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2B FF 54 A ZE Yo E A4
= A e FALE vhEskal oo gk =
L2 P A E 50 19 9U7HA] 2kg T
T2 oEots A tololE TR
AR o fE 87 = okaL, 35 5 9
o] Wa}7] AY P HAsH= st olEYA

g} A5l QX9 gEst gebd 4 ot
(LeBoeuf, 2006; Malkoc, Zauberman, and
Bettman, 2010; LeBoeuf and Shafir, 2009),
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= RAT 37194 ool Thefol o}
Aolof HIHIZE lxko] 317] wiEol AFdES &
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o Aol Wkt IA LAR= S vttt
(o 74 — 21¥ {15 — 35).
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wjel AFAThe] 7P Agle AEEe] S14 4
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SHE 2ok wAA7F 2HRE9 A
A 4 dAE7] o] v Agska,
7¥7kE wlE o] Aot sl AH] 9] A
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AR o] (0]5 v, £A)0] FEAEe
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KX} (A=) = g Zut
) I MY grte B XZE | REEROIE vs S)E S5t 2rls LR A5 aizfoz Mo |Eo
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S== 2EE oMK XZE M5 S0t
. 2 Mok 2 e[QH0K, | ZEE @2 RIEoMnt UXlok= WRoR SHE FaE O,
Higgins et &l (2003) N = o e L _
MSESY e regulaory fitfe ZE6IH, 0 7iRl= XK Chae] B2 FO|
, OIAK] HESEA i A5 ®e| | BRI AS ABIOIA DIAKIQ] ZARs A & ABH=0| FAIK
Kim Reo and Lee (2009) \Iloozo)HHﬁ’rH SA\ oE— HAL_IIOK T Heot ARIEe]
Fad HAO| UX[Ei) = MS2E S0t
DA X EFJOE”, S| &‘iér)cly ZEZETF AIX] ZH0[ale] &0 | LK Mssts
Lee and Acker (2004) AR Z2fo Y =2 Hed E;\:.Lf IAX] Z2flo|el &ekMo| oAX| d==is
HAX] A= el (=108 £XLga\n frame, OflEt=Hoss frame)
Reber et al, (2004) 2| RN A0E &2 XR2tE REH0| Z245 offd XS0l oist Soxel Eot
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i pS| = < == = -
Thompson and Hamilton (2006) | MEXRE| 2= 02 &1 Sut BAES] Dol T AR
) Shiideds XIZHE T X2l | sHAES O ole AR H2let AR Hz)x2ieaids =010,
Wright et 4. (2012) —
R DPAE 2ol ohist XR4E s St
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(leerman and Trope, 1998). HFZIA L o]
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ARE HIAL A dn BIAXIQ] S e MEdo] JF 2 1 B0l 0iXls FE

Uo7t ShA sfjA] 3t WA A] A5 o 2t A= o E A o] BT HeAlE A
o =05 S Y, 2RSS 159 &4 o171 sl AP AdS XSS A - T
FE(Ee BAAE 2 dAsh= Far WA 7] 2271 9) oot SHRAY B ook Ay 4792 7]
A5 AlReke o 1 wAIA] 9 e Algoluv G Rekol| 292 v skaL, 717k
Hefi=of tigh F717}F obxih, whebs Hito Holz Hg & e 3 FESE 9A A

AZF 244 (interval)& G2 A Ak A o] oF o= A FY, A9 2 & X, 25 9
o) 20| M2z BAEElT, 7|7k A 720189 12¢ 31 E AT 1 &
Algh= Aol A48l o e BT H7AAEOMNA 2+ 717 oy @7t Aokt 71
OhE, IR AA] JHA 9] Fale =30 A4 A &2 EA A=A dui FAA B
(vs, ) SHE ARt= WAX7E AA FEALR AAR=AE 98 A s 0|5}
F o, ¥ 7|7 AA] w4 Fa1o) Ao S STk W 7PA =AKI T v
A (vs, TAA) Q] =3E WA A THA| AA| S A Aot — 9t wjp HA AR/ v
oo A5 a9} wobd Ao, o] A, il FAeIH), olF 7M=L Vallacher®}
HAI A= 2vAEe AAA 244 A 5HA Wegner(1989) 9] Aol Al 283 257112] &
Eo] &= “Z(feeling right) & Fukshy 2 A XA A = (BIF: The Behavior Identification
Aoz Fa gl el AlEol| gt 57841l H Form) g=5of SEsten, 44 T8 & 24
L& olojd Aow oid 4 Qlrt o] BAES AEsHitt

Vallacher and Wegner(1989) 2] 3§-=A A4

7k 2: BE 2RR0| AR 712 WA AR 28 OARRIC] & (0]3} BIF)&= &t 7§lo] Zkake] AJgke] u}
REpM0| HTEE U 2HO| CfE Efw0] HSE 0| g 7b7] T2 A (EAE vs, TR s
2 Z0[} 5 SE 20| A2t 2240| 7 RHduralion) Ao 1 AARE 2As7] Q8 ALE Aol
O MAISH A0l o S A=t g 2 2HOf T} BIF A== & 257 £ 02 o] & A4
Chsh ‘OfA S 25t 2 2 SHO| bish o 2% STLS 47) o] A} MElEt AR Abe] #jAl ]
Rl Ei=S LRI 2011, Eilidaie)2 MM & AL 71A 1 Q= Ao mokdie, 137)
S0fl= ‘OfEA'S xSt Bn Y SHO| el ‘of o)tz Aeish AL 31e] slAlo] AskS 717
= 2476t Z20] HlsH o 2R H=E B 2 Aoz gtk slohere, 7ulE), 2012). o] 2571
OIct PO FA WA, EARE ASolA 2714] 4
Al A1) sy AE o & w3 A

< AEEE sk WAo R AYPE A&

3. 44 1A - 1B o, "BRE Fohe AR olA, MY 3F

=

2 Aol Soi7b7] A, AIRE AA] B2l ut

302 25(20191 28 282) 141



[Provider:earticle] Download by IP 125.143.159.147 at Tuesday, March 10, 2020 5:23 PM

L A A0 B 5 93 A 7
Aol A4S s ARHoR B 4 oo
A AL, Z10E AN AR = 14,14,

= 2.84)2] BIF 14*01] ol 2|7t Sl
o7 velgth(p ¢ .05). 3], 717F AIA A
o A AA e BIF 71F Aget & 4 9)
143E 71208 Fol7t gle) 7I7kE AAlst
A0l 49 A S8 BB, I
AABH= Aol s+ A 38 A=
oz ®H & 1;} zF 717K( ”Z&P)Oﬂ gk Ae

S o [

o HhaiA 717} A ) AL~ 450,
SD =117 AWM =477, SD=2.00)&
R A A 717k9) AWM = 2.4, SD = 1.53)
T} A4 (M = 2,20, SD= 1,507 EA R
Felgh Apo) 7k Qlrkar & 4= Qlck(p < .001). A
AUYRRE F & 5 7t sz 717 A
A Aeke] Ag)7zH (M = 7.68, SD = 1.25)3} =4}
(M= 6,55, SD=195)0] d& AA At
A|ZHM = 6.12, SD = 2.03)T A (M =
412, SD = 2.86) YA G5t Afo|7} U= A
O 2 YERHTHp < .01),

-y

) AEEA

1:19_.
E
o
l

AIZE AN Aol whe vler
QAo % 4ol A
ol 4 theke] that At As el o]z}
Aoleks 7H 19 A% 9Ia) K
AT B 4Tt 7% A

_E

ox N
—@ flo ot moh p

13

2 %9

-l

142 205047 The Korean Journal of Advertising

e
)
rlr
oL
N
N
N
=)
ach
é
r‘“
’l
e
i
S~
o M
o d

2
K
ol
ok

lo rlo rr
E oo

i
o>

>
r’l
c
i orlo
2
i

2) A% 1A, AB[OIO| 84 ofZa|3|o|Ad
Joj

A 1A= 7Sl 29910 35 o &
Z Aol e st Aske A x|skdct Jv}
A AE - AAe] dfst sHEAY 1255 2

A7 &
= DA AL 3 AN £ . A
of 2L g5ttt E Al o Al Munichor
2} Leboeuf (2018)2] AF1E 2t
Go] meh B SRS U AT BT E
Logos AN F0E AT FH2 A
Aoksict, MBS ARSI <14 F e

2 AAE AZE AR vs, 717D AREE
AAEE B, W E 7b7] T H7EE Bk o
SAOME HoAE th 7 ok A A



[Provider:earticle] Download by IP 125.143.159.147 at Tuesday, March 10, 2020 5:23 PM

FEE 2ot wAR ARt
2

5t
afskal & Ad 7SS o] of&eAlelA
S A9 7442l 3,000 FrulE 4= lrkal
SFRTHER! A 714 8,0009). A 1A 717t A
Al Aol = Z71A}E0] ‘Nuevo Espafiol &
el LERE ALE/HS ALEE, e
3] 29 Fof AgQlo] Walr] o] AAFS e
slem, vg S fAA 2540
o

% !
We)E & 5 gk B, 2 AN A
o
5

&

o1F AN 27419 HES 252lo]
s} olZello) Al iotel et the AlREY)
B71E WHOR AT A OBl
o 4§l WAl Glo] Brhe HFolAu,

<
BRSPS AASHATHL: A ot -
upao 2 Qlof i ojEel Aol He] Fu)
HIt Q7 AL Auo] $YHES st

ARzt FIA| Al

=
‘_ﬁl
o
=]
=
=
pal
©
2.2
1x
1>
M
il
o
0%
k=
0
oif
g
ol
kl
ful
g
=]
Pall

= O5F
- O

O3k Aol 7 Yebtth(p € .05), LU 7|17F
A R (M = 1,82, SD = 0.39)3} IH A|A]
ek =1.87, SD=0.34)9] FujF = 2}
o7t gl= ALE Ueh(p) 1) o] A7t A
T APoR gk Aol opdS o 4= Qlrh
5, 7S] AIZE AA] AL

[e]
WHs Aol & okt vy

L= S B o)
Kol Zzg jeke o Hzshalet, whebd
L 7 1 AXske Aaket o 5 9l

4) A% 1A Zdo| it =o|

A 1A A 7Hd 19 o3t ol 71t A|
A

=
A A B9l A EoR st o] Zx
S %

B HorE, A AA AL 9ol Ay
o8 Agrksol ZxH thelel tie HEE
7t olAlt 2 Sl 4 Ggich. chi, o
A WA ] S o Aabs Aol 42
£l thotel that AEEs 7 A 2ol
g, ol 8% olBelAo| Holets 4380 &
Exof 715 AO.2 VR 4 gtk BB 3}
& olZelAoldY A Y BREE AT

el BMEE BS 5 7] ol
S AX] el Ale] A Fe A 2 it
of that HEEs ATk A ek sk
o shelehe, F AIREAA WG Aolol 54
How GoulF Aol7} Gl 202 et
A kAN A o

307 252019 22 282) 143



[Provider:earticle] Download by IP 125.143.159.147 at Tuesday, March 10, 2020 5:23 PM

o 1o
me
ot 1‘5

>

15} 7 ol] el A W
1

BE Qs

fll
=

5) Al%i 1B CIO|O|E L|EL|A MIE| MEH

AT 1BE SO AZAEE 93
EUs 298 SEalE A AN A

m U
ot
ol
ol
ot
lu)
>
ol
.
o
=i
=
R
N
)
A
fu
=
e
=
aQ
=
Q
=
o

o
ugt 22 985E dn 32 )7to 2 A B

=
Agshes Aoz AHPHUT
HA AWAEL oA B EYL FH o it
FAE st WA 7|z A Rl A s 3
7MREAA 2% F¢F 1.5kg S AHFT 4= Aok
I SHAAL, A AA Aol s 7S
A dd APLREE 23 Fo GRS A4

olF HIHAEAA 27HA] Thed HEYX
NEE AAsHAT oAl A9 1A} upbrhA]
= Z47] fiotel] digh ohE AlEY] BHE
Ao AL, A7HAENA F gkl

ot A A AsrE 98 g Uit
kA tH1: A Tt - 9: B Ti9h). A IEYA
Y A= A - wEolA Y Bl BEel
A9k, 717] - Aol tigt F7F f3 Alem,

FOJ‘.:

il

W B TEU A 2] 49 914 - w5 Bt
Lo A7) A B Bk B 4R

144 20514 The Korean Journal of Advertising

o= AXste] £ digro] uaH g
A 54 Wl A4 e A%
oz T 1d oo 9% ma

5o} AT A ARoR 4

=)
_‘_,

o 4

32
L g

_ll)l'

d ANE ¢ 4SSl 24T
AA R M = 5,44, SD = 2.83)7} IX
Ak (M = 6,39, SD=2.29)° A&
= ot Zko] 7t YEhth(p < .05).
AA ATHM = 1,61, SD = 0.49)3 I# A|A

23}, 7]

3} 47k

o}, v
%

ol 7

= =3}

N

éir:i

Al
Tk 2t

gk 7|3t

_4

(M = 1,52, SD = 0.50)9] 77| Hofoj o]

= Aot gle A2 e (p) 1)

_t}_l‘

A A oZ o3} 740] }uo

o °—

=, o5 ©f

1|

ey

A=)

o] &I}

& gt

Zg|Alo] ] Aea} 7R =,
tHo]oE 3 %4 7 3H/\1£ A7 0] A7
A7 g0l =2 gk
Hr} H}%PZW ] *}—% ook o

Sk AA A o] Ao ot

= b

1A%} R 2



[Provider:earticle] Download by IP 125.143.159.147 at Tuesday, March 10, 2020 5:23 PM

1B 717F AA] A8 ASo)m F7gHe]
sut &8 At ek, o] tholol=
2 918 MEY 2 duoleks vzt A Tl &

HES ek Aol obd B oz Wt

M N

q
B WAAE EZTFOEH HAA A

o
(fit)& & FL A2 o] 58| ave o

s @ AAFHM 2).

4, Y 2
1) A

oPAl A% 1014 Vet Az, Au|AE
o] A7k AIA] HhAle] wheh thete] Tt Aol
HEES thes)] depiche, 714 2xY B
=0 A7k AN HAIR] A 5] A

of MAIA] A5(F JF e % AFE HE)

S v AOT AT 4 gtk & Ao
A B3 gha0] Ak 7HAo] Fgko.2 AAE
Aol o 5 7zt Al xo] tis) ‘ol @A
g st g 9 Bo] w3l o FHH o
£S5 Uehd Zolx, g AAE A9l

AR T

A 0 HAXIS] S +F Hekdol &F H d1 B0l DXl FE

N o
ox o o
&
i
oyl
PN
ok
>
N
2
=
%
o)

2

>
ucd)

2
mE
o
N
o
17
=
=
>,
o9t
[\
&
b=
i
e
2

SL

= AL A - 7] 2] tht Ay
129S oo Are Adstaty, A
WAREAA AR 9 F A0 HYBS
AZSALh, A oAk 2 AZE A WA 12
vs. ) X 2 AR SR vs. oA Wk
R AAR, A 2 Aue] A
S9let, 2 A AN WA AT A 140
A AR AR FASACIE AA B
HB5| 2 B vs. WA AA BA: APARR

B9 25 $o] gap) A Aot
TAHO R A9 M= o P
Ao A A AEE AHlo] S o
Aol ‘Nuevo Espaiiol o T34 713}
o, A9 WAIZ 2HE Y Al E
slof e7ta? ek Bret § dqliy
Yet orokst yetol A AMg-El= AlA 380!
VERE A AnA e S 5
O] T8 AREsHo] FAIA QI AEE viARH Y
HEA Q] EE ARSSEoITE ah wlAIA] 229
53t o|u| A E A A|BLE] oEA A9l

5

oE S5 4 uha? Zek I A4 21

o ¥ Ml e
N

oy rlr o

i

)
]
—_

302 25(20191 29 282) 145



[Provider:earticle] Download by IP 125.143.159.147 at Tuesday, March 10, 2020 5:23 PM

Mol A -85 UNAA AlA 3-8 7%
FH I57HA F 87 e dAE e
Al & A FAE AT 275 AHEEE
oh WA 3o 22 HHS A8 s
oA HIAA ] A - T RS 97 A=

= Sushl STk ue A|Folk - 9: )
L Z=ARo|th.

WIAES H olZelAold A ) o
= AZEE 9 g St on(l: A
o) g AUAE MBI 2 - 90 v
=A A AR 459, 48 4 4
wE b R $4 20 8, o)
9 Aoy Y, 28 BYHo|A] e
ile 507, 18 vHo)x] gre-)$ vl
Woz, HARE g Aol Lokt st
=7 =X (feels right) 2 9% A =E5 A3

ki
I

04.,

2235} 9 tH(Camacho, Higgins, and Luger
2003; Cesario et al, 2004), E3t o] Z&]|A o]

Ao e R 87 SRR £
A GFo—uj o 2o ufQ BHAA-u)Q FAA,
48] Boj2ol) gt BojH)or o7 A

£2 g ST 5 Hpstel B4 Ags)

A 2, Ao ARE HAAE & =
202 yehgt o HAAE 2 Ak
= WAIRAE o FAez(M =507, SD=
.86), ‘o|EA HAIAE & H7HGEL WAlA]
TAHOZ(M= 414, SD=1.62) S35}
T A 2 Aol AR fFoRt

14
my o

o

in

2
o
i)

146 2051 The Korean Journal of Advertising

Aog Uehdth(p < .01). Lt} Fojolkio
A A 7F Zol7h YA ol T1& Q1%
ATE Qb Aoz B 5 Qtkp ) 5).

AIZE A A wAA] o] Tl oot

A
3%e A eue

N
K r
i
2L
_Q
3
n{u
—Ll
=
1o
K1
=
o)
>
_\;
=,

L ol5tgd o v(F = 17.705, p < . oo1) Amgoﬂ
UM = AZE A AT wAA] 3 1]
g Ayt SAHCRE FofstA Uer
THF = 9.302, p € .01), EZF AJZF A|A] B4l 3}
AR 53 9] Az Aol gl tigt Hleet
(F=10.379, p { .01) B Hw(F = 8,735,
p C.ODO= Fougt s WA= AeR U
2574= 4
AR A AN AT, =3 29 ARE 7
ol AR AAEUL A, i YE= S
A WA (M = 3,93)0] BISf FAA HAIR] (M
= 5.34)°A o E=A UeRIL(LSD, p < .01),
olZE| Aol AT E AA] 44 HAIA (M =
4.31)0] Bl AH AR (M = 5,07) 4 T
=7 UERATHLSD, p € .05), W, H3E b
O] A7t 7HA o] 7|7k ' A= S H-oll=
T Q= FAA HAA(M = 3.69)0] H]sf
A AR (M = 5.32)o0 4 B =A UEb
S H(LSD, p<.01), &Aool e o
Al A A HAIZN(M = 4.10)] v]sf =42 u)
AA(M = 5.48)°| A o] =4 Yehd 7Hd 25
A A8z A 02 UEHTHLSD, p < .01),



[Provider:earticle] Download by IP 125.143.159.147 at Tuesday, March 10, 2020 5:23 PM

(B 2) & 2 A AR MA| At BAX] R0l mE EEE TR

AR HIAL At

D HAIRIS) B 47 HpH0| HE

=]

A ol o= NaT
- HHEETR) W EEER)
R A A HIAK]: Why 393 (1.96) 431 (182)
_ - 5% DIAIRL: How 537 (180 o7 (81
VAN 71 BIARL: Why 532 (2.02) 48 (2.14)
- 3191 BIAIKT: How 260 (182 e
'—TLUH 9/]_‘;‘_ MNz% —e I3t

6.0

55

5.0

4.5

6.0

9] WA EEREE

(O 1) A 2 A AREHA| A} HIAK]

4) A% 2A ZBO| TSt k=0

A% oA A3, AZE AN AT AR S5
of Aol AE} Faio] ek el m X
ol AFEULE A AN BAe 2,
e BET A 2 AAE ANBL o)
WA S| AED Fuo] 3R B2 5
7 e PuleES tebch, uhdol,
AN AL 9ol ol BA'E TET 9]

u] 744 28 AASEE ol 71Kk A Alo)
Arj o nAUA A4 452 BAsksol
|9} B=(fit) AF9) 4 TAIAI7E A5 o 3
AAQ G B|X R, DA AL AL AR

A4 4 522 B 319 52 AR

70| ME AMHRIN Sk

el WA A el wjAA]

=

OiS2/AH0M Foiele H MSE

rlr
nN'
N
%
2
X
i
©
9
|m
)

rﬂ
n‘f:

302 25(20191 29 282) 147



[Provider:earticle] Download by IP 125.143.159.147 at Tuesday, March 10, 2020 5:23 PM

g - 9 = o 23R Yrh

A AHEEANAN A7 A $-217)
tholo|= B PHE ATE APshL glo
o 9 o] AriapEe] B olLof| 2rek o|aF
o] QA Pohieli Frki sigirt, el 1
ofefjoll BNk HF o] TS LT ofm| 2|9}
Al A= At AnY $5S g AU
HEUA Z2 3 AYUA gEUA T2 7Y
of Zojstalal e HAAE AAlstdch 1
23 A, v 7hulE 8 Aw 7o) et
HAIA o] 24, WA Zhafste] siA 4
& zAsin, WA A9 HAA 2dols
o 25S shtar el shieh gl AEH =
glolidol At A A AlE, S5 =
BV olehs WA AE Al A8k CHHan
2016), HHH 319 A4 2AC|AE FU?
ojz|e} B 7t E AA o o RA &5
27’2k vie) el b galnke] &
WY A, Qo) g /st Fee A
olgh= HAAE FAskAT. HAA FE =
2 4 918 REelA s A -

T8 AFE 98 Ar SHsHA SHATh:
ol ARl - 9: v zﬂaom

013 712t AlA Ao zwxr o5y
NZA A ‘23 ZoF 1. 5kgS 7 oHO}: e o

& 22 W71 o] L £
LR A Aol S APARRE 2%
59 DA 7R 1.5kgS Ao SH ZR
ol Fol jFFS AR

a8 WSS Y thololE R
off A7¥e g, MBEe} WMEYA 2 T
et e, aen s 22 age] duhy A

£

[m

=

148 5047 The Korean Journal of Advertising

r
)
I
=
D
3
=
0Q
&
il
Nej
Y
Y
n
it

Y A3, Aol A ARE HAA = F 2
2k 202 veydth o WA E £ A7kt
S MAAE © FAHCR(WM =562, SD=
2.30), "oJHA HAAE £ A7HFEL wAlA]
2 o] LAH R (M= 4,66, SD=186) 33}
gon T Ak 7t zjol= EAH o R 8ol3k
Ao g Yepydthp ¢ .05). L FojojRo
A A ZF Aol 7t UrEhbA] oo, = QIFF
AT Qe Ao B L 9t(p) 1),

WA, AZE AAL AT w AR ol whet
st T2 1Mo] AASI =7 =(feels right)
ol Tk Aol 7 UUTHF = 9.44, p <
.001), ell&3t At Zo] At A WA A
o= sk9l(vs. 9D HAIA o diste], 717t A

AEA Y = Rl (vs. Bk9D) ARl Al
E% AAsieh(fit) i S ER,
Uolrl H dAre] g 74”1 A7 AIA] W

O

Al HAA] o] 229 7t «l =9 g
Z2 o gigt A Eof vjxE JIFS HF
517] S8l BAREA S él*]ﬂ%‘iﬁ}. 1Ay 2
29 27} _,]651} As ol 9lo] AIZE AA|
WA HAIZ] 7] e Ag At vE
ek WA AEH*JE *“é.‘ 7} o gke] gl

AIZE AA] A AR R 7Ee AT AR
BI7L folstR o (F = 6.76, p € .001), Th
02 A3Tof QOJAE AZF AA| HFAlT oA
Al 1He] AEAE A AR 9



[Provider:earticle] Download by IP 125.143.159.147 at Tuesday, March 10, 2020 5:23 PM

AR T

A Zu HAXIS] S ~F Hekdol 4F H d1 el 0jx

= sk
- O

(H 3) AE 2 Bl ARZF MA| BiAlot HIAX] RE0| M2 FThE T
= Al Sl MESE
T T HEER) TR IR
AR| HAX]: Why 440 (2.12) 446 (1.96)
/W PSINREIZN
512 HIAX]: How 6.36 (1.99) 6.14 (1.94)
A2 HAK]: Why 511 (2.13) 5.32 (2.09)
VArARDS INI=1EH!
519 OIAK]: How 429 (168 461 (1.59)
- - 3%
. _ - 1
A7) ol % AEE K
6.5 6.5
//-
6.0 T . 6.0 1 ,’.
// /,/
5.5 e 5.5 e
/
/, ///
5.0 ’ 5.0 L7
/, /’,
45 " 45 4
4.0 4.0
491 AR CER PR 251 AR kel WA A

(22 2) A3 2 B AR HA WA} BAK] R0 M2 IELA Z2T 2} o U MEE

SHA YRR = 4,95, p € .01).

AR RS AARE A3 531 ] AR
H7o] ERE A E NS 7BF, T2 A7)
o2 33 HAIR(M = 4.40)00] vl 4|4
HAA (M = 6.36)| A & A YERHATHLSD,
p<.001), EZ2Tlof gt Ao AA] 44
AR (M = 4.46)°f wIs) A2 HAA] (M =

6.14)0 4 © E3LTHLSD, p ¢ .01, ¥H, B3
gpe] A7k 710] 71Zko R AN H S A,

Z2 03 A7F o2 A AR (s = 4.29)00
Blaf 34 AR = 510904 o A Ve
o FAHCR FoAsHAl= FUTHLSD, p =
AD, Z2IO S AA] FAHE WA (M =
4.61)f HIs] /g2 HAIA(M = 5.32)o1 4 H
A Udebd oy SAACE frofshAl= bt

ng Wapguhs BelskthLsD, p = .15).

7) Al 2B 7ol ciot ko

49

[\

B A3}, AIZE AA AT HAI2]

9] 75,%“40] Uﬂj\]xl /g.‘é'.@'(é— EEZ%JQ] qi

’

Zo) X7k o 2HH FE vld Aol

714 28 AAsAT. @

307 2520191 22 282) 149



[Provider:earticle] Download by IP 125.143.159.147 at Tuesday, March 10, 2020 5:23 PM

5 wgo 1 Holy
Aot g
= @A e

o

ﬁd
off
Y

)
lo
1o
ol e
Rooowst

L
[m
o
>

150 o

é
>
oL
1>
(¢
_>;
ofp
QL
R
¥0
|o
o
i

A
I
o
b
32
o g

H AFo A= LnREe] HEY ARE 7
O] AA] whAlof| whet AR ThE A o] 2
g3} Eof gk AT o} wjA|R]of “H'& B =
Lpol7h 3k - At (target) ol Thet B
7F Uetdths A 5 19 A8 %311 ki
sttt WA Ad 104 o] g olZ A
ol A1} tho]o|E AY 2
A Wetol| A 7|7k - At
A3 AeY7ksd F &/4004 Aozt e o
oF 2He] A A Azof Aol7} Ureh=A] 24l
SFATH Uolrt A 2004 FU g WEte A,
Fato| A 717E A BHA TR wAIR] 53 (S
A 0] HIAIA] vs, BF S A o HA|
)] AdE B8 H3k - did(target) o o
ot B0l A o] Aol E el

AY 194 = o] k5t thololE F
Wefo| A AJZE 744 A A9 HhA]of whe} AsH]R}
0] F8A| o= 4 E tiete] AdiAd Az
=7 et AS BoRodt AR R
717F AA] B4 Aol A o g2 vz

o] JxE ik, @A AlAl A9 Apolle

ot Dy

f

Of

o

E

150 3R The Korean Journal of Advertising

T3 920 ARE 114 A Ao}

w AR 9] A =22] AFHAIo] AR of Hjgt
HE(SE, A4E 2 33 el Y vzt
Hol3gith, A 13} w7k &= 7kt
T 9 A7F 7HAL 7|7k o s AARRL

o flo o

Bomh o mn

XH%% S} 4pTE 7o R A E S S

<= HAIA e e, A9 =9
”1]/\]7\]) B2 A A5} (feels right)il =7|=
= ZRlskglet, ol A A5 WA T
Ao A o] &= “Z(feeling right)2] &
£ At Aojetar & 4= Qlrt,

-(3_ -
2 45Ee s, ol et mnael
upAY Aol Gebd 4 9eS HolFor

o] WA AN a9l - 2400
HAKE AFshe] det 2HRES g
WA thE HES Mol 3 ol HE el



[Provider:earticle] Download by IP 125.143.159.147 at Tuesday, March 10, 2020 5:23 PM

ARE HIAL A dn BIAXIQ] S e MEdo] JF 2 1 B0l 0iXls FE

o= Fol2 Lpehyry. Apgo] £eel 74o)o] F4 449l 7o) Adx
1S Aaks 712 A S22 ol W BE B ) 5F 59 22 440 © B 27
of AZF AA WA BT o)Bo] ARG ZFEAES Holat Zlolt, woF o e So] of%
AT M BE AT AuAE 4 FA) U/UX Hold, T Txjele 2L
4 Bl YA NNSET AN Ty W SAS ARSI Arkw BE AZE 1A
of A3hyo] 2EAE] B L AFHE] vl @A AASHE Ao] 2HER SllF 519)
A el oa UB ok odek ol WA A 22 BHEE fus] e o
A AEHT BT AT Hatel, B ATE mnHY Aol
oleldt AAGES DA AR W 2o weog thololE £ A4S
B gho] A HFo] ANEE WAGIZE  F HEYA A Bl oug e ZRag E
vs, SR)S AQSHA O, AZE AN WAT ] S ARk QAR 7|7 BEE B AN
AR BRIE WA AR HFel s 497t Bk oly 2HAER selF
Flkstel Ha oA Y EIHS GTR Y O I 940 AZE AN sH4ze] A5
o7} let. L WAAE B3 AHAER seld 1 wAA
obrl B 7 W ARYACI ek of FHH RS sk Alo] §g Fadt
A HAAE ofgA FAS=UZE A5 B3 Zlolth Wk WA Aol Re(lE Sof
Aol Athat AFS A AL BolFOR IR B AXG W tolofEe] B4 - Bay
Wb e AR oR B 4 gl & AEsHs A9eRel uAK 21 WA
HeFES Akt TAMOR B AT AR ANTT fuAER shold 4717w E
A S Rt gk A mek s A o 2O WAl $8e) § 2 ue g
Aol FEs0] B ARA AEE odof B s 9 Aol
o Ze| Aol Hut ohet chokat efel ot EG 2 U0 Aip, S B TololE
xR aglo] £obA et o ofd Zead o weklA Yol B4 7|7k Bxel BE o

=< dle 3d, 2Ale 19 o] o]

st} 4 W AR 7

LR G A S oA AN & AES ARk ASels 2F ] 15
of Wby £ulAEY ThE A e S AXIskE W AR BRI SR04
S Qa, olof whe AulAS0] FAA BHe & AlSHU, SH9] 2RO AALp ] A
A3k THAQ WAL Febd 4 9 A% 9l 23S sk Ao HA Aol &
of 3 ARUAM A SSoF T Aol 3 AP WA THT 1) BE g4 712
o o2 Sof Seel(El muel 3k o7k & PAIA dAEc /o R AAsHE 4
SAY T g Ao ANE Aol 2H] ciobe] Fu SR FH4A Bt

307 25(20191 28 282) 151



[Provider:earticle] Download by IP 125.143.159.147 at Tuesday, March 10, 2020 5:23 PM

%7k 9% ot
o Vg Za3HA 5

Fokar aglel) sk v
o ole},

el e

oﬂ

iy JO i ofN

e S, B AT SRS 7H
dhorhel Aeha Aol glof Holsh A
2 BojArh(UE 14, 1B), ST ATja] A
B2} ol 920l viFAA v, AAHsA
SA9] 7 Ao, AIZE AN WAl 2 %
2] Holo]] glo] WA APt B
Moz olg Aol2 SHelsty ULk thAl
wol 71 84 L HEYA ZRagoleh
e molA F4 SA ISR HEU2 Al
B9 49 A4 - 717), B4 ol BelAol e 4
o= el ARZ) oA FAHOR Hol7}
UehgoL), S (] SEE FEU A A
o A% 917 WE, B olZeA MY A9
ol A Aol A T Hol7} mlufat 4
Folgleh, & Aol AR oitel S
FUshe AR HBEe A 449 HEE
b 4 9le e Selat Aol ol Al 4
T ABE Holrt UAKAAH, 95EF,
2018), FFNE olefat Hfo|S furst et
o A7 EF o] YL AOE WAl
wpAuto 2 BE gh40) A7REZ 9] o)t
M G E F7h2 s B Bl
o 2 Aol A HIS Ak 1HA Y A4 E
2w % EE W YR Agsn A9san)

B ol2fRt AIZHAIA ] mITE 1 o) Fe 7|3t
& fFAIEA o e A
R g AR 2 o g2
M AAHEAE S22 g & 2A.



[Provider:earticle] Download by IP 125.143.159.147 at Tuesday, March 10, 2020 5:23 PM

AAR], L3E. (2018). A7 44 AA] WA S
AP 0l 4714 B Y] vlA= At
stapE|StS|X] AHIX} - &1, 19(3), 527-546,

b, AW, (2019), SjAGE, HAAGY, A7 A
27 wAA) et Fuelo] uA S, B

I_'%_.Fﬁ—_rl, 23(2), 151-172,
3F Y. (2012), QIARERIO| AlE[St BOOK21 PUBLISHING
GROUP.

)
2

S

[e:

Baskin, E,, Wakslak, C, J,, Trope, Y., & Novemsky,
N, (2014), Why feasibility matters more to gift
receivers than to givers: A construal—level
approach to gift giving, Journal of Consumer
Research, 41(1), 169—182,

Burson, K, A,, Larrick, R, P, & Lynch Jr, J, G,
(2009). Six of One, Half Dozen of the Other:
Expanding and Contracting Numerical Decisions
Produces Preference Reversals, Psychological
Science, 2009), 107478,

Camacho, C, J., Higgins, E, T., & Luger, L. (2003).
Moral Value Transfer from Regulatory Fit:
What Feels Right Is Right and What Feels
Wrong Is Wrong, Journal of Personality and
Social Psychology, 84(3), 498-510,

Cesario, J,, Grant, H, & Higgins, E, T. (2004),
Regulatory Fit and Persuasion: Transfer from
TFeeling Right, Journal of Personality and

Social Psychology, S6(3), 388—404.

Dhar, R., & Kim, E, Y, (2007), Seeing the forest or
the trees: Implications of construal level theory
for consumer choice, Journal of Consumer
Psychology, 172), 96—100,

Fujita, K., Eyal, T., Chaiken, S, Trope, Y., &
Liberman, N, (2008). Influencing Attitudes
Toward Near and Distant Objects, Journal of
Experimental Social Psychology, 44(3), 562
572,

Han, D,, Duhachek, A, & Agrawal, N, (2016), Coping
and construal level matching drives health
message effectiveness via response efficacy or

AR HIAL At

1 HAXIQ) S E MEldo| dF H 1 Ei=0l| DjXl= FE

self—efficacy enhancement, Journal of Consumer
Research, 433), 429—447.

Hernandez, J, M, C,, Wright, S, A,, & Rodrigues, F,
F. (2015). Attributes versus benefits: The role
of construal levels and appeal type on the
persuasiveness of marketing messages, Journal
of Advertising, 44(3), 243—253,

Higgins, E. T., Idson, L, C,, Freitas, A, L., Spiegel,
S., & Molden, D, C. (2003), Transfer of Value
from Fit, Journal of Personality and Social
Psychology, 84(6), 1140-1153,

Kim, H,, Rao, A, R, & Lee, A, Y. (2009). It's time
to vote. The effect of matching message
orientation and temporal frame on political
persuasion, Journal of Consumer Research,
35(6), 877-889,

Labroo, A, A, & Patrick, V. M, (2008). Psychological
distancing: Why happiness helps you see the
big picture, Journal of Consumer Research,
35(5), 800-809,

LeBoeuf, R. A, (2006). Discount rates for time versus
dates: The sensitivity of discounting to
time—interval description, Journal of Marketing
Research, 431), 59-72.

LeBoeuf, R, A., & Shafir, E, (2009). Anchoring on the
“here” and “now’ in time and distance judgments.
Journal of Experimental Psychology. Learning,
Memory, and Cognition, 55(1), 81,

Lee, A, Y., & Jennifer L. Aaker, J. L. (2004).
Bringing the Frame into Focus: The Influence
of Regulatory Fit on Processing Fluency and
Persuasion, Journal of Personality and Social
Psychology, 86(2), 205—-218,

Lee, A, Y., Keller, P, A, & Sternthal, B, (2010).
Value From Regulatory Construal Fit: The
Persuasive Impact of Fit Between Consumer
Goals and Message Concreteness, Journal of
Consumer Research, 36(5), 7357747,

Lembregts, C., & Pandelaere, M, (2013), Are All Units
Created Equal? The Effect of Default Units on
Product Evaluations, Journal of Consumer
Research, 39(6), 12751289,

307 252019 28 282) 153



[Provider:earticle] Download by IP 125.143.159.147 at Tuesday, March 10, 2020 5:23 PM

Liberman, N,, & Trope, Y. (1998). The Role of
Feasibility and Desirability Considerations in
Near and Distant Future Decisions: A Test of
Temporal Construal Theory, Journal of
Personality and Social Psychology, 751), 5718,

Liberman, N,, Sagristano, M, D,, & Yaacov Trope, Y.
(2002). The Effect of Temporal Distance on Level
of Mental Construal, Journal of Experimental
Social Psychology, 38, 523-534.

Liberman, N,, Trope, Y., & Wakslak, C. (2007).
Construal level theory and consumer behavior,
Journal of Consumer Psychology, 172), 113117,

Malkoc, S, A,, Zauberman, G,, & Bettman, J, R,
(2010). Unstuck from the concrete: Carryover
effects of abstract mindsets in intertemporal
preferences, Organizational Behavior and Human
Decision Processes, 1132), 112—126,

Monga, A., & Bagchi, R, (2011), Years, Months, and
Days versus 1, 12, and 365: The Influence of
Units versus Numbers, Journal of Consumer
Research, 341), 185-198,

Munichor, N,, & LeBoeuf, R, A, (2017). The Influence
of Time— Interval Descriptions on Goal—Pursuit
Decisions, Journal of Marketing Research,
55(2), 291-303

Paivio, A, (1971). Imagery and language. In Imagery
(pp. 7-32).

Pandelaere, M., Briers, B., & Lembregts, C. (2011),
How to Make a 29% Increase Look Bigger: The
Unit Effect in Option Comparisons, Journal of
Consumer Research, 382), 308—322.

Pelham, B, W,, Sumarta, T, T.,, & Myaskovsky, L,
(1994), The Easy Path from Many to Much: The
Numerosity Heuristic, Cognitive Psychology,
26(April), 103-133,

Read, D,, Frederick, S,, rsel, B,, & Rahman, J,
(2005), Four Score and Seven Years from Now:
The Date/Delay Effect in Temporal Discounting,
Management Science, 51(9), 1326—1335,

Reber, R., Schwarz, N., & Winkielman, P, (2004),
Processing Fluency and Aesthetic Pleasure: Is

154 2050417 The Korean Jourmal of Advertising

Beauty in the Perceiver's Processing Experience?
Personality and Social Psychology Review,
84), 364-382,

Sagristano, M, D,, Trope, Y., & Liberman, N, (2002),
Time—Dependent Gambling: Odds Now, Money
Later, Journal of Experimental Psychology.
General, 151(3), 364-376,

Thompson, D, V., & Hamilton, R, W, (2006), The Effects
of Information Processing Mode on Consumers’
Responses to Comparative Advertising, Journal
of Consumer Research, 32March), 530—540,

Trope, Y., & Liberman, N, (2000), Temporal construal
and time—dependent changes in preference,
Journal of Personality and Social Psychology,
79(6), 876—889,

Trope, Y., & Liberman, N, (2003), Temporal construal,
Psychological Review, 110(3), 403—421,

Vallacher, R, R., & Wegner, D, M, (1989). Levels of
personal agency. Individual variation in
action identification, Journal of Personality
and Social Psychology, 574), 660,

Wertenbroch, K., Soman, D,, & Chattopadhyay, A,
(2007), On the Perceived Value of Money: The
Reference Dependence of Currency Numerosity
Effects, Journal of Consumer Research, 34June),
1-10,

White, K., MacDonnell, R, & Dahl, D, W, (2011), It s
the mind—set that matters: The role of
construal level and message framing in
influencing consumer efficacy and conservation
behaviors, Journal of Marketing Research,
483), 472-485,

Wright, S,, Manolis, C,, Brown, D, Guo, X,
Disnmore, J,, Chiu, C, Y, P,, & Kardes, F, R,
(2012). Construal-Level mind—sets and the
perceived validity of marketing claims,
Marketing Letters, 25(1), 253—261,

) )

Zhang, Y. C., & Schwarz, N, (2012), How and Why 1
Year Differs from 365 Days: A Conversational
Logic Analysis of Inferences from the Granularity
of Quantitative Expressions, Journal of Consumer
Research, 392), 248—-259.



[Provider:earticle] Download by IP 125.143.159.147 at Tuesday, March 10, 2020 5:23 PM

[ABIO| B4 OfZ2|Ao|M— RAPE 3 HIAIX|]

T o~ o

ARE AL

Al 0 HAXI] sl F Meldol F H E1 Bzl DIxls FEt

[AT[OIOf B4 OfZ2[AoM— XK L1 HIAIX]]

—. New English App

New Englishi= S0] 3t 0j52/7j|0|deiLct
New Englishi= &410] Z0iS 2= MER YYS 2SeLch

9l ? New English App 2 4 E3{of &7tR?

— . New English App

New English= 80 35 ofZ2j7|0|4duct,
New Englishi= §410] B0I5 B9 MZ2 $US S &L

O] "2 A|? New English App & 0| 235}Lt27?

o318 uza ol oy 23 B 87 Fof A2 HB
a9 -2.37)2 U2 2H 2 74
Ao Fof wap| : 3701 oo H5U A2 28
/ P> Google Play N /
24— AAPY T HAIK]] [CIO|O|E DELA T2 FHN LD HAX]

19 252 A%
AYA QEYA ZT2IH

1>
o

HiLlA DELIA 20| FofstiL!

s HUATELA 23 z20H

=

. A8 Edo] ol Hpidt M| YEHE XIZ
.28 301 23!

N

AAE OELA
(&, 0I5, 712, 713)

HLA MELIA SHoj| FofstH !

- FLA IELA S Z2 0w

1. gilate] 25 Z 9 Aok,
2, YFUol| ot 97} SAA XIS

47" DELA
(&, 0I5, 712, 723)

302 25(20191 28 282) 155



[Provider:earticle] Download by IP 125.143.159.147 at Tuesday, March 10, 2020 5:23 PM

The Korean Journal of Advertising, Vol.30. No.2(2019). https: //doi.org/10.14377 /KJA2019.2.28.133

pp.133~157 [1SSN 1225-0554

06

© 2019 KAS

The Effect of Matching Construal
Level of Message and Time-Interval
Descriptions on Message (Advertisement)
Persuasiveness

eJeon, Jin A

Doctoral student, Sogang Business School,.Sogang University.

eLim, Mikyoung’

Doctoral student, Sogang Business School,.Sogang University.

*Ha, Young-Won

Professor of Marketing, Sogang Business School,Sogang University.

Th research examines the effect of matching message construal level and
IS time-interval descriptions on advertise persuasiveness. Previous research has
demonstrated consumers are more likely to adopt goals when the goal-completion
interval is presented by duration rather than date. This is because date (duration)
descriptions prompt people to remind process (outcome) of the goal completion which is
generally unpleasant (pleasant). Building on this finding, we assume that time-interval
descriptions are associated with distinct construal levels (high vs. low). Specifically, when
the description of a goal-completion interval is presented as a date, more focus is given
to the process and feasibility for goal achievement, thereby activating low construal. In
contrast, when the description of a goal-completion interval is presented as duration,
more attention is paid to the desirable outcome, which activates high construal. Further,
we hypothesize the relative preference for the options which emphasize feasibility vs.
desirability will be varied depending on how the goal-pursuit interval is described. That
is, participants considering a date description which activates low construal level should
prefer options superior on feasibility aspects and inferior on desirability features. In
contrast, participants considering a duration description which prompts high construal
level would prefer alternatives superior on desirability aspects rather than feasibility (H1).
In the context of marketing communication, we hypothesize match between time-interval
descriptions and construal level of the message (i.e, message fit) will lead to the
perception of feeling right and higher message persuasiveness such as attitude toward
advertisement and target products. (H2)

Through four experiments conducted in the contexts of education and fitness behavior,
we demonstrate the effect of time description on persuasiveness including the relative
preferences for choice options (Study 1), and persuasiveness of advertisement message
(Study 2), focusing on activating distinct construal level (low vs. high).




[Provider:earticle] Download by IP 125.143.159.147 at Tuesday, March 10, 2020 5:23 PM

ARE MIAL A 20 HIAXIQ] S e MEd0| dF 2 1 Ei=0] OfX

= sk
- O

Specifically, when the goal-completion interval is presented by a date, participants prefer
the option superior on feasibility (vs. desirability) features. In contrast, participants
showed a higher relative preference for options superior on desirability (vs. feasibility)
aspects when the goal-completion interval is presented by a duration. Furthermore, we
demonstrate the effect of message fit between time-interval descriptions and construal
level of the message on persuasiveness. When goals-completion interval was presented
as a date description which prompts lower construal level, participants are more
persuaded by messages presented at lower (vs. higher) levels of construal. On the other
hand, when the goals-completion interval was presented as a duration description which
prompts higher construal level, they are more persuaded by messages presented at
higher (vs. lower) levels. Finally, we discuss the theoretical and managerial implications of
the findings and provide the limitations and directions for future research.

Keywords: Time-interval descriptions, Duration description, Date description,
Message persuasiveness, Construal Level, Attitude toward products
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