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“Engagement is turning on a prospect to a brand idea enhanced by the surrounding

context.”
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(n=2007) (n=1700) (n=1315) (n=1754) (n=1000) (n=1437) (n=375) (n=1345)
TV 3 515 105 418 364 223 410 317 451 20.0 423 34.3
OIE{Y 1 9.2 492 196 38.6 359 2138 336 18.8 235 17.8 26.8
e 329 304 216 94 313 294 235 214 347 215 25.6
7|t 14 54 54 22 41 33 53 40 11.1 6.1 48
35 Zq 0.5 12 06 8.2 14 08 27 38 16 2.3
atc|e o 11 06 08 06 06 03 0.5 2.2 1.0 24 1.0
NSl 18 12 11 32 2.2 20 2.1 26 7.8 47 2.9
29| 21 08 1.0 07 0.5 06 12 03 04 07 03 0.6
ZX 3 07 0.5 8.3 0.9 16 03 03 18 12 33 1.9

[E 1] HE 70| A g2 = 210 O0jH|
Source : LfADO|C| 04, 2010.03
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Lt 42 ofietrt? 2009 S 7|EL 2 DiME J1H| HESS 4HEAL

2009 Z1H| 16,709 15,007 7,794 12,430 2,231 4,388 6,248 7,368 385 72,560
H| = 23.0 20.7 10.7 17.1 3.1 6.0 8.6 10.2 0.5 100
[ & 2]2009'd Ofx'H Z1H| H|F

Source : 2143 2010.02
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HEQ, ZHIAH A ZLESH TEM(TV Effectiveness Measurement) 2X 31 X2 & £ 04 &9 Of
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g2t e, 3.3 =X, 1.7

[ &3] 810 0jHE 0iE 7[0ix
Source : KOBACO, 2010.02
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Marketing Mix Model
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