론
	4) 도시이미지인자로서 옥외광고와 공공미술
	5) 옥외광고와 공공미술이 결합 된 상승효과

	3. 실질적 논의
	1) 탐색 도시의 선정
	2) 탐색방법과 연구문제
	3) 연구문제의 결과

	4. 결론
	1) 요약
	2) 논의의 제한점과 향후 제언

	참고문헌
	Abstract

