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The Influence of Visual Art on
Intertemporal Choices
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Art infusion marketing is based on the expectation that perceptions of luxury associated

with art spill over from the artwork onto products and this expectation has been
supported by previous academic research. The current research focuses on perceptions of
luxury pertaining to art similarly with the past research but explores the influence of luxury
perceptions in other domain, intertemporal choices. Particularly, luxury perception of visual
artworks activates the reward circuitry of a brain, leading to the preference for an option
of smaller but sooner gain to an option of larger but later gain. Three lab experiments test
this hypothesis and show that exposures to visual artworks, compared other conditions,
lengthen the perceived temporal distance, raise monetary compensations for time delay, and
increase the choice probability of a smaller but sooner option.

Keywords: Art infusion, Intertemporal choice, Luxury, Reward circuitry of a brain
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