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ABSTRACT

Recent economic slowdown leading the consumers to persue cheaper product, and competition among
retailers have introduced various PB(Private Brand) products in the market. In general, PB products are
known as low price with low quality, but recently retailers introduced NPB(National Private Brand)
products to raise the perceptions of the quality by making partnerships with existing manufactures' brand
and putting both brands on the product.

This study has analyzed the effect of consumers' psychological factor(regulatory focus) and retailers'
store image on consumers' choice of PB and NPB products. As a result, prevention-focused consumers
who try to avoid risks have shown more positive attitude on NPB products rather than PB products
whereas promotion-focused consumers who focus on their goal achievement haven't shown significant
difference between the PB and NPB product as they regard highly on the economic benefit of the PB
products.

Meanwhile, this study also explained about the situation when the consumers showed preference for
PB products depending on retailers' type. Consumers buying products at a store with discount image
such as discount stores preferred NPB products which complement the image of the stores. However,
consumers buying at a luxury image retailers such as department stores showed more positive attitude on
PB products which the luxurious image of the store was reflected on.

This study is meaningful that it has considered both personal psychological factor and retailers' store
image and extend the existing researches on PB products. Marketing managers would be able to propose
effective PB marketing strategies considering their target customers' psychological propensity and store

images by utilizing the results of this research.
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g NPB Hai=e] et Aowr) =5 Aot vk
ol E 7kl wizhe] A, Ak o]n]
A& o Zo] AlFE sk wrlgte ofn] & F2
oA E Zka St} 7|E HrEdA ATE BR A EelA
HAfjshs AlFel et ow|A= i virge] ofm|A]of
9J8FS n|x]=t](Porter and Claycomb 1997: Jacoby
and Mazursky 1984), Wslde] 735 dnko=z B

g ouAE nFdel] Sle) WERA=ES £

NI Ea

ek
5ol Be wH e 7lelr] we] 493 mFsele
oA A4H ek meb] WEe ofn] A
b w0, HEPARAY dAES B QAT )
w %o NPB A%} o] A1214 HAES sy u
Aesh FEow a0 drjeke Az S0 45

W9HQ) Wt & 4 gick. wep W3] NPB A
Fe auA50] AF Aurt od AFe] Fdo] Er}
3 Q4ap] A5 Roln, ol el A} Ha=e) 7
A3} A% sheviele] 23] AlUA ok 3]
A5 Rolt}, olejgt e el AF AR AT A

2ol gt FgAQ A= A 4= 20 (Simonin

Ml HE olnjx|o| 2HumE Moz 9
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Al Hol=H, o]2g ¥ EIH(Halo effect) = Q1314
HiE HEE o 4 Avk(Hillyer and
o[mx]o] P ERIntES} e

FredAle 73—?* FrrgAlzg Aol Al Al 78 A=
Ae] w& Fdolghs v om|R]7} Holx o] 7|E
PBY] W& F4 Q125 Wolal sild NPB Al&e] A&
z = =

olZ o7 oAdr) o

JIN k\}r

FA QIAET} Eol AFE sl 715
F45 doldtha A=A ekl AlF= QI &3t
ZtH McCarthy and Norris 1999). AAE 21(2013)
o] AT E fadilY oA FH Ballset a4
vaEo AF7F FRENS W, FH Hal=o] 940
o=l FHTE Uoks |
AN, T Bal=o] §)go

= ¥HAQ Gge n

—

o & "dle A5t F
T HE FEA Gl k. g Bl Alfe
R d=ow HAlES FAloks AET TS T2
= 37K 5 e, AR ] FA PR e
AlF Bi= 7ol F424Q1 Aol & (spillover effect)
7} At s Alfrol] thal F84 ks nA Fe
Ut Votolato and Unnava 2006). ©lol| w2} 2
e BAl= AlFel oA AF el 7oA gE
7 Al Gl tigk A7ER B (=]
2007: 239941, /4= 2005; Votolato and Unnava,
2006).

ol & 501, FHA, AAF74(2009) 9] ATellM= A=k

AF A ZEe] B e T4 2l B4 =2 HYS
w A Bl FHHIUAT, W2 It AlEe

B a4 B2t A =25 058 YA
o= AFS Friet] Afe] dadE Holaih
ZA7} QA =0l gloja] Bre olnx|E shxl HI=

rlr JlN
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23] A onx|e Hol2 JFAE 7FAE = Utk

ol& FRBIEH, I olnR]e] P URINIES} 22
freaAel 49 NPB xﬂ* ZA) A 7)1E AzDA

wlEs} 2o fEAel A9, PB ABHTH
o] 24} Be] BS 2 F2E v1A Rold
be] ofn] 23] nFselE onAE 2 g
A3 e GEGA A%, 71E AzgASHe A
F2 A% B} Aom eslel wasele Wael
SEDEERESE S ERE B
e daTb} dold S it = AuHez ng
zelg oAE BAeln gl FEGA] AT, NPB
AFRT 7ze) wEseE oA Trle e ¢
Sl PB AlFe] &HlA) vlme] B% 44 4%
518 Role). AiAle] el Hlgew B g o
Su} e sl Akaisich,
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o

olmIA|7} A3 Az

H2: F8dA9 A omx|of| whe} 4H|=Le] PB
AE ol et Bl=E v2A Yepd Aol
H2-1: 315 onAY] F&dAY 25, &A=
< NPB A|#E} PB AlEol o] 3221

H2-2: &9l o]u|x



x 2(PB Al¥3: PB Vs. NPB) Htt 3t
AAlola, F WA AP {504 2 onix|e}k PB
AFE 8 te] 28R HES v wale 2(FEd Aol
12 Vs. agolnlR]) x 2(PB Al&+3%: PB
Vs. NPB) et 2+ AAo]c},

g3 B Aol AR AE AEERE H(EE
DI $-7(A82)7F Aol HEd 1 olf=
Ak A, B Ao B g}l PB AlEel 7S B
o] hiE|x Q= whECA FFEHIHE(25.8%), 71
2132(25.2%) 7 22 A 8F Fopt 7P B ) b
5 XL A, 2013). =3 HIolE PB
AE FF7FARFE F0lA Blojut vheket Fhe| e =
e s YA 3] 7FE tisEAQ] PB AE-S o
T A8F WA AFltH@=7341, 2015b). &g, &
ATe] gPAEe] F2E T TR FE W
wlzel] o]Eo] Ha A ek Algs AE ASE

= Adsilt.
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1. &= 1: =Z=Fn PB HIEQ &

A1e 2282 Vs, o) x 2(PB AFH
g: PB Vs. NPB) {dt 2F A= =9, 346
o] sk, oigtdAle] alld el Rl s
Ak, 2L AGE B3kl 228199 = (Pham
and Avnet 2004; AdE, &&2 2014 A&

2013), ezl 4§ BAstan she £ 4,

B, €%, woll el 378 ol d& 27 sisiaL, o

o

ot

23] 75 AdA o & o, dojupA] egted o=
v Avp o5 AelS 374 o) 24 skt 1]
3 AR e 22 S el A AdA
AlE i &% Ielr Dstast ok 2 2,
3|, ol thelA et BZsisleA] 230,
w SHIG A AR & Lot douiA|
@gkom sk v A, o, Agdel el drh A
ZrelleA] SATH(1: s oful/7: - 28,
SHHTS A2 2] A o] FofR=A] B]lst
7] 918l 5779 @S e R AR 2ARE AAlst
Hem e FdT i 23l 729
= ey 22 A B 42 o] dRE
tA78& APsisledl], Fd2A(M=5.58)9] 4+ Ht
fro] 46} FAF o= fFefsiAl Al vehtaL(t=9.97,
p(.001), “I¥E2"M=5.68)2] 25 AAl Bigkel
AHT} FAH R ool A Y (t=12.34, p<
001) 224 22442 Ao oot Az
ARl e A = 2 AReM = 22 s AAeSlE
o, dxAel 4+(M=5.64) 7= @4l 450 =%
°m(t=15.01, p(.001), dMzxe] Z4-+(M=5.56)
T 71 W]l 480 A vk AR AR 23] A

TA oz ZPEeS sttt =13.01, p<.001).
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a8/ o T, v vz =/ v 5ol Sel
2714 ﬂ%g T AR 2499, 28N 2% %

T shE F Rol= Ao VUEltw, B3k Alg
A AeE dolHdE Chronbach €3 3+ 0

7} NPB AlF(M=4.39)¢] A% SHAA BAHC=Z
femsl zjo)7} gl Ao ® VERITHplanned contrast
t=1.622, p=.107). o] A= oA=x4e] 749 NPB

AFel ¥ =2 AFUES B Relgke 7H 1-13%

Aol e Zem gRlEJrH(Nunnally 1978). gPdxe] 45 PBSF NPB A< f<lvldt gi= =}
1 1% P2 99 AFHEE FEN5R o om S1e Aoleh ikt K 1-28 AR dejm
A ZH Ae PB Al 32 89o® 22424 7] 7Hd 18 BF AAEAE
@ Vs, %) X 2(PB Al%+%: PB Vs. NPB) #
o S AN AR 7M1l ARk wkeh 22 (3% 2) =HEHD} PB HE Rl AeagEm
foulg eag w3 BALUHF=15.60, p¢( e,
001, 3% 2 #Fx) 46 -
A PB AEFFECOHED Y FAAQ dszt aa -
89 Qo) Sla) 2R AP PR AR,
Hdom FE3te] PR NPBo| Wt AlE H=g 4w m e
4
= A¥(ad 2), WA drzie] e PB AlE
3.8
(M=4.06) 5t} NPB A|F(M=4.71)°lA ©] 52/4
3.6
o] EHI:E ];I'E} E]'(planned contrast t= _4 027 p< promotion-focused prevention-focused
.001). wha gFdzAe] F7ES PB AlE(M=4.67)
(E 1) =EXHED PB MIE 7ol e MSZET ot
Sk PB MZ 7 b=y FEHA Nz
PB 4.67 1.185 86
RS ES NPB 4.39 1.051 90
A 4.53 1.123 176
PB 4.06 1.049 83
Off =7 NPB 4.71 1.044 87
A 4.39 1.093 170
( 2) ZEZH1} PB MIE REel =285 nt
source d.f. MS F p-value
=E=H 1 1.892 1.611 .205
PB XZE 78 1 2.998 2.554 N
ZEZH X PB MERY 1 18.321 15.604 <.001
X} 342 1.174
A 346
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2. &8l 2: wSA Olo|xIt PB MIE W&

A 1] Ao maw hHREo] 2EXH wEt
NPB A& B AssAHdE24), =2 NPB%
PB Aol 5483 Afo]& Holx] eisitHaHdxd). 3,
AR|AELS dubgog PR AES U] AssAE 2%
T & 4= gtk aEohd, w2 PB AlEe] 9 4l
SEE A= 27 BAdd= PB AlEe] =2 A7t
FEAAlClA AFEUAIE, FH 2o WeHda) 22 1
7 onAe] FEFAIME PB AlES AFshr] W&
o, FEAAE] owA] mEt PB AlF As=rt =
2 A EE AL ou7} 3l Aotk Ad2e ozt
EAolA AG=ER e, 2(f8dA HE ow|A]: 1w
olu]x] Vs. &2l oJnlA]) x 2(PB AEHFH: PB Vs.
NPB) Het 7+ AAIR Fdste] 2432 gt} of
S-S Sl 2ol F2Rg] Fsiaict

olE f&l A FEAAE 17 onAe} F ofn]
A9 f89A F 7R WYrolof =t & Qﬂ_?-é
W} HPFARIRES F FE5AAe tiEAQ AHx
2 AFsisint. ol& HAsk] sl F 7 e Al

d

o QuEAQ) olnlX S AR ZARTh HAlE )
£ Has37] Sdal 2 AL el F FEGAZ A
= Hlmshl sigi, Al 7 AsEe e, A7l
—7kel, Agzelg-ngad 9ol del T4 AES A
galo] Azt Al el WgTh aEA ®
5 ez Bolen, oS Al /) Wael WRikS AME
sol t BlAES AN (E 3] 24 Azl
o} 2= 9] =] AHREL AUl o2 WslH S )8
PhER o el oluAE Axska 9es 29l
ik, Wepd, ® Q7 nF oluAE /7 45
A= WE S, Bl AE o|FAE 717 FELAR o
Falnles A4

o5 Aol AHEE TAA FEAA (B BIoLE,
Wek) S A 99 Fh 2418 HASE 3
el tiete g Fallel Qs tEAQ tgel
whE(olnkE, FHvhE, FEe)sh Wab (A, @
d, Zd)el U@ FEA olnE 7H A=

-

tm
el
3Q

(E 3) Wepy-tieteInte & o[ofX| xfo|

(a)go (b)g= t d.f. p-value
O[otEZ R (a)
AN E R (b) 4.03 5.97 -6.794 9 (.001
REPIEEH T (a)
~ ot (b) 3.43 5.40 -4.497 9 001

(Z 4) RsYHolo|x|et PB MiZE

7ol e MZEHT #t

ESES] PB *ZE =& = yus FEHEA NZx
PB 3.76 1.154 59

CHgelntE NPB 4.75 1.067 62
A 4.27 1.211 121

PB 4.88 1.037 60

SIS NPB 4.42 1.063 62
A 4.65 1.071 122

PB %ol HIE

EHEO| DIXIC ojgh ZWANIL SEQM WE ojnjx|e| z¥unE Aoz 13



(& b) REHo|o|x|et PB MZE 72

OOI
?_
0l
bl
10
0l
Ac]

source d.f. MS F p-value
7S ololx| 1 9.510 8.137 .005
PB HE 78 1 4.140 3.543 .061
7S o|o|x] X PB »¥ 1 31.897 27.294 (.001
2K} 239 1.169
A 243

NPB) <& =227 o|F AlF A7 JolA AlE =
(% & Vs, v F2, vl HzoH ) Vs,
T zANE TH AR Stk A1z vzt
7 &2 =352 AFE B2 Chronbach €3 7+
0.895% AlE)de] l= A= YeRdtH Nunnally 1978).
5t7] el XﬂEEHEE 5
e ok, FEdAl HE onxek PB AlE
8Rlo @ 2x2 e 7 A4S AR A7} fefnlgt
2 gt AEEJAHFE=27.29, p<{.001, & 5
A1), Al A onx]e} PB AlEHE (7HE2) 9
BeAE G dotiy] Q8 FEdAlevAE tE
eWIntEs} Wi or sl PB Al5#% 3 PBet
NPB& wro] AFHESE S35 295 AuHd (2
d 3), 1A dFLRIntES] A5 PB AlF(M=3.76) 5.
o NPB Al (M=4.75)°4 1 2ol Bj=g et
Wk (planned contrast t= -5.014, p<.001). ¥HA
s o] 73-9- NPB AlsF(M=4.42) Bt} 23| PB A
Z(M=4.89)% 4= Azsl= Aoz et planned
contrast t= 2.368, p=.019). o] Az}= diF &I}
Eo] A% NPB Al o &2 AFHEE Y Zlo]
ehs 7Hd 2-29F Wiski] el A5 23] PB AlEel H
SR =S BY Aolge M 2-18 AR
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g Huslelels A8 7 dFo= lE PB Al
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Tela AE 20ME PB AlES A8k A9
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