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Voluntary Engagement

Participative Change Engagement

Figure 1 Relations between Internal Communication and Employee Engagement Influenced by Gender, Years in Service

and Company Size



Z1eYstaL 12 -SHARE 3l iwd o] RS e
A W 3001 7He] B H QAL Hokg FAH o= g
TS dPo® 221 Aol & AAISHT
AEAE A Z3os ApAFUAClA
Ak £ Y 4] S £ 18 14E
Ak Ego & Hdstelon 108 H=g AR
akglct, SeEjvete] 49 53 HwE wol ARgS}
=t AFAREe] HhY] wjio] HE(3) o8
Sl Aol Zdstet whebA -2joA o«%t
10038 TS ol FaL 3EeHeE 105 A
(& EH 982908 & A&t 2 A A
o] Axg E=YT PA], 108 HEE RS RAL
Anke} 53] A o] Ao} njuste] A=), el
5ol EAZE e ERlgh vk 9lom 3, 4,5
7 A o] glofg] 7o) B4 Aato]] & Zpol 7k (i
= AE A7) o]t

g3+
HEe B35 22H glo|ES £4]08 SPSSE]
gy A (correlation) H FehH

o
Eo]' _‘1_7_
A

LAES AATsk] ARARU A 7} 2pelat

L

T4 ele] 249l 7hel WAE wajster), Eat
A, 2, 74T 2 HRhER ARy

Ao} Bojo] AA Hlaiehs & ¢
2 of| whe Al Ao 85 Wl Fisher z W

53t Fisher
zHERE Ronald A, Fish7} AlQket SAHO = AF
TRHA AlpollA 220 Mghs Tt —13%
+1Atolo) FAESFH AAI] G R of
=5 As] Helsl = o mA o] HEkS F

3KFisher transformation)2 &-&

Journal of Public Relations, Vol.19, No.3, Aug, 2015 51

3 FAPIEES o1 F7] wizell Al o

OH LS| X%Q 7}./(4 O A ZSH

= d

SRt 28570 5 A=Al £AVE = SEARE
AlQlskar FAo] ARSI Hi = F 25098 0=,
SEAR] S EAE 1327(52.8%), oS
11878(47.20%) 2= FA =t SHA| A8

= 719t g7l 133%(53.2%), $4719
11778(46.8%) 2= WeRdt, g5Ake] & 259
=24 03} 557(22.2%), 34 o4 5 ©15} 62
78(24.8%), 69 ©1d13378(53.290) O-5 LERTE,

M2z R EIEE HE

A 27] AN =] 22 Zoh 9l AdRke oL
sto] Y BoE AHAE A, A=A dof
Ho} Frol A dofeh= Al 1A AR o Skl
olof| sigsh= Sk FES(EAA A 9=, A
A A 11 =4 Al 2R, He} ol s def7
FERA A AD)e FESIAH(Table 4y,
(Table 5), (Table 6) =),

&

2 Aol TR 2HR) Y An
(internal consistency)& A537] 98l Al=®
A AR A A ZEA] 2hdol] digt A=l A
Z(Cronbach’s @ )7} 250,80 oAk & el

37N AHde dshe 28] AlFdole AV /i



52 Al HFRLIAOM™0| H Selof 0|xl= F&

oA}, 2 QAo ofulE AEAL.
o] 7|2 B Aol wpe} A 2}
Zshc). o] Auh, mE AR 2}
LA ARE7E0,7 OO Lheht Al X

H
=

jaim)

ﬁ -
<
> B
y Ol
Eﬁg 2
2 to
oo
> Ao
i -41%1
N ¢
P
T
bt
Mromd

Jhu
e
& o
1o
H
=

A AT 7F U] it o
Al ZFEo] UehbA] oF
(face validity)S FAIE 4= ¢lal 7]
Eoll it 412 FAIZHCronbach’s

7] wfzell el st TAollA] gt
12 Aol 1o = A8k = Firk

=2 Ry S8 AderaA 715 WAl
_]
4

oft &
fru

ﬁ
=
e
(g
ox

riv
>,

2
1

I
ﬁ 5

WNi
e

o §2

fo
o
t
1

o

o sl ehg
e

7199] Aol % 7Hxgt Agolut AgRe
ot of3l, el 7] ¢le) hxjwe] that st 2
Azjo)3 A GA Tl e & 4 ek 71
O SHEL 71BUM=8,45) HAo| ot
ofsleh Uk Q1A Hake FAelo] AR A%

3} o] go] o) £EFH: BES Holi= Aol &
e AE molzEth uhd 7P W WM
5.22)2 Uik A gol el ok ¢ 2|3o]
gt o] o] AT el that e ols] 714 tellA
SIARAE 4t Be) 2AEotENE ok B

B B B 4 Aot

@ ekt A% ARUACl A
f91e] AR Aol 2ol et BKM=7.39
~7.97) 71 iR el ] Ao} A4,
ofahEsk, Q5 AUl BE, A 2
& 22 YollA o]FolAi g5 Tl FHUA]
Kol tairbe Ao R wre Bkt Uiy

3 s TR A1) et

N

A

e
=
u
Fo
ox
)
o
i
N
i
=2
u)
o
toh
B
o

® 7yl A=<l

7yl Aele At At ArfiF YA
olde] Al 7K A & 7S W et (M=
4.80) E3ch, =u 714 HiolA #ruAlold <]



4 o] 12l 780l Zo] Aplo]X]it ol
3] ZRUAol 4 7sel 5ol Tgk QlAjo] Rk
shat o2 AAHOR Hgket Alslo] RSt}

L g Hojri Auolct, Aw;ﬂw?ﬂovu

@ AAXZ g9

T AN Ho] fze B 6 TR

UERATHM =06.85). 53] =2 A& 2 =%

< 710l Tiet A, offatl, Al e
Aol Wi ApAle) 7Rk 714 9] 7R

o] g0l whEs AR 7P HAM=6.25) U

QR AR LR A9 ei9l A5 dolg 2
A3k ATKM=7.30) Lol that 82 Leh
e o] qloji] AARE A oK Ao
& sglen), 230 Bt 3

R
3)o] A Ao =
Zol71 ol oe ALje} AT MR o
7 2, A 9 ol diside 2521l BiEE

Hol7| ke qitks e Helleth

Journal of Public Relations, Vol.19, No.3, Aug, 2015 53

P L EEEE
A3 g ol Ate}

7.85)01 1‘/} o= Y &
s I =S

1% % gk

A9 Aole] AL folshAT AridoE
S ekt =345, p<0.01), FA¢e] =
7N 220 et FA, onL, s7ke o]
A Qo] glolA] ZPA A <)
QU7 ofsh 2 vl e o] w]sh BAKo] A
& R0 ofsfa 4 ik

WEa ARARUAI MY TR A



54 At HFLIFH0|M0| THY &

do| 7t A AR foulsigle 111
i = e o g [ o e AR i R S

2 AREAE ARA o2 A AL 7i’le] A
FuAleld 582 A5=4 EoE dovl= 9,
A% e 2 @l 7Y w2 RS B
THr=.593, p<0.01). °lzfgt A7E 53l 714
ZA oA - =7 A 7HQ1E] ABRE ARFYA ]
A 582 BRI Fol 3 A A g
Tk oby e} el thigh 7ol ) A1z o829
BP0l At e & = Slek wERt
AT AFUA AT A5=2 Fof 7ho] WAEt
g2 g e QRlolAE FSIsHAl Ykt
<l Ao da Hejof sl BetshA Q1As
AL ETS A Rgoll QlofAl AMlg 28]
=Y 4 U2 ARRITHr =539, p<O 01). gt
H, Q7 5 A FE7EE o) AFE EolFe

2
Ul geloge Aol %741 ehehr
=535, p<0.01). & Wl ALt 54 Ztof g4

4

ol YT ARUA AL Hoksti mhe o A
212 £7] uo] thel 7 AEHAS Zol 1 Al
2 PAsher] FAH GRS TN Row 3
itk uk, Ao A4 2 ARl %
7 AACH A5 el 7oz AthA o= vhe 3
AL BTk ofele Aaks AR AR E B 4
o= Aol chepale] utel o] Aljo] o}
AQ15e] Hls) A5 Felol mX Fapelo] 4
thHl s WAL, chekshel A= Qg R 3t
TP delol njAls FAH kg Sol Aoz
A2 5 4= Ik, ARYAA B Ak A1
2] o] 7ho] ke kbl b SRAle) Bt
2 B3 Urhgtizo] Bk A2l that whe 914

B=)
M
ro
ﬁ
:cé
o
i)
o

Table 1 Mean Differences of Internal Communication and Employee Engagement by Gender

Mean Std
Female Male t p
Femal Mal
(n=118) (n=132) emaie ae
Sharing Core Values 7.15 7.61 1.088 1.238 -3.149 0.141
Clarity in Work 6.59 6.83 1.165 1.189 1622 0.955
Communication
Effective Communlcatlon 6.67 7.25 2.101 2.283 -3.124 0.324
Campaign
Affective Engagement 6.47 7.19 1.453 1.553 -3.023 0.788
Voluntary Engagement 7.05 7.52 1.124 1.260 -3.071 0.411
Participative Change 434 5.21 1.453 1,553 3.023 0.788
Engagement
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Table 2 Differences of Correlations of Internal Communication and Employee Engagement by Gender

Sharing Core Values & Affective Engagement

correlation

- N Corrected Correlation Coefficient Z p
coefficient
Female 0.582 118 0.666
-0.351 0.637
Male 0.611 132 0.711
Clarity in Work Communication & Voluntary Engagement
Correlation . -
- N Corrected Correlation Coefficient Z p
Coefficient
Female 0.628 118 0.738
-0.210 0.583
Male 0.644 132 0.765

Effective Communication Campaign & Participative Change Engagement

Correlation

- N Corrected Correlation Coefficient z p
Coefficient
Female 0.428 118 0.457
0.142 0.444
Male 0.413 132 0.439
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Table 3 Mean Differences of Internal Communication and Employee Engagement by Years in Service

Years in Service Mean Std F/p Scheffe
2 years and less(a) 7.07 0.981
Sharing Core Values 3 to 5 years(b) 6.97 1.286 11.933/0.000%* b<a<c
6 years and more(c) 7.72 1.130
2 years and less(a) 6.69 1.093
Clarity in Work 310 5 years(b) 6.55 1.253 1.024/0.361 ;
Communication
6 years and more(c) 6.80 1.181
Effective 2 years and less(a) 6.89 1.970
Communication 3 to 5 years(b) 6.50 2.256 1.132/0.324 -
Campaign 6 years and more(c) 7.23 2.327
2 years and less(a) 6.93 1.136
Affecti
ective 310 5 years(b) 6.22 1.241 5.160/0.006** b<c
Engagement
6 years and more(c) 7.11 1.176
2 years and less(a) 7.14 1.136
Vol
oluntary 310 5 years(b) 6.86 1.241 8.098/0.000** b<c
Engagement
6 years and more(c) 7.56 1.176
2 years and less(a) 5.19 1.238
Participative Change 310 5 years(b) 4.62 1677 4.982/0.081 -
Engagement
6 years and more(c) 4.73 1.524

** significant at p<0.01
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Table 4 Differences of Correlations of Internal Communication and Employee Engagement by Years in Service

Sharing Core Values & Affective Engagement

Correlation N Corrected Correlation z p
Coefficient Coefficient
2 years and less 0.772 55 1.025
2.728 0.003**
6 years and more 0.521 133 0.578

Clarity in Work Communication & Voluntary Engagement

2 years and less Correlation N Corrected Correlation Z p
Coefficient Coefficient
0.744 55 0.959
1.581 0.027*
6 years and more 0.567 133 0.543

Effective Communication Campaign & Participative Change Engagement

Correlation N Corrected Correlation z p
Coefficient Coefficient
3 to 5 years 0.589 55 0.676
1.906 0.028*
6 years and more 0.360 133 0.377

* significant at p<0.05
** significant at p<0.01

((Table 4) #=x) 7}‘ o 3o
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Table 5 Mean Differences of Internal Communication and Employee Engagement by Company Size

Mean Std
large Medium : t p
| Med
(n=133) (n=117) arge edium

Sharing Core Values 7.42 7.36 1.249 1.123 0.430 0.714

Clarity m}Wc})rk 6.99 6.40 1.097 1.199 4.063 0.235
Communication

Effective Communication 7.14 6.79 1.981 2.148 6.738 0.117

Campaign

Affective Engagement 7.09 6.57 1.821 1.821 2.237 0.547

Voluntary Engagement 7.38 7.20 1.252 1.174 1.194 0.750

Participative Change 5.63 3.87 1.444 1.610 1.804 0.311

Engagement

Table 6 Differences of Correlations of Internal Communication and Employee Engagement by Company Size

Sharing Core Values & Affective Engagement

Correlation N Corrected Correlation 7
Coefficient Coefficient P
large 0.674 133 0.818
1.623 0.052
Medium 0.544 17 0.610
Clarity in Work Communication & Voluntary Engagement
Correlation N Corrected Correlation 7
Coefficient Coefficient P
large 0.719 133 0.906
2.069 0.019*
Medium 0.565 17 0.640
Effective Communication Campaign & Participative Change Engagement
Correllaltlon Nzt Corrected ;grrelanon 7 o
Coefficient Coefficient
large 0.657 133 0.788
4.378 5.989
Medium 0.222 17 0.226

* significant at p<0.05
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2ot Keit & Trivitt, 2011), E3F thofst 53
O] AruA A S8l 7+ Aol Al a5
= Fol FOIA], AHL1e] o] FSlo oy
Al 3R], Z12al Ap4lo] gt ol ek ot
E H39Y Bl dhsll IASHA v Likert,
1993; Schuler, 1995), Yo7t GHsh= 2 FeH

ol 2210] wish 9l B41S 93 4 gl 719lo]
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»
yo ¢
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it
o

WAslol| gt ol 5715 FHA
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o disixle ARFUACIA Aol 2&As
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This research examined the relations between employee engagement(Affective, Voluntary,
Participative Change) and internal communication(Sharing Core Values, Clarity in Work
Communication, Effective Communication Campaign) by considering how demographic
variables affect the effectiveness of these relations. The result of survey conducted shows that
there is a close and powerful relations between internal communication and employee
engagement. While there is no significant difference in the effectiveness between male and
female group, the other two demographic factors(years of service and size of company) were
demonstrated to have some difference in the effectiveness. Specifically relations were found
to have significantly weak association in employees who have been working more than 6 years
compared to employees with less than 6 years of service. The research also demonstrated that
the effectiveness was considerably higher in the group of large company than those in the

small or medium-sized company.
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