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How to Technically Differentiate Useless
Advertising from Useful Information On
the Internet?
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Iﬂ order to develop the criteria differentiating online advertising from informative
contents, this study conducted the Focus Group Interview (FGI) and Online Survey
to observe the opinion of multiple group of people specialized in online advertising and
1,100 online customers. Among them, lawyers, business people in Internet advertising and
the people working in legislative body were focused on group interview to elaborate
upon a legislative approach on this topic. In this study, the current researchers suggest
the multiple legislative and practical approaches to distinguish useless online advertising
and useful online contents. For example, the current researchers found and suggest that
the best way to identify the informative contents among intentionally designed but
useless online advertising is marking “Advertising” or “&11" sign at the top of left side.
As, according to findings, this place is more focused and easily catched by people's sight,
this “Advertising” or “&1" sign should be located at the upper part of left side of all
advertising contents. In addition, this study uncovered that font size of "Advertising" or
"&10" need to large enough as main text size of each contents. The researchers expect
all of findings in this study may contribute online companies and customers who want to
use useful online informative contents without chaotic confusion due to seductive but
useless online advertising.

Keywords : Online Advertising, Informative Contents, Development of Online Advertising
Sign

*First author(boccaccio@hanmail.net)

**Corresponding Author(hmoonki@gmail.com)




	요약
	1. 문제제기 및 연구목적
	2. 문헌연구
	1) 온라인광고의 정의
	2) 온라인에서의 광고와 정보의 구분

	3. 연구문제 및 연구방법
	1) 연구문제
	2) 전문가 의견
	3) 이용자 인식조사

	4. 연구결과
	1) 전문가 의견: 온라인 광고와 정보의 구분
	2) 이용자의 인식 : 온라인 광고와 정보의 구분

	5. 결론 및 제언
	참고문헌
	<별첨>
	Abstract

