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The Changes of TV Viewing Paradigm in
Korea : Estimating the Scale of New TV
Viewing Patterns & Out-of-home Ratings

*Hyunsoo Park, Ph.D.

Professor, College of Communications, Dankook University

h growth of wireless internet and mobile communication media changes TV viewing
T e paradigm from linear watching to internet live, internet VOD, downloading, and smart
devices. Therefore, this study estimates the scale of new TV-viewing patterns and out-of-home
ratings. The results are also analyzed by program genre, division of TV platforms such as network
& cable TV, and viewers' demographic factors.

Results shows that the estimation of new TV-viewing pattems is approximately 15 ~ 30% in Korea.
The results are different from the viewers' gender, age, and the division of TV platforms. According
to the scale of estimation provided, we can assume that the new TV-viewing paradigm and out-of-
home ratings grow fast in the future.

Keywords : TV Viewing, New TV-Viewing, Out-of-home TV Viewing, Integrated TV Ratings




	요약
	1. 서론
	2. 이론적 배경
	3. 연구방법
	4. 연구결과: 새로운 TV 시청패턴을 포함한 시청률 규모
	5. 연구결과: 새로운 TV 시청패턴 분석
	6. 결론 및 제언
	참고문헌
	Abstract

