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3} 7h)e] Gedzlel uel Aol b WG 4 9L XE 2skAc) Aule] Ago] R A4
7) o) NZpH O o mE AR AT A%k 2ASRE AAFA T calibration) &
2ol vl AAFII&(dwell time, %), = oF 287k AR AASRATAL FeAH
o] AR Edolo] A AMA Sl AXEE B o) e olEstuA
AR ML 2P oo ZANE A 7o 2FS WEE WO wRe] AHLA
SHiTSML, 201). Qe A £27] 19 AAE Aol 2
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to Advertising Models’ Body Exposure
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purpose of this study is to examine the visual attention level and recall effects
The of advertising messages according to the advertising models' nudity level

(high/low) and the focus on the exposed body area (FEBA: body/face). It is
generally known that the use of nudity and sex-appeal in advertising is quite effective for
attracting consumers' attention. However, there is no clear evidence that the effect of such
images can help reinforce the message advertisers would like to deliver and thus produce
the results for which they intend. Previous studies on visual attention towards advertising
have focused on models, but this study examine the visual attention level and recall effect
of advertising messages, according to the advertising models' nudity and the focused part
of the exposed body. In this experiment, 100 undergraduate students are measured eye
fixations on advertisements by using an eye-tracking device and took a memory test.
Independent variables of this study are two: advertising models' nudity (high/low) and
focus on the exposed body area (FEBA: body/face). The dependent variables are the visual
attention level and recall effect of advertising messages. A covariate is the familiarity
toward advertisements and brands, and the moderator is overlapping cue between
advertising models and ad message. According to the research results, advertising models'
higher nudity is not significant on visual attention to ad messages. When it comes to
FEBA, face-focused ad messages aroused visually attention rather than that of
body-focused ads. On the other hand, advertising models' nudity and FEBA did not show
any significant difference in recall effect of advertising messages. However, the researchers
found an important interaction effect, indicating moderating effect of overlapping cues to
the visual attention and body-focused advertisement. Our results suggest that advertisers
can consider use of overlapping cues when they want a positive effect of consumer
memory on advertising messages, particularly in nudity and sex-appeal advertisement.

Keywords : advertising model’s nudity, focus on the exposed body area (FEBA), overlapping
cues, visual attention.
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