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Table 1. Analysis items and definitions
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HBM construct Description

Detailed Items

Examples

General

The obese population is growing.The lower
the income, the higher the obesity

Perceived
susceptibility

Information that may increase the
perceived risk for obesity

Group

Childhood, Adolescent

Included in both

Obesity is growing, but it is especially
common among youth

Various complications such as heart disease

Physical
y and stroke
Perceived Information on serious problems that Mental l\/Ierf[aI ldisorders such as depression and
severity may appeared due to obesity panic disorder
Economic Treatment cost
Quality of life Friendship problems, Lack of confidence
. ! Obesity can be prevented Obesity can get
Obesity Prevention bettery P y 9
Perceived Information that includes benefits
i attainable through obesity Can regain health Reduce the risk of various
benefits . ) Health Recovery T
prevention behavior complications
Quality of life Happiness Index improvement Confidence
Perceived Information, including obstructive Psychological Prejudice, Stigma
barriers factors that prevent obesity behavior Physical Cost burden, System, Regulation
. Information to help trigger obesity Internal Diet, Exercise
Cues to action : .
prevention behavior External Hospital treatment, Surgery

Note. This study used previous studies' framework based on the Health Belief Model (An & Lee, 2016; McWhirter & Hoffman, 2016)
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Table 2. Perceived susceptibility to obesity
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HBM construct n (%)
Perceived general susceptibility 84 (19.5)
Perceived group susceptibility 69 (16.0)
Perceived Susc'eptlblllty Both included 62 (14.4)
to Obesity
Neither included 216 (50.1)
Total 431 (100.0)
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Table 3. Perceived severity of obesity

HBM construct n (%)
Included 172 (39.9%)
Physical Severity Not included 259 (60.1)
Total 431 (100.0)
Included 10 (2.3)
Mental Severity Not included 421 (97.7)
Total 431 (100.0)
Included 21 (4.9
Severity of Economic Loss Not included 410 (95.1)
Total 431 (100.0)
Included 1(2.6)
Severity of Poor Quality of Life Not included 420 (97.4)
Total 431 (100.0)
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Table 4. Perceived benefits of obesity prevention behavior

m%% TR X T
_qu - HT@ M H;L
me% ol =0 <~ W
_ 0 . =
G oo Koo
_el8. e8| . &8 W AU 5o T oo g
— | o > o | o o —_— = J—
SNEEINEEINEE X °op X Tk
Sl ols|y 2/=|o oz X NGy
Mmio|m| mi| ™M N | M o = — —_
A AR S| H1ru'_a .@Xo_eﬂ‘_7
= 2 KV p ® b
= % Rz < e
—_ —_
o © 7I;O‘mﬂ1r0
il KEs o %
" ol op of X X
T Xy T o= T
ﬂ7wm W,n_moﬂ.o,A nﬂ?
o A E -9
Mo X o T ® Ho ar
. . . oM T owme T
3 <l 5 <l 3 g 1T~ i o T i B e
S S|E|ls 28s 2 ¢
= | C —_  C —_ i C
2 5712 5712 5" - - ~ =
= 2 2 MCSE._im/Jﬂ_o o
T 2 o o & W g N
= T N —
,m.‘_n_m_xﬂﬂmuo om,ww._.a
g ¥R T ERE W
= E_.wc.,.—l .Bo z,ﬂmﬂx
g I S N
o o N g S oW Yo
s mMoo_,_OMBH =
@ ,Elﬂo M.w(ﬁﬂ;.oﬂ;ﬂn
I lﬂdn No = Xﬁa
IS JH7O_E‘NJAIIXEJ%_|VO%
2z £ g R o W T om o N
D = v — X 0 <X
& _ = g2 7Eo1olﬂ1ﬂ Mo o = NO
%.m T > e = ™ oy 2 N = =0
£ 5 g S5 ful} LR GG S
.n_mw ° 3 WW, X o‘%_uM/OIO,_nﬁ‘mwozEﬂo
gg g e 55 IR G SO L - R
2" £5 o o - 5T F ﬁ o
@ . e 0
: : g + T BN E g w @
0 MI_H_MM,,DH_MMﬂyﬂ,A'
o T AF Mool gy Y R
~ T T

INd 02:Z T20Z ‘6 AInC ‘Aeplid 1e 09T°6ST €FT'SZT dI AQ peojumoq [sjones:iapinoid]

o

o

!

SRS

o Aut gl

=1
[€)

= glo] Fr¥

AFE 3 7R FA] AA 4314 F 971(2.1%)

P 2

9

(15.3%).0% X7kl o]o] Hre} fab

Bl A=A A,

O 2 Wb SRS Hat Qi) ORkE $hpe) 4

spA ol 3]

B&jo] oh]et FFH 0= 4] W A4 4 A

J

7)Ake

s

21(4.9%) o] STt o]

=
3



[Provider:earticle] Download by IP 125.143.159.160 at Friday, July 9, 2021 2:20 PM

150 H|2Ho]| CHSH 2L O|C|0] FA LR M A1

Table 5. Perceived barriers to obesity prevention behavior

HBM construct

n (%)

Included 21(4.9)
Percei Psychological
erceived syc ologica Not included 410 (95.1)
Barriers
431 (100.0)
Included 45 (10.4)
Percelvedl Physical Not included 386 (89.6)
Barriers
431 (100.0)
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Table 6. Cue to action to obesity prevention behavior
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HBM construct n (%)
Included 221 (51.3)
Internal Cue to Action Not included 210 (48.7)
431 (100.0)
Included 78(18.1)
External Cue to Action Not Included 353(81.9)
431 (100.0)
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Obijectives

This study analyzed the framing of news reports about obesity in daily newspapers in South
Korea. A content analysis was conducted based on framing with the Health Belief Model.
Methods

A total of 431 articles in four major daily newspapers published from October 2017 to
September 2019 were analyzed.

Results

Five HBM constructs - perceived susceptibility, perceived severity, perceived benefits, perceived
barriers, and cues to action - based on the Health Belief Model, were applied in the analysis. In
the analyzed newspaper articles, the most frequently appearing construct was internal cues to
action, followed by perceived susceptibility and perceived severity. However, other relatively few
instances of constructs, including external cues to action, perceived benefits, and barriers, were
found.

Conclusions

Korean newspapers need to increase the amount of framing with external cues to action,
perceived benefits, and barriers in their articles to facilitate the national public policy of reducing
obesity.
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