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= SholthD HE ARy MY WAy AR AF aniy A

ol 20043 % ANy sul FaAR FRZE Ads el Bk 5.7%

Ax 2T 3% 1,688 U-E 7| E3FAAN2 AofAtF] o] oA ojH 4F
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2) FIAFRAE, ‘20043 2487 F1A TF EHEIA’ FolA LHT



719 Fae AAE AFY E4e e AR 28 71d AAE
del= AFUACIE FaozA Zige] Aol A old, AF Fd
e €8 719 A=Y IS EYLEA F2 VY ovAE ¥4
Al ot olBF V1Y BIe AF Fae FAE FEII=H H85HA
AHEE TR AT 719 ol AlE Zigel AR AV Fite A AL
ol 7ol FFS Yt &nAEC] ofEA WorEoli ¥Hg3tEvhel

AFFLEGE 71Q o
o B9 Fo] LojAA

= o] =
St TA L4E AIE, AF, TR, 13-4, AFY 54, A
AT °lF wEoR Z]ge AAbe olmxE Izjo] Brt Yt 59

Ho2 4T & A=F IS T/ 719 AFUAClE &

o
i)
2
K

HIEF e FaP 2do)y) Mot F, NPFE Mg AFo
Aulzo] B8 FRE AFSHE FuS lude A9 A, AH T
o} A FEAHL YYOEA 1Y AL EolAL MYl UF



TES7] ASA A8, B8A, 848 BN FFE ARUAIHL

€3 Z1felmAE A= Al W T FAR FASI U
A

Z oA R wrgstes FHEIHAIE HA APl HdF wEE 235

A B3, FNAEY =71 719 A=A AHTE o)lg, ARe 7
T A= Al 9 FA S4YoE 1 FAAFC] HFH, 43U U =

Sod 2 A AR Hgen 19023 9R=AH A =u AR
A7} ThFesiAR A ARARAe oS AstEa ok oMY ¥ AAS
e W, FUIA J1G FAWARE DAEC] AEA F&, A
Al o]Zo] SA3 Al AW FFLS HAEAE HFHor AE BHe
AL 479 7HA7E A

B dFeMEe 94 syt 71933t 7o
FEvet S6A4RlA BE 7

4
E ALY E F9 F 71 Fang

=
N
fo
a
fo
&
£
L o
tlo



c
w©
o
o
[..
Y
9‘__‘
2
P
ol
olN
o)
fot
>
a8
N
o
ek
ot
o
ot
abe
0!
5
g
&

A AR SN Z FBAEC) Mohgr] 9% shie BHezA A

Fae] SUE B AYol o) WP 2L F & Y&A

@ BAZ Q=AE Sepsndt Wk

AF7HE (HO ) » SdAY Fav A& 5 £ Aode ofF-d &

7k (HL ) @ 349 F3H ASH 458 £9Y Lods FHY



H

A4 P2 %

No

N

1

:?‘_
Ngo=H 3}

st

s

O

71 %€l FY2004 1/4%

.

s
§=]

3|

=

g3 FY1999 1/4

M= FBE Zelrt lew wEA e

RE

571

<]

7t

<

=

].

13]Abe] B a7}
7|074x1 8] F Z@ALe] ARAZNA A=

T 0 2A 71
AA, FAH

==

o

g ol 43

w

fite)
i
N

il

i)

Fl o

3

7}

=

Aol glew 2003

=3
T

S

717v 3EHE AN I o

7

x3

20039 FAPFEY HEAR o] o

29 1/4

}

©
pal

T

W 7)o

Ql
=

I 3€71A o]t}

<]

A3 Ae] HAAEE

=
[)

KN
=

3 TA E3lolA 2004 2€ 104 vz

4)



A 2 &3 WA
2.1 Al 71433 g 2 71EdTF

1990t S AHl2ARe] R7F SdEY 2 IFH e HA AAR
Aok SElvere] A%, 19989 o] A Ao Au|A4ede] 52%2 =}
Ao wEk g0 thol 40%Hold AulAskde] wEA stz ok
BEAHE AFdECl 53 AASIEA Aul2ade] FE/F SuEA
ATk T Muladge]l Ad AwEI, IMF 7223 olF Z 7|gEe 1
ARG vtABE Tl AREUA Aulze] S #F Uso] EolA
I e AE I 8RS E FE& 4 Uk
MulzE AFHE 29 120] Fuf Ao o2 JHA] AR FEES R
A HZE F gle Ao BEon. kA A¥ls 4FE FA 1
nAE #Fo]l S FasA RAHI Y3, EFFHA AMHlx
E % e tel EAIZE B4 didel Ha v B&e)
WREES] S0 FEs TAEC] AAZ Mul2E A6sr]o) 24 A
FAS} Ao E2 H3l= dldeltHCobb - Walgren, and Mohr, 1998).
ojm] 10o9d Kol WA HAlE Fa AFA di4de] Auje] (Korgaonkar,
and Bellenger, 1986)d4l= 33 wWAIX 2] &) Aulx F3 7oA
2% FFE vAE AR FGotHAT
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29 B

AF A
of FEAE For] A% 5E3 wAR =go] Fasiny o)e} BHs
A d# o] zA¢ Hg(CGeorge and Berry)e F1E Fa) Aula AE)
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2) 714PR331.(Public Relations Institutional Advertising)

71 FFart FFol i A& FgFo] Fdw HE, 7IdPR
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ABSTRACT

A Study on Effects of Securities Companies’ TV Advertisements upon
Client’s Preference of Product

- Focusing on Samsung securities and Hana securities

Joen, Byung-Kuk

Broadcasting & Visual

Communication

The Graduate School of Journalism
and Mass Communication

Yonsei University

This study analyzed the correlation of ‘advertisement costs’ and
'profits of fee’ on securities firms : Samsung securities and Hana
securities, by regression model, comparing both companies’s fee increase
by investment on advertisement. This analysis tells how much TV
advertisement, one of marketing activities of securities firms, contributes
to image and preference of company on clients. In a nuts shell, this
study aimed at examining whether the advertisement helps the
securities firm’s survival in the cutting competition of securities

industry. Hypotheses for this study are set as follows;

First, there 1is positive correlation on increase in the costs of

advertisement during the period of t and the profits of fee during the
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period of t.

Second, there is positive correlation on increase in the costs of
advertisement during the period of t and the profits of fee during the
period of t+1.

Third, there is positive correlation on increase in the costs of
advertisement during the period of t and the profits of fee during the
period of t+2.

Forth, there is positive correlation on increase in the costs of
advertisement during the period of 4t and the profits of fee during the

period of t+4,

Fifth, the effects of increase in advertisement costs during the period
of t on profits of fee during the period of t in Samsung securities is
larger than that in Hana securities

Sixth, the effects of increase in advertisement costs during the period
of t on profits of fee during the period of t+l in Samsung securities is
larger than that in Hana securities

Seventh, the effects of increase in advertisement costs during the
period of t on profits of fee during the period of t+2 in Samsung
securities is larger than that in Hana securities

Eighth, the effects of increase in advertisement costs during the
period of t on profits of fee during the period of t+4 in Samsung

securities is larger than that in Hana securities

The securities companies selected for analyzing are Samsung

Securities and Hana Securities. The reason why these company is
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selected is both companies are similar to the financial strength the
context of profits, in spite of showing significant deference in volume of
advertisement expenditure. Profits of fee and advertisement cost data in
each company are extracted by quarter from financial statements of
corresponding company and the period of analysis is from 1th quater of
fiscal year 1999 to 1th quater of fiscal year 2004. This analysis is
conducted by linear regression model conditioning that independent
variable is the profits of fee and dependent variable is the advertisement
costs.

As a results of demonstrative an_alysis, the correlation on increase in
the costs of advertisement during the period of t and the profits of fee
during all of period were positive. Concerning the period using the past
data, period of t was the most significant.

Also it was verified that the effects of increase in advertisement costs
during the period of t on profits of fee during the period of t, t+1; t+2
in Samsung securities were larger than that in Hana securities. But in
8th hypothesis, was the result inconsistent, that is, effects increase in
advertisement costs during the period on t and profits of fee during the
period of t+4 correlation in Hana securities was larger than that in
Smasung securities. On the other side, effets in the 7th hypothesis was
much less expanative than thoes in 5th and 6th hypothesis, so that it is
possible estimation that the effects of advertisement cost on the profits

of fee decreased rapidly after 6 months

Key Words: Advertisement Costs, Profits of fee, Correlation,

Regression model, Company Preference
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