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How Mid-program Advertising for
Network TV Can be Phasedin in Korea?:
Based on Perception Differences
Between General Audiences and
Professionals

eHyunsoo Park, Ph.D.*

Professor, College of Communications, Dankook University

eInsung Lee

Doctoral Student, Dankook University

The studies of network TV mid-program advertising have mostly focused on expert's

perspective in Korea. However, it is important to consider general audiences’
evaluation of network TV mid-program advertising. Therefore, the main purpose of this study
is to examine how general audiences’ negative perception of network TV mid-program
advertising can be reduced and what is the proper process of network TV mid-program
advertising.

The results showed the response differences between general audiences and professionals
of advertising industry for beginning network TV mid-program advertising in Korea. The
proper ways to minimize negative perspectives of network TV mid-program advertising also
have been suggested in this study.

Key words: mid-program advertising, Terrestrial TV mid-program advertising,
Terrestrial TV advertising, General audience’s perspective
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