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FraAke] oaL AAS 2e-ohe Al 7HA] 802 Y, A, EARIE Aol tiet 5
AI7h n|oFelR| AL, A 2o 7t Zol A SHALO] E4E0] Al ¥ 583k a9l
© 2 283k (Kinder & Abelson, 1981),

A45t) v|= ti 58 A 7= EZZ(Donald Trump) 2+ S € (Hillary Clinton)
ojgh= A thE SAS 7H = F 1o o]l 7]&Ee AR vs, FxeIe] A
A 7 A= AL, W] AR A A 4lQlo] sEgl o, /4wt o u] X7t =
A0 2 tfn|== FEE H AA ST, ERZe FAIdlolH ARYZFEQl et o = 7
et R5 S5 @RS A3 oHR o ' Begk wel widlE FeketA Har
A 02 AN sho] FERIEE B oY 2t A O] th g S HE Sl

Yo Wl 'S5A oS B7Fs I A2 H7EE T W, v S
09 &3 ARt off & HE QAL golE sk Al om| A& 7] SE = of
H] =] A},

2 A= o FA | E= 7 TR AR Ay Aol A of B A thE7ke] gt
Aol A AR QIEE, A, AR 2ol & dol AAF, A, BY, F40A dxE
O] = I A= G| FaLo] o] B= FHEAF HA | ofu]A]| Ak HIH SOl A
U2 Hde @ Aoz 7=l AdE =5k
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oanw w2 Al s‘f—ﬂ 2 50 Aol H b Eakaolet st

d 171 %jo| 2 sl

50 shotol 5 20 9 o] e ) ARACLA A F A Aol 4

shana} sk WAAE B WA, A SR A AT 4 Qe TV AX IS AT
A A

Aldsdf vl= bisg AANAE FA] Fale I F8Ag0] 2 UF 7 FEA =
oA Ao g o] gatqit, (17 1)-21198Y ted AAYS dE 45 A7
Efazet SelEo] TV g4 3gato] Ayt 72 Faln|E Kol Qlrk, EYzo) 7
-, 3o FHEE APE7| A giAd FE o 4dofl A= SNS Tz AA BE2 JA
wl EANA= TV A2 Fa1e) $84S WAL Fs=A oo IS AR S Ho &

X AR OIM Eutof| FEF2 0Ixl= 2210 chet FA4x (7
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21, 20163, 20123 O] M TV HXR| &10H| H|w

$250M

$211.4M

Clinton

150

$74.0M

Trump

50

Of

21 weeks until election 12 weeks 2 weeks

EX: 25 http://www.bloomberg.com/politics/graphics/2016-presidential-campaign-tv-ads/
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[e]
016" 10% 19Y AR ©] Zh?-‘wl As EREZL S
A8 o] FarvE wetal 93-S Z A8kl QItDonald Trump’s TV Ad Spending
Is Finally Catching Up With Hillary Clinton’s, By Ken Goldstein, John

McCormick and Andre Tartar).

(19 2) = SR EY o] 2o} X A|#} 5l 2] TA(super PACE &Jv|
&l Z}= o] A= Pro-Clinton, Pro-Trump2 £3%) 5o] £2E 9J8) TV A= FaL
£ A Y] SAelch (2% 1) e} oF 35 19l 109 42 1] NBC W]
Advertising Analytics®] ZARE ¢1-8310] Hdt Y802 S2UE-& x| Ysk= oA
U 7]be] el ER g X geks S 71 ek o 5] 9P 1L 9l Mol 1
Qlc,

d
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TV Ad Spending to Date
Pro-Clinton Pro-Trump
Florida | NN $46,555904 [ $14,095,165
ohio N 31,388,864 I 9,626,407
North Carolina I 19,660,903 M 5,592,618
Pennsylvania [N 16,984,199 M 6,059,556
Nevada  |HENEENN 14777786 0 2,140,568
lowa  [HEEM 11,373,660 1871317
Virginia [l 5,707,598 0 271279
Colorado  [Hll 6,418,342 1 1755,893
New Hampshire [l 6,644,823 1 1,495,700
a2 DECISION * 2016 Advertising Analytics

ZEX]: nbcksA(Advertising Analytics).
http:/Aww.nbcnews.com/politics/2016-election/clinton-maintains-ad-spending-advantage-over-trump-n659331

Total spending through this week
* Clinton campaign: $113.3 million
® Pro-Clinton outside groups: $75.8 million

® Team Clinton total: $189.1 million

® Trump campaign: $27.3 million
® Pro-Trump outside groups: $22.5 million

® Team Trump total: $49.8 million

‘ZPEo] Fad] xZo w2 LAIE X]7]al QJ3(Clinton Maintains Ad-
Spending Advantage Over Trump)& #3k= 20161 104 44 2} 729 82
EFzo} IO ARAEe] FAHE A4 ¥ ol 241 QA SHEE ST ol
SHOHA] AL FFo R & uff 1/40] mF2aL Qlkal Mgttt 997 ARz 29
Hol1/5019 088 FEA TV Fato)] JEdhz EHL 39} AAAZS] ERE &

2~ 0
!

X AR OIM Eutof| FEF2 0Ixl= 2210 chet FA4x (7
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2. O0|2X =9

1) ZX| FFLIAHIOM

AT =2 A —?Eﬂ%ﬂx%ﬂ B =Lt A, 533%01] E % U]X]E:]’C.‘ o=
2 WiAE Sl AR HAAE Blls 2o ARyAlA" o= A ofsilal, e
¥} w2520 (Patterson & McClure, 1976)“ A |1 7] 7bol| ARSI A

Hot o g2 A3 W8-S st Al FA) Faretar st
Lo njro] EAoflA fHARSe] S| gt ARE ¢ ot
FoHAIRE, BA| Fare FHEU o] HekalA} sk HIAAIE W& Aol A5 A
B

% 9l BRAHQ w0l Y Yl FR LI & S g o] YA AR

ok

Aol g & 7HEHl oA &= FEE0] f-HAREA olu g AR & st sh=A|
271 —5‘; o2 ®o] Fr(Iyengar & Lepper, 2000), FX Akt A E 7|52 5
= Y= fasith fEA SN & Y| File TR AHEHE DS U= A=

©

e xmol A7) F2% AR o) §-83 A4 F shfoleh
7] 17} o] BEE) ol 4-5 Devlin(1986) 2 chew} o] Helati glck.
A, AX) HAE AA BEL S8 229 e o] UsHs tgel ofnlX

2 419 SASto] AT 5= ek, B4, B Fak DS POl §HKthe

swing voter) oAl @& v = Qlek, o] F WA o]f= Aol =(Kaid, 1981) 2] &
T A}t A k=], Aol =i HA| FAvt o] o] B FrHAEoA BypA 0]
2hal Wt} &, AR of| FaAlstAY i 24S T=A| sk AFEol A mhx e o

Alofl A =] FarE Fol AT 7s/d o] ek sttt A, BA] Fale erle A7
o= Sk, 3k FEARS0] =2 Aok vl oo Ak AEie o= gl Aoz A
Hoto] FE AP 4= ek, AA| {FEAE WFo 2 o u= o 5] T U Al
ZHIE Ffi(roadblock advertising) & = 131, E4 XS o2 S = &

2 S RSl S A7 Pl 4 siek, Y
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Zgah, Ui a4l A 2]5-9] @t 259 oJA-S st 4= vk 1S A Ea
7hgo] #EE= o2 AAEF
B2 (Breglio, 1983) E3F A 2] Far7} A7 QoA FH o Fa8iA| L
QAL 7o whet v o] Eg-E] L it sl AR4le] R ol 24, o]l A& e
=38 Bt AR SRE A= %
o= Zlo] Fasiriar Bl
Zolut fAll, fr27h D3| Aol i FEA O] SRk FX] of= Wi,
A &2 0 &2 AgE|A s }0% O =gt WA E 21X 4= Atk {3t
Yol B F10] Fea} ou]| x| 22 W 55 g Fsto] Wosd f-# e Qi
Far mf o] AITHA A A AR Q] 6H S50 A Ao|| tsto] HFA o Mg
g 4= glths ol AA =7 & shAInt et k] A3 RS At 4= vk A+

AINEyal, 1985; Mintz, 1986) % SAEC,

o
38R AaT7E ApARIZE A Ayt AvARIVE sk B Al L BEeH TV A
Faro] A+ ti ol Gt 71E vl TV A Fato| A= Hed o= FA44 F2) Far
(positive political Ads)Ett F42 =] Fil(negative political Ads)7} 57dh=
Ao} WM ) woph 8t o & A4 w2 = A Aelo] oulqgic 2012
42 1027109 TV 3 B3 27 S Ve (I 3) S B 2

T7F13% A5 FA 2 A= 87%0] o2 ),
ad-tracking®l| 2|8l 2| o] Apzo w2 3 S} F Fard]of A #A 2
A Fars oA A Fare] of 7lefl FRket, A YA At AT A FE

X AR OIM Eutof| FEF2 0Ixl= 2210 chet FA4x (7
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0332012 02 CHSY M2 TVER| H1ol A7 o

od

Presidential Election Ad
Tone

Negative

estimaled spending
8577 .569.920

Ex{: Kantar Media CMAG (2012, 10).
http://www.npr.org/sections/itsallpolitics’2012/10/26/163652827/nine-states-near-unlimited-cash-a-flurry-of-ads

A2 RS ARk 47 o] ajolut o4 obgol 1% stel At T
dsliA fFEAbEol FAAQ S 7|5 shal 2FA 0 2 Rkt FAAke] o
3SR B R =2 Hojwg)= 331" (Merritt,1984) T,

B A7) B FAH A BT AR o4 Hgshzt] ehs)
AL, Al ofw|A] ApEE}, B o] f=Stofl Al S-dsital 7t Garramone,
Atkin, Pinkleton, & Cole, 1990).

A7 oA FHF0] F44 A S B8k o= A thae] 7 7= 8.9F

< 4= 3HH(Kahn & Kenney, 1999). ZWH AR H A7} HiokE AR A
oA FAA A AHe o 551l ol "o 7]9sh7] dok. fraAES o84
ZJEETH A ]GRO AE T F 7&o]al T AEE Y 7] sl W, o] £4
Tzl fraARES T84 vl SrE =73l ¥ 2 WAl A "ok 4, Bl

A A 1L RS A4l S T2 Qlsl Zefld A Aol tigh A4 Q] Fe
(potential risks)S A7M9] F=th, AHAlo] Ml 4= 9l S 2 5Pt tiEd 5 3
8 FAof| GAE thS ANA B J2AY EYZQ B B Ee HE 5o
= sl s = Sl HAAES B2 5= A S, e e s R A PR Fale 9



H 1, B MX| Y1(Negative political ads)2| &atofl cist &7

Eut eixt o7 72

F2 Hn=FEA (informative). Hlwah= 242 L1 HOjlM HE
7t 2RsizE 2ol

Hagstrom& Guskin (1986) | ZiH|QI0|Lt FRIZ Alziof Fekelet SEXIA ==

Surlin & Gordon (1977)

Nugent (1987) 0|AE Z|UsKframing) B M ="40| E 4= A ALR.
Garramone, Akin, 5 =1 =}
Pinkleton, & Cole (1990) SOl L 0lnIx| At B=of 2=t =8,
Johnson-Cartee & SR R SO MEE O 27 7|ost

Copeland (1991)

Shapiro & Reiger (1992) 2E™ ™MX| ZoHC} 7|9 s o =2,

Germond & Witcover
(1996)

]
ojo

HI7HEIE MX| Z07L SHO| F117F QU

foh
3

Brians & Wattenberg (1996) | 2&H

0%

X| Z1of His o B2 2les B0,

Pinkleton (1997) o SHO| &4 glo| Mt FEO| HES XotAlZ.
Kaid (1997) 7&™ ol Z(technological distortion: MLHEl SH HZS HDS E
5 SHsk= FE2| 0|0|XIE HEBIHU EH 7IsdE =Y U2

[EX= 2HE F0E E0teiX| 0 EERsiCtn 2.
Merritt (1984) ANHEE OFL|2} == SHO|| et IS BXMMO 2 HEIA|7|
= UXFEX SuKDouble Impairment Effect) 2HAd,

Garramone (1984) FRIZEXI0l| thet 2t S22 S2chs FEA0I|A H&ut

AZEM FEO|7| 25 O E2[sH| ZZoh= Rzt Fxfboomerang

Thrson et al. (1991) effects)7F SA.

Hitchon & Chang (1995) | 28 ZuECt A HX| E07t o B2 3142 201l
Elk=niES AnSOIabe(?ggsz)& lyengar _Z_:S:a;%: ;é:filffl_fl%: | ;fEf SHS0| FAHA "
EH 9X|E ZAA|F = SliH| &1Kdemobilizing effects) ShAd.
Pinkleton (1997) SQTEXIZE AQA|7|7L IS E2{2oZl
Pomper & Mumoli (1998) | B&M MX| Z19| AZM EEII EXMHMOZ TIIE.
43 (2001) 38 E0ot Al FE2A0| ARIE Hol= ol o E2hA.
4= (2003) TE AAQ| &yoz A SHXIIH 2 g

E
72 (2003) N

= 2l92(2003), Z4F2(2005), 2S(2006), U7 2|2008), $HI2I2013)S HIZSR AAXIItMITAY.

S 3lujste = FdAKrisk-averse voters) oAl B E3H& A 4= i},
FAA O = 255 Fals 342 FalEn) o 94do] o Ashal, 34 o' 3|

O

X AR OIM Eutof| FEF2 0Ixl= 2210 chet FA4x (7 401
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H2, 3% BT U8 BA oo BN 92
2o 92 Sag Ny BN RE
SIA| Z1 (primitive ad), £ SZH &1 (talking head ad), £ &1 (negative
Deviin (19861 | 29 BIFE B (visual ad), Ao} 2{E{ H2 (cinema verite’ ad) Ci72lEf]
271 (documentary ad), 821 217 (man-in the street ad), 1 211 (testimonial
ad), =& &1 (independent ad)
ZHA(} i AFX|
X2t (2000) | © H(issues), 0[O IZI(lmages), AtEl(symbols),
H|2HIA|X[(negative attack)
%
;:l LS (HIAIX| BE2N, SEXHZX LI, SEXt0|0]X| EY, CROZI HHo 55,
= ] Hlo| L§e
0|32 (2014)

SIA| (RIS A8, KIS 1K1 HEL 71, SOFAIS, S50] S, 7| B0l )
LAV S (SAPE 25, 2AE FH)

T

Benoit (1997) | 4 (&Y, Q17kY), 2 (3%, B,

f0l)

0!

Kaid (199T), 1 152 Lhg (ololoIx), A7 98 (IWRE), A7 7l (01YZyRE)

T4 - OpEO| | A7 QA [HlE, 891, 28(execution)]

ot =21,

(2012) AZE A [2H 24, I &M KIF, HiZ, AZHE HZF El(execution)]
HI=X| 2EHF 2 X 24 (model)Z22X 24 (product), HAXE 24, oEXN 4
i (2004) (contextual)

Al

=

OISE FHH-| oy 422 ot AR 98, ZelojolEls 24, E8 71
0521 (2007) : ' '

p
ogt

S| sz o] &27] wikoll WAA] =527} B wthMaheswaran & Meyers-Levy,
1990; Smith & Petty, 1996). 772 2| FaL7} Gapaolek= A3f o] 2ol | o
AE | Aolehes At Hals=), o5 (3 1) 2 AEskh

(FE 1) of|A] H= miel o] S =/ FA A axto] tigt A5t Aiks A=A &
AL ek, AR G| FarE A A gate] disl o avpE oAy 2 E a4

olgl= st T A7} §ltk(Lau, Sigelman, Heldman, & Babbitt, 1999)= A=

1) Deblin®] B4 858 A4 o2 475t of2t 2k, YA] F(primitive ad), 312} 54
(talking head ad), ¥4 ¥il(negative ad), HI5Y FL(AHE AMESE Fa0), AMal H=|E
(cinema verite ad: AA] @A FEAZL FHAET I ol &2l BgS B2 ), thdE
3l(documentary ad), 3¢l 33 (man-in the street ad: FH3t F-HA | 5At0] FHALL] G4 4]
HE FZRSHAV Y] £ 2] BgS Wohe 30, 59 F 2l (testimonial ad: 578 X[, vl
o] ZRAS tjAlste] A sk o5 A1), 53 Fil(independent ad: FRALL} TA gl At
ofuf 22| AFEAQ] L)

od ot

J e
2 oft d ot RIOK

=



RSO BRI oA MR ThE 7 WS AR PSS Fol psteha 2

W8 EA At AA == g gare] tigtofsihE W 4= 9lar, x| Fate] &
20 23 - AR S okt RS wtsto] A gate] digh olsiE Wl
4 AUtk HollA S84 AHtH (&4, 2005: o]=4, 2016 A<18)). HA] FiL
Atof ojA] Y8 B412] F 247} H]5-2 1987W 4 E 2005W 8H7HA] & 102H 2
S-EuEl AR L A1) FEFS BT -R-55(2005) oA FRIE 4= gl At
2 Y8 242 HA A7 5 41%2 7P Hl5o] 294 115 HA| Fa AR &
3 412 A At 5 23.1%0] o] 2L Qith

A A4S AR & o A File ol 502 BAESITH A dget
=2 2] Faro] thet -8 #AS Wol o] FolA gt Nk FarE B0 AR
H 24 fEE wfe tefsith, O% v A7l o8l ARE fE2 Alel=
(Kaid, 1991)0ll I3t A 2] L] At -0 Far/oln| x| Far), &7 F3(T3H
Fa/RA Fa), a4 7=, A, 2 7)ol

B ATE SRR EYE, T 5] dolof] FET thd] Pt g ol
_]

Al vs, BHQ, A vs. o)A, |25 vs, QA F B4 Aol

FHOE HATY B8 B3 1 ARUACIHE a2 ey 9427t ok o
23 3P Fik. ol wsl] §15) cheat 2 ATRAE At

ATLEM 1: SEX(S2E vs, EZI)0]| W2t TV FX| 10| A7 L2 RI0|7F A=71?

ATLEM 1-1: SEX(S2E vs, EZI)0]| W2t TV ZX| 12| Olfr= Xf0|7} U712
ATLEM 1-2: SLX S vs, EFI)0]| w2t TV ZX| Z12| 0|0|X|= XI0|7} A=71

X AR OIM Eutof| FEF2 0Ixl= 2210 chet FA4x (7
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0

ALEN| 3: SHANSZE vs, EZI)0]| W2t TV FX| F110| A7 7|82 XI0|7}F UA=71

ALEN 3-1: SEX S vs, EZ )0l W2t TV FX| 212 0] A7 Xf0|7} U712

r

ALEN 3-2: TEX(ZEE vs, EFHI)0f| w2t TV HX| Z12| 24y A= K07t U717

r

ALEN 4: FEXSEE vs. EFHZ)0f| w2t TV HX| F110| Z2|0f0jEIE 4= RIO[7F U

ATLEN 4-1: SEX(SEE vs, EZI)0l| W2t TV ZX| 02| AIZPH Q4= X107t U=71?

ATLEN 4-2: SEX(SEE vs, EZI)0l| W2t TV ZX| 02| F2PH Q4= 0|7t U=71?

4 7 e

2 ol A5t v olge A TV B0) e BAS B BIHel RS
Fash Aole, o] 918 20164 6URE 20161 10971 ulte] 7} 3, L

oo YYE Fokg EPE TR}y FU TR TV T ek}
e

~~~
wn
cC
o]
@)
=
o
>
@)
=
ofx
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<
O
’;U
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lon
=1
e
(=}
aQ
%
2.
@)
oy

2) PACE A5 9198 (Political Action Committee) ] EFUE w52 AR A THA| o]}, 7] el
Lex7t SRAL . Ao dish 23 7] Foks A FAE0] 7] wizel 7Y - =2k 7]E o] TS
PACE Y8 o] & Sall TRALE Aol AT 7|53ttt o, FA BE 715 E= TIRI7IRE = o
AU}, EFRAL - AGE A7) AFAAZA PACS AL, A0 ook YAH O R o] HAIE FF
o}, Z} oo A|7} o) EEoll Zolohe Wt SR S E AL itk [EA: o AR BT H
‘Rebuilding America Now’, ‘Great America PAC’, ‘Future45’, ‘Make America Number One’©] PAC
o] ZFRUE-L Priorities USA', DCCC k= ©A|9] XA & gkt



O34, ‘New Republic’ SH|0|X|

2016 Campalgn Ad Archlue

Les and thelr super PACS are expect

» spend Dallions on TV ads this election—and

weve compaled every single one, (It you nolice any 1

ssing, et us know. )

A Place for Evervone
HILLARY CLENTON

America's Bully Show Up Nevadense

HILLARY CLIMTOMN e 1T 20 HELLARY CLINTON b 3 2008 [HBLLARY CILINTOM

i R

Corruption Dangerous The Right Tllmg

DOMALD TRUBAP tobar 12 7 DOHALD TRUMP Eatae 10 2004 HILLARY CLINTOM toea

ZX|: 'New Republic’
https://newrepublic.com/political-ad-database/donald-trump- the-enemy/Ni8xNy8xNjpUaGUgRWS5IbXk

Now ol|A Rl S| FHE AR A TV 3331E 69 5ol APsrelar, 1ol

ol Bl Go] ok B vhe] o] FH S} FYske FE Waystels]ol AT o
o2 AFSHA grom @ wAIsgc,

2 78 A7) FaL glo]EH|o] AS &3 (New Republic) o] 2E = o]
& A7 TV FE FA0 R ST, T 9 T 1] FA A FHjo]x] 9}

o s
SERE Bo) BAS 20164 6U5E 109714 Aol B Hark & 617e]
944 (New Republic) & 7 $2.0] TV 3123 42} glo] BHAs) $hom ghouk

X AR OIM Eutof| FEF2 0Ixl= 2210 chet FA4x (7
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H 3 MASCHO|= LHEH MATV 21 SHE EF

g | ma EEEENES x= ol
Grace 12
Quiet Moment 30=
Always 30=

ol 6m
Who We are 12
Kayla 30

6% 108

tested 30x
More of the Same 30x
the Enemy 30=x

Edx 4™
Gotta Pay the Bills 30x
It Takes Two 30=x
Role Models 12
the shows 30x
Myself 30x

2l 6m
78 7H Standards 30=
sidekick 30
Issue 30x
Egno 14 Outsourcing 30x
Some place 30x
Unfit 30
Absolutely 30x
For Those Who Depend on Us 30x

ek 8m
just one 30x
shirts 30%

8¢ 12H

Everything 30x
Hat 30
America Soaring 30x
Dead broke 30

E3m 4
Two Americas: Immigration 30x
Two Americas: Economy 30x%
sacrifice 30%

9& ! Sz (ARE!
only way 30x




ELEE nEs = 20l
agree 30

low opinion 12

families together 30

sees 30=

children 30=

mirrors 30%

investigation 30x

watch 30=x

my temperament 30x

deplorables 30x

movement 30=

Edo bad experience 30x
Motherhood 30=

why 30=

slio 30=

measure 1=

the right thing 30

respected 30x

Doug 30=x

EEk! values 30=x
nevadense 12

Show Up 30x

America’s Bully 30

Changes 30x

A Place for Everyone 12

Changes 30x

A Place for Everyone 30

Ego consumer benefit 30x
Dangerous 30

corruption 30x

H MZe| BE thAEX= AOIES| #7(0l| THE

HR| HAFUZA0IM 0ol FEe OIxl=
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H4, 2 700N 1 Holpt LS 24 22

F

24 e 22 Mg =3 Ho|
Ol SERl0| £ M| FHHOR Ml LIS
A7 L
OloIx| sxlo| E2Y, 52 S 710l SHS 4751 U
38 SRR 22 Y M A0 BHE, B8 58 A7
AT 3
#d Et SEXL |, 324 L Mef A|2] 20| 58 A7
oI =210t 271, MY 58 S8 Halx 858 sk 71y
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Exploratory Research on Factors
Influencing the Effects of Political
Communication

With Analysis on the Contents of Trump and
Clinton’s Political Advertisements on TV

Lee, Seon Koo
Professor, Major in Visual Contents, Soongeui Women'’s College

To explore factors influencing the effects of political communication, this author
analyzed the contents of political advertisements on TV executed in the 45th US
presidential election. This researcher intended to examine factors used by two
candidates in stark contrast, Donald Trump, a candidate from the Republican Party,
and Hillary Clinton, one from the Democratic Party, in order to maximize the effects.
According to the results of analyzing total 61 pieces of political advertisements on TV
used by the two candidates, first, both candidates tried to reveal the candidate’s image
more than the policy. Second, both candidates released advertisements delivering
negative messages more than positive ones. Third, both candidates tried to appeal
more rationally than emotionally in those advertisements. Fourth, there was Clinton’s
superiority in using creative elements in the advertisements such as models and
sound.

There was no difference in the use of image appeal, negative appeal, and reason appeal
in the two candidates’ TV political ads. However, when we analyzed the contents in
more detail, we found that different qualitative factors were utilized to maximize the
effect.

This study confirms that it may not be utilized according to variables such as candidate
characteristics even though it is proved as a factor affecting the effect of political
communication.

KEY W ORDS TheUS presidential election ¢ political advertisementson TV
effects of communication
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