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AH|XIQ| FlgtA 9JAl2 XzA HEQ FOHE 0|0{X|=7}?
Do Environmentally Conscious Consumers Really Purchase
Environment-Friendly Products?

o|Me(Lee, Seong Kyun) - A& (Kwon, Ickhyun) - 0|Z4(Lee, Jin Suk)

ZH|Re] X187 of2o] Anlzle] 18 et AT FHAY G nHE AR YA ghAAE 9
2000; Langerak et al. 1998; Menon et al. 1999; Menon and Menon 1997 Russo and Fouts 1997).
aev o UNEuAd| w2d 2187 A Fel tie oo s Bole AFge AA 2¥ke] 40%9) o] 245 AA|=
Tuishke ABAkY] ¥ 4%¢ E3Fek Ao 2 YeldtH(United Nations Environment Programme 2005).
2 A7 olele A F53le, an|Ae] 218 o4 ?3—01 A7 AFe PR AAR olojx=A]d| tis)
of AwE At st ?‘iﬂ’“"i 2 A7 1” 2] 28 o8] o] HEA A|lES] FujR oo A
7t AFT(FL %70 Aot e vs. e AIF) el WPEW gEA vebd  de 7R 1 ol o
ato] ATt wak 313 Al gl et 1}*4 Ty 7t ERIAAl RE2E A, =EHA] A wet atelrt
YeR=A] o] tiste] AuEa H3sii

ol dall F A AE AFE T 1A AR e 2(AF F& WY A= A/eh 2789

2o E2MEE)Y] Jd 7 AAE e S 4 Eo}ﬁi‘“/} AFe Fo J"ﬂé*éfﬂ B=E 7 P‘H AF
P4 W AA vs. 7P T AA) S et 23

L
=
x

of 2Aesla, T mEelie THde] ol g (el

&g/exeRl w) S T 22030 r/]' 13151 2873 AlEel EHFP 2H|Re) g0z X8 A El TH?& 8
3 a4, AFY A7 aela ?ﬂH«] el

*a‘fé Azh, A7 o4 o] l*ﬁ"ﬂ TH?& 294 A4 AFY Az THHQL IS vAE Ao

A=, 2 AF FL J§71~L“ e 24 Z3ke JehA egith. aeju A o4 FE2 187

Zﬂfﬂl i Fefefe] ARl dFE viAE A#i e, ol d SHA] dF TRl mFe] el

e 2AdHE Acw vyt 7AAcE, Fuidert m3d o, =EHA] 4E i J94G o)4 FEo] I

3 AlFel digr o)z wX= Fo] A e

F7F AL 1A AddA 714" AR T8 WS Ay 2d 8-S FRIs] st sk 4
AEE Luchs et al(2010)9] A7olA &3t A3 vs. o4 vy A= WA ¥4 23 A +
8 HYNEA Are 244 g3 AddeR fouigt Aoz Uyt FAHeR X3 AFe digh de4d
Qo) mX= 2133 o4 e JRke AFY §4 AEd 8 v e AR vyl e 2133 A
Foll digh AFE 7o) nR= W37 92 $79 JE2 AF T8 HHEY Aol o 24HA ¥ A
o2 vt

FAlo: X9 ol 19 vAE, R AlF, Aol 8 WS, RS el

2

oM / B=uigta 798 WAH(sklee@ilhwa.co.kr), A1 A=A
Held / Fdigta AYeet w4 (Kwonih@dongguk.edu), aAIA#}
0|z / F=distn 798tz wrAlEA (jsleel 123 @gmail.com)
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1992). Kotler and Amstrong(1997)& 21374
AR Aoz Hoh kg AE, AL
&, A ellE e A, LaA A, AduAE
A A Hete A T ovgtta e

>~
h T
3L, A& (2010) = AES] 2ot AFY
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H
el et 4ol WAAALE Fold
AL vl A7l Al 2 Aol 2

e rei7h ddstEr] AlEe 19703 % E A
SeRith. 4 EAle g WAAA A
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Cflo my xo o

9] (UNCHE: United Nations Conference on
the Human Environment)& ZF& 19924 =2
2 2le 439 (Rio Summit) 5 AXHA
HHEAE AT 54 S dol 4= A
Heta 2&7bse WA (ESSD: Environmentally
Sound and Sustainable Development) || =
7%, ks gl

olgjgh wWetea g niA” A tigt A
A A7y 474 949
A'A BlF A AFE gt ol &4
gt = A|7ke] 29
7Y 7199 WA viAY &5 S T
ojAINE, g AY T A S FPshe A

48

o] 71golA dAA B+
Z A71HQ o]g AEAT
T T8 948 <
(Peattie and Charter 2003).

A37 A" AT Gl 27] AFe T2
873 Ak Ageojeh el tete] nAsigich
(Amyx et al. 1994: Anderson and Cunningham
1972 Antil 1984; Banerjee and Mckeage1994.
Brooker 1976; Henion 1976; Kardash 1974).
APASE A9 AdlA Addom A Qe
SHIE she aHAEA, 1A &7 AR ofy
gt 1 23t &7 9 A rA= G 2
ko] ol AH& sk 2 Akow (Antil 1984), &
7ot T2 Adsta Yeets EAd #A
< BstE= Avaetn F9etdtH(Amyx et al.
1994).

M

F0]4] 718 =t} (Balderjahn 1988: Pickett et
al. 1993: Schwartz and Miller 1991: Schwepker
and Cornwell 1991). 18|31 o] %9 AFEL &
H|zke] 187 o) alo] AAZ vzt X187 PF
o7 ofojAeA 2EM 719 Y AHE e
A E Yele v FHste AP AHADE 9
2000; Langerak et al. 1998: Menon et al.
1999; Menon and Menon 1997: Russo and
Fouts 1997). A7l oJshd &7el thgh #Alo]
275 7 A4 dFoeet 218 AEe o
ot e =7} =31 (Mainieri et al. 1997: Minton
and Rose 1997), 33 tigh A 2lo] =&45 2
A Agell A i =rt =%oH (Amyx et
al. 1994), ¥4 2134 5= t] st A2t
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A3 PFo ek BHE = AA4SFE 18 283 o) o] XA A FL FHjE o]ofA e =
Peo et A% PFe o ote AoE UeHT  7F AFT] et bE2A UEE ¢ e 7HsA
(Roberts 1996; Straughan and Roberts 1999). ¥} 12 o] ol tiste] mEsH

a2y @ A st ANEH AF T AS7 ok 2 dAFe 318 ]E:‘oﬂ ek Fufgo] W
5/ (sustainability) & &gt AlFo] tigh dA¥t & o|{E s An|gFo] G Ui #

A Q1 ol Hlgte] X3 A|Fo] HA A|AFL Al(e.g. Bamberg, 2013)% olyz} zpale] &
A 2R ek v FE g A2 Aoz Yehka, A ArEd 93l ofBA HrtEE Ao U #4 5
a7 AEo] gk ?‘“H-JEE Hol& Alge AHA AP A B E7] (socially oriented motives)

2H|RE9] 40%0°0] o] 2A|RE AAZ Fuljste AR} (Griskevicius et al. 2010: Van Vugt, 2006)
o] v 4%°) E3}g Aoz YERtH United o M g B F lve AT A2 EH
Nations Environment Programme 2005)." o] ZrolH glt} Griskevicius et al.(2010)& AFE

= 7)9le] A8 e FEo] WMol =7}

= 44 o 2 A (prosocial) @] ERRIAIA R4le] of
A AEFHR oloA] Huke Ve HH T&  BFAQ Aler Bofory Aol dohs
T Al AL FAR Yehdte % A9l Sta dojeb] wEeltets ZEAA o

(94359 2010. p30)F} W& Zolsl= Afo|t}, ER9] (competitive altruism)'(e.g. Roberts 1998)

AT 589] "40%9] LML A Al E of A8t LA ASE AFE Fulshes Aol
et Foje]es Bl vh, HAR Fujg L2zt AT thE ARAl ARlo] FAE A Yl Hol7]
4%0°) B} & AMdell FEIIIT olgjdt UNE 93 d5Y 7Med s A5AH oz HIth
14 A3E 983k Luchs et al.(2010)& 2184 ojgigh WeteA 2 AF= S Al

Z
o2lo] & AH|AEL AE7F5A (sustainability)  AFAS] P9zt ERRloA] =2EHEA] o

A=)
B
S Y AN A TR Al S B g2 YedeAd diste] 135k A&
Aolgte 7Fs/d& AVIsIeh. 259 Aol ofat WA AT HAH o= it

W AH2l= op7] & AFReL 2ol AlFe T8 Uk

go] oot o2 #HE £4 (gentleness-

related attributes)¥ W& A&7 22 A I|. O|2& WA

#9 &84 (product ethicality) & S34 o2 4

7Fsle whHo|, Apekg AA| 9} o] AT} i

o 2 o
4t 2o

>

H &4 (strength-related attributes)ol] &34 2.1 RlEA AH|XIe| EMT 24
Bt e AlFY Afoe AlF &84de] 238 F
A 7K (liability) 2 A48 + Qe Aoz yg A8 AFY Fo 24 242 A% L]

A
k. ol gt AA el 2ASA AR, B AFe otk J3A AvAbe AR AH| A (responsible

1) Luchs et al. “the sustainability liability: potential negative effects of ethically on product preference’, journal of
marketing, vol 74(Sep. 2010) p.18A #A|Q1&
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, MKl 9214 AR (socially conscious
e #AH 2H A} (ecologically
concerned consumers) & oAl TAE S
o} oAl 1 2EAQ] JE L U Ao R Wo}
Sojx) 1 ItH(Anderson and Cunningham 1972:
Henion 1976; Herberger 1975; Webster 1975).
187 2R tigh 7]E AFAEY FoE A
B Banerjee and Mckeage(1994)+ A eje4
A AR S 12 ate] 21804 A F i F71
A1 H8 B8 it Sl AR Folet
9o Amyx et al.(1994) #749 F8AS
A\ 7ato] et TAlo #AE Edste AH|A
2 o3ttt E3 Henion(1976) 27
3 4 AL Holx, I v 7] g

consumer

consumers),

&= A

l

7R 54 AgE et AFs ARE =
87429 gy P& Hkdsle auARE o
At A= W AFAEe] 113 AH] A
tiste] Festaed], o8 FEHANEH 137 A
A

7] !
el FAHAQ GFS AA vA e Age 454
o & Adste aHatz Fod 5 o

87 2| Ao B AFEL ARk 28
o2 el FEIGATE av|Ate] WA of Aol
227 ey el 54 AlEeld &9
Fol, 2, ARl VY A4 4oz A
Aok ATE - BALAUAL onlE Qages
A Ale] 755 B opfe} Aldle] AuAe &
Agp, dobrt A QARe) YZAAE A 3eiel
= &z =g oJu]gah(AA A} 1997) . B &
o) AR QFsh Ao ehde st e

ulg A vl A9 d4oz Fed &

&
9lth(Fisk 1973). &H|A}e] 21344 ojale
79| gt ¥4 (environmental concern), 73 °ﬂ

g3 4]
A4 534 A2 (consumer perceived knowledge)
o AR s Bl S U

7o gt B S tig AE AH|AEY
W Brolth(F4 S ¢ 2006). Al thek #4
< 3 AF<] 7]8to]H (Hines et al. 1987), 7N
Qo] ZEAQ 4ol 7hA] o] #d ¥ A (Schultz
2000) 2.2 37 HzEd dgt 7&@' A HEot
A (Crosby et al. 1981)3)\2 L

874 olqrged HaiM = ER, 7} ]T‘E Ao
YEPHTH Zimmer et al. 1994)
2 E SR S Aladl S XP‘OV] S 2
23 P Tt g3 A= FEoITH(Fryxell
and Lo 2003; Mostafa 2007). AE5H o2 4H]
Ape] A AL 2H AR B 9 FEA R 3
Ao 4k n|A = =03k 0lo =z QAlEo] g}
(Howard and Sheth 1969; Bettman 1979).
AL g i 22z du Qokn A dsk=

3 ]2} (environmental knowledge)

FTe Uehle F32 A4 thdd taja A
2 93 e =S dujdte AuA AHez
et F 7§89 A BF st P
FFE AE A2 ANHE U], 84 HE A
2ol Aoz FuA AN i Ado] wg
8% 7NQlo] AAARA PE& st A
&< A e Ao Yegt(Arbuthnot 1974,

Dispoto 1977, Granzin and Olsen 1991). &
WA 3 AZe 2L A% A w9 G
o] S A3t FAEN A SlojA] AtolE WHE &
o|t}(Ellen et al. 1991). Ellen
et al.(1991)& 2Bk Z3 2| 7o] S theh

Y
e} T
ATty UE A=

sk FEAE Aol A9 AF okl
2 87 948 PEE d3%E FLF 8992
F4se,
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&7 wet B, dx aejn P§ e v
A7 aEAe] f9<S Testaslk stslth(Fuller

1999; Golin 1991: Henion 1976: Peattie
1995). Henion(1976)& $74 g #4 =
£ ol&ato] AElAA B, BRI A A 4H] A,
Aejol a4 aB|te 26k, Fuller(1999)
A 2BAS g5 540 A6t &4 1
2L, 3 ad &k, 27] ad &R &
B

]
4
A 297k 290 87 TAA Fom PR

A7 AT gobe] B2 AAEL e 1%
7 ool 87 A4 B nHE J] e
of nFsAT. 4 FaA FF2 A oo
ohd ARZ] AA 9 ula] Al3le] ohdS 93 o]
o (Karp 1996), #AH19] g%o] e nx& o
&S st @40 FHHQ FEFS WA LS 5

Jd 3
T P5= greh(EA % ¢ 2006).
04:[1?@:0 olgg g 3134 PEo APl
8e]7] flate] WA g, A2, A4, FA
]oﬂ 59 AFEAEA 54 (Schwartz and Miller
1991: Mitchell and Walsh 2004: Guagnano
and Markee 1995; Dietz et al. 2004)< 45
Hokeh e tiEe] ATl oshd dFEAIg
A EAd M e EAE e A AAbet
of ntet dAH e 237t vdehde 5 4383
AI7F e sttt & o A7 B
HzZe] 7HA] ) B &, Al 53 22 AREAl g
£4(Boldero 1995; Cleveland et al. 2005;
Stern and Dietz 1994)2.2A ZH]|zle] X134
o 2jo] 4754 gl nx| = Gl ot A
HHEgk
237 23 84 F544 g5 7h

o 2
lO r,R a2
b4

AS A

i
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HE AT ARE AYEE, $4% 9(2006) %

Minton and Rose(1997)2] A& g7l o
3t Fo] EoldgE Fed 1 & gt

O

Z
Fol', $7 BdMdl Aes T3 2 84 32
@)

54 gForo] FHARN TS A= ez Y
Epytan, Tgh S tigh #alo] =& AR S
E 76_9173 FEE T 7}%"301 o =4 YEs
o (Mainieri et al. 1997), 34E& gst= &
H 52 o e Z(0F3, ‘:Jé:fl 2000)2.2
UEbstth gk Sl gk A Ao] EeE AR

QA AH] o o T3 (Antil 1984), A
g%< ¢ 34 (De Young 1988, 1990),
7 AlFel tate] F7HAQl 2dE FEE o=rt
=A YeEbdtH Amyx et al. 1994). ==&k 874 %
P 5= O T8 A7si] 7|9Ec] 28V 7
3 o =Fajof gt} 9148k A (Laroche
et al. 2002) 2.2 YERETE A9 4 (2005) 4=

HEol Ak vzt o] diste] Aot
Afalo] Aeggt 218 PFo AHN S = A4E
TE & e g HErE o 3849E B
o 287 Aot o2 Bl A9 Kang et al.
(2013)9] AFellM e 2B AlFe tigh 24,
Aol Aol AF Tz
A aglolar, AlF g F84
O]” UH7H6“’)P‘: S BRI o]
,]/\10 7H 010] 7 213514 3

2 339 AEA oo e ddgozM Izt
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Peattie and Charter 1994), 2187 n}A|Elo] 7]
Jol AAAQ A eAZA AIAHTHE oo

Aolgte B4 o}g# 7 x 9th(Peattie and
Charter 2003).
ol 71919l A% vAE AL 719l v

o

@X%P—* 71 o] A&7k A9 A4l
Z o= A] Q121E]e] $ker (Huang and Rust
2011) B d7AEe] 7199 213 niAE A
Aol ROI, wol9, 719 H# 2 7|4 oA &
I 2E 71999 714 ATl mA e Ggkl
gete] AreatH(AAE ¢ 2000 Langerak et
al. 1998; Menon et al. 1999: Menon and
Menon 1997; Russo and Fouts 1997). dl&
o] A74EF 9(2006)¢} Langerak et al.(1998)
o] Aol oJshd 719 -3 afl(H 3 AGAt
o] 84 o4, 7199 4 e FF)I YF-eH
SR (&H AR RIS, WA A A, 1Y
174 B8 F)o] BF 7|99 13 wiAH 73k
AL ZA7 2, 2gdog 7o A7|A AE
Azkel ROI :L7gxqo 1 kg nx= o7 e}
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Aoz Aelitt. 3 Nehrt(1996)%= 87t
7199] ole} ARE Aol ¥l&EH 3 Feld
7 7ledl FA 719 E0] AT LR FEYA 9
95 g2 AL il

AF7HA AR vkE S EE AR, aH| Ak
A7 o2 aB|ate] 87 318k YgoR o]of
Ale Adggoln, 4, SFREE 7o A&7ts
Aol ek &ulAt QlAo] gobrlel we} 719l A
A7 Y 252 vl 5 A71A0)7]e s 71%]
<>ﬂ g 594 Hd 5 714 ROI 59 49 4

a8y A 2A AR
UNEM%h 71949l 83 vAE 2Eo] @714
A A IR oA A & TheAol E1r
£ ARG AL itk oh] A, 2Rk A
37 o4 7o) =Hte 7o 24491 HSHA

R A R BT S I
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oX,

ne,
ru‘.

ﬂﬁoﬂ Hl 0}04 Hl
perceived mconvenlence) o= ?_’—H]% 7hs7d 0]
ga weith o 19 o4 e Aure

5 o b 2

U

3739 thet =24 (perceived importance) = =
Al QA7) wj ol v]&3p 4 SHAA ] 28
AFe dAE dHFez A A4 AY A4

ot fhfiste 2o Bk

oo} #Hste] H o= NEA o2 o] F&A A
9 TR o]oAA] g2 TheAldl thste] 1S
ATEZ o]FA L Utt(e.g. Griskevicius et al.
2010; Luchs et al.2010). Luchs et al.(2010)
< AT 22 A47FsA (sustainability)
o] AlFe wetMe ZAAFA ozt BALS

(liability) 827} @ 4= 9SS AZzxoz Wy,
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AulRie] 2EH oAle HEH

HMEel Foi2 o|oX|=7H?

Griskevicius et al.(2010)& &H|AHE2] 873718}
2 50| 7 HZE(environmental conservation)
of tigh JAE of g} thE Al Al A A o=
Holo gy ol Agd e23Atste AAH olg
A (competitive altruism)oZHE HZFH AL
T Ut FEetit ol AT FAA] WE
I ofnls & AFlA e 7} AAlste] Au R
2 skt

Il 97 714

2 Agalne] 744 134 7H 2
3w 7)Ed 47aAnE Fa
ALl A Ege ThE £ A

o)

ENIEE
187 94 7] A8 AF g B7bol v
A g SR

o A AF i 224
s

. McCarty and
TollA ge]zl vpe} 2ol 2187

7} st ’\H]x}% A E] F 84 (perceived
importance) 2} 2187 A|Fo gt H7Hperceived
mconvenlence) A2 FAlo gt

SAsA. =, A4 8%
2 A3 AT U3 AL A <aEd Ao

5)el ‘Q‘ﬂ&ﬂ%ﬂ] Hg)A Wold Aolat= 914
(perceived inconvenience)< Z4H|ARe] Z1gH73
o o] goldss 2 vehd Aoz sl o
&3} 2o] 714 13} 714 28 A4d9n.

7 10 gk
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7 20 87 o4 el 2245 W Al
F AFEE o A4 AL4E Aol

7Hd 3dllAE 71E dFEFde vE2A 18 <

2] po] S AlFo] tigt Frte] vA = 4

o] Xﬂﬁ*"ﬂ nel 249 5 S AYEuA 8

Ak 5983 £ AtellM+= Luchs et al.(2010)

o AAT el 2As N 187 o4 FFo] :FHA

AlFel dier oA AXFH AFY Azl nA=
ol AFwol wet th2A UER 7he gl tist
of 1A 259 ATl ofehd AHAbE of
AFS F8 7ol wota §
=53} #E 4/ (gentleness-related attributes)
d e AE7bsA T 2 AFY w24 (product
ethicality) S 23202 g7l dhdd) e A
Fe 87 #HE £ (strength-related
o

A ¢} 2ol 7
attributes)el 9six HrlHe AFEY Afole
A Feldel 231y ¥4 7HA (liability) 2 9
49 4 e Aoz e,
olg gt A Ao A8t & AFAM= 718
73 ool A&A AFel tg Al WA= 9
o] 3G A F9 F9 HrlEA o] okgt wy} 733

Ho ¥ g eE yehd

At o2l QA= WA AE 2

At e A AFe e &

g AEe] Fo97t £ 4T Wyt o wjr
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7V 3t RS o4 Ee] FSHE AlFl tigk o JiRIES ARA e R FA ARl B (Semmenn

QoA Ao nAE JIFe A F9 F et al. 2005), 54 }\]'ue HE 418 (Barclay

8 Hr7kEAel o wrd e W o 2004), © vlEE Aoz <14 (Cottrell et al.

A vepd Aot} 2007; Griskevicius et al. 2010; Iredale et

7P 40 A7 oA o] WA AFQ] AFE al. 2008)H7] Yt A A PFES drie o
g A7t nA e G AEe 78 % TAYE Tt

7bEe] 2w ok wf o =27 £3] Griskevicius et al.(2010)2] A Ja}

R o] W ARES ARA A9( status)°ﬂ g 5717}

A= vt AL EY] Fui 7t =E2 v (public

7Hd 5} 6& AH|Ake] 2187 o) 2lo] A A purchase) %3 Zﬂ“" T o /}jEE} Ao

ol thgt Fujol o] njAe Fael| st AE YEpgth ol AFAAE vt 7 H5HA

3 St} o] &4 w7l A AT EgERo] 3187 ¢ gsol AEo] A }Zﬂ ol Algoz <lEr]E

Ao sjole] ARl AFA FYEo| L9} 63501] nigtths A4 ole}2] (competitive altruism)

FIFE A= AR Yyt 84 4ol = ZEH HEE Y F o2 A45H0 2 Bide

FE ALgE Do U Fdg=(Kellgren and 7|7} k. 3 Luchs et al.(2010)¢] A

Wood 1986 Simmons and Widmar 1990), & A& 874 AFo] tigt Ms=E #4le #A-
BeA e Fol, BHeE Fk AlFol tigh vl (self point of view) oA B7te w7t thE Al
T o 2& A8 dFel tig FA (&85 9 9o F(other point of view) &2 FAFste] H7}
2006 Minton and Rose 1997) 21 37 A AZRe WEY =4 Uit olde A2
ol tigh F7F & A& 9= (Amyx et al 1994)  ZAA, AFAELS 4 A4 PEo T
7b e Ao E eyt webd 184 o]l = & 9w 2% st Ao] Algdoz vy
= AEYFE 8 AF de Fule=rt =5 H(socially desirable) @]zt Q12l817] wii

Aoz dZae 714 5T 4499, oleba 454
Geb AT E JHA 63} o] AR 914

14 5 AR 9 f70] BLEE WA AFE  430] WA AFA 0l Pole)wel nAE 4
o o Fulelwst EA UERE Aolth, & Ale] Ful@gls) Bl wEE wet w2

A g vz FRsel a2
M 614 B obt 2mlate) A8 € 4

Fo A7 AFA U@ PR Bl Gl M4 61 AP o] AA AF i@ T
2erl e o) B9l7h Elolsl FH A of o] ) nAE dge FRAN} wE
weh 249E A Rna AT Karp(1996) & 9 W7l w297 %S Hun o =)

aH 2R AP ET} HES A PFo] Bl teld ol
U A BAE e aAE dHeRe A o
9& fel 184 dEE ote U dvka o

54 AH|XFSHATE 7247 ®M42 20134 12¥



an(xje] @ ojAle FHE

HEZe Foi= 0|ofx|=7}?

V. &
4.1 Ay dA 4 A =R

& Aol AL 2(1%1%ﬂ T8 WA 7
T Z/ohs2(FE e wF o wE/HeE) 9
e 2 Az Ageion d3de 30t
50th Ate] dwkel 2199 (H4 108 49.3%) o
3 11173 (50. 7%) o] “Loio} o A e
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Do Environmentally Conscious Consumers Really Purchase
Environment-Friendly Products?

Seong Kyun Lee - Ickhyun Kwon - Jin Suk Lee

ABSTRACT

Prior research showed that consumers” environmental consciousness have a positive effect on
their attitudes toward pro-environmental behavior suas purchase intention for environment-
friendly products(Kim et al. 2000: Langerak et al. 1998: Menon et al. 1999: Menon and Menon
1997: Russo and Fouts 1997). According to one UN report, however, there is a significant gap
between consumers’ intentions to purchase environment-friendly products and their actual
purchase behavior(United Nations Environment Programme 2005).

This study focuses on such a gap. The study examines the impact of consumers’” environmental
consciousness on consumer responses toward environment-friendly products. Authors also
predict that the causal relationship between consumers’ environmental consciousness and their
responses toward environment-friendly products can be moderated by two factors: one is
strength of the product main attribute, the other is social desirability.

In order to exam these notions, the study conducts two experiments: one main experiment
and another additional experiment. Main experiment uses a 2(the strength of product main
attribute: strong/week)*2(purchasing situation: exposed/unexposed) factorial design. Fictitious
environment-friendly products(bleaching detergent/dishwasher detergent) and purchasing
situations(online shopping/offline shopping) are adopted as treatments. Results of the main
experiment show that the higher people’s environmental consciousness is, the more likely they
tend to recognize need for environment-friendly products and to perceive environment-friendly
products to perform better. However, the moderating role of the strength of product main attribute
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is not supported. The experiment also reveals that consumers with higher environmental
consciousness are more willing to purchase environment-friendly products. Moreover, the
moderating effect of social desirability is also found. The effect of consumers’ environmental
consciousness on purchase intention is higher in a exposed purchase situation than in a
unexposed purchase situation.

Additional experiment is conducted to retest the moderating role of the strength of product
main attribute since it is not supported in the main experiment. It uses a one-way ANOVA (the
strength of product main attribute: strong/week). Products adopted in Luchs et al(2010) (car
body shampoo and baby body shampoo) are also used in this experiment. Results support that
the moderating effects of the strength of product main attribute marginally. It is supported for
consumers’ recognition of need for environment-friendly products statistically, but for perceived

performance of environment-friendly products, it is supported directionally only not statistically.

Key words: consumers’ environmental consciousness, Eco-friendly products, the strength of
main attributes for evaluating, competitive altruism
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