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9. 273 7Y 2EA49 24 2Har] Aad 7199 omAE Winters
(1988)9F ARG (1997)] HEAE A2 A48
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e A% 5T T2 P2 AF 2% 2 oHESY FH R F4,
TEFEY &4, 2T Mg T, AB7] FU T 2x= vA”Y o
q3 F97 X]ﬂ At oJHE 2= 2ZAHL 7IHY wAE ARFY
Aold =724 Ad R 9 U es O fHE FotEy] P& A==
w24 2A3n vt Mahony & Howard, 2001).

2¥ = v} lE‘OM dote 2EAMYolF FAolH, of B 7IYgEc] B4
< ZEA AR, 93] VIR Y F29 Ado] oty Ve BAAEES
Fole FIFToEN AA4HL JSE ¢ £ A &L, WA, 2000
Shaw & Amis, 2001; Turco, 1999). 5, 7199 Z2EX AL tiFdA HAAE
Agsted 293 Jala%Y FH e 553 AR J4dm e
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2 207 AR NG BHE REF] YA deH, REFnY B
o] Axzauae] gAY FHL ok BeHold AAYoT BAs=
weo] Wastta B},

12 479 &3

EX A¥x 2B 048 BEFn0 Od GFY A¥x 2uxte 54
o] EAM A%

e gAEA 2909 AolPE FolE FRIL Y. 2xx
M) @Al 2MAY gatFAd A FFS HAEA ooy,
NAEY BES FUSANL F Yo Aot (BEY, HFA, 2001; I

golAM, SZARAEY FuidF FA g QR1E 3 TdgsiA Wt
T A7 WEo] EARAGES AASA AnAY B g wE v
S Mol & Aoltd (AA S, 2001; o] &7, AFH, F32, 2000).

FEAHAEY YAAA AL BHEA (0]lEr], o] E, 2001; Faircloth,
Richard, & Richard, 1995), A8 =2 A (o]&7]1¢], 2000), /A A & <
TEATH EA (RS, 2001; AFA, ZAFE, 2001; Hanson & Gauthier,
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o, REFn7 ZRAGRATH 264 JA B DA AFL HNEAS
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H BAo] 4T Fol, FE2uA7} oWd FRAUZFS AFA T A}
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® AT Y1 : AFo] @ Aol 2E 2NALFE WFHD B
So] @ FolaFe AFHoE o]Fo A ALk

@ A7/ 12 BENL BN AL5S BEFT G5 4@ T
PFol FPHo olRolAA A,

. ARAYHAAS APE ARG #A
® ATAA G-1 : AEO G HEASHI 2AHASZ AF T}
2% Fo Aeud AR/ gob ol WAAEL

257 9.

@ ATAR T2 AFO U@ Ao B3EEFE AETNINER F
AYA FHES} Bl ol BAAEL ndsA @
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54979 ATA
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21wt g FAHA @ sbeAS A" v

A, B AFE= FdEH A7 (Cross-sectional study)ol2 2, -$HAEQ 4]
AsAA S ARt Rata vk dAEAAG dE RFFFAE BT
831 434 FAb 3 dEE =SS EE, AF AFdAE TEF o
T (Longitudinal study)E T3 HQ87F o},

U, 2 A3 AARA (Correlational nature)ol]l 7127 EA S dgon

2, ¥zt d9d-23 FAE 4B F o

1.6 &9 A9
o zHo] AA, ARH, TL 24 YL ATy, 1 W2 =

2) REF 3
A Qe dig 2EAHE Yrstt FAIE S, 2001, p429).

3) A ZA 23
AA AGE AFOI Az dig &7 ¥aE FAG AFEER
T8 Jdoz2 UYsre BAHEL dudc) (Pride & Ferrell, 1991, p.105).
4) vpA G 2~
EAAZS WS4

842 AF, 4%, 7148, £I& X3 Mullin, Hardy, & Sutton, 1993).

=

N
N
]
ol
£
o)
»
2
Lo
:oll=|
X
(i)
%
ol
r
ot
X
N
N
ofr
&
2



0. o878 ¥

21 22X % AZAA

FX7t 23Xz AR o= 73 WowA diF MFE EE AT
FAT B 2FAHE E7E tsiZta do S ZgE FHolv ZrA

T9 5 UNY9Es TALE oFAY 2= w0 AFE U= BF

st FAVIG7HA AS5HoE FostE F R @43HI UH. ol HHAl
G And F g Fdo] A& AR ZEEHE] 2001 0] AZHF-E
ZAE Bole §F EZE T vAY &7 SdigEdam Q7] WEoln. o
o wEt FAVGAA SZEnpAY ASH2E YxI glon, Ydrg
FxF s 1502 RE vF LPGAFO th7tx FAse 5 1 75
E Ax dEgsEds FAE Rolu 9

F2 QW71QAA Fol dIE MFsIE B0l TA7|HE g 3
o Ads AAAHE AloldlA oF R Z4F FIAWE JAVE E E¥ed
7} LEYQFHE FAT H olo e AT FU, MCEAY FAANE Qme
3 E FAEYT. olartols, UABEEA F FXIZEE A7) FFHC.
T AFEI 1950009 Q HE st di3] FAHe] =& v L2 3
el 425000l A 6 AER AHA &
ZuiAR Y 5@ A UTE Aol AAHI Qe Aot

2¥22 WAZ Aset §9¢ AFTHE 2AAL 2 Yrte F4A o)
< A% AP A} AEL AFse 2FAG AL BAR o] F A

AXZR AZANL 9wt og Ax =g 2 243 7Y A5 Aol
o o3 Z47] & 7HAE F7o. 2EAHE To] WAsta = AMA
A el AZANLEE FHA AW AL asE A2 HYgHu o
Meenaghan (1991)°ﬂ o5t A2FEAMYLE dFolvt EF (Value-in-kind)E &

A 5o TR 2 UrtE 48 F dE AYH 7188 2= Aol B

At NP9 2ZA 2T 2FE EA 7P EHL 277 Y
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o] 5& FTote Aol

Mullin et al. (1993)& 7]1&9 FX 9 AFYAoM B2 2EAHE
F7HAZ FFE &3 2 ARUACNA H&2E AAGATREE 2-1 #FF)
2EAAL 719 ARYACND AL €A Astd, 239 AAHY
453 AF Bl glE 2x = A4 YA EF AR A, /1A, EFF A
4E& AFsta, 2 ARFE Fotd FEHA olde &7 AT I T
Ao Mullin et al., 1993; Pope & Voges, 2000).

Promotions 7 commadcalions mix ]

[Sules Promotons

<31 2-1> #FE T { AFUAOH Y&

A54Y : Mullin, B. J, Hardy, S., & Sutton, W. A. (1993). Sport marketing.

Champaign, IL: Human Kinetics Publisher, p. 272.

by
el
[N

vtAg = o8 71A JALAE (Communication) F¢o] A&,

T STAAL Tl AAAE dAgdted EaRFQ gAATY FH B
S5 dAAE 94831 o oJAH 5 HAAIATE 7ol Fdae @A}
FolA wizntolE Fato tiFoA HEHAAL, 2¥Xx7F HAA H719
B2 FES AAGHA Fol ot 79 vAY AFoz 2EAA gL &



Ae ZA HAAH (A8, 2001).

NHZEHNES 2EZAAE o838ty 799 TR ovA Z3, A4
7 4, dF AR Fo, AFHAREY A4 2 Az, A& Fx H
A AE T dd BX3E 24T F Q7 gEA, 2FAHL wHAR
ool A #EF WHoE FRHN Y. 2TAHL 2x = PAlY #EH
AA NF2EAY AFS AHANE F da, FEFodA FAE HIT2
A 7192 EAY AFLS PALE AH st ARt FAARE =28 ¢ At
719L GYAL FHANA FAHE A Est 2ZAY FAgE A "

oA EAE A FHAEANA FEEE LS AEFOEN
AL HRAoE WHEY £ e AEE HE F A Ha, 2 2x= At
Tt 719 2EA Y HYo] x&o] JtEstA dd. Yvete A$
SARE AL FHAY FAE BLEAR, & HEAAA S5HAoR e
= Aol olyg o7 WEAE HEd 5 de FHE AL Y. =

% At Al FaulE AFToERN TVE F3l9 =2axE IFd3

Hh
ey

g g o aga FEAYe AES T =& JdEte Y= E
=

o> o

i

AN

=
=

o}

W

of

M=
AEAbE R E #AE FASA A4 oA 7o) FLEe 2xx Y
A QRAAE Tl REHEA 2FAHL diFA /1dEFH AF de
A A1 A Ae vHAEY 54 53L& aRdes 49T F U= 58S

23 olm A& #FE e Aol &
ol 7ta gl& BAFAAM 71gL& &
o] #dste] oH o]Fo] PAAEF FFih= Folr. 2FA
olgsl AAHE A WF Fio M FuFHez g 3Dd dARA T
vzt A dgdnes FARE A 2ZAHL AFHY AFYANE =
TE WA 7 e AEE =7 Eue BF3Foz 9 2o &
=2 Holth (Pope & Voges, 2000; Shaw & Amis, 2001).
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FFE FH, dFAA 2EAY onAE FA, Z3 £ WIHAIT A5t
a9E A& Foo] 2 F v EF, 9L 2EAHLE B39 FYA
g A8 FAFLIZA, 71dol A A Ade T4 oFsu Jv=E T
BH olMAE ZFET 5 Y3, FoA AFE oA AL FH A T
A9 & kA3 9], 2001). o] A

2
2 AAd B ARAE AL F 9
EA

.
e EAA 7199 oF A} YFozRy IR ANHAN A

<
2

ofy
N

ki
N
Y

o
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ot
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i
S
o
K
=
oo
55
[\)
<
2

et ol gt HA9 SAYNE 1E T JH 2d9H 2FHY =

Ee A Aol mg FHo] Jted FAZ AAHojoF & Havt o &

Me ZALY olF F2 ZE7 o8 wiAdM R H Ug=sHE Z1FsAY
B Al ARG BHAANA 2 o] Foly AETL =EH Abe 5HT
712 @5 TVS #He F39 F 2EMY =EAte] 127 FaH % F

HAM 2EANE T oldFo] ALE F AW, aga AEHR FA F

AE e PAatel i@ 7]A7F AA sk e AV]d e FaHE VlEeE

A7 ERH7E o 28y ol S dviy B2 ko] A=)

T YHFAT oJF ko] dridt AT AU=THE dEFA =T

EEAA drihg 237 AMETHE 47 AEME 2EMY FY Ao

7199 RHAABAEZRE 7|98 F AF sl dridt B AEA AAS

AEA dotrE Aol Fostd. il 7PE 2FMY A Fo ARE

MEstn 2EANE ERRA ARE ZFdor ar. HSHo] o o
FE 2ASTY EARY ol g ARUACM FUOZRE 2¥x &
ZA4 ZFRe By odoe o Ao 2xa 2EANAY THE o
o3 e 47kA Bopola 3" & QY (EAE 9, 2001).

FAVEG A, AE NS F)

=
FEE@ESE P AAE 2ARA)

O

I EEAAY, A4 HZE F)

CAREER, A HwE D)

s,
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16219 90] 22X 3 ek Y H2 39

=AY TASEE ALY [ 2ENY A

oz JFsgen, ¥ A%

g AF ZAYLS ddd] v & 5 JH.

B230| ©@9: 99

FAAF AA 53,567 100% 34,846 100% 47,531 100%
4t i 43,290 81% 27448 9% 38,876 82%
z2wA 8,827 16% 5,695 16% 6,549 14%

A2Fx AZAA 450 0.8% 593 1.7% 1,621 34%

BAYX = F509 19999 AHE| Il EolE AFEAA IV HE 1998
o B Zor ZIYYT ATYT BolE AEAY AE EYL
=

OFFE 20000 A& MASHLZEH 3090l AES &

3 &8 AEa R EAEAE Bl 2FEA AAS A HAY. oY
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&2l Efol

Adl1F A 252t Hoj A=}
1999 A 54 15 AEA 48* M A A} 23
2000 A A 20 A SA 30 A AR} 26

2000 obElThE dho AEFE 3 AEER 25

T FTAAA d=30] 2002d 5ol @53 AEAAM AFHE A0
o, 5L 1988 A& ¥ o] F HAZ YR A 2¥= A&
MEste Z4E& GA HAJdok 4=3 F7e 2 d39 71y 44 A7)
= "HoA &g E gt JdoH, o] 7FE HAIFH wAgLE HIFA
Z1gle AA 71959 A4 =Y. 4239 Aol THE H=EF 1
o= #F24 FUAF (Official partners) 1270, ¥4 FF YA (Official suppliers)
87, T2 AFE- Au]A (Official products and services) 971, &4 Fu| A3 4
A (Official equipment suppliers) 1671, &2 4F3 A (Offical licensing) &

SHAZ o]l Fojx Aoy, 2002 EEHAAE F2 FIA, T FFHA,

T4 AEFE F 3GAE F4HA 2FAC FAse FALEo AUFL=E
B =& 7188 ZA HAuH.

T4 FAAE R~4AAE AT dFHoH, 2001d A Coca-Cola,
Fuji Film, Gillette, JVC, Master Card, McDonald's, Anheuser-Busch & 77JA}
7y AAEHAA, 20003 490 FUIAEAE 1998371X 4= =52k FHE
138 worldwide 2FA A GM-Opel?] $APLE E7|2 20029 =39 A
2 FE GEUR AAFHAD. o)Al @ =3 FUAEY 2X=uhS
9 @50 RAMes AN@EA HY $7 U 2¥x oA"Y Aol 3,
Ao ARG HME AL Ao JddH dH
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olN
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' 529 w22 A453 vt Mullin, Hardy, & Sutton, 1993). B 3-&
Ko

(1998)2 HFFIE 7|HoA Ade E& AFolA Fxste 2FEAHolgtn
shod, HAH oone My ALl WF 2EMHS AFHFFIHD
o

FLFEL A8 AHE, IR, o= 58 =
&&3tt Hawkins et al, 1992). &3], - 22X =2 28 A3 #
g Ao S E s Fu FALEAY IS JdEA HEZ, BT
F319 a3% g9x & F At} (Jones & Schumann, 2000; Turner, Bouds,
Hauser, Motsinger, Ozmore, & Smith, 1995). 3 A¥ = XgE dAdQds
g9y 2¥xgE A9 sHAAE T3 FHAN Aoz, AL 4

Lyons®t Jackson (2001)-2 Yo]7] AFEL Fulsted dFS v 29
o= 28, 71, "HeA, AR, A4, W78, 283 AFEFFRE AA
ot 25 AT volgl e 2ede] 7 Frld ¢S
T 89o® ygd v, AERFFae M BA dFE WA E 298
2 B¥AY. 3 ol F stve otvix Aol 2126419 Al 7] o
Folgtn Erh wof ofYolE ydez o AFE AW o3y o
2AEHE BE3FnYg a3/t & AR F5EY. F, 9 22Xz 2HE
53] oldolo A AFH JHAE HEdls JEE b= Jones® Shumann
(2000)9) 9FE9 (Role model) W& WL Zo] gr}.

SW ZRoF, £, 7 T 7EER @A 2 Ex e whAE, A0
4, AL T AAA Z2Age @z 4% AFVH #Y 2¥Xx2E B
A, A AAANE ARAFAY 27 @EshA XPA EXL7} olE
o &FH BolA f2gE AFY 2R AIUH FA

=y
o FrL I =
2 = A¥XEZF
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Bzgel wet 74 JYEL 53 S5AF%Y A% Fuo 4B g0l

A A},
s}, vl

AW, KTFE 1999 Ar&d 3@ F<F 10998 AY71=E A
B7Ivtth KTFS] 2317F A7 2ok 22 Y Mste 2Ho=

olFo AT, Huldo] F2 FFE v AF FQ AY FawIt 15%
F 205 23 (296,0005HY) Axolnz, Av|dY A7|7t FAE dvit =

9]

\:q_%

dEola B FuE = Ao

92, 19961 Jol717t 5N FE AIYe Y F 24

2o} 4,008 Gejo] 59 A%S RS EZ UF EolA =

7b 28 9o L 29A wjEo]l 60% ol desty EX AR AlFlM 192

LT E AL F3E 4ot} AR, 23]
St FnEHE o1, EAF T AA
o

&
FE Ao FHAS ol 3%, 1988; HAE £, 2001).
22

Xx 28 HEFU=R
2 AgE ATl &
E Ext¥, NBAY HY
BSFa Rd= 89 FWage 2X2EFAE 197749 2d

A

ZoF E2a B33E AE 27A0Z 1,500 EHE R EsPo, At 77

e 2318 AFHFEC] 59% BolAe Z2FHE By

Stotlar 2} Viswanathan (1998)% WF oA d=o] &4A3] =&d e 5
of M7t g9l 59 AuE FE3 MFrRdx Funadrt s FEI49

Ch R Ao BAS A AR & g Aol X
o] Fojxot & 73T}, Turner et al. (1995)= & 9] A
BEFn & o, slF 2X20 HAEAS 7 FHES 57 E5F0 €

e T %Ee ARG, wEA, SZF8e] i BRI Fas

o] g3tE Aol mYo] x=Foly Fu EFHY EHHAM AAHYL
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#a Fo HFAHQA o3& 7}sdtAl &th (Lascu, Ciese, Toolan, Guehring,
& Mercer, 1995). &, AR A HITL o2 FIYEETY 9 20A7} 9
AAARE 3tEA AXE A9 A4, AREE L @Y, gxEA, T V)
g 9 48 #AL THHE UE F Ue EolgEs HAA HusHE

7}Zt} (Laverie, 1998; Rosenberg & Czepiel, 1883; Swinyard, 1993).

AAA 3 Zofoll A g Qe FARAL A|x2Ho] 2= EHE Fol
A Vg A% AL Aol ARAE §F WA AAg FAE 23 U
= Aoltt Hawkins, Best, & Coney, 1983). R AE &F9 A= F=2
7] 719 QoA AdFE gulsted o] e AFdLS B A T A
€ =Y} (Hawkins et al, 1983). AA, A+ FR gt A7 AgH
ojtt. AlES AYE F e ART A ¢ B2 4y AR =557 o

ol Ho2RE Eoet ARG FV] 719l AFE FERY RE AE F
R Fo& 7| €ojof & ZAQIIE AYsHA] o ¢tdn. o] A
A F8% 9L st o] AR, 7Id g3 dgHdelgtn &
t} (Hansen, 1981). B4, Q171 B &9 HHE dd7Hg X s d
7] YEo] dAZ FRE £z HYg. ¢/ AL 9L 9
Zox QEFHOR EFE ol Zte o] £ Y Aot
eFo g A He JAEA FPTY AAT GgALE A & o
ud F% AR (Green & Chalip, 1997; 1998). A, A7+ FRAFY &
9] A W] YgArAA o] HRAY §FY A A A T
o Y7E A AA S Fste Ao| dubAoltd (Pride & Ferrell, 1991).
Agd FRAY §FE MR dFTd JAEARGY 20 e HEEe
EAZAMY AL AP A-SA (adaptivity)S 7FA 32 AtH(Hawkins et al.,
1992). oA, £2¥X = LHA7} SXPEE FYstuA o, F Y =24d
ToAA UE Agetes Feole SAES v FHEA UARE REF
N 2d FoA g 3
el A Aleste A 22
S48 AAY AFEE AT 7heAe] woE Aolth olAY A3e 9girA

2
Ir
ET-)

e

o
o
ok
o
O
4
ot Hr A &
e ¥ o

=
2
i
tijo

ok
tlo

ofl

A

o

O>'
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o

z

o

AL BB A Y = Wt §EFHAE 2] WE 2AF P59 43
=ta B 4 Ao} (Pride & Ferrell, 1991).

Jard el gL AFE Az Yol o]FojAE d3AHY gAal2F #
HETE A2 g J=udg AEAAT €& F d gl 7He
g FHQ #4 (dynamic task) FFNA oS FE=EAA YEdt (Pride &
Ferrell, 1991). 281§ F e 43 1243 Ao /Y HIE
Y9 F YT JAHEAR FFEXA £ 98 v T A& A
o]t} (Pope & Voges, 2000). L&} A7k gAAA o] F&A HFHA AL
ofUm, AMAAAIL ALAA ] HAad M AgE EEAY, JALEA
F49 AAE Brkst7] €AY, AHJBAY HE FEEHI gL Ay
AA g&ste 59 98 7HA o)FE A i S AAF £ & A
ol t}.

BEAY A2oz2A 9 Qo] AFH dizf) 2t JYe HATARTE
9 sty s Ui AAFHY Aolth (Pride & Ferrell, 1991). A FL
S2dE 99 daiXe 371719 Lol B FRES F 2A3E FHE &
At Q7] W&l @71 7190 Aol FRA §F AT A=
o vlad gA HdE AAS= Aol 7bssttke Aolth. 17k FE LA
A zkAke] W2l (Perceptual contexts)olt} 7]t So] F7)7]go] AAE E
A Aol A4 T2 (Schema)E EH LA HWA I Aoy A Fx7}
ABEAYE FE3HA 7M5stA B9 Hawkins et al, 1992). &, AL ¥

FE E0eE HARE H5& AU AIE AR 71Yste Aol ofY
gh, BolEgl AR 2Z4ES JvF o ZYE T FolUA Aol st
B8y e 2oz AYFAHH dt:= Holt G’ride & Ferrell, 1991;

P

ol

e

AME e oY 4TS FY5A du= Aold.
AFEg Huge q U] ZAHeE v HE T stve, 4T
T AA4HA 8450 BrAYY FFE Frhe Holth MHawkins et al,
1992; Pessemier, 1959; Sherif & Cantril, 1947; Sherif, Sherif, & Nebergall,

- 20 -



1965). SA1AA) FFL WA F At AHHA 825 dEe] ofzgo
NAsE FAAA BAAY ANEAH FYH AP0z dvE FHY 24

f=4
3, AuAgs APAd B g Auol o8] FUNE FFY E:

NGBS AFoIY Auzg Fol R avg BAs) FRE JAARE
& #9uT 2UAEY BUY ABYFAA AGHE AFE FoIN 4
2

B8] WHEA ALGEHE AFH2 ojn] 250 AL FEY A

(Affect referral) 9JA}AA o]t} (Wells, Burnett, & Moriarty, 1995). o3&
W, 25428 $astuz s ofd Algo] Fao Ao P HE
HU23Ed Urtkes Aol o]Ad AuAEo] MEULE i A&stn
a1 0s de dAz dgEed ds) G Hon ZF Fod
AZE 7 Aok, A, 2HRELS L A9 gdE dis @840 2
= 2HIAEC] HtEA B FFPol
d2 Qo] JAxstA FAY, Add AATEH g 7t g8 A AF
3

o
o
=
AC)
N
el
N
&2
tlo
4
32
£
1
e
Jo

A
< AFA 2BAEC] JABAHE 8] AMA T oln 719 & FAH o
AE tigte] g dsddsS BejuiZ|Bvie 2 4% <tolA dicke] g A
3E FAS Urte B3 E AXNA @k (Wells et al, 1995). FAFSH = go|
A, Pride®} Ferrell (1991)& Au|AREo] AZdtE d¢to] U= Aoz 719
oA 2 Az dig FAAA dIrbsdel Wol B Uo7t ojg & A
FAAE v FAHE AF F ASE AASAT
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24 YA ERARY FHET

AR EO] YAIZAA AFoA ofH HAHFS ofDA MEHIEIE AW e
A& 7HF HEAHQ =952 818/ HYAQA HZ (Cost/ benefit approach)t
A ztx A (Perceptual approach)& & < ATk (Wells et al, 1995). H] &/ A
Q" e EHoz o HFo|E JAARRANA FoA AFAN 2
Aol AFHAE F UT AAEFY FFrd 1 AHFE FPsed == UAA
A xgoz B APd ¢ e A& JAAR @,

uata Bl &/ WA A Eo o3t JAAAAELS FFE oArLE
e st 4L &7 AAAHA =¥8E FaHeHE ETE AFsA AL
AR L e Aotk Foi YgALAAR A A girEAA At FgE
9 x¥o ARV} gEn, FYT Aol s A2 R A wt FJFEG
w9 byl sz gAEgAEs A% A9e gAidy 39
AR wet dfRAA "o (&A7], HAEF, 1998; Howard & Madrigal,

O

AZd gEY RSt Hg/ WA Fens g, dAERL AT
A7A 480 AZate] ARuTh Fold A AR AgeN AEA A

guitk AEx =89 ALt vdEw, FYT Aolgte gAEA A
et F=e =¥ A=V @7 g, dAEAAEY] A Age
AArER Hgo A met gHAE FHEAQN EES HolA En. A
o] #&zto] mAHA & AR e AHE 5 e AAFE, AR ALHY
84050 93 fLEHE JAEAANY WAL ZAHA gL AE A& F
UE AHolth (Wells et al, 1995). JALAA A7 o} AAH H2& H53)

ATAES AR 5 HAo] YrrAA AAFHA 4L FPse 3

Atk R Aol Yo

22X 2 AR FujAlARd #E AFE Forxze BPYAIZE BT
g Wi d7EE o] FolA skt (8R4, 2001). Frederick® Shaw
(1995)= Aol digh FAZHQ A ojuAE dojzy Zeah F7t A%



& ZA2AA, A3 AdeQeE A48T & dFE AAST. Zhang, Smith, 1
B3l Pease (1996)% 3F7]o Wigh A2 a7|AY & TB8HQ FFE =A
£ Bt 22X 28 £V AFRES uSuAoy AY, ASTE, Ho|Za
o] Bld AFY FAL7E AR FEAE 7R Bl due Aot
(Kuentzel & Heberlein, 1997; Shinew, Floyd, McGuire, & Noe, 1996). Ehrenreich
¢} Ehrenreich (1979)€ 22 ALFASY TAHAES FAIE o]l Z2EY, W)
7, &M ¥4 F& YErdtha s

2¥ = WA AE3 W FHEAE B2 A7V oJFAXYTY (eg.
Kyle, Kerstetter, & Guadagnolo, 1999). dolZ¥id], 2¥Xx= 4B FAR
(nvolvement)ol] #3F AFo|t}, A2¥x =9 #AH FARd #G A7+ F=E 7
9 ARS SAET LS T WHARYHEE Adsty dPsted 2@E F
o} (A3, 1999; Havitz, Dimanche, & Bogle, 1994; Havitz & Dimanche, 1990;
Park, 2001: Selin, 1987). #AE dAF= FAJ2¥E=  (Park, 1996, 2001;
Siegenthaler & Lam, 1992)9} ##A~¥ = (Lascu, Ciese, Toolan, Guehring, &
Mercer, 1995)8 233 st 23 = &5 Ao HLHAUT.

EY, FZAEAY Fujg el TS MAS LA #F AT 9GA dF
AFAE 93] o]Fo]A 2 Ut (Danylchuk, 2000; Faircloth et al, 1995; #
A4, 2001; o]'Fw], o] 2K, 2001). ©o|FV| % o|TE (00)E FEEHE T3
ey /‘1‘511‘-94 ARG = AN Eo] HAHZHQA FFE v H,
2A2%FA g FARASAHA R HA =
42 AHA BHE FAFAIH, BHHF 24 ATFAE Mol =5
AlA}E] <=t} Holbrook$} Hirschman (1982)¢] 3%t Hle} #o] 22X =2 &F
A3 AW (Experiential consumption)o] | FEEZ FIX oz}l FujoJA}
2% FAH BFEe AT A% 2R A F9EE ¢ 5 Ao

SELHAEY &FE FFAA F7) A= AFAES ] WE AR
g2 JfEgsts Aol Fasttk (HA, 2001). AFAES  Market
segmentation)& “H A A4& FFolY AH| 2o G &7t v HAHE
AHEEZ FAE APeZ vUre HFAHo|t” (Pride & Ferrell, 1991, p.105).

rlr

=l

o

flo o
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AFAEE AFod e MAT 83434 & ¥t} d A, Piper (1990)
E S99 dole dTEzyd d93 744 FAdAE 2dna Basi
o}.

FrAFeE 9i2to] A Hansen ¥ Gauthier (1994)F PGA T 2T T A5 A

F711 AolA, G2 FZVISAS (Learning)ol, 42 BH #3174 <l
FAE7IE ASE Basglth H4E (1999)F TEIFMAE geE 24
g HEs} Frtemg A7 A, LI AR X diF
HERGE F84 i 9% ¢ d5s AT &, FvEe 22
BAAEL Ajdol Nzg AR At YA Ao et AFo)
AL @t Yordysh Lent (1993)€ EFH ¢Holuv Arg 3 71di7 A
9 YFAAE A 2U9YE AxsH, FH U)o T ¢Ho F
FAg At AASG. Park (2001)2 XA ES 2L WME T
dl A BEL ¥ opyEt Ae] o] @A oR wEe 4E FAHSe 4
°of A&& HusHTh &L =MHoIM, West (1984)= SZ 22 2¥=s 4
YE ool oA AlFEo] dutoA HFHY, FFAF] dEHoz AIE
& BRHOR BE}E ETE LI AN

o
ol
o

o)
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m. 4 +94

30 9+ 9%
B d7o gL Hea RAXd A QrojF AL wEso T
A

Zeey Adel 9k A4E Rivoz 445D aFged §

e
ot
32
i)
:‘IN
b o
)
av)
=2
B
o
(i
Ut
=]

o
gk
X
e
=2
ox
lo
o
N,
18
LuEE
R 8
oY
e,
ox
LTI

2 EEL #3389 o2 EsA AAHoz 70080 AFYLY BRO
ARPon, £38 A2 F % Yo FARAY AT} G BEL
BAA AYERow, od me RAHd HFHoz o]g® AT
s05@olQen, o5 ERo EAHL <E3-1>F 2

XE(E7) 337 66.7
AFA 0
F2HED) 168 333
20-294]] 105 20.8
30-39A4]] 155 30.7
ik 0
40494 190 376
50-5941) 55 109
@Rk 371 735
L] 0
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== 3 06
=
s ks 63 125 ;
Hieiplisy 58 116
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<E 3-1> AHF

A8 QA
ol Auj 23 51 102
ARFRER A 718 7% S8 36 72
A4 A%/ B3 60 120 4
AR A3 117 234
7T 48 96
7€ 44 8.3
2005+ o]a} 26 52
ang 200-300%+4 88 177
e 3004007+ 122 245 8
- 400-5007+ 117 235
5005k o] 144 29.0
30%HY oJa} 31 63
, 30-50%+< 110 22
A7 eEE 50-1007+1 174 352 0
Exn)8 100-200%+ 122 246
200-300%H 35 7.1
300%H o] 23 46
EE T7HE AL 5 AGEE 7] dEd AF 999 ZAb 9
g ZE BT & g gloy, JdHEEEE A Jd¥HUL nE2A B Y
, 53] 4007} 7Hg &4 R veg i e s 188 v ol

al T
$3, 4gdzt AR 4449 vgol GE AP v ¥ Aol 3
T}
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32 EAET
B AFAN AgE HEXE ATEATH 54, 25%n JH, 2530
54, A AgA 54, ArAHAA, 7udAEA, AdFH =S #-
3 2oz FAST. A Agd EAd #d 5% Plumer (1974)7F
Fgk AEAE AAS (1998)0] ATAHT HEANE & A7 2A T3
| BIAE F=2 FAHE EF2E AFET. £ HAEAAAE §8A
7b 8ol A ¥EF 3] st “EHFFn” giAl 2T e
£ol& A&stsld.
ARALYHA B 2% F BZFF3 AFANFEL Ajzen (1985 AR

=
mn‘.
¢

w
uV)
X,

PF ©]& (A theory of planned behavior)s 7]%
g ARt Qg SA3Y 9 AE8Ed 23& A
MY Fuage] @ ATE A FAH AT v A=, o] AFAAE
AT EFo gtA F£Ast sPEA JAE HAER A SEFLE A
Aok T 2EF AFHEHSE 19859 2X=viAY AR AR ISLO]

SHY 2EAH g BAEZANAM ALEE 2 127G

o ZE ZAE 8 AT HEAES £
2 7449 32deE A, TojdA Ao #F 5L PR 7
W7Ed 474 15FeE sPA IdAE =2 AFsH.

7199 2EF3e FEHE FAE7] Astd 7199 olvAE Winters
(1988)7F Abg-&F & AAF (1997)°] A= ¥ = e @79 54
of A FAsA sEA AAE =2 FAH 6£FOo= AFsT. A
SHAEE SA5Y] Hste AFVNSHES FEIAHAE 47 1£Fez 594 g
E Az A 359}

oX

z
7
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ILH

0%

<E 3-2> 29 T4

| no

m

AT BAN B A%, 9%, Y, 34, A, 9 BT 45, oPhg

AR(EEMA, 7IBh) B85 &30 e B, 84, B3, IAE

A HE B4 W, 3%, %
A BEYAL zﬂ%—ﬂji;iwwﬁﬂ,
BgE e Fold =, T3
AEAA 27 BEYR 7|40 oFAeHE
A A= AF VEE, JE FYE

33 B3 ES A=

2 AT 548 24 Asted APATE EWE HEAE AFsY
oo, AE7I3) 9, Uzt §& T3t WEEDE (Content validity)E HF
shalth. # A7) HEAE 2¥X27 G 2ok Ty 3AF A Y 23
At 31, 71de 2EMA B389 39oR TAHE AEMHDEE 7% A
Aol 249 dEA 3 45 % =9 83 ¥, Y] WEHGEE
Asstgorn, & adg duzAtg Fatd HdEA SHA AVt FaA &
A olgatrlel ofE gl e @Ay £ FL WS AHI}ESF 275}
T AHE AGE HEA AR A FF

82N F FAugdAY4] (Varimax rotation)2 FdlA 2z 2d¥E Q¢

r]I.
of
o
32
o

Z A% (Factor loading)”} 0.5
HE Ad, 2EXAFY =N, J1gelvAE 474 stue] ade® F&
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HAH 2 9 A/ AEAH B <F 33> Zo] 39 QAFEE YERY
o, 775%2 ¥3 EAEEEH)S HEhAS.

<¥E 33> JHQl/al2lH Edo 2 2AFEM At

o Staal 3= AL =a] Ale] 08834 00735 0.1437 0.8064
T At Aetm A=A YA 08392 02540 -0.0289 0.7696
A o] EaEsual 0.1530 08658 0.0881 0.7808
© oo wet s 0.1497 08570 0.1287 0.7735
e Ad A3 gg%%‘ 03377 02107 0.7405 0.7068
Az ALz Aoja 01106 0.0424 0.8955 0.8160

) 2448 1212 1.024

H% 40.792 20.195 16.564

+3(% 40.792 60987 77551

HAEAS 28X AALE Cronbach's a AT E A&3F A 5799~ 86652
el A FAZQA AAdE <F 3-4>9 #}

<HE 34> MERE A=

BEgn AFAE 5 8252
B3G5 AFe =) 3 6025
B3R 71delH]A] 6 8665
MY Aeld 84 & 24 2 7297
QY Aeld B4 F A 2 7193
MY AeH 54 F o 2 5799

- 29 -



3
2 AFNAE SX2ATY B5F7 22 AR Fujoatdd A
HAE JFE Gotny] st BEAE ZAIREANA A3 2T g5, &
1877149 (Self-administration method)2. 2 A E &) SHIEZE A A3}
3 9" AEAE 30, AERAE B dFAE X5t BE ZA}
ol s AH BESS SZFBAAAYG A Y

Ao A AbR) F2E BE g AASFHUT. A 20019 3HRFE S

35 A2 E4Y

slvd AEA ZHEd $E W&ol FAGAY A0 v wEEHE
Ame BAAEAA AT bF Y Jtestl 48 A8E AHEHEER 9
2 3lo] SPSS WIN (ver 9.0) T2 I#S o] &3lo] 2AEE APstPot. 743
o2 g e FARYE ol &8t AEE EAsT

AA, ZAHREZAY] ATFFATH EAH} BEFao] g LuvAe g
S ¢golr7] 3t REEA (Frequency analysis)S AT

4, AEAY gBE9 AMIATE Lolry] 93t QAR (Factor
analysis)® A1 Z EF 4] (Reliability analysis)S 22 QA5 o).

A, M/ A EZF M BF5F5 7199 onA (Y %=/ v 59
E), 2&XA7IF49 AFAE B/ F/ Pl wet 44 AF] qF Ade 2o
o FAEES Yolry] 93t LEAEA] (One-way ANOVA)YS A
=9

UA, SZxvxte] ARAe g 23 BAE Loty std JaAd

AlEA} (Correlation analysis)® 3] 7124 (Regression analysis)& A A8 t}.
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411 RF33 FF4 0@ gx
V. BRE5G3n 859 994

<38 4-1> E3ED #39 d=dol et Bl



ke 41 40 422 503

% 8.1 8.0 839 100.0

Y. 2531 859 &3
YAHoT REFD BFL JAFTH 2945 2442 o] B F
Adedl, o] AFdANE FZMAFEd A EF5Fu EXHE 7Y ol&Fd
493%)7F 7F& &3 “719<E PREY] A3l 205%)7, “2X = LA 7]935}7]
A (173%)"9 £202 $H3AT. F FEFZAANEL 7199 FZ S o
g HFFe BEFHE JgSddA o]FjAL Jttn wHta e Aoz
ZAE A

G0 ¢

493

500 ¢
L 400

0.0

20,5

200

22 L6 o4

0.4 - : s i
M EEE R R 2E2¢IE AR Rl HUB NG AR paRd Huggee He
B Bt GE EE E &% A gy

L

<318 42> 25332 #39 Mo dt BT
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LIRS 248 103 87 29 15 11 8 2 503

% 493 205 173 58 30 22 1.6 04 100.0

9. 5%5%318F59 ady Iy

REFngFe F3dE adgyddres “Hed died APHA Y &5
(494%)” ©o] 717 BRI, I o “AXx Ao i A A A4Y
FQ12%)” o2 Yeged, 94714 Sold Algde 2¥Xx Ho| gig A F3H
A AY 12.1%)= 7HE SA Hrlska o= FHold.

L0 -

800

410

0.0

200 17.3

00

O Fomnee I o >




<H 43> 23ED #39 A Yol et Bl

e 87 249 107 61 504

% 173 494 212 12.1 100.0

412 2FXN 59 a9

b 2EA 7199 AR

FEXAF i BEF 7YY AR &HE HE Yol7]9 EolAH ¢
}.

Z7F 188%F 9 UA Q3 O oz ofAER wAY It 168%E Y
gux Qo 7 g A5 F AUE A5 2%E 25 A 5S¢ 7
Aot dEE EF AFod dig Bl FFH A1, 53 AT FL,
AAZ #o)7F Fra XA Yeydzm Jo F3AFE Fr|Fdo=z da/ f43)

E =88 71l Zlecjor & Aot

i}i;:{}

2.0 (1.2 1.2

thoi# gy A, KiF H2adls Ei s
Aydnd

oA g}

ehel® S MW wpag ely et el

<3 44> EFFD 7ILof W AXNT (129 7Y S
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E 393 5 84 10 1 6 499

HAE 788 10 168 20 02 12 100.0

Y. 2FF 2799 ov A

REFI 5§ Adste 7IdonA FAHALAE ™Y, B34, FHA,
FAMARE, AS A AY, A=Y FoF2 o] JdolHAE YotE A}
ARAA (74.6%), FANAE (82%), AFAH (M44%T°l GE 84 Hoh A YE
B} olE BEFUEFS 3t v 719y Hde] vEAs A F9HE Y
=& ¢ F Utk

A8A 7 og A?P g 9 17
AAT A} 19%  35%
emy THAEIE O 32
T 67 =1 =
= AL 13%  68%
Aol A S 8
ZaN A
R A} 11%  17%
FAW 4EY AFE 4 14
Yy FFehks dAF 08% 3.0%
ABE AlEE Y 5 37
A sk Ak 1.1%  79%
6 8
A LeTg 3a
H St 13%  17%

96
19.9%
197
418%

152%
111
235%
203
433%
107
22.6%

113
234%
52
11.0%
125
264%
86
182%
54
115%
94
198%

482
100.0%
471
100.0%
473
100.0%
473
100.0%
469
100.0%
474
100.0%
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2 2M 2 FEAGAARY 2R EXNEH

421 4374 719 B F
A7 7F-12 AR/ AYH EAL
AEo g Ad W v AEs J&go o
J:l“-_

Z3t1 3 AEA] (Regression analysis)o]l 93] /NE WHFo AFAHAH ¥4 =
waks wustA 3o 3gAERAE F

74 7h-19] ARBARA A ol FAAFIE FAT” R (p<O02E

Uen ABAse $3E Ao BAZ duged, ot AYel FE
o A4en YE 719 AF WF Aol 3
toz FelAd FAH BA dvks Aol

Pearson Correlation 1.000

7hd Sig. (2-tailed) . .000

. N 491 484

159 2FA 7199 Pearson Correlation 223% 1.000
AEo] gk EA3-FZFo]  Sig. (2-tailed) 000 .
5 3 24 N 484 490

<E 4-7> 3ALNZD Aol AFAG FA7 (p<00l) FF= WA=
o2 Yeytt. ¥F39 IJAASF Beta)s 2230F YElou, By A
= 2R AR AFAFT R)7E 0509 Aoz Y. o] Z2FE FeA
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ro
>
o
it
A
oX,
of¥
=

2,
o
X
()
&
offl
filo
1
of
—OIL
rlr
ol
kT
rlr
©
wn
<o
x
s

7 .198 039 223 5.021 .000

R Square = 050 F = 25208 Sig. = 000
SALRA - AFAE=3.075+0.198 (1)

Fz2uate Ao wmet BEFa 7199 AFAFd HE 2ol
g A jAdol AF A M=391)0°] /Mol Fd Jd M=37H)EY HI
A e on, BAHo2 F9% (p<01) A4S YT F, BT FL
o] 714 @2aA olFoiAn YE 7IFY AF ) Bk e Ade
2rn Qe Aoz 2AHEY. 9 EE ZAHE FHE B o, JHE Jh19]
spergch, b2 7h-10] ABHATE AL Aol FEFF AF dFd Ad
S WA YA G& AP A AE v

il
jubi)
olN

<E 4-8> M EAlGol st JHa(Z/eh) HEte] BoEYS 2

N3 okt A 3.7087 7276

i 11.715 001
M e e 39137 5885

422 4774 729 A F

A 72 AFo] E Ado] AMEFA e BlE=We v AE FF
o] A BAE RE AFZ U A Jh29 FBRAAEHAA Folew
o] fod (p<.o0l)olm AFAAFTY HFHE st W2 glo], AF o
g olm| A7} FToHo)d AFEAN ZF s AF HE =Rt THH
S 2 o]FojAA dH.
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<E 4-9> HMEMNAD ® B THE7E ATA 24 Fo

Pearson Correlation 1.000 A478%
AFAE Sig. (2-tailed) i .000
N 476 472
Pearson Correlation 478% 1.000
AEH =3 Sig. (2-tailed) 000 .
N 472 481

<E 4-10> ABRMAF ATAdo] AFHEWI o] F3 (p<001) FF
o HAE Aoz YRt BEsE 3 AAFBeta)s 4782 UER O,
Ho AT 24 27 ARASF ®R)7F 2289 A2 Uuxy. o] AFHE

oft o

&

A AENGe] AFYERs] WES AYste =T F 228%UE &

47
1.686 180
F = 138833 Sig. = 000

nEZD 7199 AENGAS 3/ vz b AFHERS

2% Ax, 398 AW M=396)°] HEJH AY M=349)EH H
ZFo] BA vegoed, BAHCE Fo% (p<00l) 2FHE HEHISH. F, 1
EAdol 393 Feol 1 7P EFFD
FEd o3 g A YEE A HE AL & F vk A9 AHE
238 23, 7148 Jk27k A2 ¢ A g aldol 994
22 2w ARAYTZREY AF I HEWI FHHOE o] FoiA
FujA AR L A "ohe A& v @
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H|Z o)A 34861
o4 Ak 39572 5537

43 FRYNEAFAY 2R BY A

431 @FHE Y419 I F

A7 }.19] BEL 189 24 2% 7149 AF dd Adn =
4 8% W gEEgdst A g FHdFe ARA FFE F=A
o azg wwely] gt s bl AR PSSR GEBA
2A SARA, BAEA 2%E FYPsta e Aok

A 19 ABBARANA Hole FBAFT KT A e<ODOE
e 445 BgE @9 #A2 dehded, o AFAEA o
st ZAAASE TUAEH FAHA BA Ake Aol

<E 4-12> M EAEn PojdSzh AoaA 24 2o

Pearson Correlation 1.000 195+

159 &EA 7199

ﬂl%ﬂl ﬂ%?‘ﬂ EA-EF4o]  Sig. (2-tailed) . 000
EF2 A @:} N 490 385
jlﬂﬂlijlg— 120]4 Pearson Correlation .195%* 1.000
;LDH/; ];i?% %Eiﬂﬂ Sig. (2-tailed) 000
Fz A Jgol JaiA 385 304

qu7t?
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<E 4-13> AR AY AEAFo] FulP T F3 (p<.001) SFES v
Ae Aoz Yt ¥53d JAASF Beta)e 1952 YEIFOT, ZE
AFgE A4 Az AFASF R)7F 0389 Aoz Yewt. o] AFAE FIHA

AZAGo] AZPEWete] WEL AAE ARE F 38%UE & + AT
<E 4-13> M EAYo| FojySo| o|xls Feoll nE SAEY E

, 096
(Constant) 1978 378 5235 000

R Square = 038 F = 15.075 Sig. = .000

W

B AWAA . FusE=1978+0373(AFAD)

1233 7199 AFAEIYG (G RE/ Aol wet FugEe 2ol
Azd A7 REAW M=298), FFIAGE M=3.00), FTIE M=3.56)9
o2 Yeton, Scheffed] ALFAEFE AAF A 2de] e Fdo] B
3 @A vlE K93 o] (p<.00l)7t e ALE YERERH. F, EF
FE7)Q9 AT da) AFAFE AeA Z2an e Ado] ETFA
BEd o3 Hg DL AFgL wol AFL Tuisie AR wLEH. A9

Axs 28 29, M 312 ALHUR, AFA A Adol Z &

=

ot My

o
=

3

AY52 FojaFe] 4FHoE olFAR Yo AL T F 9

Ahd oRgl AT 3.0000 14142
nE 29753 12647 7.821 000
A 73 g 3.5552 1.1727
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432 7748 Y29 A F
L K

@Gl AGA FFE FAE A3
q 744 U2rt B2@x g gwsd g2o. M G2 ARdATHIN F
ol AAAL 49T A (<00)SZ VENEI FBAF] FFE F(H
A Yeidtd, ol AFHERF FARLFE s R FHA
A Adoke Aold.

E 4-15> M ZefTHaiel pojd Szt AduaA 4 22

Pearson Correlation 1.000 415+
A F =t Sig. (2-tailed) . 000
N 481 382
o X
- ;1;?2;5%14 Pearson Correlation A415%* 1.000
Tl o]-83HA | . .
. . (2-tail |
So7h A=A Sig. (2-tailed) 000
SIT A0 A5
FIX0] Gl N 182 394

SJald_Qu7

6> AAEAAY AFU=Asst PP FA FJ4F (p<00l) IF
o uxEs Aoz Yeiyrd. m&sd AAASF Beta)ys 4158 UBRROH,
23 A%E 44 2% ARASF RH7F 17129 Aoz vERn. o AR4E
A ﬂlwﬂi Walyh Fulgse HEL HAgss ARE oF 172%YS
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EERE! 759 085 415 8 889 000
(Constant) 546 330 1.658 098

R Square = 172 F = 79.016 Sig. = .000

32 | Tl $E=0.546+0.759(BN =81 2h

wEgn /199 ASHEAS B3 s )l vk FojaFe Fol
g A2% 23 394 Av M=378)0 WEIH A M=287RTH BFOl
A dERen, AR #98 (<00l BFHE dHui. F, BTF
1 250 94 598 Pruse 1 Avo] NS B TUHPEL 3
gt Aoz PARYY. 99 AR FPd w9, A dos AFH A
Eo] W@ BEMss s9AASE FujgFo) FYHOR o|FojATL @
F ek,

<¥E 4-17> Fojd Sof o st HIEEHE 15 Fetzh 2MEMER

H|Zo]d Aok 28707 1.1720

58.542 000
ol Aot 3.7830 1.1093

14 493 2AEY 2R84 B 2%

441 7748 ©-19 AT

A7 th19 FEe BEFFTO ¥ HEAFT HAH FAEA of

C9A 4Fe FeAE Uy A% Aoz AFWPL FRBARH, A
}

=
CRA BREAY IRAR o]RTh 4 thid ABBARAIA Foje



ooz Uehm, AaAs $FE A+ #A

£asl 2RAL4S A49A FAES IR

[l

AB#AASFE Fold A p<.

2 Yeged, ol AFH

Pearson Correlation 1.000 8 1**
AEe =3 Sig. (2-tailed) . 000
N 481 479
0y
/\;71_}2}1 174‘]‘{\1 Pearson Correlation 181+ 1.000
ANES Fulistd o .
3 AZo] 9L Sig. (2-tailed) 000
A% ol g
N 4 50
Y7L 7 3

<E 4-19> HALNAY AFAERGT AYH FHEA FAT @<00)
dFe MAET A= etttk 2538 AAAST (Beta)T 1812 UEIRS

239 73@5 AR Az AAASF ®RH7F 0339 Aoz Yerrt. o] &
Q_}:

b

m
32 284 AFYEdgsl 498 FAEY wWES d9sis A=

(r

33%4E ¢ 7 Ao

A=} 295 073 181 4019 .000
(Constant) 2380 281 8457 000
R Square = .033 F = 16.150 Sig. = .000
sl A




w233 /99 AFUEASYS (@ H/ vl g FHE 2
z8 A7 397 PG M=3.61)°] vZdd JgG M=334)EY BZ
Uvelgon, EAFoz £93% (p<0l) 2HE YEAAH. 5, BT
g 9§ gEEstyt 3982 Fdol FRHLE G FHET =
2 B2AEAY. 99 20 2 Bd, /M 12 AU, °f
o g YEHss FYHAFE AFFHET} Fob THstRA e
aRsA gde AL v,

o O
= =

fr Mo ot
2o Moy W

s

ot X o

o

2

3T
=

>

<E 420> EMTO| CfEt EjEHE B SoH/sH) Metz Baey Za

T ' & .
]_ o)z 3 33350 1.0592 7499 006
o3 Ak 3.6064 1.0726

A7 thaol BEe 2EA @ 4% AFAGe FHEC 9A
Qe WAEAE wusly] 98 Aoz FABARY, IALH, BAEH

18] 2FA 7199 Pearson Correlation 1.000 129+
A gt o
£4.Ed0] £3 7 Sig. (2-tailed) . 004
Z N 490 488
AsA = A8kl Pearson Correlation 129 1.000
AA AEE Fulshd i
Sig. (2-tailed 004
o o1 AEo) gg Ae S (Gtailed
ofgA sHuzlr N 488 503
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7Ha th29] ABTBAEAAA Fol& AT FYF A (p<0l
Uehd s, AaASe wEE 4@ AR vewEd,

JAL5E 2R FHAA BA ke RAolTh,

A =
o AIE AA A AFAF ®RH7F 0172 Ao Jergrt. o] AHXE F3
FHE

A AFHERSI FHEY BFL Agse AEE F 17%UdE ¢ & 9
o,

<E 4-22> M E4lF0| %“Eoﬂ ojx& Ggof s 3F=A 23

‘ ﬂlwﬂﬁ 210 0B . .

(Constant) 2678 284 9445 000
R Square = 017 F = 8277 Sig. = .004

434

BE37 7|99 AFAIAG (FF BE/ Aol wE AR AolE
AZ2% Az FFAY M=3.10), ESIG M=325), Z&#IAd M=3579 «

FFol EA JEbgth. Scheffed AIFEATS FAF A} Ao A%
] BEI g o] vl FAF o] <057t doH, BFHE]
g re] HlE Fo8 o] (p<.05E JElRth §, BFFD EF ¢
AZEANGo] 3R 07 FatA AR JGLdFE v BT IHEE 2O
3 9= Ao vewth wakd, 7 o2 AYEAL, ol RI3FL &
5 1do] 84S Ag3 FAE/ gol Fulstna st= Al

™
F-YLHU
]

2
2 nPsA BoE AL om @

Ao
>
A
1=
[N
i)

o

<¥E 4-23> M50 Cf

HZ A (ol R 8/ FEte

Al oFgt 3.0909 14460
HE 32478 1.0136 4577 011
R 3.5659 10723
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V.Z& ¥ vAY 9

NEe 2xzuAGel Be REel 950 YA 2uAAE EA
o 23e F1 Qo] nEF AT L0 FEEA BAAE A4 U
5o wEgnsk 2 FohgEl
AgA AFL FAEA PP SA4L FAG 2o FAHCR, A¥x
~EANT BEF9 oJ8F 7% s, FLAANEY 2FE2 wFFI
g3 AudAe 333 TAARAA vNE 9% FRSA AT ®
Z3ust anAe FuoA AFHRA BAE Gl B BHH BAE
2% aosd w2
AR, ABHoR J1de REFD BFo] 1 7149 o&FT PRI B
Moz gus Wednn 44sn govl, 1dY 5L AFA A A
Aste ol te FAnY b BEAE Aoz wusn dun dehwsh
obge), TEMF R 2EA A BT ANE 12AE Yol BelA &
27h 43 gor], een AQRH ofxEte wA} g v,
WA AnAez nus vedt. £, Az 2MA4EL 2 #3714
o wel o A SN SEHOE AzFE Ao BAHJG
A, 20 ARAdRAe) 2HLY AFARE T 29, A 5
4 F Aol BBFE 2uARRAY FEs AF) WY AdE WA
717 = Aol A (FHE Fh-1), AFol W BAHo] IAHYFE LH|A
Auxe 7z AF @ HENN} THHoR ofFojA P
g A S Aos EAHNT (HA 7t2). dnd, 2 AYe 3
3, 9331 850 M FAHTR dAtD e 19 AEN
gal, A2 719 AF B AFAEE BHoz 2 "re Aol
g, 1 719 AF @ A olmA BYANYSE uIHD EF
9% 47 A9 A UB HEE HE T9HQ oz wsdE AL
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AT UG

As, 2 AFRAY Fxor AF o Ado] FF 2VALFF B
z33 %o g FugFol AFHORE o) FojAA Hu (HE H-1), &
HA guAe 7z dEEgrt 3984955 nE53 &5 4@ 7
gso] FHAHOR oFAJ HE Aoz BAHNY (M2 H2). dE =
W, BE%n §50] 7Y AT 7YY AF dE AFAEE 59K
23 Qe A2UAYSE, BEFT G5 JF PP Fol AFHLR ofF
A3, REF3 FFo o3 WP HE} TgHdLE FPF Y
§ 23 de Aoz YEEH.

A, AuAARAE Fxee AF] o BHEEgst sgHdrE A
T2 AR E APy FAHEI Eob TH WAAFE nISA H2
GHa th1), 26 ARAY F2EY AT i Ade] FEFE AET
oAy Aud 2AE7 Fob 7ol dAAFS 1A He A=

245G (H B2),

52 AR 9

gz AAo] At FUNHQ Y SAA s1del Azan wHH 1
A7 Qe Toun A4 HAAES AFHoz Fuls FE £uA
WEL AT Fersa oo et F FEACE A=Vl B 7Y
o gk 2RI GEel oldl WF AHA AT/ BRAT. WAA, F
=o @ a9 2o @A BZAMAY JABRAAN AF AT
0 AARIY FHez olFoAek T ATk B, AAARIFHES
2942 A8std AuANET JAdgHIe FHLR oo dFL v
Ae o adEe Ul ATY BRI U B 2F¥2US 2I3FD
of g Aua AR B BAo ¥ AT/ ASHe Basthn B
o,

Nt A FRAEL AuA 4B ATl BL ALY

1
o

71&

b



ofob BT Aolth. duaMAel @7 AEE2MAI RAL UHEAE
oofol shim, © Uolrt 7 auae ANE Ao A SH wet 2uz BF
o) NAED Ware HAol o] ojwe Welo] T2 3
sot By, AXEMF nEFne EHE Lua SRAA FEs] AA
au T RRARES ATol Wastn Boh 53, REFnr) ol
GATFEE A AE D o0 AP AT, HEE 2 TR} Tl
oz ooArx FHar) AdAE 2AFEEY 217 F4 FA 9
AARAA T AuADA B3] @ =97 My ook BrhE ol

2 g7y HNEAe REFI} ARG 23 AR HA
uA AFL HALAE BAstsd AT B, dARRYED 2
Wae Aest] 20 Txe AnAYRRD LvAAZARHA HAE
oo QBAASL AT RHTRIT ALHYTG. AFuCE FAL O
£ AnAHA Ae AR ATPUE @AY, ARAAH A
2yl v A A AR Aol B Bd 43 oHE A5
33 (Hawkins et al, 1992), AR A& H A2 = g 717 FHL 1 439
S0 EgAcgE Aou, 2uAE0] JAARS A AXE Ae ol
Ao s wadEn,
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og= olfde Wst FeojgFol FFE vAvE AL, 7Yl RSFIL 4
2 dul} AF3 Mol =S PAsor & Holth BE, BolA ¢
=z} was e Zo] 3ol AR} & 2¥2 AFY e AFY
guo] FAAoZ Tgol E F JAANY, ZEY AFOE A¥D NBAY
gduz 2=93 &3 599 gyl & 288 B3Fno] &
2|z AFTFoo] BAAL dFE WAL r iy

ZTIHNFE B XEFRE e Vgl AAAFA diE Aol B
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&
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ABSTRACT

" The Impact of Endorsement of Professional Golfers

upon Golf Consumers’ Decision Making Process in Purchasing

Choi Kyung-Suk
Dept. of Physical Education
The Graduate School

Yonsei University

Professional sports have become one of the major spectacles of media
culture. Celebrity athletes have been looked upon as role models because of
their prominence in our society where virtuous and honorable role models are
sometimes difficult to find. The popularity of athlete-endorsers is certainly not
waning. The increasing use of athletes as product spokesperson is in large part
due to the abijlity of athletes to get the attention of the audience with
source-credibility. The purpose of this study was to identify golf consumers'
decision-making process with the influence of the professional golfers'
endorsement.

Data were collected from registrants for selected indoor golf ranges in spring
2001 in Seoul and Busan areas. This study utilized a quota sampling technique.
Golfers who agreed to participate and who were over 20 years of age
completed a brief on-site questionnaire. Respondents were given a brief verbal
set of instructions explaining the purpose of the study and questionnaire. A
response rate of 72% was attained, 505 yielding completed and usable
questionnaires.

The questionnaire for this study was adapted from instruments initially
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developed by other researchers. The respondents rated each of the items using
a five point Likert scale where 5 = strongly agree and 1 = strongly disagree.
The internal consistency of the scales were .58-87 as measured by Cronbach
Alpha. Those were found adequate to satisfactory level of internal consistency.
It reflects that the relationship of each item to the total score for the measure
is consistent.

Principal factc;rs extraction with varimax rotation was used. After variables
were ordered and grouped by size of loading, the three factors which may be
interpreted as follows: Factor 1, personality, which deals with those relatively
long-lasting personal quality; Factor 2, emotion related to consumers' feeling or
affective responses to situations, products, endorsement, and so forth; Factor 3,
learning which results from information processing and causes changes in
memory.

ANOVA was used to seek differences among groups based on the
psychological state with an alpha level set at .05. Because a significant F-ratio
was calculated, a Scheffe post hoc comparison test was used to determine
which pairs of means were significantly different. No significant difference was
found between consumers who exhibited slightly strong belief and those who
showed weak belief. There was a significant difference in purchasing behavior
between consumers who had strong belief and those who showed weak belief.
A significant difference was found between consumers who have strong belief
and those who have slightly strong belief.

Using hierarchical regression analysis, the study found thatb positive attitude
toward certain product due to endorsement facilitate positive decision-making
process. In addition, it was noted that brand loyalty is expected in case of
positive attitude change. It was also highlighted that behavioral loyalty actually
increases attitudinal loyalty, vice versa.

In conclusion, information processing approach, which stresses process rather
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than results, allows increased understanding of psychological states of
consumers. It is expected that marketing strategies as well as theories can be

developed and implemented based on the findings of present study.

Keyword : Golf Consumers, endorsement, Decision Making Process in Purchasing
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