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Abstracts

A Study on Factors Affecting the Effects of Facebook Native Advertising in
Comparing the Types of Advertising

Ting Lun Hsaio

Master Student, School of Communication, Kookmin University

Se—dJin Lee

Professor, School of Communication, Kookmin University

Social media has become an essential element in marketing, and Facebook is still one of the most popular ad—
vertising platforms among social media, One of the factors that enabled Facebook to succeed in the advertising
field is the introduction of native advertising, This study examines how the advertising—related factors, focusing
on Facebook native advertising, affect Facebook ad attitude and word of mouth intention, Next, it was examined
whether there is a difference in the influence of these factors on the advertising effect according to the type of
Facebook native advertising,

The results of the study are as follows, First, entertainment, trust, personalization, and irritation factors ex—
cept informativeness had a significant effect on ad attitude, The factors influencing word of mouth intention
were personalization and irritation, Second, there was no difference in the advertising effect depending on types
of Facebook native ad, However, there was a difference in the influence of the factors depending on types of
the Facebook native ad, Also, factors influencing the advertising attitude and the word of mouth intention were

different, Limitation and suggestions for the future research were suggested at the end,

Key Words: Facebook native ad, Type of ad, Informativeness, Entertainment, Trust, Personalization, Irritation
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