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U7|(Prussia & Kinicki, 1996)+& A &579]
E& Aol Adk asgto] W gcte] HlshA 3
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A, THRle] ke HE EAds] flste] et
A lego] Fa3F7]0jE & 4= vk U, H U
oF7} 7}212] 7]o4 7} Het Adittof] 2ol S vhEo] H
F U= gy s %Otl —‘a—u% éA?iiEk
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o] 5 Aol Ajo] S ¥h5 4 Slrki Wi HES
ofnjgic}, =
TAYET Lol e Aol A

ol

A o] 74

o
i)

ol At
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Table 1. Self-efficacy, collective efficacy, and participative efficacy

Self-efficacy

Collective efficacy

Participative efficacy

A belief in individual’s ability that | A belief in group’s ability that A belief in individual’s behavior
individual can perform a specific | group members can perform a that personal behavior can

Definition : L o . L .
i behavior of accomplishing specific behavior of accomplishing | contribute to group performance
personal goal group goal and make a better result
Subject Individual Group members Individual
. . - . . ) . Individual’ tribution t
Object of belief | Individual’s behavioral ability Group's behavioral ability naividuats contribution to group
performance
Explanation of individual’s Explanation of grogp o Expllar.watlclm of mdllwdu.al s
Role performances and individual's participation contributing group

behaviors and behavioral change

participation

performance

Bandura(1977) Bandura(1982,1985,1997)

Azzi(1998)
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Figure 1. Theoretical model

(Van Zomeren et al,, 2012), 95 &4, 5=
o] Zoloh= thotit R 3]ollA g 7H12] 13 7t
L =171 F3oll A AL o AREe] it Y9l A
@ as WA= a5 Al B = A
Tk o Be WA sl tiet 7iele
o= Aegol F7H4Q1 7S w7 vl
o] 583 oJu|E ZF=rKVan Zomeren et al,,
2012).
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RN ol Y B A W 4 QUrka Weck 547 2 B
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S8 21 18~ o $- ek 77 e

Shin, 2013), Br&<=3} AA] G (Park & Im, 2005) et "xl e

o] A& Hagt 478 S A=A 23 7H19] 22l Heke] tigh FUAIE F5l BA
o}, 470 £ F v AW A8 A9 Qlsk Fd & =4517] 93l vidla} HlEZ(Mael & Tetrick
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Al a3t EAlgaL AzR ek 714 24 < Fa7h g, E9E = Aoty U= A
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r8(48.9%), ©1/do] 18478(51.1%) °| AL Hat FQ HoIo| =4

B2 39.30A1(SD = 11,01) = Yy}, A5 NAZ ZA| 1A, AFR] ] A 1A, AleF /14,
A7, 25 Y s o, AE AT 5 A AN, A s, Aol B, Aol e S
22l =S e ARl 544 (Table  ®IQ19] 72 919t &3 1t Al#&=(Cronbach’s

2) o AA= A, @) 2 A 0.8 oo UERT:, w2t

Table 2. Demographic variables of respondents

Variables Number of Samples Ratio (%)

Male 176 48.9

Gender
Female 184 51.1
20~29 89 24.7
30~39 90 25.0

Age

40~49 90 25.0
50~59 91 25.3
Single 152 42.2

Marriage
Married 208 57.8
0 171 47.5
1 56 15.6

Number of children

2 116 32.2
3 or more 17 4.7
Highschool Graduates 38 10.6
University Student 37 10.3

Education
University Graduation 240 66.7
Graduate school 45 12.5
Under 2 million won 26 7.2
2~2.9 million won 65 18.1
3~3.9 million won 54 15.0
4~4.9 million won 68 18.9

Income of household

5~5.9 million won 48 13.3
6~6.9 million won 29 8.1
7 ~7.9 million 32 8.9
Over 8 million won 38 10.6
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Table 3. Descriptive statistics for the observed variables

1% SD Cronbach’s a
Individual Problem Recognition 5.20 1.29 .900
Social Problem Recognition 6.03 1.05 914
Self-efficacy 3.34 1.43 932
Social Identity 2.82 0.53 .867
Collective Efficacy 5.18 1.06 939
Participative Efficacy 5.05 1.10 929
Participation Intention 5.03 1.23 931

£ Dol Efgd Yot
WA, 2y o] el HEsl] sl gl 2l
H4(Confirmatory Factor Analysis, CFA)< 4!
ATt Thekst SEM AgHe A4 7k, B
FoH= ZAIE(Hong, 2000)8] o w}
NNFI(=TLI), CFI, RMSEAS 283t} UutA]
© & NNFI, CFI19] Z$-0.9 °|4, RMSEA 2] 7%
0.08 o]std ¢ Fogt Al s 21+ HdE ¥
Htth(Lee, 2015). olgt 7o w £ uf, &
To] At ket Eo R B 4 otk

ZF HR1529] 7 AlZ|%(Construct Reliability)
2 0.7 oY A AT S T3 A
© 2 gebsh=d|(Kim & Cho, 2016), & A4 &
PO A BF AT IS 5ok AR o
HEQACE ol A Aiki= (Table 4) 9F 2t

=
bl

i

4

e

re

F3h &4 o] v e E s Q6
A= Hot BAFEE(Average Variance Extracted:
AVE) gfo] i ¥e} thE Wpete] Al
Al EHc}t Aok sk=t|(Kang & Rhee, 2018), ©]H]
7o £ o & Ao 54 dEa W
HEEE 553 Ao AYEItH((Table 5)

ZaD).

Ao HE

(A17Hd 1) 2 2211 ASgollA] olgpoll ozt 7H
1o] FA| Al Aok Qlalo] et Aol FaF
= & AMAE Aebsl B} siglet 24 Aa
1A A Q1A(B = 0.160, p < .05), AF8]Z]
JAX(B = 0.501, p < .001), A2k QIA( 8
= 0,222, p < .001) 2= Het Aol A A
o= [Fougt 44 S vAl= Ao et
(A7 1-1), (S57Hd 1-2), (F+7Hd 1-
3) 2 W AX ], o2t AuE S, ol
of| gt A Q1A Aok Q14 o &fsf F-50] 4
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Table 4. Confirmatory factor analysis for variables

19

Standardized Construct
Factors Items Coefficients SE CR. Reliability
Individual item 1 0.841 - - 0836
Problem Recognition item 2 0.975 0.058 19.021 '
; item 1 0.932 - -
Social N 0.901
Problem Recognition item 2 0.905 0.040 22.910
item 1 0.926 - -
item 2 0.935 0.033 30.672
Self-efficacy 0.848
item 3 0.835 0.037 23.269
item 4 0.815 0.039 22.045
item 1 0.543 - -
item 2 0.630 0.102 9.014
item 3 0.731 0.138 9.846
Social Identity item 4 0.765 0.142 10.097 0.928
item 5 0.692 0.119 9.541
item 6 0.715 0.128 9.728
item 7 0.779 0.129 10.189
item 1 0.859 - -
item 2 0.863 0.046 21.888
Collective Efficacy 0.921
item 3 0.901 0.047 23.764
item 4 0.935 0.044 25.628
item 1 0.891 - -
Participative Efficacy item 2 0.902 0.041 25.516 0.906
item 3 0.915 0.042 26.282
item 1 0.892 - -
item 2 0.955 0.036 30.465
Participation Intention 0.887
item 3 0.935 0.037 28.905
item 4 0.760 0.051 18.601
x2 = 968.531(d.f. = 289, p = 0.00)
TLI = 0.908
M | Fi
odel Fit CFl = 0.919

RMSEA = 0.081
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Table 5. Correlation matrix among constructs and AVE

1 2 3 4 5 6 7

1. Individual Prob-Recog 1

2. Social Prob-Recog 0.617*** 1

3. Self-efficacy 0.224*** | 0.100* 1

4. Social Identity 0.478*** | 0.558*** | (0.254*** 1

5. Collective Efficacy 0.372*** | 0.462*** | 0.301*** | 0.548*** 1

6. Participative Efficacy 0.458*** | 0.483*** | 0.322*** | 0.622*** | 0.762*** 1

7. Participation Intention 0.526*** | 0.581*** | 0.352***| 0.666*** | 0.633***| 0.728*** 1

AVE .829 .844 773 618 792 .815 .790

*P<0.1.**P<0.01. ***P < 0.000.
%] 3(Grunig, 1983), 2211 ek QtolA] ALE]Z] <°S_?L7P§ 3) = &8l Ao At sl A
2l gAdo] ZshErhE H(Lee, 2008)S Thofst s Ao AEOH P vIA= A e
= 3ot 53] ARel4] “Zﬂ A2jo] At A B G571 LOl w7l HQlo 2 2-gsk=A1E ASstaAt
ol 7P 2 = = el A2 el skt olE ¢ H F el 2 2 ans 24
A s ol *@"—M %Xﬂi A=, Al At 2 A3 e Bete) Fo] ool it #
o] olrE TAHOE Hol= Fdl AT 74 dEIH B = 0.160, p < 0.05)°l H]3l, 7o &

o] 5 Hof Frh S SR AIH B = 0.528, p < 0.001)

(77Hd 2) = 7H9dol 22kl TsA=A = 7F 8 3 e =, A syt o] 9f

7he A APl 22kl Adol it At &5 = Aol Fof Asde] BE il Bt s
ol FaFe & AMAE Hefsll A siglek, & o] (A57Hd 3) 2 A= o1& 53 7Y
A A e AR = 0.656, p < .001)°] so] ] Bl 71og 5= ke weol
A asgoll 4 42 S viAe Aoz AR, w2 A asie] w2 3o ==
e (A7 2) & ARSI webA i)l e Vs Aol ke e whelfd = ok
o] kol tis AL Rh= AFRJE FAVol 2 A /IS AERE ] e Bed] w2 A
=, 2l Ao e asde I deRita Aol ofye], e Sedtol ST o sof
= Aoke e g = Qv
al
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Table 6. Results of path coefficients
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21

Path Unstand_a_rdlzed Standa_rc_ilzed SE CR p
coefficient coefficient
Individual Problem Recognition 0.051 0.160 0.022 2349 0.019
— Social Identity
Social Problem Recognition 0215 0.501 0.034 6.337 0.000
— Social Identity
Self-efficacy 0.072 0.222 0016 4393 0.000
— Social Identity
Social Identity 1.701 0.656 0.191 8.894 0.000
— Collective Efficacy
Collective Efficacy 0.858 0.822 0.046 18.733 0.000
— Participative Efficacy
Collective Efficacy 0.173 0.160 0.080 2.166 0.030
— Participative Intention
Participative Efficacy 0.664 0.642 0.080 8310 0.000
— Participative Intention

Table 7. Direct and indirect effect among constructs

Path Direct Effect Indirect Effect Total Effect
Individual Problem Recognition — Social Identity 0.160* - 0.160*
Social Problem Recognition — Social Identity 0.5071*** - 0.501***
Self-efficacy — Social Identity 0.222%** - 0.222%***
Social Identity — Collective Efficacy 0.656*** - 0.656***
Collective Efficacy — Participative Efficacy 0.822%** - 0.822***
Collective Efficacy — Participative Intention 0.160* 0.528%*** 0.688*
Participative Efficacy — Participative Intention 0.642*** - 0.642***

Aol A5 Aik= (Table 6), (Table

7y, 283l (Figure 2) & &3l AA =,
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Figure 2. Results of structural equation modeling
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Objectives

The purpose of this study was to explain how computer-based communication affects the
formation of the individual's collective efficacy, and to identify how collective efficacy increases
the individual’s participation intention, in an online group.

Methods
For the purpose, this study conducted a survey, with the ‘Blue House online petition’
participants.

Results

As a result, this study reached three theoretical conclusions. First, personal problem
cognition, social problem cognition, and constraint cognition have statistically significant
effects on social identity of the online public. Second, social identity of the online public has
statistically significant effect on collective efficacy. Third, participative efficacy has moderate
effect on collective efficacy and the individual's participation intention.

Conclusions

The result of this study is expected to contribute to understanding formation and application,

of collective efficacy. Furthermore, this study can offer practical help for PR campaigners to
design online campaigns and social change movements.

KEY W O RD S participative efficacy, collective efficacy, online public, social identity,
participation
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