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B, ke o2 vpol 9] ZetolE (TRl
= $1710] Z ARk ARy, e vt
28] Zefol AB(Th A7} AL §17] Weke
91719] T3S HABFFH- o] 2 ok Hrki A
2RI, A A3} 4] da A Bagel 22

3 s AL
283t 7le EA, A %‘—1, T-test, 18|31

PRAISZXIC| QIEAISHA 2 Zat
F 3607 2] PR ARAL -SHA} Fol| 4] SEto|AE
AR 1497 0 2 FAJ-2 779 (51.7%), o782
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Table 1. Descriptive Analysis (PR practitioners)

Gender(%) Age(%) Location(%)
Male | Female | 20-29 30-39 | 40-49 50-59 | Mean Seoul GG MP Etc.

. 77 72 5 69 60 15 80 44 15 10
Client (51.7) (48.3) (3.4) (46.6) (39.7) (10.2) 39.45 (53.4) (29.3) (10.3) (6.9)
Agenc 107 104 101 96 14 0 30.06 123 48 21 19

gency (50.7) (49.3) (47.9) (45.4) (6.7) (0) ' (58.3) (22.7) (10.0) (9.0
Note. GG means Gyeonggi-do, and MP does Metropolitan.
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Table 2. Factor Analysis (Variables of Relationships)
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Variable Name Factor Factor Loading Cronbach’s a

Satisfaction3 .832
Satisfaction2 .821

Satisfaction .901
Satisfaction4 799
Satisfaction1 776
Trust2 .806

Trust Trust1 792 .855
Trust3 .762
ControlMutuality3 71

Control Mutuality ControlMutuality1 672 .804
ControlMutuality2 661

3 ol sl RETITY o] Zar=Ilc

HEQQ2E 9] Zeol A=Y 9]
] QR 2L WS vl 9] Fejoldle
(PP pe & A7) 5 AL, 92
Setol A= (a7 ATk $171ake] Br
Al =7} sTF Bo.2 Aio] o] ol 913 A1z
A 4AE et

o e oxeF, ¢
(THADE U oJ7lef 71%04 F3 %%H z
o, ] SetolA=(Abet $71weS &
ul, f o)do] Fad olahe stk Le Wi

o 59 £l =AH U,

YA AFAE A 20 BAG S o9 A 214
SkaL Qle=7toll thsll AsskarAt k. 37) a¢1e
2 U2 U A1, S SA| dA ol thel S
7ol dupt S UsHA T vh2A QIASHL Q=
A& got7] fls =1 FE2 T-testE X3y 2
3}, (Table 3) oA Kol= A= 2= 1A &
ol thaliAl A28 Q14 f=Eof] Zfo|7t gl A e
= UEb
A, B Ao A PR SEfO|AE ARARE
(M = 4.69, SD = 1.12)T} PR YA} A=
(M= 4,68, 5D = 1.14)0] A9 a]%s SO
AABHIL Q= A2 YR A Q14 <ol
A Zpol & HolA] et (e = .90, p = .927). 1}
A &2 A= BA (S| AE M= 4.61, 5D =
1.11; WA M = 4.81, SD = 99; t = —1.74,
p = .08 A% SA BA(EFHRINE M =
4.80, 8D = 1.14; JPAL M = 4,86, SD = 97; ¢
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Table 3. Independent sample T-test (agency vs. client)

Group (1) Mean Standard Deviation t-value (p)

Client (149) 4.69 1.12
Satisfaction .90 (.927)

Agency (211) 4.68 1.14
Client (149) 4.61 1.1

Trust —1.74 (.08)
Agency (211) 4.81 .99
Client (149) 4.80 1.14

Control Mutuality —.51(.60)
Agency (211) 4.86 .97
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A5 BAA 420] 5o L1t 917 Bl ¢
25T AR ATl o B g mX| R o}
1= Aotk o]& H4517] 918 PR Sefelol=
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Table 4. Correlation Analysis

LEe?/:I Gender | Age SY;:rry Power Satis Trust CM  [Task Conf J:;I;

Edu Level 1

Gender -.01 1

Age 20%%  —.06 1
Year Salary 20*% =10 .32%% 1

Power 14x% —.01 L19*% 18*% 1

Satis .08 .07 .03 .00 31 1

Trust .06 .00 -.03 .00 32%* .58%% 1

cM .05 .10* —.03 .02 A413%% B1*% 57 1
Task Conf A7* 1 —.09 .06 .00 | —.05 —.25%%  —21%% —.26%% 1
Task Perfo .07 —.05 —.00 .00 37** .68** A49** S3*FKF = 1T7*x 1

Note. Edu Level = education level, Power = decision power, Satis = satisfaction, CM = control mutuality, Task Conf = task conflict,
and Task perfo = task performance.

Table 5. Hierarchical Logistics Regression (DV: Task Conflict)

Model 1 Model 2

v
SE g t P SE g t P
Constant 48 - 7.81 .00 .53 - 8.18 .00
Education Level 15 18 2.10 .04 A 18 2.26 .03
Gender .02 -.08 —-.91 37 .02 —.05 —.64 .53
Age .08 .04 48 .63 .08 .03 .39 .70
Year Salary .04 —.01 —1.65 .87 .04 —.06 —.67 .50
Decision Power .077 —.08 —1.00 .32 .09 .07 .75 46
Satisfaction .10 -.04 -.33 74
Trust .10 13 1.16 .25
Control Mutuality 11 —.38 -3.13 .00

R? = .04, Adjusted R? = .01 R? = .13, Adjusted R? = .08
F(5,143) = 1.23, p = .30 F(3, 140) = 2.53, p < .01

Note. The numerical values of 8 mean standardized regression weights.
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Table 6. Hierarchical Logistics Regression (DV: Task Performance)

Model 1 Model 2
v SE B t p SE B t P
Constant 42 - 7.55 .00 32 - 3.74 .00
Education Level 1.00 .04 .54 .59 .07 .01 22 .82
Gender .20 —.08 -1.05 .29 .01 —.16 -3.20 .00
Age .07 —.02 —.29 77 .05 .00 .00 1.00
Year Salary .04 —.10 -1.29 .20 .03 —.01 —.18 .86
Decision Power .07 41 5.43 .00 .05 .10 1.61 1
Satisfaction .06 .62 9.17 .00
Trust .06 .03 43 .67
Control Mutuality .07 A7 2.12 .04
= 20, Adjusted R? = .16 = .64, Adjusted R* = .62
F(5, 143)=6.75, p < .001 F(3, 140)=31.47, p < .001
Note. The numerical values of 8 mean standardized regression weights.
3 QLS I Zo] ol ol 6492 At
I QAL W WA = 9.17, p < L0019} T
A BA( = 212, p < .05)= GF- Aol 2
7t A(H) Ao R Fofudt JFE wlAE Ao o
e, AT AE] IA|(r = 43, p = .67)= N
GEFE FA) = AR LreheeH((Table 6) 3
%), ol PR ZTO|AE ARAEL cfga} A% vewary ) )
Apete] Aol A M2 AZBET 45 54 A L
AAE WA A4S S71o A A Figure 1. The result of RQ2-1 (Client group)
37k FolRIEk Q14 Qlrhs ol ot
ot PR S2fo|AE AFAl A yloflA o A4
Q4 Fo] 917] WA AT ZFH QT A sl BAN o] $7] W AT A5} A
Al FEE =Astel (Figure 1) 3 g, datel] omgt Y= VIAEAIE Fsl= Ao
(ATEA 2-2) = PR AJRA ARAEO 14 o ol 18 PR oj At Alpaf Mk oo
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Table 7. Hierarchical Logistics Regression (DV: Task Conflict)
Model 1 Model 2
\Y)
SE B t P SE B t P
Constant 42 - 10.18 .00 .51 - 11.52 .00
Education Level .09 .09 1.24 .26 .08 10 1.49 14
Gender .02 =11 -1.63 1 .02 =11 —1.64 .10
Age .08 .09 1.23 22 .07 .07 1.03 .30
Year Salary .04 -.05 -.59 .56 .04 -.05 —.65 .52
Decision Power .08 -.07 -.92 .36 .08 .04 .56 .58
Satisfaction .09 -.16 -1.68 .09
Trust .10 —.21 —2.41 .02
Control Mutuality 10 -.07 —.80 43
R? = .03, Adjusted £ = .01 R? = .16, Adjusted 2 = .13
F(5,205) = 140, p = .22 F(3,202) = 4.78, p < .001
Note. The numerical values of 8 mean standardized regression weights.
oA B|7] B AN PO PR ETOIAE A ARASo| Zato|AE ARere] A= w7}
TAL T B g} R S BA MRS ok QIAS A9 S Teier ATk AR 25
1eHA| Bdllof| szot3ict o] Foj=rhal AT 4= 3= Aot
WA PR giAAL AFAIS0] QlAlhs A4 ohed], 7o HIALO R PRYJFYAL AT o]
Tl i Aol nAls I AvESdT A sh= BAY ol A7 Al vA= 9F
LAY THA R & A\ 25 97 SATE 2T 1A 2 B3 54 Has Sl
5o pojulah G mAA e oz et A ot A 58 MR = 5.007F 99 £F
Wk, 20 Hdlof| A A1 Hele: A A5 .001 ol A FoJu)dt YaFe vAl= Aoz
kol tisl 16%2 Askal Qla, A® WA= ERdEdl, o2’ Aiks 2d Ao A Bt 4=
i Asoll F(—)He= Fofu|et I vl oA Feulet avE yeblleh oA 24 &
AR UEIHTHr = —2.41, p < .05). ¥FF 22 PR $5= o] Eof|A] ZF28k= PR AFAE]

A= —1.68, p = .09 AE ZA| BA|(r =
= Ao 2 e
YTH(Table 7) =), o] gt A= PR t)a¥Ak

—.80, p = .43)= G2 FX]

22 WollA H3x5 25| sl =33t
o] A} A HAHdominant coalition) 2 A

= A3l oIS sh= =S ulsh=d|, oW

2
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Table 8. Hierarchical Logistics Regression (DV: Task Performance)

Model 1 Model 2
v SE B t P SE B t P
Constant 34 - 10.34 .00 .35 - 4.76 .00
Education Level .07 .03 45 .65 .06 .01 19 91
Gender .16 —.04 —.64 .52 .01 —.06 -1.14 .26
Age .06 —.09 —1.18 24 .05 —.06 —1.06 .29
Year Salary .04 —.00 —.03 .97 .03 —.01 —.14 .89
Decision Power .06 .35 5.00 .00 .05 A7 2.83 .01
Satisfaction .06 49 6.48 .00
Trust .07 .09 1.35 18
Control Mutuality .07 .07 1.04 .30
= .12, Adjusted R = .10 R? = 44, Adjusted R? = 42
F(5,205) = 5.48, p < .001 F(3,202) = 20.01, p < .001
Note. The numerical values of 8 mean standardized regression weights.
T AU B PR fAAL LRSS 9172
UTES Zefo]AEL} Tl Glof A 1o oA 2
% 52o] Ak QA4 Tof B G 4
37} o 27 EREn 14JsRs A2 Hop 3t
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200 BElo A A QIS G Adake] |
ol tfaf 44%:& el L, S Wk B iy
L o Aol H(+)H R folulEt G n] o
A= AR LT = 6,48, p < .001). 1] Figure 2. The result of RQ2-2 (Agency group)
T AZEA G = 1.35, p = 18)9F 43 FA &
Ale = 1.04, p = 30)0= FF& FA Fe= A2
2 Ueth((Table 8) 22), ol2i3t 278 5§ Aup} o Fohat 45 1T 4 9odck
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The Effect of Public Relations Client-Agency
Relationships on Crisis Communication*

Jin-Hong Ha
Associate Professor, Dept. of Media & Communication, Daegu University**

Objectives
The purpose of this study is to examine the impact of public relations client-agency relationships
on the effectiveness of crisis communication in terms of task conflict and task performance.

Methods

Korean public relations practitioners working at client or agency organizations were used as the
sample in this research. A web-survey was employed for data collection, and SPSS program was
conducted for data analysis.

Results

First, the results revealed no perception discrepancies of the relationship (satisfaction, trust, and
control mutuality) levels between public relations client-agency practitioners. Second, public
relations client practitioners recognized that the control mutuality had a negatively effect on the
task conflict, and trust and control mutuality positively affected the task performance. Third, for
public relations agency practitioners, the trust was found to have a significantly negative effect
on the task conflict, and the satisfaction was positively associated with the task performance.

Conclusions
This study provides evidence for public relations client-agency relationship effectiveness on the
crisis communication.

KEY W O R D S Relationship, Crisis communication, Public relations practitioner, PR client,
PR agency
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