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Table 1. Trend line slops of five theories
STP OPR EXC CTA SCCT Ave.
Research fields 0.05 0.16 —0.03 0.02 0.25 0.09
Journal numbers 0.10 0.34 —0.03 0.03 0.46 0.18
Organization numbers 0.04 0.10 —0.01 0.03 0.07 0.05
Explanatory Research application areas 0.06 0.16 —0.01 -0.02 0.08 0.05
power Theory applications 0.04 0.07 0.00 —-0.08 0.01 0.01
Public numbers 0.06 0.14 —0.02 0.05 0.06 0.06
Participant type numbers 0.05 0.07 0.01 0.00 0.08 0.04
Research subjects 0.02 0.02 —0.02 0.00 0.05 0.01
Predictive power Hypothesis support ratio 0.01 —0.01 0.10 0.00 0.02
Hypothesis usage 0.09 0.37 0.07 0.39 0.18
Clarification Data gathering info 0.02 0.03 -0.02 0.10 —0.01 0.02
Sampling info —0.01 -0.02 0.00 0.02 —0.01 —0.01
Research methods 0.02 0.1 0.06 0.00 0.11 0.06
Data gathering methods 0.06 0.15 -0.02 0.05 0.10 0.07
Falsifiability
Statistics types 0.32 0.15 -0.13 0.15 0.35 0.17
Sampling methods 0.03 0.05 0.02 0.03 0.05 0.04
Article numbers 0.11 0.51 —0.04 0.05 0.66 0.26
pro\t'oi:rtiif;ess Author numbers 027 101 | —0.02 0.30 1.26 0.56
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Obijectives

This study evaluated five PR theories in terms of explanatory power, predictive power,
clarification, falsifiability, and heuristic provocativeness and proposed future research directions
to support independent theory development within PR discipline.

Methods

One PR professor and two doctoral students searched several keywords related to situational
theory of publics/problem solving, organization-public relationship theory, excellence theory,
contingency theory of accommodation, and situational crisis communication theory in
Earticle.net and Naver Academic Information service and coded five theories in terms of good
theory evaluation criteria.

Results

Although OPR and SCCT had good explanatory power, five theories had low level of explanatory
power in terms of applications to other theories and various research participants. Predictive
power of STP/STOPS, excellence theory, and CTA was increasing while OPR and SCCT were
decreasing. Research articles utilizing five PR theories did not elaborate how to gather data and
sampling clearly. Also they did not adopt various data gathering and sampling methods as time
goes by. But, five PR theories had a good heuristic provocativeness in that many researchers

* This article used SCCT and OPR data set by recollecting and reanalyzing a part of data published in
Bae(2020) and Bae and Hu(2020) for comparing five theories. Specific information was presented in the
method part,

This work was supported by the Ministry of Education of the Republic of Korea and the National
Research Foundation of Korea (NRF-2020S1A5A2A01040544).

** First Author: jiyang.bae@gmail.com
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participated in publish research articles based in five PR theories.

Conclusions

Five PR theories need to focus on enhancing explanatory power, predictive power, clarification,
and falsifiability. Active collaboration with other research fields and public data development
and sharing within PR disciple is necessary in the future.

KEYW ORDS PR theory, Situational theory of publics/problem solving, Organization-
public relationship theory, Excellence theory, Contingency theory of accommodation,
Situational crisis communication theory
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