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B A7l d dolA AEE dda s F AL
OOH(Out of Home)ol H% 7F A
A vhA st e wr o]zt
wepA], 2 ATl A= vy o] Eel s AuArE o9 :
Z ARgol e B AEA, Fa A T oofe WSS dAlel tia] dolr

A g,

1) 9AE Aol

g AfolUA & 2ulAEe] 2ol ZaE %1 Ngel A= wWael g
FEye Hopolth, tAE AlojUxe] EHont B4 5 tjad e
3 2w, o gale] wi

r]
Yu F= ko
nt]o] ZEl= A Z3 WAA] WAl Lolsti A
e g

r]

g Aol A= Fayadie A¢agtelA LCD, PDP, LED %9 tj~=4

[e)
o] Wade Haf v AHue Fu Fo FHxE XEF= UAE vgo =,
st=glo] =wwks %3 DID(Digital Information Display)2ts €8 AZE °]
o], t=9lo], Fdlx UEYZ T vl [T7]wo] Bxog HEH v

o

do] ArujAE Letrh(FARR], 2010). TVEZZ I3 th2 2|9 Iﬂi—“—?ﬂ
g alelste] e Farelat OMJ ol oz zFoltt. AA o2l vrjolE FF
= Aol gAY Aty th(hah-et o] ok 9] 2010).
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949 AelUAE 00HS] AR GEHeln AgHow FuE gt
E

glol 2uA7}t At B¢ =/E% Ak FAH o gAY AelUA7}t 33
AR FE L ol thgd Lok WA, ST Foe) Aol sttt
= Aolth ges] Aol FA4R @k AntE Y47 Soke Aleal
o Hg fEATe wAE AR S 5 7] WEoth F WAL 54 4x
oAb AR F vk dolth olF Bl 7 gay Ad wE Ans
Agd & 7] il gs asdolr, Al WAE aZdel wuvg 2
=g Aold § vk dolth &3¢ 2ol Ao gL duew, g
AnAE & 4 vk delA F5 dm glvh ol WAE v Hew FneE
AR 5 Yk Aotk AL AR HEL uAAT Akl AUEA Y EY
2% 5ol AEE ¥ 5 oe AolA AF vl 54 ¥E o= e uAd
Aol YA 7E 8wk & she] ol freh 2 4 Qrh(UoHTel o] A of, 2010)

KTAAB DA Toe AL elUA slzys e 7gaden afA
| gzgdel £9 ARERT ALY Fa A0AL HaZdel I
of A&A e agelq AEMols A ABAY el W@ BA FE
#oreh 9AE vaEdelel A% AL A Akt 4 A A F
g zrash gael @ auiAe] Faal-gE FrkR frve] EdEs 6
sabe o d gt (AR, 2010 A8,

£9 oz OAY AolUAL HaEdel AUAAY S FEF UL

(User Interface), RFID, ¢t ¢4 So] 7)<z Wiz A s §5d
<

A= Aol Fig9] O‘Zooﬂ/‘iL 2R A E E4 wel Fas Y
1

chea 2 %
o Ao el B 227k A gov, Bed 23ES WolA A%
4, W97%, AR B FF videl ohs AFold 2 5 AT

7] 4, 2010).
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(F 1) QE{2E|=ZDOl RIEHH
=7 A

o 5A<Q tdFiL(Targeted o JlEH BEHOR Ant AUE
Advertising)7}s EA4S AR A & A9,

o ARAA A EE AR /AFEALA A HE A 7F A9

o 3lolHA MY E F3I FaTe e QHHE R Fa= AAsIE AA
AEel dFHola, Ay HE 7 AFEdAT s34l
)RR olmAE gE o] wolyg

e 1t1(One to One)/ 1t A<(One to o CIEYE R Fao )t

few)"HAI Y 7hs Zhol=gklolu} WMt FAIZ Qlgh

o WA B3 &N FAHY 28 99

A HEE Faro] digt H7)l 7he
o MFEAY 5HQ Fa ZRA 9
HAE 73

Z 7. Canal Satellite (2002); 71785 (2002)914 #A|Q1-& = A4+A

AW AHAHY Fut FEAFe] Fio] FEHOR wEHE s of
e sEdes dndne wAcRE EAL F e dos
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A7) welt), olsh Beste] AHAEL Fur JHAHY TV 7& 54
e 2
-

oz ARG & glornz A= 1 7he-d
A el AME F vk wepa] maped
Fael npRIA 2 Ao Had AF-Mu AR 58 AT AY AR
YAelde] 7hsaiAE Aol

AE AL wrjole] AEAEAE AEAE D velst AEA vHels

I FEEE A0 EHoR AFHAH(McMillan & Hwang, 2002). E3F
JAEAYE TVRiLo A= AMA7E FavAlAe] 2oy 73420 J&S 17|
el TVEEAS S8t ¥7] wEol BRAE HAHo] 5ol [FF4
FdE B Foln. F Faste] AF AL Fae] g ‘&9 T 5 Y
HAF'S FEstA 2 Aot

FeAgd el tig IS FH B 2l ek 3 (process)
A1 A EA (features) = A 4], A ZH(perception) 54 A, AgA HowHow kK
el ' EIW(MCMiHan & Hwang, 2002).

FeAEd MdE AAprocess)THA Aoz HIshs dAES AT,
WA 3 ATHAlba et

(s 63%0“ 24E 7 AEAEN NdE HYeta

al, 1997; Rafaeli 1988) Alba et al.(1997)2 3 284S FZE FAAF 7He] &
W AryAoldY A8 Yede A543 Ader FodlguA FszeAd
o AdE WAL ‘i%zﬂ“* o® PR3 913, Rafacli(1988)& 4%
A Adel diE mee vk Aolgkal Agetal Aok ol 2ol AR
FAAF 2w 24E F FEE

o2 AAE I I
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AlolEl 9t QA =7t AR AfFyAeld Y=o gE

grhal stk 15 FEAEAd] AR & AFYAe

I JE 57HA e¢lew FAHEYI AAEI e, —2—7ﬁ, qe), AFA, A
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Mzt Ao = AASEA Y. Ha, James(1998)9} Dholakias (2000)0] A& %
Ao AL AR AAZ FodAde McMilan® Hwang(2002)0] #| A3 Z=#+
7hs g3t vl g o E AR H =, JHEEE TVe JE Ul vlushd %

o g Aol ol wiAo]7] wjitel] FEAEAAY Fa TR &
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=

71ES] e Ag el #e 4 =W &
sh, Fold acle]l 7H ok At yYEGTHERI S, B, 2005). whet
A2 ErdAe AszeAdd #e AYgATES EYE A, sk, 3

Ao A E B A& T8 E Ha ATE AN
A (Control) 7lQle] Fozg #AE FATTL =7= AEE v
H(Wu, 2000). BAA2 71 A4 2435284 (Hoffman and Novak, 1996)3 7+<
Al z='A EAY "y e B-o] dvtal AAA =, F Aol dsteE E A
Bl yg, #4, &4 & AFEA A9 ¢ de AS g dE =0
P Aol Ed] FA4AE A=t § dHo|XE 2aEsta, JaE &S FHee
AL AHUE ARRSHHA & st el wheF ojggk Ao] Erhesithd
A US AE3HA] &S Aoth(Liu, 2003). B4 Qo] Az Zrl=, 1¢
T = T AUE B on] & 2 2 (Dholakia et al

1 AFYANR =AME A T=
2000). #7F2 AFYA A FHANA EA FES = 51
& ZF7hetHDownes & McMillan, 2000). 3 A zbe Aozt
=
H

TR 7o
5 FEAE
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L
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= 7(11___:_
ar Q7] el A4
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(Chung & Zhao, 2004). & v|tjo]&L 7]~A5 X3S
o] FAleta rkal BZEW mrjolZol] gk =7} 3

7N 18 (Personalization)= 7|71%1e U=E SFHA1Z & J=S 9Estd A

&, ARl ARE xﬂ sh+= ngg ol m t“Hq-(Dholakla Zhao, Dholakia, & Fortin,

AT LR Skuba, 1996). S ES AR 24 BE LA AU
@ % drh Z elHelE Put AFAQ ohAl e waA % o §5
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olm el F el oz} ZAakA LERLF] wEo] Al xbe] &9k Bulo] 7] %8

A AW AAA] el % BuE A @ 4 v Aol nUdEe §
A7) Polmaetdd %E F0E n A o9k ol v EL 4
o EAwsR dd, #it HS o AR AFHeln dF s Arsn &
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(3) el A

oAl A Felde g3 uhE(005)0] Aol Aok o] fo] &7t
Qe e R Fae] Fojo] rheAdE Wrv AR'E Aosidin. SAHFELS
Bedin, Darden & Griffin(1994)#} Liu, Arnett(2000), ¥%1%, 22 (2005)9]
TE ugeR Wb 454w Fejdte 4x, ‘tE viARY o JFEH
=5 2va glolA Felske AR 5 34 FES dAE
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gAY 74 A2 459
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Abstract

The Study on Consumer’s Attitude and Use toward Media Pole
at Kang-Nam Area

Sung-Wook Shim

Associate Professor, Hanyang University

This study aims to find the effectiveness of media pole in terms of media
value. As media pole becomes a landmak of Kang-Nam station area, it is
expected that media pole has a higher attention rate and advertising
effectiveness. Therefore, what media is appropriate for media pole in cross—
media strategy is examined. In addition, this study is to find the consumer’s
attitude and use toward media pole. Final results are as follows: First, media
pole is matched with TV advertising and Internet advertising in terms of
cross media strategy. Second, Telecom and electronic product have better be
advertised with media pole in terms of the relationship between media pole
and a product. Third, control and personification under interactivity have an
impact on attitude toward media pole. Fourth, entertainment under advertis—
ing value have an impact on the attitude toward media pole. Media pole

have a potential to be developed further in the future.

Key Words: Media—Pole, Digital Signage, Effectiveness
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