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Shimp, & Engle, 1987; Cacioppo & Petty,
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8 o]RA. 7IAM. 2014).
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FE7} QR SR 28lo] 23] 8o
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Forgas, 1992; Putrevu, 2014),
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2015; Anghelcev & Sar, 2011),
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HEto A gl Aoz Yeh= Zle wiit
(Davidson, Ekman, Saron, Senulis, & Friesen,
1990). Z3HIZA 01 2(Gray & McNaughton,
2000; Gray, 1987)2 dHlA 0 2 AlZE0] o
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oA HHA felrtel et 1] WgE
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Sl Fale] Higt FEavE Aishke dioke
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(e.g., Kamins et al., 1991; Coulter, 1998;
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1) BE9| Ho|

ILE (mood)+= % A](emotion), 7 (affect)2]
§olel EFEol ARREIL QIATE, dutHow
AL B 2 AAE EZskel= 287 Jfgo
2 ARSIl QJth(Bagozzi, Gopinath, & Nyer,
1999), FEoF HA 71| 22 tha HBEHA|
ul o]5 7o) 71 & ol AAA AL ARz
Spexo] SEFIT, FAE FERT 3 -
(feeling) © 2 LyERfT YA 2] T-edof] tigh 7
B A2t0] 9l AR Aelof WFE S
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b e gsrome) Mok Aok WHE 4
451 (Forgas, 2001), L2 IHO I HE HHF
Elo] FaLE XITH T2 Ao 2 HolE= 7t
4 4HE FEE olge, 98 2 a7 3
ofoli B70] HAA AR BIAAF f
3= 7 A Z(Gorn, Pham, & Sin, 2001),

2310) P9 Eltone)olt} YL 2 &
OJEIct, 94 oo, Rok 22
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Hol| 9]&3IcHGorn et al., 2001; Broach,
Page, & Wilson, 1995).

2) REBI 47

] PEES QTS Pt 26 et
AHA 0w JIke ke 7MY stoll =
] A 3K Berkowitz, 1987)E t}hEQith FE9]
o] o3RS 718 e —A B 7 (mood—
as—information)oﬂ OJshH, TVFILE & uf &
H|ZAE2 Fare] tigh sheke] Tha|= =2 T1sio]
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1983), Z1E]aL o] Ao A FETF kg2 AHAY
St el ofag o] de] ot 9
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o] Uehdrtal Eok(Bower, 1981). & 344 F
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U=d|(Herr et al,, 2012; Sar & Anghelcev,
2015), o= #a1o] AHAZ K-2l7HKamins et
al., 1991; oF3} 2007), Zol(Petty et al.,
1993; 941S A 2011), A (Martin, 2003)
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et al,, 1991; Herr et al,, 2012), U5}APH, HA
A FEO] Aol =9 & o ARES REfRE A
A 710 24 FoEM A RES A
gFs}le]al 3tH(Rusting & DeHart, 2000).
AR ol A 7wl s/ 5% (Elaboration
Likelihood Model: Petty et al,, 1993)& #73
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Sy Z1Alel ofsf Fare] FAA 7t
ottt Ao|thWegener & Petty, 1996;
Martin, 2003; Isen, 2004), ©]= th3s] =,
o] 22 TrloA FE-AH7Pde] ATt
Hrgzeto|of oJgt 7|9 =0] BAsh= 33
FEoflA FA HEE FrAlste = s71= Qb
Fars SAAeR AYshs Feay 7|APE A
St Atz JXaE Helokal & Ao, vt
Bushhs/dngou FEUTIZME S F
BHENA FE RS $17E 5719 SR
g 71 U WeEKS =2 O o SAAE A
SHOEM AAA FEA 7 st X &
W7p Ao | vepdtial & 4= Qlok, 19
oA o3t S =k FA T o sl AR}

of st ol HESR=T? Wil Ik w7} 3

il
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e 03 BAE AT A0 Al o
S 2 A AR Ui sl Al e
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o224 HHolM HA= ALl a2 o]
7] wizol AAet wE o] HAA (imbic
system, F+3]2)7} o]/d 7t AT oA (4]
12, neocortex) BT} HA FAE oW o]
Qe AA7F AR H T} 17HS] WESA|A oA A
Aol L2l a2 IFFFETHDu Plessis,
2012), axH|AF B Fardtof| A FAHRES 9
Jhso2 olsfalel QT Ao B of
ovf, F2 P} v Aol 12 He] 24
3= thFo] 9tHe.g., Ioannides, et al., 2000;
Ohme, Reykowska, Wiener, & Choromanska,
2010).
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of el ML} 3jufE AAsh= 47 o
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3} Zo|tHe.g., Sutton & Davidson, 1997;
Stewart et al,, 2014),
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(2) MEY Yutm} HITHYY
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Th iS study aimed to examine the effect of program-induced mood and advertising

affective valence on attitude and recall toward ads, depending on
approach/avoidance tendency by frontal alpha asymmetry as a moderator. There are
many empirical studies on the relationship between moods and advertising effects, little
research has examined that Frontal Alpha Asymmetry (FAA) is related to the effect of
program-induced mood on TV commercial. This study explored how the effect of
program-induced mood on memories and attitudes toward advertising is moderated by
brain functions of FAA. Data in the present study were collected from 30 undergraduate
students who voluntarily participated in our experiment, measuring EEG (ElectroEncephaloGraphy)
and a post-experimental survey. EEG measures were obtained from participants while
they were watching movie clips and ads, and then surveyed the attitude and recall toward
ads. This study conducted a Analysis of Covariance (ANCOVA) using 2(Positive/Negative
mood) x 2(Left/Right alpha asymmetry) x 2(Positive/Negative ad valence) with a control variable
of ad familiarity. Results indicated that an interaction effect among program-induced
mood, frontal alpha asymmetry, and ad affective valence was significant on attitudes
toward advertising. That is, in positive advertising-positive mood condition, left frontal
activation (approach tendency) group represented high levels of attitude toward ads that
was contrast to the right frontal activation (avoidance tendency) group. On the other
hands, these results showed opposite aspects in the negative advertising. However, the
moderating effect of FAA in ad recall was only significant in the negative valence of TV
commercials. Finally, we discussed some implications and limitations based on the
findings in this research.

Keywords : program-induced mood, mood congruency, ElectroEncephaloGraphy (EEG),
frontal alpha asymmetry, reinforcement sensitivity
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