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3) Lutz, Richard J.(1985), "Affective and cognitive antecedents of attitude toward
the ad : A conceptual framework.” in L. F. Alwitt and A. A. Mitchell(eds),
Psychological Processes and Advertising Effects, Hillsdale, NJ : Erlbaum.
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5) 7Zsl-g, 1990, “Far g to] #I A7, p9~14.
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Measurement,” in Martin Fishbein (ED.), Readings in Attitude Theory and
Measurement(New York : John Wiley & Sons), p.257~-286.
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8) ojstd, otz G FTA0992), <2MlA A o wAR HEgH FE>, HEAL
pp.44

9) Zaichkowsky, Judith 1.(1985) "Concentualization and Involvement.” Journal of
Advertising, Vol. 11, ppd—14

10) Mitchell, Andrew A.(1979), "Involvement : A Potentially Important
Mediation of Consumer Behavior.” Advances in Consumer Research. pp.194

11) Stone, Robert N.(1985), "The Marketing Characteristic of Involvement.”

Advances in Consumer Research, Vol. 11, pp.210~215
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12) Petty, Richard E. and John T. Caccioppo(1986), "The Elaboration likelihood
Model of Persuasion,” in Advances in Experimental Social Psychology, Vol.19,
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2 1 A (Informative) 3 117 2
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FE (Hablt Formation) 3 72

A7) WHER(Self-Satisfaction) 331 7 2F

Model Revisited”, Journal of Advertising Research, pp.57~58
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4) sgardefel o] 28 -MECCAS 2w

Faagtel FHL AWAE ATelt Esb of®A Anze) on)gl)
AANEAE GoF Best dek oleldt FWelA Fu-BAAEe P

ol el w2 AMNHES ATd = 5 AUk ook A AL o2

2 5 % gtk MECCAS w¥lelg AlFol g 257 AFddel 540 o
@ whebol gl Aol ohyeh 1 AlEe] Ak QE 5 &4el et
togel AAe PaAY Fyrwdolrt

MECCAS w2 thge] vl 744 g2w 7350 kel f4), 1999).
@ WA 22 mA 2 539 AE] 5Pt &4

D vl Y AFA AaE AsTowd AojH e FAAA B}

@ F=3E - FBao A 2HS ue HE LA
@ A e wre] oA =] 53 HE vFAE Ll 9lal AEe] BEA

© dAel & Bne] AAGD et 29v] F ande A

_25_



T9hE AvYATE, B4

woes @A Aeele AFsta ol w304 vpge) ded guE -~
2 el e ol Juon wre) 4 12044 F 24092 Relmd

(Convenient Sampling) 33t}

Az Fo]ggto] w8 Zlolubal AlEsE Agddsiyt oishay v 1209 1)
Sxz pofrary Yoy S ee] delais 7hE AlelEl AR vl Al

axt el P 12092 2 EH(Convenient Sampling) ste] AFAZANS B3

pol | mei | aw2 | HU3 | A 4 | wee
o |ME 2B H 60 25
SO A= maolf o 60 25
ol
= |ME DOl W 60 25
ME Ana maol o 60 25

<E M-8> A7 AwA 5

_26._



9] FCB-GRID

I
=

I
LT

[e]
_27_

> A E

<3t HI-9

L
oL VLWI ﬂl e 0 . -
0 - _
MN.O . ‘m-‘.w —— \.@. Mw,l VL r it Fﬂ_ %O clo ﬂlo Uf ,./I_ ]r\
= 7 N T A ~ "D L s
X ﬂx_,r 1hy v o s X,O 1!% i e ~ —_ X- ;oﬂ ui
<p BT w5 W ‘e e KW o a = or
G Lo o ar o OROX T oA oe g 0
i 3 T e E N - I I " i
~ Mo oy ~ ° LT R T oy
?oE > Sow s o A < g V=
®FE M om T o S AN SRR I -
R oo ot T —_ 7 o X = K Sl 3
E 2 oo w0 o oW = LB 44 Ho o | g e
W E o5 o= T T N R oo W F b g
K = = v S = _ T : Lo %o R oW X {| .
IR = T = ul &M vogr W ol ¢
WL < 4 B W o oo ® b oA & M o o 10
H wOR w3 pos N mF %
HWL — W [l .ﬂi = : :,A_l OM .b% E._ C.m — = =
T o5 4 E < - _ L [
do XOE o = o T ol il = IO E)
W o= 2 P 8T g oy T M N I
A I O
. — o I . X0 [ VoS en 0 ek
X ; o T P T oy Moo e V . ERS o~
oW 8 % =T o W o A u R
m B o= 2oRwoE U R R )
- B T wm X oo X Lo
ﬂ‘A Wo e l ;. < ﬁr \ﬂ.w 109 o . L ..OLI 3 C_
iﬂ ) Wi g olo ! jI o [ il O of Kl =
S 2ooor L4 o R = SRV Bode T oup .
R M go O = Mo B g T ~
—_ R S T e o o <l A N
= M X =T Al =~
M m %’ o< n.._., W ~ ﬂ o 3R n,MO ﬂm ﬁT 1mur. oal B N 4, o M,, m-._
) _ O 1 N h ! . ~ iy ith —
- Wog WOT o o o E TR ar =
W2 L = T o0 x Y s —~ o P o~ ke -
. m ﬂ.OI\A ~ I m ' _II 1 - L:. \7|A..I 4 ﬂwﬂ. Ma 'AO
Mg = o T W o~ & AT L =)
G N 0 ST oW oW o oo S
~ " : OE ot 4 e h ! = B o i
2 Ko W@ Jl e — S % g X35
T & -~ : = = . o | 1 "o o= o =
L T o ogm Ao NT 1A e 0 o Wit
= 7 = A "R T o o W =% .
o & nr e ™~ o T 5 L N - N~ = n 7
_L,l e~ 2y = m Tiod 1.Ar. . T :.m —_ 1 oy , e 23
ol 1 110 ™ — ) — ~ %0 e ~N Nl
S TP IR R T E ¥
ab, ¢ L AN < mﬂ = r...“ 1@.‘._ _0 —_— :/i 1ml. :}_l P,:; \.m»
®og g w2 T E 5T = &
= W © i ~r Jl o) T ) _ gt
o, = = ; R Iche e 5 = o we
c ®F T 9 @ = o ooy e - =
X Lv br 00 e il i —_ N )
; O " N me BR




FQ Ui o

& 51 A1

nz
Ha
e}
ORX
Sl
Nz
e
le

A 7
o — o o 2 e pe]
~amo| Mol st o o
MU0 21 = s doy REAE 22 7 #4E A
e oan . _ -
(HHog ger-Hel YA orEch)
sl BostAL Hojgl o ~x=e] HMEe
Sz o Mo teH 4ol Adol oty E25t As 2= 7Y
dulel Zes EIHE
(Hol ZRA ettt -0l SRAl stcl)
sy tiet U2 Ee e 7 QuiEEAM s

L o Ja=

20 sk His [(Boi/uiech sziol Ziad/er 2t gttt sl
Aerch, slatol 9IA ersot/9teoh)

=M VS

=
bol
E
[

CH

AN
2
e
2
i
il
X
o
D
!
il
Lo
=
o
k)
)
bf

<E M-10> 2¥= ol

_28..



’,

Mool 5 23
(1) Hol= U 20250 AFES JOIGIAL I O Zo| MEAlol £
S e A pefsteiun?
“Fol ok BTl - 013 M2l wefsi)”
(@) otz Thgel 42el A2 PYst ul 1 AEo Jlsae 5
S 0l AT Dok Ut
2. ZHF ol ZH 24
(1) Hotes O s 22y 29 DOIGIAl 0 SO0} S Olu AT D
o Shal L k2
(2) 711 l’ l% QL;QI g%é THL 0}/\ U” i\;x; {\jﬂ{(}” _;Ll 6*9} 24 4 Ol
LEORAOL O E S elars DiALha M2l LY
“HMol A2 FA QUL - OFF ZRs Ae2 Ay
(3) Hots Chg 2izte] AES P6kA uf Fistel =20l S of
- A aHsieiun?
“Flo|l aelstA ¢=0) ot% Al Zt3| mefstet.”

_29_



3. Mol 5% 5H 29
(1) Aot Lhgel 22el ame voals d9) - A% Ze8 o
ol2tn M2obdiynt?
“Mol Z QoA 2t - ol F Z oA M2str}”
@) Flsls TS 2ol AES PR O 0 BT AUS T a2
ot & Jeslior st MAskeu e
“U% aer - 19 oA
(3) Aole s Z42fo 228 Poie W 2% 22s A% FstolH
Lot Eoff ot SOl MZEaty e
“Hop &=ollor AN =it - ol 2 &EolloF =g
< M-11>A4d A dg do fa o S50 54 29
) AR e gd A
EoAFgelA Agd AEA e BlYEE ¥ st Fopol A g ulx}
a9l AR g AE7F 89 (Face Validity Analysis)E 4 skqlch
AbZe) g sk dEX O g elg T 2 Fure] HEgd L =96t =4 B
2babar Ul FEAS AH 4 2d Y7 (Confirmatory Factor Analysis)
g3le] HEA 9 Bl EE @dFskarh

]
| A5d AF & 23

13}

T

O

EE
|

3 Fa

= FCB-gridol 98t #ofya
15 AlsE A Q] Ao

Melstdct o=

dH9 Tl AT AFS

..30._

7
=



T o A ob < ® N Foo odo o 0|
= / ! T
lie} o] &
Ho o M o, T oF 52 ‘
= —_ = § _ 22 BF Ko
= =) JE T R & R M 2
== o —— P (A%}
“ T 3 TR W om oy P T oy
O @ o T IR ek
- ! wWOE L B LT o &
o ol o b X 52T o om o
T W mome = o =
= B Q_.o =3 .ﬁ o M i A < H.t e N
™= . B o~ oy A —— ©: ™
WX oy o= T S A T =
g X B of m W W E = = K
oy do MR == : & it TN oy
B orox A% O £
1 i i
— o = oF . i OMO T o= —
o aw_w\, g A m‘@ ﬂ.ﬂ ~N m EN ~ K_ =
Wiy ~_— ) o_a ol ﬂﬁ. B = . 3 E
i« O o Xt peass ol (o) (o) .
=4 gl g Doow o g B T
Y N o= T << =
— “WA” oy mo < 0 ITu DTL jar 7_0 _.:‘.L
! = _ﬂ_y 10 B ﬁ o = T _‘6 g
O Ay ol o oA = AR " N
KO gk o — e - |
o = 9 = = M o o W9 !
= in ™~ / gl = =
. & ' ™ TN g o o F <
TR o oy o = H 2 ¥ I ow ; -
CHE s b Lo ®OXONr oy
CR > X Ao e T om kA
Bk 2 X Ry e P T
= =T & F T B e <Py s
oF - X U S I % Ot !
T2 g NOE = T B ol
N = & o o[ W o Mo B
—_— - ~ : — A —t — = =
© ﬂ 10.” <N B ﬂ.,l ~ T XTI ﬂA X
I e B = TS .
=0 ek — [olS TR 5 T o= ! 110~
A R ©® o~ T = e
il o s = Ew o > 2o
SO TR P e < 0T o o . - "
N ' N ! X R 1_ " I ~ == — GA.._
; 8¢ = W o = g N = o Mk - © ) =
o SEEEN w0 = el } o= o 3 o P HT_ 3
N ol HoE = e o E o i <~ A4 == o 5|
B o N ~ AL~ oo 4l W
=z MU % " N " ox o Ko T = N
. boERou B s v " oo Wo®ONROW o B
, il ; . _ .
e - B o W i
wo LTI o _ G < <
WO W R TN WS BN T ow

sl

2~
T

ke

2]

A gidel A A
HEHM 7)F

=
L
- O
= -

(=

7}

%=1

ol

1

T

[e]

=
A 715 A" ARAE SA
o] ¢tuyg AR

o e o
IAY A4 sl
- 31 -—

o

$% Wgol 24

o},
SPSS/PC Window V 11.0 & 1:8-& o] &



AHez 2Al

:[L

H
=]

o <
S 3 7ﬁ 2
Ir 7 X )
. o oom W %
_ - T | 3 -
< 3 £~ o s
D JL S |0 o
= SRR Z
3) <
il

Ki¢
" 7 v n
= IH Mo W 3T
Z 4 oo 0
o e mo| —
A vl n) _
!
I_.lN

0 =
KIr Mm A0 Ko
i ; ok -
~ Kk 7 o= UH
, { N <V
=) T ~

~ /.A\

oy

Al
A

"

<3 Mm-12> 7

...32._



ure = o

o - Y
= M =R
N ’ ] o
—_ 7 o B/ ~ . s
= ot w K & 5
< % w3 ] 2 [H A m
ol v
4 o =2Z = 5 By i
%o S i) | I
i o k& ~ U <l
e TN
Ha o U D . i Gl i
g ™ -
T = IR Y5 i
Ml Eﬁ L l wa_vu. e R R
o —— ~ \ wjl ;Dh
OM ~Ne .AE s 0
= Q) T . N X 4 g
) = 5 9 oy . — & g
wWoomy B ¢ mw I
it G i oY
o mo ;= B
T mw -~ E) 7o <)
HE Py 2 B s 5
# o W . o g 0w o B
p — ~ o i~ % = H
= & T 7 E o w0 “
»A'w (is) ﬂ\_ MM HL\ i_l WH ﬂ ﬁi _u._
T = h S I <
N ER = T = ) nj i t
4 & K w2 — _ = M M
WG = 2 2, 3
ded S 5 S M cl ]
T oy 2T oE EC
T oo YT WO o T o § §
b d Dw oo 8w g d
o g ° o w ﬂ = <jo
g WO oG g W= F
Tk W

<R VI-1> wkgAjghel whE Wekgk vl
- 33 -



W guzbols warel b Edelelen,
A~

el Qlol Al 2y = Fejio) AE ¥

.._.4

111

ol AFol Ao A¥xE=

BTl G grka A E

[

of dfiwtel Wate] VM Al vskon, Aol AFo] glojr k=

e

=2 e AdEe dAAHGo], 2¥xx Byl e A=

AIEE Wale] W guzte] WEAs deks Bw e o,

AEEUOIG MEMUOISoll st 2 ReEice] BRrit

¢
F-|
f
=]
-
it
I»
ki
Ik
2
¥
B2

£

MR ki

£

MR ik

f ¢ F ¢
§f 7§ 8§57

By 2k E“i’r

<29 VI-2> #ueze] e Pt vm

vhol =, AA/AHA o wheb v
)

SEj O] oA Axx Holme AFE Wojws} AR/AG wE vhrol
Y fddtes W) Ayt EASAon, nde] AFo Yol A¥xz= @

_34_.



Al we Awd sz pelmrh we de WA AR oy el

gatol 7H A dgkow, Ae] Al oA Ly ForT

FAP SIS K 0,1 x) 2}

L= SN e T B S [eln =]

b
s¥z pelnsh e FudAE AA " oyl

riL

o],

ol 7hd Ekrh

AU Wl mE Fue P AsE doks ww b g

'&'Ijms

<:1Fﬂ‘j Vi-3> xﬂ%Eﬂf,ioﬂ w}?‘: Té-&g}l B]Iﬂ

AFUEe] YolA 2Ez Bolmel AF BARAA/AAA W ol
gy Rudde gl Azt 2ASGon, wwe] AF QolN 2¥z Bol
b Be P A4HA T, 232 HAE

N

bk dddide 34
Zel o dgere] Bare]l AF =A vgew, Ao AE AofM ¥z o

e

e

_35_



< Vi-4> el el whE Fetgk v

AT

Fujelgo glol Axz wolwel AF VARAAZFAL wEh vhyeiRl

i

A
G Augtels i Avt EAskgen], adel AFel dAM 2EZ ol
T e gy v Pgue BT XA qAdFde] Aol M =
vpgton xyke] AlEo YojA ¥z BALr B2 ATe AL FEH
tho], A¥x TewE7} e ARGNE AARA QG Fdo] A w %

_36_



5) Ba=dx:

BAEARE Wl np2 Juzte] H@xs zoks) wy then g}
AFEDOICQ MEZOISO0l OIS AKX SO B RAL
)
5
o
g
3 ; o
BlXfzppy UN av xirzygy BU av
<71¥ VI-5> M=z pe) whiE gk )il
HAl=l A ol gloja] A~z Fhajmol % wo]dx/7A ol ufe} 1o
APy "ol e A7k EASRen], nae] AEo] gojA ~x= 3
ALyl Ee G AAHQA FAAdGe], 2¥ = HJ eyl v AgoaE
A P ke Aol 7 A usten, A#e] A Eo] dojd ~xx= 3
A7l & FJdd AAHY GAHGe], 2¥ =2 Ao By e Ado=
QA Aol Hito] 71 Edrt
7t e 7 HFFMEAN)E v S5PWMAET] o7t g&e I
AR ey, daesl Gt A a9 AEE gdste AL Tt g}
oh e A Fu g et AuAAE BHA<E VI-1> o) B 14



A dE v A Fdl Ao R FudAerh vhe nAllsdAwE Aee o

w4 g EIMelE el thag AR Waye selsgl

BESAIZH | 2ElE | MEE T | ooz odXE
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Correlation )
Sig. 1 .095 373 315 118
(2-tailed)
aTEfE | Pearson| -.108 1 678 605 150
‘ Correlation| |
Sig. .095 . .000 000 021
1 (2-tailed) ]
MEZef T | Pearson -.058] 678 1 728 117
Correlationf |
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| (2talled) | S R
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Toix e (F%et:;fgg*“"ﬁﬁ 150 117 08 1
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(2-tailed)

** Gorrelation is significant at the 0.01 level (2-tailed)
> Correlation is significant at the 0.05 level (2-tailed)
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Effect Value F Sig
Pilliai's Trace .054 3.117 016
Wilks Lambda .946 3.117 016
HEuoix
Hotelling's Trace 057 3.117 .016
Roy's Largest Root .057 34117 .016
e Pilliai's Trace .053 3.057 018
* Wilks Lambda 947 3.057 .018
AX /AN Hotelling's Trace .056 3.057 .018
74 et Ay Roy's Largest Root .056 3.057 .018
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_40_



Source

df F Sig

[>
el
[
i

al

1 1.260 .263

Dependent variable
sl Olxjs

gl A AAE upel go] 2xz ol lold 7 g

<HE VI-4> RIS B A RN

sl WE *

ke EAelE Aoz vElytor MANOVA BEX4A5 <3 VI-4> A%z 27
Fagote] dojd A2xz AoE TAEHIOA el Folst A} jie Row
LERSETE

wetA 7HE a2y AA Fane) G A¥x #dAoRe T vrSo o)
o7t QA& Fojrliv} 7)1 7k Ak,

3. 2=xzx A7 Bl gl A tol e of o] 3

3) 7iATIe) 4%

P A E A ) g AR "o m3 vreol weEl &olvt 9
S Aol g AFs e o3 g
~ Source | Dependent variable df t Sig -

Nz 20 HESAIZE | 593 | 442
—Ajzfirl' Dependent variable | df | F Sig*j:

2 0HS 1 003 .960
Ms 20 ) MESH% 1 .043 .836
Aol 1 4.386 .037

~__Source Dependent variable | df F Sig.

HE &0lx gl olXjs } 3.488 .063

<E VI-5> 7MAdTe] S A A

P AAE vl 2ol AFFAL QlojA Z mIAQIE gk A
27} =A8E Aoew vEgon MANOVA EAZA3 < VI-b> A¥x &)
F Zapel F Aol (p=.037) AAA AFE Foxe} A EEK) N et
o5t AAZE Y ReZ el TH

- 41 -



wpeba b gz Al Bae] wobs A wolne] w3 Rgel w2

ol 7} & Reoltt. 7t A=l

4. == L2A B39 g3} 2vAe JAA/FA AlARe] #A
4) PRV A=

7P fmEz A Fue] &b AdjAbe] AA/AA A Al wek e 7

Source Dependent variable df F Sig
oA WA 1 .256 .613
~Source Dependent variable df - Sig

_ HOHS 1 A4 736

o/ | HEH= 1 3.733 | .055
- Fmols 1 | 878 | .350

Source | Dependent variable df ] jg‘
oiyAM | gMe oS 1 2.037 155

<3 VI-6> 7hEIVe] FANA

el A Al Al upel ol nabel QA Aelabe) Slef b mabmcl
ol gl HAs EA8E glom ek ey MANOVA W4 25 < VI-6>
Ltz oAl sgag Fhel deiA X/ AAIAel whed Srefd wuAE §le A
o2 byt

wEh A b sz A Fare) Edbe Avake] X/ Ai/lAkel uhet

g Aelek 7t 72 e,

Il

f

5. 2% =% AA B1e a9 2=z Aoy Mo A5 ALHA.
5) 714V el A=
NN Az Fo eyt A¥E A F

o Bbel WA= JFS dde o

al
g ol gle ok )E AEd Ane e 2.

—

...42...



kwySourEé:“ | Dependent vanableuu d | F Sig
Ailz,ﬂ:_ﬂ
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ABSTRACT

A Study on the Effect of Advertisement
with Sport Materials -

centered on sport mvolvement, product involvement,
sex, individual difference (awareness/sensibility)

Kim, Dong — jun

Dept. of Physical Education
Graduate School

Seoul National University

The purpose of this study was to analyze the effectiveness of
Advertisement with Sport Materials exposed to consumer, which could
be differentiated. by individual character and product character.
Population of this study was selected by sex, under age of 30,
university students. Subjects were divided into 2 groups as to
involvement level. Using convenient sampling method 120 subjects
respond to the high involvement survey and 120 respond to the low
involvement survey.

The data were collected from advertisement effect experiment, and
questionnaires of the survey were drown from Cho sung kyums study.

In this study, The General Linear Model(MANOVA) were used as
statistic analysis technique.

The specific results are as following.

First. Effects of Advertisement with Sport Materials have nothing
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to do with sex.
Second. Effects of Advertisement with Sport Materials have nothing
to do with sport involvement level.

Third. Effects of Advertisement with Sport Materials have to do
with product involvement level in purchase intentions.
Fourth. Effects of Advertisement with Sport Materials have nothing

to do with individual awareness and sensibility.
Fifth. Effects that Advertisement with Sport Materials cause on the
Advertisement with Sport Materials depend on sex in brand awareness.
Sixth. Effects that product involvement causes on the Advertisement
with Sport Materials do not depend on sex.
Seventh. Effects that awareness and sensibility causes on the
Advertisement with Sport Materials do not depend on sex.
Eighth. Effects that product involvement causes on the Advertisement
with Sport Materials depend on sport involvement in purchase mtentions
and attitude toward the advertisement.
Ninth. Effects that sport mvolvement causes on the Advertisement
with Sport Materials do not depend on individual awareness and sensibility.
Tenth. Effects that product imvolvement causes on the Advertisement
with Sport Materials depend on individual awareness and

sensibility In brand awareness.
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