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Obijectives

This study analyzed Journal of Public Relations for investigating Korean PR research'’s disciplinary
identity in relations to independent theory development, robust research methodology,
accumulation of common research topics, and dynamics of academic community.

Methods

Four hundred eighty one articles published from 1997 to 2020 were coded in relations to PR
theories, research methodologies, keywords, and author information. Frequency, cross-tabulation,
and trend line analyses were utilized to analyze dataset.

Results

Researchers utilized more PR theories and adopted various research areas, data gathering
method, and research participants as time goes by. However efforts to modify PR theories were
not increased. They did not clarify research methodology information and validity of dataset.
Their research interests moved from ‘public’ and ‘relations.’ to ‘communication’, ‘reputation’,
‘media’ while accumulating research results in main research areas. Article numbers were decreased
since 2015 and majority of research funds came from affiliated universities and National
Research Fund in Korea.

Conclusions

Efforts for modifying PR theories with Korean culture and new media environment variables are
necessary. Systematic change for clarifying result reporting and data sharing are also necessary
for enhancing disciplinary identity.
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